
           International Journal of Scientific Research in Engineering and Management (IJSREM) 

     Volume: 04 Issue: 12 | Dec-2020                                                                                                     ISSN: 2582-3930 

 

© 2020, IJSREM      |www.ijsrem.com                                                                                                                                       |        Page 1 

 

Analysis of the Marketing Strategies of Reliance Industries (Petroleum & Oil 

Company) In Enhancing Its Petroleum Business & Establishing as A Global-Level 

Petroleum Company 

Shubham Parsoya1, Dr. Asif Perwej 2, 

1Research Scholar, Sangam University, Bhilwara (Rajasthan), India 
2Associate Professor, Sangam University, Bhilwara (Rajasthan), India 

---------------------------------------------------------------------***---------------------------------------------------------------------

Abstract -Reliance Petroleum's focus is on driving the 
country towards development with its progressed items and 
administrations comprising of High-Speed Diesel, Petrol, 
Auto LPG, Greases, Aviation Fuel, Pressed LPG catering to 
diverse sections extending from two-wheelers to aircraft 
fuelling & farm gear to overwhelming building vehicles. With 
a deliberately extended network of 1380+ retail outlets spread 
over the nation, Reliance Petroleum's fuel retail trade gives 
esteem to its clients through a 100% automatic network, 
backed by current innovation. In 2018, Reliance Petroleum 
was the primary Indian company to outperform Rupees eight 
hundred thousand crores (US$ 122.85 billion) in market 
capitalization and crosses the three hundred million client 
mark. Reliance crude oil, once place next with various 
corporations, spends lesser on promotions associate degreed 
advertisements, however, Reliance Petroleum believes in 
reducing prices to attract its customers. It sticks to majorly of 
Below-the-line advertising as compared to Above-the-Line 
advertising as its costs less to the company or its retail sector’s 
new launch product to make an initial buzz among the 
purchasers. Reliance petroleum follows best processes and 
automation systems, uniformly and systematically, whereas 
delivering High-Speed Diesel, Petrol, motorcar LPG and 
Lubricants from its fuel stations across the country. Reliance 
Industries has emerged as the most important wealth creator 
over 2014-19, consistent with Motilal Oswal's twenty-fourth 
Annual Wealth Creation Study 2019. The Rs 5.6 hundred 
thousand crore wealth created by Reliance is that the highest 
ever far by an enormous margin. 
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1. INTRODUCTION 

 

The main threat of the corporation is that its existing 
competitors within the current market. The economic 
depression that the globe two-faced throughout the past few 
years has affected greatly within the business. Tata is one of 
Reliance Industries Limited (RIL)'s prime competitors. Tata 
was founded in 1868 in Bombay, Maharashtra. Tata operates 
within the Business Support Services business. Tata generates 
$29.4B above revenue than Reliance Industries Limited (RIL). 
Adani may be a high challenger of Reliance Industries Limited 
(RIL). Adani was founded in 1988 and is headquartered in 
Ahmedabad, Gujarat. Adani is within the Business Support 
Services business. Adani generates $68.3B less revenue vs. 
Reliance Industries Limited (RIL). Their business is 
principally targeted in the Asian nations by concerning 
eightieth.  

Along with all these corporates, the retail promoting of 
crude oil product in India is mostly by the public Sector Oil 
marketing companies (OMCs) i.e., Indian Oil Corporation 
Limited, Hindustan Petroleum Corporation Limited, Bharat 
Petroleum Corporation Limited, Mangalore Refinery & 
Petrochemicals Limited, Bharat Oman Refineries Limited. It 
appears like Reliance Industries Limited didn't establish its 
business worldwide, because for each business international 
market may be an excellent chance to extend their processing. 

 

2. LITERATURE REVIEW 

As in line with the current researches of Motilal Oswal 
Securities, Reliance Industries Limited’s stock prices have 
nearly tripled over the past five years, outperforming the Nifty 
through 122% on a cumulative basis. This has been driven by 
the strengthening of the refining and petrochemical companies 
of Reliance Industries Limited and there may be additionally 
some giant build-up in its retail and telecom segments. 
Moreover, we assume the core business to face headwinds in 
2019. While telecom and retail continue to be in a widespread 
build-up mode.  

 

The reviews additionally stated that because of the 
addition in the refining potential of 2.6mbopd in 2019, much 
ahead of demand increase of 1.1mbopd. While the sales have 
been developing at an impressive pace (~2x in 9MFY19), the 
contribution from petrochemical maintains margins for the 
retail low at 4.6%. While this combined with excessive product 
inventories, is likely to result in subdued GRMs in FY20. And 
the expansions in the US/China are possible to bring about the 
whole incremental petrochemical capacity of 7mmtpa in 2019 
itself, more than the 6mmtpa delivered in 2017/18. 
 

 
 

http://www.ijsrem.com/


           International Journal of Scientific Research in Engineering and Management (IJSREM) 

     Volume: 04 Issue: 12 | Dec-2020                                                                                                     ISSN: 2582-3930 

 

© 2020, IJSREM      |www.ijsrem.com                                                                                                                                       |        Page 2 

 

Global refining and petrochemical are buying and selling at 
~6x FY20 EV/EBITDA. Motilal Oswal Securities value 
Reliance Industries Limited’s refining and petrochemical 
segments at 7.5x – the top class here displays the company’s 
superior capability to control the crude basket, refinery yields, 
hedging and a couple of feedstocks for its petrochemical 
segment. 

 

3. METHODOLOGY 
 

As per the prerequisites of the destinations of the 
expressed study the Research plan is utilized for the pondering 
of the descriptive sorting. For this reason, the accessible 
auxiliary information was all together and broadly used for the 
research purpose. The more prominent level of precision in 
considering the accessible assets and in-depth investigation 
related to the subject was considered. For analysis of the 
marketing strategies of Reliance Industries (Petroleum & Oil 
Company) in enhancing Its petroleum business &establishing 
as A global-level petroleum company, this research paper is 
based on the exploratory investigation related strategies which 
depend on the data received and sourced from various libraries 
books, reliable diaries, journals, different sorts of magazines, 
pertinent books, topic-pertinent articles, reports through media, 
Etc. 

 

4. DISCUSSION 
 

Reliance Industries Limited as compared with different 
major six corporations in India: Reliance Industries Limited, 
Indian Oil Corporation Limited, Hindustan Petroleum 
Corporation Limited, Bharat Petroleum Corporation Limited, 
Essar Oil Limited (NAYARA Energy Limited) Mangalore 
Refinery, Chennai Petro & Petrochemicals Limited, Bharat 
Oman Refineries Limited.  

 
It is clear that in all the areas like market capital, sales 

turnover, earnings, etc., reliance features an extremely high 
position with an interesting distinction in their various values. 
Whereas we tend to analyses the competition, we can 
determine that Reliance industries possess a dominance over 
the market, and it is very tough for the competitors to return 
over the Reliance industries’ position. the fact, corporate profit 
is vital for Reliance industries to keep up it’s standing with 
additional promoting strategies. 
 

 
 

 

5. LIMITATIONSOFTHE STUDY 
 

Each character may deliver you individual outcomes; 
however, it does not imply that the equal consequences belong 
to the complete population. As a researcher, I will not always 
be able to undergo all of the resources. I can’t acquire all the 
statistics I wanted for my research in view that it will take a 
number of times. Because of it, my work won't cover every 
aspect.Often time limits are the motive why my studies and 
researches may not be complete. When I get a task, I have a 
limited amount of time to do it. Sometimes we, as a researcher 
want a few gadgets or additional software to conduct the 
researches. 
 

This is probably trouble considering the fact that we don’t 
always have the sum we need. Along with it, there are unique 
ways to collect information: interviews, surveys, 
questionnaires, etc. The way we collect records might be a real 
limitation since the solutions and the outcomes vary. When 
researchers find some new information, we use a particular 
research technique. Different techniques supply us with 
various opportunities. Quality of the datum we get frequently 
relies upon on the technique we choose. 
 

 

6. CONCLUSIONS 

 

Reliance Industries Limited is India's biggest non-public 
sector enterprise on all major financial parameters. Reliance 
Industries Limited's activities include hydrocarbon exploration 
and production, petroleum refining and promoting, 
petrochemicals and retailing. The petrochemicals segment 
consists of the production and advertising processes of 
petrochemical products. The oil and gasoline segment consist 
of exploration, development, and production of crude oil, rock 
oil, and natural fuel. 
 

Saudi Aramco, the world's biggest oil exporter, is in talks 
with Reliance Industries limited and different Indian 
organizations for making a huge investment in petrochemicals 
and refinery projects occurring in the country, India. Saudi 
Aramco CEO Amin Al-Nasser stated that Reliance Industries 
limited remains to be a high-standard corporation for funding 
in India and Aramco is intended to work as a partner with 
Reliance Industries Limited.  
 

India is a funding priority for Saudi Aramco, as there is 
lots of growth potential. Saudi Aramco is interested in 
additional investments in India’s Reliance Industries Limited. 
Reliance operates refineries at Jamnagar with a total potential 
of 68.2 million tonnes consistent with annum. Reliance 
Industries Limited is planning to extend its ‘only-for-exports’ 
special economic zone refining capacity to simply over 41 
million tons from present-day 35.2 million tonnes. Reliance 
Industries Limited is presently focusing on increasing its 
petrochemicals by knowing the fact that crude oil is the 
fundamental raw material and component for producing 
petrochemicals. Saudi Arabia, on the alternative hand, is eager 
to get a foothold within the world's fastest-growing fuel 
market, India to get a captive consumer base for the crude oil 
consumption which Aramco produces. 
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Saudi Aramco, the world's largest oil corporates, and its 
companion Abu Dhabi National Oil Co (ADNOC) have taken 
up a 50 percent stake in a planned 44-billion-dollars refinery in 
Maharashtra. Aramco and ADNOC will together maintain 50 
percentage stake-holdings in the 60 million tons per annum 
refinery and adjacent 18 MTPA petrochemical differentiated 
planned to be constructed at Ratnagiri district of Maharashtra 
with the aid of 2025.  
 

Like other major producers, Saudi Aramco and Abu 
Dhabi National Oil Co (ADNOC) are seeking to lock in clients 
inside the world's third-largest oil purchaser via their 
investment plans. That why a very bright and promising future 
opportunity is waiting in line for Reliance Industries limited 
and will have collectively encouraging Reliance Industries 
limited for becoming a proven world-class petroleum-based 
company. 
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