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Abstract - FMCG products plays a crucial role in every aspect of human life. As working capital is defined as 

current assets over current liabilities, at the time of determination of working capital, quality of current assets 

especially size of debtors and inventory are important factors. Significance of working capital also increases, as 

it is directly associated to the liquidity position of the corporate. Negative working capital arises in cash base 

business, efficient utilization of resources and sound inventory management etc., which leads to minimum stock 

of inventory etc., and the overall impact is lower level of current assets. On the other hand, due to better contract 

and negotiations to the creditors and suppliers, they are extending more liberal credit, which enhances the level 

of current liabilities. An attempt has been made to examine the working capital trends and practices particularity 

in FMCGs sector in India by selecting top three FMCG companies (named as Dabur India Ltd., Hindustan 

Unilever Limited, Nestle India Limited). The study is based on secondary data i.e., Annual Reports of the 

selected companies. The period of study is four years and traditional method of data analysis and ratio analysis 

as tools of financial statement analysis. Finally, it is found that companies in which negative working capital 

exist, profitability is more and shareholders are getting more dividend and capital appreciation, which 

maximizes the shareholders’ value in the long run. 

INTRODUCTION 

TheiIndianiFMCGisectoriisitheifourthilargestiinitheieconomyiandihasiaimarketisizeiofiUS$13.1ibillion.iProd

uctsiwhichihaveiaiquickiturnover,iandirelativelyilowicostiareiknowniasiFastiMovingiConsumeriGoodsi(FMC

G).iFMCGiproductsiareithoseithatigetireplacediwithiniaiyear.iExamplesiofiFMCGigenerallyiincludeiaiwideir

angeiofifrequentlyipurchasediconsumeriproductsisuchiasitoiletries,isoap,icosmetics,itoothicleaningiproducts,i

shavingiproductsiandidetergents,iasiwelliasiotherinon-

durablesisuchiasiglassware,ibulbs,ibatteries,ipaperiproducts,iandiplasticigoods.iFMCGimayialsoiincludeiphar

maceuticals,iconsumerielectronics,ipackagedifoodiproducts,isoftidrinks,itissueipaper,iandichocolateibars. 

Well-

establishedidistributioninetworks,iasiwelliasiintenseicompetitionibetweenitheiorganizediandiunorganizediseg

mentsiareitheicharacteristicsiofithisisector.iFMCGiiniIndiaihasiaistrongiandicompetitiveiMNCipresenceiacros

sitheientireivalueichain.iItihasibeenipredictedithatitheiFMCGimarketiwillireachitoiUS$i33.4ibillioniini2015ifr
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omiUS$i11.6ibillioniini2003.iTheimiddleiclassianditheiruralisegmentsiofitheiIndianipopulationiareitheimosti

promisingimarketiforiFMCG,iandigiveibrandimakersitheiopportunityitoiconvertithemitoibrandediproducts.i 

TheiIndianieconomyiisisurgingiaheadibyileapsiandibounds,ikeepingipaceiwithirapidiurbanization,iincreasedili

teracyilevels,iandirisingipericapitaiincome. 

TheiFast-

movingiconsumerigoodsi(FMCG)isectoriisithei4thilargestisectoriofitheiIndianieconomy.iItiisicharacterizediby

ihighiturnovericonsumeripackagedigoods,ii.e.,igoodsithatiareiproduced,idistributed,imarketediandiconsumedi

withiniaishortispaniofitime.iFMCGiproductsithatidominateitheimarketitodayiareidetergents,itoiletries,itoothicl

eaningiproducts,icosmetics,ietc.iTheiFMCGisectoriiniIndiaialsoiincludesipharmaceuticals,iconsumerielectroni

cs,isoftidrinksipackagedifoodiproductsiandichocolates.iSinceitheisectoriencompassesiaidiverseirangeiofiprodu

cts,idifferenticompaniesidominateitheimarketiinivariousisub-

sectors.iHowever,isomeiofitheitopiFMCGicompaniesiiniIndiaiare-

iDaburi(60%),iColgatei(54.7%),iHindustaniUnileveri(54%).ii 

RURALIANDIURBANITRENDS 

TheiFMCGiindustryiiniIndiaiisidividediintoitheidemographicsiofiruraliandiurbaniIndia.iTheiurbanimarketico

ntributesi60%iofitheiconsumptionirevenueiofitheiFMCGimarketiiniIndia.iIni2017,ithisisectorirecordediaimar

ketisizeiofi$i29.4ibn.iWhileiurbaniareasihaveispearheadeditheigrowthiofitheiFMCGiindustryiiniIndia,isemi-

urbaniandiruralisegmentsiareigrowingiatiairateithaticannotibeiignored.iSemi-

urbaniandiruralisegmentsicontributeioveri40%iofitheioverallirevenuesiofitheiFMCGisectoriiniIndia.iFMCGic

ompaniesiiniIndiaihaveiwitnessedihigherigrowthiiniruraliareasicompareditoiurbaniones.iAndiwithi12.2%iofit

heiworld’sipopulationilivingiinitheivillagesiofiIndia,itheiIndianiruraliFMCGimarketicannotibeiignoredibyiinv

estors.iDabur,ioneiofitheitopiFMCGicompaniesiiniIndia,igeneratesioveri45%iofiitsidomesticirevenueithrough

itheisaleiofipackagediconsumerigoodsiiniruraliIndia.iHindustaniUnilever,ianotherinameithatihasiconsistentlyi

dominateditheilistiofitopiFMCGicompaniesiiniIndia,iearnsioveri35%iofiitsirevenueifromiruraliareas. 

RuraliIndiaiaccountsiforimoreithani40%ioficonsumptioniinimajoriFMCGicategoriesisuchiasipersonalicare,ifa

bricicare,iandihotibeverages.iIniurbaniareas,ihomeiandipersonalicareicategory-

iincludingiskinicare,ihouseholdicare,iandifeminineihygiene-

iwillicontinueitoigrowiatiattractiveirates.iWithinitheifoodsisegment,iitiisiestimatedithatiprocessedifoods,ibake

ry,iandidairyiareilong-termigrowthicategoriesiinibothiruraliandiurbaniareas. 

 

DEMOGRAPHICISUPPORT 

AniFMCGiindustryioverviewiindicatedithatiIndia’sidemographiciprofileiplaysiaimajoriroleiinitheigrowthiofit

hisisector. 

NotionlyiisiIndia’sidemographiciyoung,ibutithisisegmentiisialsoicharacterizedibyiincreasediurbanizationiandi

higheriexpenditure.iUrbanidevelopmentiinitiativesibyitheigovernment,iasiwelliasitheiincreasingimiddleiclassi

ofiIndia,ihasileditoianiincreaseiinitheinumberiofiattractiveimarketsiinitheicountry.iErnsti&iYoung’siresearchi

onitheicitiesiofiIndiaihighlightsitheiemergenceiofi30i‘newiwave’icitiesisuchiasiJaipuriandiSurat.iConsumptio

niinitheseicitiesiisigrowingiatiaifasterirateithanithatiofimanyiofiIndia’simetros.iIndia’siyoungipopulationiisial
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soicharacterizedibyiaihighidegreeiofitechnologicaliawareness.iGrowingipenetrationiofismartphonesiandibetter

iinterneticonnectivityiiniIndiaihasileditoiaiburgeoningiE-

Commerceisector,iwhichihas,iiniturn,ihelpediformalizeilargeisectionsiofitheiunorganisediretailisector.iTheiE-

Commerceisegmentiisiprojecteditoicontributei11%iofioveralliIndianiFMCGicompanies’isalesiini2030.iTheio

nlineiFMCGimarketiisiprojecteditoireachi$i45ibniini2020.iThisihasibeeniaimajoricatalystiinitheidevelopment

iofitheiFMCGisectoriiniruraliIndia. 

FMCGIMARKETIINIINDIAI 

TheiFMCGisectoriisioneiofitheilargestisectorsiofitheiIndianieconomy.iAccordingitoianiFMCGiindustryioverv

iew,irevenuesiofitheiFMCGisectorireachedi$i52.75ibniiniFY18,iandiareiestimateditoireachi$i103.7ibniini202

0.iAsiconsumptioniiniIndiaigrowsiatianiunprecedentedirate,itheiFMCGiindustryiremainsiaikeyisectoriforiinve

stors.iAcknowledgingitheseitrendsiinitheiFMCGiindustryiprofile,itheiGovernmentiofiIndiaihasiundertakeniva

riousiinitiativesitoipromoteitheisector.iForiinstance,i100%iFDIiisipermittediiniSBRTiandicash-and-

carryimodelsiofiretail,ianditheiminimumicapitalizationiforiforeigniFMCGicompaniesitoiinvestiiniIndiaiisi$i1

00iMn.iEvenitheiimplementationiofiGSTiiniIndiaihasihadifar-

reachingiconsequencesiforitheisector,iasitheihighestisellingiFMCGiproductsisuchiasisoap,itoothpasteiandihair

ioilinowicomeiunderithei18%itaxibracketi(asiopposeditoitheipreviousi24%) 

INVESTMENTSIINIFMCGIINDUSTRYIINIINDIA 

Favorableidemandidriversisuchiasirisingiincomeilevelsiandigrowingiurbanization,iamongiothers,ihaveirecentl

yiencouragedimajoriandidiverseiinvestmentsiinitheiFMCGisector.iWhileitopiFMCGicompaniesiareiexpandin

githeiricapacityitoifeeditheigrowingidomesticidemand,ihomegrownibrandsihaveiventurediintoiinternationalim

arkets.iSomeiofitheseiinclude:i 

1. Patanjali-

iTheirisuccessihasiencourageditheibranditoilookiatitheiinternationalistage,iwithiplansitoisetiupiai100%

iexport-orientedimanufacturingiunitiiniMilaniSEZ,iNagpuri 

2. RP-SanjiviGoenkaiGroup-

iTheyihaveicreatediaiventureicapitalifundiofi$i14.74iMnitoiinvestiiniFMCGistartups.iThisimoveiwasi

madeitakingiintoiaccountitheicapitaliappreciationiinitheiFMCGisectori 

MosticommonlyisoldiFMCG 

 Toiletries 

 Cosmetics 

 Householdiproducts 

 Electronicigoods 

 Packagedifood 

Marketisizeiandiprojectedigrowthirate 

Initheilasti10iyears,itheirevenueiiniFMCGiindustryiiniIndiaihasibeenigrowingiatitheirateiofi21.4%.iThereiwas

iaidrasticichangeiinirevenuesiiniFMCGisectorigrowingifromiUS$i31.6ibillionitoiUS$i52.8ifromi2011itoi2017

-

2018irespectively.iFMCGiindustryiiniIndiaiisiexpecteditoigrowiatitheirateiofi27.9%iCAGRi(CompoundediA
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nnualiGrowthiRate)itoisumitoiUS$103.7ibillionibyi2020.iAdditionally,itheiruraliFMCGimarketiisiprojectedit

oigrowiatiaiCAGRiofi14.6%itoireachiUS$100ibillionibyi2020iandiUS$220ibillionibyi2025.iTheiruralisettingi

accountsifori45%irevenueishareiwhileitheiurbanisettingidominatesiwithi55%irevenueishareiofitheitotalireven

ueiofitheiFMCGiindustry.iMoreithani65%iofipeopleiiniIndiaistayiiniruraliplacesiandithoseipeopleispendiarou

ndi50%iofitheiritotaliexpenditureioniFMCGiproducts.iTheinumberiofipeopleibuyingiconsumerigoodsionlineii

niIndiaiisiprojecteditoireachi850imillionibyi2025. 

Drivingifactorsileadingitoigrowthirate 

 Increasedipopulationiofiworkingiwomen 

 Increasedidisposableiincomeiandigrowingipericapitaiexpenditure 

 Increasedipurchasingipoweriofitheicustomers 

 Increasediawarenessiofionlineishopping 

 Higheribrandirecognitioniandiconsciousness 

 Constantichangeiiniconsumeripreference 

 Bankingipoliciesiandigovernment'siregulations 

 Growingiinterestiforiforeigniinvestors 

Marketisharei(byirevenue) 

Company’siName MarketiSharei(%) 

ITC 30% 

HindustaniUnileveri(HUL) 14% 

Nestlé 5% 

Britannia 1% 

PatanjaliiAyurved 4% 

Dabur 2% 

GodrejiGroup 2% 

Marico 5% 

GlaxoSmithKlinei(GSK) 1% 

Colgate-Palmolive 1% 

Emami 2% 

Amul 4% 

ParleiProducts 7% 
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OBJECTIVESiOFiTHEiSTUDY 

 ToianalyzeitheiFMCGiIndustry. 

 ToianalysisitheiworkingicapitaliofiFMCGiSector 

 ToistudyitheiconceptiofiworkingicapitaliandivariousicomponentsiofiworkingicapitaliandiRatioiAnalys

is. 

 Toiidentifyitheiitemiresponsibleiforichangesiinitheiworkingicapital. 

 To evaluate the financial position of the company. 

 

RESEARCH METHODOLOGY 

Theipresentistudyiisimainlyibasedionisecondaryidataithatihaveialreadyibeenipublishediiniannualireportsiofico

mpaniesiandihasibeenicollectedifromiselectediFMCGiSectoriofiIndia.iFurtheriotheriinformationirelateditoisec

toriandicompanyihasibeenicollectedifromiresearchipublications,iWebsitesiofirespectiveicompanies. All three 

companies are taken for analysis of working capital which includes Dabur India Ltd., Nestle and Hindustan 

Unilever Limited. 

Whereasiallitheifinancialidataiincludesicompaniesibalanceisheet,icashiflowsiareitakenidataifromitheiwebsiteis

ourceiwhichiisimoneyicontroliwhichicanialsoishowiallitheicompaniesilistediinitheiNSEiandiBSEiStockiExch

angeiMarketsiiniIndiaioribothiconsidered. 

iDataianalysisi&iInterpretation 

 DABURiINDIAiLTD. 

 Establishediini1884i–imoreithani128iYearsiofiTrusti&iExcellence 

 Amongitopi4iFMCGicompaniesiiniIndia. 

 World’silargestiiniAyurvedaiandinaturalihealthcare. 

 Strongibrandiequity:i-

iDaburiisiaihouseholdibrand,iVatikaiandiRealiareiSuperibrands,iHajmola,iReali&iDaburirankediamon

giIndia’simostiAdmirediBrands. 

 12iBrandsiwithiSalesiofioveriRs.i1ibillionieach. 

ANALYSISiOFiWORKINGiCAPITALiOFiDABURiINDIAiLTD. 

DaburiIndiaiLimitediBalanceiSheetiStatementi-iAssets 

Asiofi31iMari2021,itheitotalicurrentiassetsiofiDaburiIndiaiLimitedi(NSE:iDABUR)iwasiaroundi₹47,759

,400,000iwhichiconsistediofi₹2,412,300,000iofiCash,i₹17,342,800,000iofiInventoryiandi₹5,789,900,000iofiN

etireceivables.iCurrentiassetsirepresentiallitheiassetsiofiaicompanyithatiareiexpecteditoibeiconvenientlyisold,i

consumed,iused,ioriexhaustedithroughistandardibusinessioperationsiwithinioneiyear. 
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AlliamountsiiniINR 

Cash 

₹2.41B 

Currentiassets 

₹47.76B 

Totaliassets 

₹108.47B 

TheilatestibalanceisheetiofiDaburiIndiaiLimitedialsoishowedi₹19,590,000,000iofiPropertyiPlantiEquipmentia

ndi₹3,360,100,000iofigoodiwill.iAlso,ithereiwerei₹447,100,000iofiIntangibleiassetsiandi₹2,319,300,000iofiot

heriassets.iTheitotaliassetsiincludingicurrentiandiIntangibles/DeferrediLongiTermiAssetiChargesiwerei₹108,

471,300,000. 

DaburiIndiaiLimitediBalanceiSheetiStatementi-iLiabilities 

DABUR'silatestiannualiresultsishowsitheibalanceisheetihasi₹19,152,600,000iofiAccountsiPayable.iAlso,ither

eiwereinoiShort/Longitermidebt,i₹13,100,000iofilong-

termidebt,i₹2,956,100,000iofiOtheriCurrentiliabilitiesiandi₹29,341,900,000iofiTotaliCurrentiLiabilities.iCurr

entiliabilitiesiareiaicompany'sishort-

termifinancialiobligationsithatiareidueiwithinioneiyearioriwithiniainormalioperatingicycle. 

Accountipayable 

₹19.15B 

Currentiliabilities 

₹29.34B 

Totaliliabilities 

₹31.47B 

Asiperithei31iMari2021'siannualireportiofiDaburiIndiaiLimited,itheitotaliliabilitiesiwerei₹31,469,100,000. 

DABURiBalanceiSheetiStatementi-iStockiHolderiEquity 

Stockholders'iequity,ialsoireferreditoiasishareholders'iequity,iisitheiremainingiamountiofiassetsiavailableitois

hareholdersiafterialliliabilitiesihaveibeenipaid.iItiisicalculatedieitheriasiaifirm'sitotaliassetsilessiitsitotaliliabili

tiesiorialternativelyiasitheisumiofishareicapitaliandiretainediearningsilessitreasuryishares.iStockholders'iequit

yimightiincludeicommonistock,ipaid-inicapital,iretainediearningsianditreasuryistock. 

TheilatestiBalanceisheetiofiDaburiIndiaiLimitedishoweditheitotalistockiholderiequityiwasi₹76,635,300,000i

whichiconsistediofi₹1,767,400,000iofiCommonistocks,i₹71,325,000,000iofiRetainediearningsiandi₹-

107,100,000iofiotheristockiholderiequity. 
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DABURiBalanceiSheetiStatementiHistory 

FollowingitableishowsitheihistoryiofibalanceisheetiforiDaburiIndiaiLimitedi(DABUR). 

     

 31iMari2021 31iMari2020 31iMari2019 31iMari2018 

Cash 2.41B 1.64B 1.08B 1.54B 

NetiReceivables 5.79B 8.3B 8.71B 7.46B 

Inventory 17.34B 13.8B 13.01B 12.56B 

TotaliCurrentiAs

sets 

47.76B 48.8B 35.86B 34.4B 

PropertyiPlantiE

quipment 

19.59B 19.68B 16.12B 15.94B 

GoodiWill 3.36B 3.36B 3.36B 4.12B 

IntangibleiAsset

s 

447.1M 441.8M 329.2M 103.1M 

OtheriAssets 2.32B 1.89B 1.59B 1.53B 

DeferrediLongiT

ermiAssetiCharg

es 

179.5M 220M - - 

TotaliAssets 108.47B 93.54B 84.37B 87.02B 

AccountsiPayabl

e 

19.15B 14.82B 14.55B 14.1B 

Short/LongiTer

miDebt 

- 250M 1.75B 1.09B 

OtheriCurrentiLi

abilities 

2.96B 2.39B 2.24B 1.69B 

LongiTermiDebt 13.1M - 250M 3.63B 

OtheriLiabilities 785.9M 850.3M 872.2M 1.7B 

TotaliCurrentiLi

abilities 

29.34B 24.64B 26.6B 24.34B 

TotaliLiabilities 31.47B 27.12B 27.74B 29.69B 

CommoniStock 1.77B 1.77B 1.77B 1.76B 

RetainediEarnin

gs 

71.33B 60.27B 52.18B 53.71B 

TreasuryiStock -107.1M 497.4M -885.2M -712.4M 

OtheriStockhold

eriEquity 

-107.1M 497.4M -885.2M -712.4M 

TotaliStockhold

eriEquity 

76.64B 66.06B 56.32B 57.07B 

http://www.ijsrem.com/
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NetiTangibleiAs

sets 

72.83B 62.26B 52.63B 52.85B 

 

NESTLE:i-
iNestléiIndiaiLimitediisitheiIndianisubsidiaryiofiNestléiwhichiisiaiSwissimultinationalicompany.iTheicomp

anyiisiheadquarterediiniGurgaon,iHaryana.iTheicompany'siproductsiincludeifood,ibeverages,ichocolate,iandi

confectioneries.iTheicompanyiwasiincorporatedioni28iMarchi1959iandiwasipromotedibyiNestleiAlimentanai

S.A.iviaiaisubsidiary,iNestleiHoldingsiLtd.iAsiofi2020,itheiparenticompanyiNestléiownsi62.76%iofiNestléiIn

dia.Theicompanyihasi9iproductionifacilitiesiinivariousilocationsiacrossiIndia.iNestléiIndiaiisioneiofitheilarge

stiplayersiiniIndia'siFast-movingiconsumerigoodsisegmentiandihasiailongihistoryiinitheicountry. 

NestléiIndiaiLimitediwasiincorporatediatiNewiDelhiioni28iMarchi1959iandiwasipromotedibyiNestleiAliment

anaiS.A.iviaiaiwhollyiownedisubsidiary,iNestleiHoldingsiLtd.,iNassau,iBahamaiIslands. 

Theicompanyibuiltitheirifirstiproductionifacilityiini1961iatiMoga,iinitheiIndianistateiofiPunjab. 

WORKINGiCAPITALiOFiNESTLEiLTD. 

BALANC

EISHEET

IOFINES

TLEIINDI

AI(iniRs.i

Cr.) 

DECI21 DECI20 DECI19 DECI18 DECI17 I 

i 12imonths 12imonths 12imonths 12imonths 12imonths i 
TOTALIC

URRENTI

LIABILIT

IES 

2,603.24 2,492.55 2,190.55 1,854.95 1,492.71 I 

TOTALIC

APITALI

ANDILIA

BILITIES 

8,209.93 7,899.73 7,172.94 8,088.08 7,362.59 I 

TOTALIC

URRENTI

ASSETS 

2,738.76 4,185.08 3,817.17 4,736.95 3,937.39 I 

TOTALIA

SSETS 

8,209.93 7,899.73 7,172.94 8,088.08 7,362.59 I 
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 3-HindustaniUnileveriLtdi:-

iiWithioveri85iyearsiofiheritageiiniIndia,iHindustaniUnileveriLimitedi(HUL)iisiIndia’silargestifast-

movingiconsumerigoodsicompany.iOnianyigiveniday,inineioutiofiteniIndianihouseholdsiuseiouriproducts,igi

vingiusiaiuniqueiopportunityitoibuildiaibrighterifuture.iWeiareiknowniforiourigreatibrands,itheipositiveisocia

liimpactiweicreateiandiouribeliefiinidoingibusinessitheirightiway.iHULiworksitoicreateiaibetterifutureieveryi

dayiandihelpsipeopleifeeligood,ilookigoodiandigetimoreioutiofilifeiwithibrandsiandiservicesithatiareigoodifor

ithem. 

iWORKINGiCAPITALiOFiHINDUSTANiUNILEVERiLIMITED 

 

BALANC

EISHEET

IOFIHIN

DUSTANI

UNILEVE

RI(iniRs.i

Cr.) 

MARI22 MARI21 MARI20 MARI19 MARI18 I 

TOTALIC

URRENTI

LIABILIT

IES 

10,944.00 10,841.00 9,104.00 8,353.00 8,636.00 I 

TOTALIC

APITALI

ANDILIA

BILITIES 

69,737.00 68,116.00 19,602.00 17,865.00 17,149.00 I 

TOTALIN

ON-

CURREN

TIASSET

S 

55,090.00 54,476.00 7,694.00 6,491.00 6,010.00 I 

TOTALIC

URRENTI

ASSETS 

14,647.00 13,640.00 11,908.00 11,374.00 11,139.00 I 

TOTALIA

SSETS 

69,737.00 68,116.00 19,602.00 17,865.00 17,149.00 I 
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DATA INTERPRETATION 

We have to take a data interpretation of Dabur India Ltd. There are three major Strategic Business Units (SBU’s): -  

(A) Consumer Care Division  

Consumer Care Business, which incorporates the entire FMCG business of Dabur comprising Health Care and Home & 

Personal Care verticals accounts for 53.4% of the Company’s consolidated revenues. The Consumer Care Business is the 

largest segment, contributing to 53.4% of consolidated sale and grew by 12.8% during fiscal 2017-18. 

(B) Foods Division 

 It consisting of fruit-based beverages, contributes 10.1% of total sales. Dabur’s foods business emerged as the star 

performer of 2017-18. This marks a 10-fold jump in its sales in nine years. 

(C) International Business Division 

Dabur’s International Business continued on a strong growth trajectory with sales growing by 22.3% to Rs. 2,310.8 Crores. 

The International Business now contributes 32.4% to consolidated sales. 

FINDINGS 

1.OnitheibasisiofitheidataicollectedifromitheiWebsiteiSourceiwhichiisiMoneyicontroliandicertainifindingsiarr

ivedithatirelatesitoitheiRatioiAnalysisiofiDaburiIndiaiLtd.,iNestle,iHindustaniUnileveriLimitediCompaniesiin

iFMCGiIndustry. 

2.Theigoodiprofitimarginiandicompanies'iliquidityiisialsoiimportantifromitheiviewpointiofitheicreditorsiandis

hareholdersithaticompanyihaveisufficientifunditoipayithem. 

3.WeialsoifinditheiWorkingicapitaliwhichiincludesiallitheiassetsiandiliabilitiesiofiDaburiIndiaiLtd.,iHindusta

niUnileveriLimitedi&iNestleiCompanies.iAlsoifinditheiCashiflowianalysisiofitheseicompanies. 

4.Thisiisibasicallyifinancialistructureiofithesei3icompaniesiincludesiITC,iDaburiIndiaiLtd.,iNestle. 

CONCLUSIONS 

Theifinancialistatementsiofitheifirmiforitheifouriconsecutiveiyearsi(2018-

2021)iwereianalyzediandivariousiratiosiandianalysisiwereidone.iTheicompanyishoulditryitoiincreaseitheidurat

ioniofitheiaverageicollectioniperioditoicompeteiwithiitsicompetitors,ibyiofferingitheicustomerihighicostiinicre

ditisales.iTheicompanyishoulditryitoimaintainiitsinetiworthiforihavingisatisfactoryifundiforiequityishareholde

rs.iTheicompanyishouldigiveimoreiemphasisitoisufficientiutilizationiofitheiresourcesiandifunds.iTheicompan

yishouldiimproveitheireturnionicapitaliemployediasiaisourceiofilong-

termifund.iTheicompanyishouldireduceiitsivariableicostitoiincreaseigrossiprofitimarginiwhichiisiveryilowirel

ativelyiotheriFMCG 
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