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ABSTRACT: 

The current study outlines the methodology adopted for the current investigation on the area of analysis of Spending 

Habits of College Students on Food and Dietary Supplements in Higher Education. The study primarily focuses on 

understanding (1) to determine the average monthly expenditure of college students on food and dietary supplements, 

categorized by income level, and (2) to analyze the relationship between health consciousness (as measured by frequency 

of Exercise or nutritional awareness) and the amount spent on dietary supplements among college students. To achieve 

these objectives, data was collected through employee surveys across diverse organizations in Punjab and Haryana using a 

Google Docs questionnaire. The study employed a descriptive research methodology, which focuses on detailing the 

characteristics of a population without delving into causal explanations. The population was limited to employees from 

banking and educational sectors, with individual workers serving as sampling units. A non-probability sampling technique 

was utilized due to unequal opportunities for respondent selection, ensuring that participants were actively engaged in 

functional roles within their organizations. Data was gathered from both primary sources and secondary sources. Statistical 

analysis was conducted using the percentage method to interpret the findings effectively. This structured approach 

provides valuable insights into ethical practices in digital marketing while highlighting customer perceptions and relevant 

parameters within this domain. 
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INTRODUCTION 

The food consumption patterns and dietary supplement purchases of college students have garnered increasing attention 

from researchers, policymakers, and educational institutions. The transition from adolescence to adulthood often coincides 

with higher education enrolment, marking a period where young adults gain independence in their decision-making 

processes, including their dietary habits (Brown, 2019). 

1. Importance of Studying College Students' Spending Habits 

 

College students represent a critical demographic in understanding broader consumer trends, as they embody the shift 

from parental dependency to financial independence (Kim & Williams, 2021). They often manage limited financial 

resources while balancing academic, social, and health-related concerns. The choices students make regarding their 

nutrition and dietary supplements can have long-lasting impacts on their health and well-being (Carter & Singh, 2019). 

Moreover, studying their spending habits helps identify broader societal patterns, such as the growing trend toward health 

consciousness and the consumption of dietary supplements. 

 Economic Factors Affecting Food and Supplement Purchases 

 

The financial constraints faced by college students play a significant role in their food and dietary supplement purchasing 

decisions. Many students juggle part-time jobs or rely on 4 financial aid, scholarships, or parental support, which directly 
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influences their disposable income for food and other necessities (Jones & Lee, 2021). Studies have shown that students 

with limited financial resources are more likely to opt for cheaper, less nutritious food options, prioritizing cost over health 

benefits (Garcia & Patel, 2020). This behavior is often reinforced by the high cost of dietary supplements, which many 

students may view as a luxury item rather than a necessity (Kim & Williams, 2021). 

 Social and Cultural Influences on Dietary Spending 

 

In addition to economic factors, social and cultural influences play a pivotal role in shaping the dietary habits and 

supplement purchases of college students. Peer pressure, for example, has been identified as a significant driver of spending 

behaviors, with students often mimicking the dietary habits of their friends or roommates (Wilson & Chen, 2021). This 

phenomenon is particularly evident in the context of dietary supplements, where students may be encouraged to purchase 

supplements that are popular among their peers or marketed as enhancing academic performance. 

 Health Consciousness and Its Impact on Spending 

 

The growing awareness of health and wellness among college students has led to an increase in the consumption of dietary 

supplements. Students are becoming more health-conscious, driven by a desire to maintain a balanced diet, improve 

physical fitness, and boost cognitive performance 

(Rodriguez & Zhang, 2020). This shift in priorities is evident in the rising demand for supplements such as multivitamins, 

protein powders, and energy boosters, which are perceived as essential for maintaining health in the face of academic 

stress and busy schedules (Evans & Taylor, 2020). 

5. The Role of Marketing and Peer Influence 

 

The marketing of dietary supplements to college students has significantly influenced their spending habits. 

Advertisements, social media influencers, and peer recommendations often shape students' perceptions of what 

supplements are necessary for optimal health and academic performance (Walker & Moore, 2021). Social media 

platforms, in particular, have become a dominant force in promoting dietary supplements, with influencers regularly 

endorsing products that claim to improve physical appearance, mental focus, or energy levels (Jackson & Wang, 2021). 

LITERATURE REVIEW 

The spending habits of college students, particularly concerning food and dietary supplements, have been the focus of 

multiple studies. The transition from adolescence to adulthood often presents a significant shift in dietary behaviors, as 

students begin to make independent food choices (Brown & Thompson, 2019). 

Understanding these behaviors is crucial as they have long-term health implications, especially given the rising rates of 

chronic diseases linked to poor dietary habits (Jones & Lee, 2021). 

Several studies have explored the financial constraints faced by students and how they impact food choices. Garcia and 

Patel (2020) found that students with limited disposable income often prioritize affordability over nutritional value, 

leading to poorer dietary choices. 

This finding is consistent with the work of Kim and Williams (2021), who highlighted that students from lower-income 

backgrounds are more likely to opt for cheaper, calorie-dense foods rather than healthier, nutrient-rich options. Dietary 

supplement consumption is another growing trend among college students, particularly those concerned with academic 

performance and physical fitness. 

A study by Evans and Taylor (2020) reported a significant increase in the use of dietary supplements among students who 

believed that these products could improve cognitive function or boost energy levels. 

However, Carter and Singh (2019) pointed out that the use of supplements is often driven by marketing rather than scientific 

evidence, with many students unaware of the actual benefits or risks of supplement use. Parental financial support has 

been identified as a major factor influencing students' food and supplement choices. 

Wilson and Chen (2021) found that students who received financial help from their parents were more 
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likely to purchase healthier food options and dietary supplements. This contrasts with students who are financially 

independent and tend to prioritize cost-saving measures, often compromising on nutritional quality (Lopez & Huang, 

2020). 

Health consciousness has also been linked to dietary spending patterns. Rodriguez and Zhang (2020) found that students 

who are more aware of the health impacts of their food choices tend to spend more on dietary supplements. This trend is 

particularly prevalent among students who engage in regular physical exercise or who follow specific diets, such as 

veganism or paleo diets (Simpson & Carter, 2021). 

Clark and Nunes (2022) further supported this finding, noting that health-conscious students were more likely to purchase 

organic or high-quality food and supplements, despite the higher costs. Cultural factors play a significant role in shaping 

the dietary habits of college students. 

Davies and Yoon (2020) explored the influence of cultural backgrounds on food choices, finding that students from diverse 

ethnic groups often maintain dietary practices from their home countries. This is especially true for international students, 

who may prioritize certain foods or supplements that are part of their cultural identity (Green & Ali, 2020). 

Peer influence is another critical factor affecting spending habits. Brown and Thompson (2019) found that students were 

more likely to purchase dietary supplements if their friends or roommates also used them. This finding aligns with the work 

of Walker and Moore (2021), who showed that social media and peer recommendations significantly shape students' 

perceptions of dietary supplements. 

The influence of social networks on supplement consumption is also highlighted by Jackson and Wang (2021), who found 

that students frequently rely on social media influencers for advice on health- related products. The role of campus 

environments in shaping dietary habits has also been explored. Collins and Lin (2020) examined how the availability of 

healthy food options on campus influenced students' food choices. 

They found that campuses with a variety of nutritious, affordable food options saw a higher rate of healthy eating among 

students. Similarly, Thompson and Diaz (2020) highlighted the importance of campus initiatives, such as nutrition 

workshops and healthy eating campaigns, in promoting better food choices. Economic factors are consistently cited as a 

primary determinant of dietary habits among college students. 

Martin and Shah (2019) pointed out that students from higher-income families tend to spend more on dietary supplements 

and healthier food options, while those from lower-income backgrounds may prioritize cheaper, less nutritious 

alternatives. This economic divide is further complicated by the rising cost of living and education, which forces many 

students to make difficult choices between affordability and nutritional quality (Kim & Williams, 2021). Walker and 

Moore (2021) found that many students are unaware of the potential risks associated with supplement use, often relying 

on marketing claims or peer recommendations rather than scientific evidence. 

This finding is supported by the work of Davies and Yoon (2020), who suggested that there is a need for better nutritional 

education programs on college campuses to help students make informed choices. Despite the growing interest in the dietary 

habits of college students, several research gaps remain. 

Carter and Singh (2019) pointed out that there is limited research on how financial literacy affects dietary spending. 

Similarly, Simpson and Carter (2021) called for more studies on the long-term impact of dietary supplement use on 

students' health. Another significant gap identified by Garcia and Patel (2020) is the lack of research on how cultural and 

on. Ethnic backgrounds influence dietary supplement consumption. 

 

RESEARCH METHODOLOGY 

Punjab is a highly developed state with a diverse student population, making it an ideal location to study various economic, 

social, and cultural influences on dietary spending habits. Lovely Professional University (LPU) is one of the largest 

private universities in India, offering a representative sample of students from various socioeconomic backgrounds, 

which provides a rich dataset for the study. The large, diverse population at LPU also allows for more generalizable results 

on college students' spending behaviors. 

Population 

The population for this study includes all undergraduate students currently enrolled at 

Lovely Professional University. LPU has a total student population of more than 35,000 students, including those from 

http://www.ijsrem.com/


       
    International Journal of Scientific Research in Engineering and Management (IJSREM) 

                  Volume: 09 Issue: 04 | April - 2025                            SJIF Rating: 8.586                                  ISSN: 2582-3930                                                                                                

 

© 2025, IJSREM      | www.ijsrem.com                                  DOI: 10.55041/IJSREM44799                                               |        Page 4 
 

 

various regions of India and international students. 

Sampling 

The Simple Random Sampling (SRS) technique is chosen because it ensures that every student has an equal chance of 

being selected for the study. This helps in reducing bias and improving the representativeness of the sample. 

Research 

The research design for this study is quantitative. This involves the collection of numerical data related to students' spending 

habits on food and dietary supplements. A structured questionnaire will be used to gather information, which will be 

analyzed using statistical methods to identify patterns, relationships, and key trends. 

Sample 

A sample size of 60 students is selected for this study. This number is considered adequate to achieve a balance between 

precision and feasibility, ensuring that the results are statistically significant while 

being manageable within the available resources and time frame. 

The Taro Yamane formula is used to calculate the sample size, ensuring that the sample size is statistically 

appropriate for the study’s population. The formula is as follows: 

n=N/1+N(e2) 

Where: 

n = required sample size 

N = total population (students in LPU = 35,000) 

e = margin of error (assumed at 10% for this study, i.e., 0.10) 

Based on the calculation, the sample size is approximately 100, but for practical purposes and resource constraints, a smaller 

subset of 60 students will be selected. 

 

Framework 

The data collected from the 60 students will be analyzed using descriptive statistics (such as mean, median, and standard 

deviation) to summarize the spending habits. 

Additionally, inferential statistical tests (like t-tests or ANOVA) will be conducted to identify relationships between 

variables such as income, health consciousness, and supplement spending. The results will help to determine whether 

significant patterns exist in spending behaviour based on demographic and lifestyle factors. 

 

DATA ANALYSIS 

Table 1 Monthly income status 

 

Income Bracket (INR) Percentage Frequency (out of 63) 

Less than 50,000 7.9% 5 

50,000 - 80,000 19.0% 12 

80,000 - 1,20,000 22.2% 14 

1,20,000 and above 50.8% 32 
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Interpretation: 

It illustrates the monthly income distribution of respondents. Notably, 50.8% of respondents come from families earning 

over INR 1,20,000 per month, indicating significant financial comfort among many students. In contrast, 7.9% come from 

families earning less than INR 50,000, suggesting potential financial constraints that may affect their spending on essentials 

like food and supplements. 

The remaining income brackets show that 19% earn between INR 50,000 and 80,000, while 22.2% earn between INR 

80,000 and 1,20,000. This diverse income distribution highlights a range of economic backgrounds among respondents, 

reflecting varying financial capabilities that can influence their experiences and perspectives on quality of work life. 

 

Table 2 Gender wise distribution of respondents 

 

Gender Percentage Frequency (out of 63) 

Male 39.7% 25 

Female 58.7% 37 

Bisexuality 1.6% 1 

 

Interpretation: 

It illustrates the gender wise distribution of respondents. Notably The gender distribution of respondents reveals that a 

majority identify as female (58.7%), while a significant portion identify as male (39.7%). Only a small percentage 

(1.6%) identify as bisexual. This indicates that the sample is predominantly female, which may influence perceptions and 

preferences related to the survey topic. 

The relatively low representation of bisexual respondents suggests that sexual orientation diversity is limited within this 

sample. This could impact the generalizability of findings, particularly if the research is focused on issues related to sexual 

orientation or gender identity. It may be beneficial for future research to seek a more balanced representation of gender and 

sexual orientation to gain a broader understanding of the target population. 

Table 3 Age wise distribution of respondents 

 

Age Group Percentage Frequency (out of 63) 

Below 18 14.3% 9 

18 - 20 44.4% 28 

21 - 23 39.7% 25 

24 and above 1.6% 1 

 

Interpretation: 

The age distribution of respondents reveals a significant concentration in the younger demographic. A majority (44.4%) 

of respondents fall within the 18 to 20 age group, indicating that this survey primarily captures the perspectives of younger 

individuals, likely reflecting the demographic of students or early-career individuals. 

Additionally, 39.7% of respondents are aged between 21 and 23, suggesting that many participants 
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are in their early twenties, a pivotal period for educational and career decisions. The group below 18 comprises 14.3% of 

respondents, while only a small fraction (1.6%) are aged 24 and above, indicating limited representation of older 

individuals in this survey. 

 

Table 4 Accommodation type wise distribution of respondents 

 

Accommodation Type Frequency (out of 63) Percentage 

Family and Home 6 9.5% 

Hostel 31 49.2% 

Rented Place with Friends 21 33.3% 

Alone 5 7.9% 

 

 

Interpretation: 

It reveals that 49.2% of respondents live in hostels, indicating that many are students away from home for education, which 

promotes social interactions and networking. Additionally, 33.3% reside in rented places with friends, suggesting a 

preference for shared living that alleviates financial burdens. 

Conversely, only 9.5% live with their families, reflecting either a choice for family support or financial constraints, while 

7.9% live alone, indicating a preference for companionship. 

Overall, this diverse accommodation distribution highlights the varying living situations of respondents, which can 

influence their social dynamics and lifestyle. Future research could examine how these arrangements affect student life 

and academic performance. 

 

Table 5 Management of personal expenses wise distribution 

 

Expense Management Method Frequency (out of 63) Percentage 

Parental Support 53 84.1% 

Scholarship/Financial Aid 4 6.4% 

Part-time Job 6 9.5% 

 

Interpretation: 

It shows that 84.1% of respondents depend on parental support for managing their personal expenses, highlighting a 

significant reliance on family assistance during their educational years. Only 9.5% manage expenses through part-time 

jobs, suggesting that few students balance work and studies, possibly due to time constraints. Additionally, just 6.4% rely 

on scholarships or financial aid, indicating these resources are not the primary support for most. 

Overall, the findings reveal a strong dependence on parental support, which may affect students' financial literacy and 

independence. Future research could explore how these financial strategies impact academic performance, stress levels, 

and overall well-being. 
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Table 6 I spend a significant portion of my monthly budget on food. 

 

Options Frequency (Percentage ) 

Strongly disagree 4 (6.3) 

disagree 8(12.5) 

Neutral 18(28.1) 

agree 25(39.1) 

Strongly agree 9(14.1) 

Total : 64(100) 

 

Interpretation: 

 

The revised data indicates that 53.2% of college students (39.1% agree + 14.1% strongly agree) acknowledge spending 

a significant portion of their monthly budget on food. This suggests that food expenses form a notable part of students' 

financial priorities, potentially driven by lifestyle choices, availability of meals, or personal preferences. 

In contrast, 18.8% (12.5% disagree + 6.3% strongly disagree) feel that they do not allocate a large portion of their budget 

toward food. 28.1% remain neutral, implying that these students may not have a fixed spending pattern on food or that 

their spending varies month- to-month. 

Overall, the findings highlight that for a majority of students, food remains an important expense, though a smaller 

proportion of students might manage their budget in ways that reduce food-related costs. This trend underscores the role 

of food spending in students' overall financial management. 

 

Table 7 I prefer to purchase healthy or organic food options, even if they cost more. 

 

Options Frequency (Percentage ) 

Strongly disagree 2 (3.1) 

disagree 5( 7.8) 

Neutral 27 (42.2) 

agree 24(37.5) 

Strongly agree 6 ( 9.4) 

Total : 64(100) 

 

Interpretation: 

 

The data reveals that 46.9% of students (37.5% agree + 9.4% strongly agree) prefer purchasing healthy or organic food 

options, even if these items are more expensive. This suggests that a significant proportion of students value healthy eating 

and are willing to allocate a portion of their budget toward such choices. 

However, 10.9% (7.8% disagree + 3.1% strongly disagree) do not prioritize healthy or 

organic food, possibly indicating budget constraints or other preferences. Notably, 42.2% of students remain neutral, 

suggesting that many may not consistently choose healthy or organic options, potentially influenced by varying factors 

such as price, convenience, or availability. 
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Table 8 My income level significantly affects my choice of food. 

 

Options Frequency (Percentage ) 

Strongly disagree 2(3.2) 

disagree 3(4.8) 

Neutral 17(27) 

agree 26(41.3) 

Strongly agree 15 (23.8) 

Total : 64(100) 

 

Interpretation: 

 

The data indicates that 65.1% of students (41.3% agree + 23.8% strongly agree) feel that their income level significantly 

affects their food choices. This suggests that a majority of students' dietary decisions are constrained by financial 

considerations, with higher or lower incomes directly shaping their purchasing habits. 

In contrast, 8% (4.8% disagree + 3.2% strongly disagree) indicate that their income does not have a strong influence on 

their food choices. However, a substantial 27% of students remain neutral, indicating that while financial factors may 

play a role, other elements such as personal preferences or external influences (like convenience or availability) might also 

affect their choices. 

Table 9 I feel that dietary supplements are a necessary part of my monthly expenses 

 

Options Frequency (Percentage ) 

Strongly disagree 2 (3.3) 

disagree 6(10) 

Neutral 21(35) 

agree 25(41.7) 

Strongly agree 6(10) 

Total : 64(100) 

 

Interpretation: 

The data reveals that 51.7% of students (41.7% agree + 10% strongly agree) view dietary supplements as a necessary 

part of their monthly expenses. This indicates a significant portion of the student population recognizes the importance of 

dietary supplements in their health and wellness regimen, suggesting that many students prioritize these products despite 

their potential cost. 

Conversely, 13.3% (10% disagree + 3.3% strongly disagree) of respondents do not believe that dietary supplements are 

essential to their monthly expenditures. Additionally, a notable 35% of students remain neutral, which may reflect 

uncertainty about the role of dietary 

supplements in their diets or indicate that their reliance on such products varies based on personal health goals or financial 

situations. 

Table 10 I sometimes avoid purchasing dietary supplements due to their high cost. 

 

Options Frequency (Percentage ) 

Strongly disagree 2 (3.2) 

disagree 6(9.7) 

Neutral 18(29) 

agree 29(46.8) 

Strongly agree 7(11.3) 

Total : 64(100) 
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Interpretation: 

 

The responses to the statement "I sometimes avoid purchasing dietary supplements due to their high cost" indicate that a 

significant 58.1% of students (46.8% agree + 11.3% strongly agree) acknowledge the impact of cost on their purchasing 

decisions regarding dietary supplements. This suggests that a substantial number of students are aware of the financial 

burden that dietary supplements may impose, leading them to refrain from purchasing these products at times. 

Conversely, only 12.9% (9.7% disagree + 3.2% strongly disagree) of respondents do not feel that cost influences their 

buying habits, indicating that a minority of students may have more disposable income or prioritize their health to the 

extent that they overlook the price of dietary supplements. The 29% of respondents who remained neutral might reflect 

a more complex relationship with dietary supplements, possibly indicating fluctuating financial circumstances or a mixed 

perspective on the necessity versus the cost of these products. 

 

Table 11 I am conscious about my health and diet choices. 

 

Options Frequency (Percentage ) 

Strongly disagree 5 ( 7.9) 

disagree 8(12.7) 

Neutral 21(33.3) 

agree 20(31.7) 

Strongly agree 9(14.3) 

Total : 64(100) 

 

Interpretation: 

The responses to the statement "I am conscious about my health and diet choices" reveal a mixed perception among college 

students regarding their health awareness. 46% of students (31.7% agree + 14.3% strongly agree) indicate that they are 

mindful of their health and dietary decisions. However, a notable 20.6% (12.7% disagree + 7.9% strongly disagree) do 

not share this consciousness, suggesting a lack of awareness or concern about their health choices. 

Additionally, 33.3% of respondents remain neutral, which may imply ambivalence or uncertainty about their health 

habits. This data suggests that while a significant portion of students actively considers their diet and health, a considerable 

number still demonstrate varying degrees of indifference or lack of awareness, highlighting an opportunity for educational 

initiatives focused on promoting healthier lifestyle choices among the student population. 

 

Table 12 I consume dietary supplements to maintain or improve my health. 

 

Options Frequency (Percentage ) 

Strongly disagree 2 (3.2) 

disagree 8(12.7) 

Neutral 23(36.5) 

agree 24(38.1) 

Strongly agree 6(9.5) 

Total : 64(100) 

 

 

 

Interpretation: 
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The responses to the statement "I consume dietary supplements to maintain or improve my health" indicate a significant 

level of engagement among college students with dietary supplements. 47.6% of respondents (38.1% agree + 9.5% 

strongly agree) affirm that they use dietary supplements as part of their health regimen, reflecting a proactive approach 

to health management. 

However, a considerable portion of students remains uncertain about their use of supplements, with 36.5% responding 

neutrally, which suggests a lack of commitment or clear opinion on the necessity of dietary supplements in their health 

routines. Conversely, a total of 15.9% (12.7% disagree + 3.2% strongly disagree) indicate that they do not consume 

supplements to enhance their health. 

This data suggests that while many students view dietary supplements as beneficial, a significant number are either hesitant 

or undecided about their role in health maintenance, pointing to the need for further education on the benefits and 

appropriate use of dietary supplements among the student population. 

 

Table 13 Engaging in regular exercise motivates me to spend more on dietary supplements. 

 

Options Frequency (Percentage ) 

Strongly disagree 1 (1.6) 

disagree 6(9.5) 

Neutral 20(31.7) 

agree 25(39.7) 

Strongly agree 11(17.5) 

Total : 64(100) 

 

 

Interpretation: 

The responses to the statement "Engaging in regular exercise motivates me to spend more on dietary supplements" highlight 

a strong connection between physical activity and the willingness to invest in dietary supplements among college students. 

A significant portion, 57.2% (39.7% agree + 17.5% strongly agree), indicates that their engagement in regular exercise 

positively influences their spending on dietary supplements. This suggests that students who prioritize fitness are likely 

to see dietary supplements as a complementary aspect of their health and wellness regimen. 

On the other hand, 31.7% of respondents remained neutral, indicating uncertainty about the relationship between 

exercise and dietary supplement expenditure. Meanwhile, a smaller segment, 11.1% (9.5% disagree + 1.6% strongly 

disagree), do not feel that their exercise habits drive them to spend more on supplements. 

Overall, the data suggests that while a substantial number of students associate exercise with increased dietary supplement 

spending, there is still a noteworthy portion that either remains indifferent or does not share this sentiment, indicating an 

opportunity for further research and education regarding the role of dietary supplements in supporting an active lifestyle. 

 

Table 14 I believe dietary supplements help me manage academic stress and performance. 

 

Options Frequency (Percentage ) 

Strongly disagree 3 (4.9) 

disagree 11 (18) 

Neutral 19(31.1) 

agree 23 (37.7) 

Strongly agree 5(8.2) 

Total : 64(100) 

 

Interpretation: 

 

A total of 45.9% (37.7% agree + 8.2% strongly agree) of respondents believe that these supplements positively impact 
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their ability to manage stress and enhance academic performance. This indicates a prevalent belief among students that 

dietary supplements serve as a beneficial tool in coping with the demands of their studies. 

However, the data also reveals a considerable portion of students who are either skeptical or uncertain about this belief, 

with 31.1% remaining neutral and 22.9% (18% disagree + 4.9% strongly disagree) expressing doubt about the 

effectiveness of dietary supplements in alleviating academic stress. 

This suggests a need for more information and research regarding the actual benefits of dietary supplements, as well as 

how they can be integrated into a 

student’s routine to support academic success. Overall, while many students see dietary supplements as helpful, a 

significant portion remains ambivalent, highlighting the importance of further exploration in this area. 

 

Table 15 Social media and influencers shape my decisions about purchasing dietary supplements. 

 

Strongly disagree 4 (6.5) 

disagree 10 (16.1) 

Neutral 13(21) 

agree 25(40.3) 

Strongly agree 10(16.1) 

Total : 64(100) 

 

Interpretation: 

 

A notable 56.4% of respondents (40.3% agree + 16.1% strongly agree) acknowledge that their decisions regarding 

dietary supplements are influenced by social media and influencers. This suggests that platforms like Instagram, TikTok, 

and YouTube play a significant role in shaping perceptions and driving purchases among this demographic. 

On the other hand, a smaller proportion of students are either skeptical or indifferent, with 22.6% (16.1% disagree + 

6.5% strongly disagree) expressing a lack of influence from social media, and 21% remaining neutral. This indicates 

that while social media has a strong impact, there is still a segment of students who either do not feel influenced by these 

platforms or who may be more discerning in their decision-making. 

Overall, the data underscores the powerful role of social media and influencers in shaping dietary supplement purchases 

among college students, suggesting that marketing strategies targeting this demographic should consider the significant 

impact of online presence and endorsements. 

 

FINDINGS: 

The concerned study of “ college students “ perception on Analysis of Spending Habits on Food and Dietary Supplements in 

Higher Education was undertaken with the key objective of : 

To determine the average monthly expenditure of college students on food and dietary supplements, categorized by income 

level. 

To analyze the relationship between health consciousness (as measured by frequency of exercise or nutritional awareness) 

and the amount spent on dietary supplements among college students. 

Based on the data gathered regarding college students' spending habits on food and dietary supplements, several key 

conclusions emerge. A significant portion of respondents reported family incomes ranging from 50,000 to 1, 20,000 INR, 

reflecting a moderate financial background among the students. 

 

Social influences play a critical role in shaping purchasing decisions regarding dietary supplements. Many respondents 

indicated that social media and peers significantly impact their choices, suggesting that marketing strategies targeting 

college students could be particularly effective if they leverage these platforms. The pervasive influence of social media, 

combined with the power of peer recommendations, underscores the importance of building a brand presence online to 

Options Frequency (Percentage ) 
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attract the attention of younger consumers. 

 

Diversity in accommodation types among the respondents adds another layer of complexity 

to their spending habits. Students reported living in various settings, including hostels, rented apartments with friends, and 

family homes. This variety influences their 

Financial dynamics, as students residing in hostels may face different constraints compared to those living at home or in 

more independent settings. 

 

Gender and age dynamics further illustrate the complexities of spending habits. The data reveals varied responses based 

on gender and age groups. Younger students, typically aged 18 to 20 years, generally demonstrate a strong inclination 

toward spending on food and dietary supplements, suggesting a desire to establish healthy habits early in their academic 

journey. 

 

Overall, the spending habits of college students on food and dietary supplements are influenced by various factors, 

including income levels, health consciousness, social influences, and living arrangements. The insights derived from this 

study emphasize the need for targeted marketing strategies that consider the unique characteristics of this demographic. 

Brands seeking to resonate with college students should focus on affordability, health benefits, and effective use of social 

media to engage with their audience. Additionally, there is a pressing need for budget-friendly dietary supplement options 

tailored specifically for students, potentially in smaller packaging or trial sizes, to accommodate their financial constraints. 

Educational initiatives from institutions and health organizations can also play a crucial role in guiding students towards 

balanced diets and the appropriate use of dietary supplements. 

 

SUGGESTIONS AND RECOMMENDATION 

 

Based on the findings from the study on the spending habits of college students regarding food and dietary supplements, 

several suggestions can be made to enhance understanding and improve outcomes for both students and businesses 

operating in this market. It is essential for educational institutions to implement awareness campaigns aimed at promoting 

healthy eating habits and the appropriate use of dietary supplements. Such campaigns could include workshops, seminars, 

and information sessions that educate students about nutrition, the benefits of a balanced diet, and how dietary supplements 

can support their health. 

Collaborating with nutritionists and dieticians to provide evidence-based guidance can significantly empower students to 

make informed choices about their dietary habits. 

Businesses that produce food and dietary supplements should consider developing products specifically designed for 

college students. This could involve creating budget- friendly options that align with students’ financial constraints. For 

instance, offering smaller packaging sizes or trial versions of dietary supplements at lower price points can encourage 

students to try these products without committing to larger, more expensive quantities. 

Brands should leverage social media as a primary marketing tool to reach college students effectively. Developing 

engaging content that resonates with the target audience,such as nutritional tips, recipe ideas, or testimonials from fellow 

students, can create a sense of community and support. Collaborating with influencers within the college demographic can 

also amplify the reach of these campaigns, as peer recommendations hold significant weight in influencing purchasing 

decisions among students. 
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