
          INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH IN ENGINEERING AND MANAGEMENT (IJSREM) 

                     VOLUME: 09 ISSUE: 04 | APRIL - 2025                                          SJIF RATING: 8.586                                                        ISSN: 2582-3930                                                                                                                                               

  

© 2025, IJSREM      | www.ijsrem.com                                 DOI: 10.55041/IJSREM44347                                       |        Page 1 
 

A Study on Significance of Digital Payments in Enhancing Business 

Efficiency and Security in R k Hollow Blocks 

 

NAVIS SANGEETHA G 

MBA, School Of Management Studies, 

Sathyabama Institute of Science and 

Technology  

Chennai, Tamil Nādu, India 

gnavissangeetha.mafoi@gmail.com 

 Dr. M. JOHN PAUL 

ASSOCIATE PROFESSOR 

MBA, School Of Management Studies, 

Sathyabama Institute of Science and 

Technology  

Chennai, Tamil Nādu, India

Abstract— The rapid evolution of digital payment systems 

has significantly transformed business operations, 

enhancing efficiency and security across various sectors. 

This study explores the impact of digital payments on 

business performance, with a specific focus on R K 

Hollow Blocks, a manufacturing enterprise. The research 

examines how the adoption of digital transactions 

improves financial management, reduces operational 

costs, and enhances transaction security. Through a 

combination of qualitative and quantitative methods, this 

study assesses the benefits of digital payments in 

streamlining cash flow, minimizing fraud risks, and 

improving customer satisfaction. Findings suggest that the 

integration of digital payment systems leads to improved 

business efficiency by reducing delays, enhancing record-

keeping, and ensuring transparency in financial 

transactions. 

Keywords— transaction security, streamlining cash 

flow, digital payments 

I. INTRODUCTION 

In today’s digital era, businesses are increasingly adopting 

digital payment systems to enhance operational efficiency, 

security, and financial transparency. Digital payments, 

which include online banking, mobile wallets, and 

electronic fund transfers, have revolutionized the way 

businesses conduct financial transactions. The shift from 

cash-based transactions to digital payments not only 

streamlines payment processes but also reduces risks 

associated with fraud, theft, and human errors in financial 

management. This study focuses on the significance of 

digital payments in improving business efficiency and 

security, with a particular emphasis on R K Hollow 

Blocks, a manufacturing enterprise. 

II. REVIEW OF LITERATURE 

1. Agarwal, S. & Chawla, M. (2022): Their study 

highlighted how digital payments have reduced 

transaction processing time and improved financial 

management for businesses in India 

2. Bansal, R. (2021): This research analyzed the role of 

mobile wallets and UPI transactions in increasing the 

operational efficiency of small and medium enterprises 

(SMEs). The study concluded that businesses using digital 

payments had better record-keeping, faster transactions, 

and reduced operational costs. 

3. Rastogi, P. & Sharma, A. (2020): This study emphasized 

that digital payments reduce dependency on cash, leading 

to lower administrative costs and fewer fraud risks.  

4. Patil, S. & Gupta, K. (2019): Their findings indicated that 

digital transactions reduce costs related to paper-based 

transactions, such as cheque clearing, cash handling, and 

ATM maintenance. 

5. Mehta, V. & Joshi, R. (2022): This research focused on 

cybersecurity in digital payments and found that data 

breaches and fraud risks are key concerns for businesses 

and consumers 

6. Kumar, A. & Singh, P. (2021): They explored consumer 

trust in digital payments, emphasizing that trust depends 

on secure payment gateways, fraud protection policies, 

and user-friendly interfaces.  
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III. RESEARCH OBJECTIVES 

PRIMARY OBJECTIVES: 

• To study on Significance of Digital Payments in enhancing 

business efficiency and security in R K Hollow Blocks  

SECONDARY OBJECTIVES: 

• To analyse how digital payments improve transaction 

efficiency and reduce processing costs. 

• To assess the impact of digital payments on cash flow 

management and financial planning. 

• To evaluate the effectiveness of security measures in 

digital payments. 

• To measure trust in digital payment systems among 

employees and consumers. 

 

IV. RESEARCH METHODOLOGY 

 

A. RESEARCH DESIGN 

 

This study will employ a descriptive research design to 

analyse the significance of digital payments in improving 

business efficiency and security at R K Hollow Blocks. 

Both qualitative and quantitative approaches will be used 

to gain insights into the impact of digital payment systems. 

 

B. SAMPLING DESIGN 

 

1. Population: Customers of RK Hollow blocks. 

2. Sample Size: A total of 106 RK Hollow blocks customers. 

3.  Sampling Technique:  

This study uses Simple Random Sampling  

Simple random sampling is a selection of subset in a vast 

set. In contrast, the random selection of persons is done by 

a chance, giving each person the same chance. 

 

 

4. Source of Data: 

There is two type of data that is being adopted for this 

project. They are primary data and secondary data. 

 

Primary data:  

Primary data are those which are collected for the first time 

and they happen to be original in nature. Primary data are 

collected through questionnaire.  

 

Secondary data:  

Secondary data is a data which is already existed data like 

magazines, journals, books and so on. 

 

 

V. DATA ANALYSIS AND INTERPRETATION 

Figure 1 

 

Gender of the respondents 

 

 

  INTERPRETATION 

Majority (75%) of the respondents are Male. 

Figure 2 

showing the Frequency of using digital payments 
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INTERPRETATION 

Majority (27%) of the respondents use digital payments 

on weekly basis. 

Figure 3 

Digital payment methods used by customers 

 

 

 

 

INTERPRETATION 

Majority (35%) of the respondents are use Mobile Wallets 

(Google Pay, Paytm) for digital payment. 

 

 

 

 

Figure 4 

Improvement of financial planning 

 

 

 

 

INTERPRETATION 

Majority (42%) of the respondents are agree with that 

digital payment helps in the improvement of financial 

planning. 

 

Figure 5 

trust in secure transaction in digital payment. 

 

 

 

INTERPRETATION 

Majority (33%) of the respondents are agree that they have 

trust in secure transaction in digital payment. 

 

 

Figure 6 

the Confidence level of fraud prevention mechanism used 

in digital payment 
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INTERPRETATION 

Majority (35%) of the respondents are neutral about fraud 

prevention mechanism. 

 

Figure 7 

 the Digital payment security 

 

 

 

 

INTERPRETATION 

Majority (25%) of the respondents are accept that the 

company offer multiple payment and educate customer 

about securities. 

 

 

 

Figure 8 

Factor affecting trust in digital payment 

 

 

 

 

INTERPRETATION 

Majority (28%) of the respondents are trust in digital 

payment affects by data privacy concerns. 

 

Figure 9 

trust in secure transaction in digital payment. 

 

 

 

INTERPRETATION 

Majority (33%) of the respondents are agree that they have 

trust in secure transaction in digital payment. 

 

Figure 10 

Digital payment improves my shopping experience 

 

 

 

 

INTERPRETATION 

MAJORITY (32%) OF THE RESPONDENTS ARE AGREE WITH 

THE STATEMENT. 
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Figure 11 

REGRESSION ANALYSIS 

 

H0: There is no significant association between overall 

improvement towards secure transactions.  

H1: There is a significant association between overall 

improvement towards secure transactions.  

 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standar

dized 

Coeffici

ents 

t Sig. B 

Std. 

Error Beta 

1 (Constant) 1.286 .232  5.545 .000 

secure 

transactions 

.450 .085 .463 5.328 .000 

a. Dependent Variable: Overall improvement 

 

 

INTERPRETATION 

 

 

The p-value (significant value) is 0.000.  

• Since p < 0.05, we reject the null hypothesis that 

overall improvement has no effect on secure transaction. 

we accept the alternate hypothesis. 

• There is a significant association between overall 

improvement towards secure transaction. 

 

 

 

 

 

Figure 12 

 

CHI-SQUARE ANALYSIS 

 

 

H0: There is no significant association between overall 

Gender towards I prefer digital payments over cash 

transactions.  

H1: There is a significant association between overall 

Gender towards I prefer digital payments over cash 

transactions.  

 

 

Gender * I prefer digital payments over cash transactions. 

Cross tabulation 

Count 

 

I prefer digital payments over cash 

transactions. Total 

1 2 3 4 5  

Gende

r 

1 1 16 9 0 1 27 

2 15 28 17 14 5 79 

Total 16 44 26 14 6 106 

 

Chi-Square Tests 

 Value df 

Asymptotic 

Significance 

(2-sided) 

Pearson Chi-Square 12.039a 4 .017 

Likelihood Ratio 16.189 4 .003 

Linear-by-Linear 

Association 

.454 1 .500 

N of Valid Cases 106   

a. 4 cells (40.0%) have expected count less than 5. The 

minimum expected count is 1.53. 

 

INTERPRETATION 

 

 

The p-value (significant value) is 0.017.  

• Since p < 0.05, we reject the null hypothesis that 

Gender has no effect on I prefer digital payment over cash 

transactions. we accept the alternate hypothesis. 

• There is a significant association between overall 

Gender towards I prefer digital payments over cash 

transactions. 

 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regress

ion 

24.420 1 24.420 28.38

3 

.000b 

Residua

l 

89.476 104 .860 
  

Total 113.896 105    

a. Dependent Variable: Overall improvement 

b. Predictors: (Constant), secure transactions 
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FINDINGS 

• Majority (27%) of the respondents use digital payments on 

weekly basis. 

• Majority (35%) of the respondents are use Mobile Wallets 

(Google Pay, Paytm) for digital payment. 

• Majority (31%) of the respondents are rarely and 

sometimes experienced failure or fraud transaction. 

• Majority (31%) of the respondents are neutral with the 

statement. 

• Majority (35%) of the respondents are neutral about fraud 

prevention mechanism. 

• Majority (25%) of the respondents are accept that the 

company offer multiple payment and educate customer 

about securities. 

• Majority (28%) of the respondents are trust in digital 

payment for data privacy concerns. 

• Majority (32%) of the respondents are agree with the 

overall satisfaction of using digital payment. 

 

 

SUGGESTIONS 

• Organize awareness campaigns to inform customers and 

employees about the advantages and security aspects of 

digital payments. 

• Establish robust fraud prevention measures like two-factor 

authentication and real-time transaction surveillance. 

• the existence of different digital payment options such as 

UPI, mobile wallets, credit/debit cards, and bank transfers. 

• Address system downtime challenges by investing in 

strong payment infrastructure to guarantee smooth 

transactions. 

• Execute regular security assessments to uncover 

vulnerabilities and bolster defense against cyber threats. 

 

CONCLUSION 

 

The study on the significance of digital payments in 

enhancing business efficiency and security at RK Hollow 

Blocks underscores the increased consumer acceptance of 

cashless transactions. The findings emphasize the shift 

towards speed and convenience by revealing that mobile 

wallets such as Google Pay and Paytm are the most 

favoured payment methods. However, challenges such as 

system failures, security concerns, and data privacy issues 

continue to persist despite the improvements in transaction 

efficiency and reductions in processing costs brought by 

digital payments. There is a requirement for more robust 

security measures and awareness initiatives because a 

significant majority of respondents show uncertainty 

regarding fraud protection strategies. 
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