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Abstract: 

 

The way financial transactions are conducted in India has significantly changed as a result of digital payment platforms. 

Today, many people utilize services like UPI, mobile wallets, credit and debit cards, and net banking to pay their bills, 

transfer money, and shop online. Different segments of society have varying rates of adoption and frequent use of various 

digital payment systems, notwithstanding their accessibility. A major determinant of this disparity is the degree of digital 

literacy. This study uses secondary data sources to investigate how digital literacy affects the uptake and use of digital 

payment systems 

The study is based on an examination of available reports from the Reserve Bank of India, government publications, national 

surveys, and pertinent academic studies on digital skills and transaction trends. The study identifies patterns tying digital 

literacy to payment behavior by evaluating statistics on internet availability, Smartphone usage and transaction growth 

across multiple locations. According to the data, people with more digital and technological skills are more likely to adopt 

and use UPI, mobile wallets, credit cards, debit cards, and net banking services. Digital literacy boosts confidence in doing 

online transactions and raises awareness of security precautions. In contrast, insufficient digital abilities frequently lead to 

hesitancy and decreased engagement in digital financial operations. The study finds that improving digital literacy is vital 

to increase digital payment adoption and improve financial inclusion in India. 

 

INTRODUCTION: 

 

In recent years, India has experienced a major shift toward digital payment systems due to better digital infrastructure, 

increased internet access, and widespread smartphone use. Platforms like UPI, mobile wallets, debit cards, credit cards, and 

net banking are now widely used for daily financial transactions. Government initiatives such as Digital India have also 

supported the growth of a less-cash economy. 

However, digital payment adoption is not uniform across society. Urban and educated populations tend to adopt digital 

payments faster than rural and semi-urban populations. A major factor influencing this difference is digital literacy. Digital 

literacy refers to the ability to use digital devices, understand online platforms, and perform safe digital transactions. 

Owning a smartphone or having internet access is not enough if users lack digital skills. Fear of fraud, data privacy concerns, 

technical difficulties, and lack of knowledge about digital platforms often discourage people from using digital payment 

systems. In contrast, people with higher digital literacy feel more confident using digital financial services. 

This study aims to examine the impact of digital literacy on the adoption of digital payment systems in India using secondary 

data sources. 

 

LITERATURE REVIEW: 

 

1. Reserve Bank of India (2025) 

Digital Payment System Report and Payment Trends in India: The RBI 2025 payment system report shows that digital 

transactions have grown rapidly across India, with UPI emerging as the most widely used digital payment platform. The 

report highlights that growth in digital payments is supported by increased smartphone penetration, expansion of internet 

services, and government initiatives promoting cashless transactions. However, the report also points out that digital literacy 
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gaps still exist, particularly in rural and elderly populations, which affects transaction confidence, security awareness, and 

frequency of digital payment usage. This report strongly supports the present study’s objective of examining the role of 

digital literacy in payment adoption behavior. 

 

2. Sahoo, D. K., Patnaik, B. C. M., & Satpathy, I. (2024)  

Adoption of Unified Payment Interface (UPI): A Literature Review: This study provides a comprehensive review of UPI 

adoption in India. The authors found that convenience, interoperability, speed of transactions, and government digital 

policies are major factors influencing adoption. The research also emphasizes that digital literacy plays a crucial role in 

building user trust and reducing fear of online fraud. Users who understand digital security measures tend to use digital 

payment platforms more frequently. This study directly supports the hypothesis that digital literacy significantly influences 

digital payment adoption and usage patterns. 

 

3. Gupta, A., & Tiwari, A. (2024) 

Adoption and Challenges of Digital Payments in Rural India: This study focuses on digital payment behavior in rural 

India using secondary data analysis. The findings reveal that lack of digital knowledge, poor network connectivity, and fear 

of cyber fraud are major barriers to adoption. The study suggests that digital education programs and awareness campaigns 

are necessary to increase digital payment usage. The research strongly supports the hypothesis that challenges faced by 

users negatively affect digital payment adoption. 

 

4. Chauhan, A., & Khanna, N. (2023)  

Digital Payment Adoption in India: Consumer Perception Study: This study analyzes consumer behavior towards digital 

payments. It finds that younger and educated consumers prefer digital payment platforms because of higher digital literacy 

levels. Factors such as convenience, speed of transactions, and security perception significantly influence usage behavior. 

The study also highlights that awareness level is directly linked to the frequency of digital transactions. This supports the 

hypothesis that awareness influences digital payment usage. 

 

5. Rout, M., & Ray, R. (2022) 

 Digital Payment Systems and Financial Inclusion in India: This research explores the role of digital payments in 

promoting financial inclusion. The study shows that digital payment systems help integrate rural populations into formal 

financial systems. However, low education levels, lack of digital skills, and limited technological infrastructure restrict 

adoption. The authors conclude that improving digital literacy is essential for increasing financial participation and digital 

transaction usage across different socio-economic groups. 

 

6. Reserve Bank of India (2021) 

Payment and Settlement Systems Vision Document: The RBI vision document highlights the goal of creating a secure, 

inclusive, and technology-driven payment ecosystem. It shows that digital payment growth is linked to infrastructure 

development, consumer awareness, and financial education. The document suggests that improving digital literacy is 

necessary to sustain long-term growth in digital transactions. 

 

7. Sivathanu, B. (2020) 

Adoption of Digital Payment Systems in Post-Demonetization India: This study analyzes digital payment adoption after 

demonetization in India. The findings show that perceived usefulness, ease of use, and trust are major determinants of 

adoption. The study also concludes that digital literacy improves user confidence and reduces fear of online financial fraud. 

This study forms the theoretical base for understanding consumer behavior toward digital financial technology 

 

OBJECTIVES OF THE STUDY: 

1. To examine the impact of digital literacy on the adoption of digital payment systems. 

2. To study the awareness level of people regarding digital payment systems. 
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3. To examine the challenges faced by users while using digital payment platforms. 

4. To suggest ways to improve digital literacy and increase the use of digital payment systems. 

 

HYPOTHESIS: 

 

H01: Digital literacy has no significant impact on the adoption of digital payment systems. 

H02: There is no significant relationship between awareness level and the usage of digital payment systems. 

H03: Challenges faced by users do not significantly affect the usage of digital payment platforms. 

H04: Improvement in digital literacy does not significantly increase the use of digital payment systems. 

 

 

RESEARCH METHODOLOGY: 

 

Research Design: The study follows a descriptive research design to examine trends in digital literacy and the adoption 

and usage of digital payment systems in India. 

 

Nature and Sources of Data: The study is based entirely on secondary data collected from credible sources such as reports 

of the Reserve Bank of India, digital payment statistics of the National Payments Corporation of India, government 

publications by the Ministry of Electronics and Information Technology, and telecom data from the Telecom Regulatory 

Authority of India, along with journals and research articles. 

 

Data Selection Criteria: Only recent, relevant, and credible reports related to digital literacy, internet usage, smartphone 

penetration, and digital payment trends in India were selected for the study. 

 

Method of Data Compilation: Data were compiled from multiple sources and organized year-wise and theme-wise (digital 

literacy, awareness, usage, challenges) for better understanding. 

 

Tools and Techniques of Analysis: The study uses trend analysis, comparative review, and graphical presentation to 

present changes in digital payment adoption over time. 

 

NEED OF THE STUDY: 

 

Digital payment systems have become a regular part of financial transactions in India, including UPI, mobile wallets, debit 

and credit cards, and net banking. Despite their availability, many people still hesitate to use them due to limited digital 

skills, lack of awareness, and fear of online fraud. The gap between access to technology and the ability to use it effectively 

creates inequality in digital financial participation. 

This study is needed to understand how digital literacy influences the adoption and usage of digital payment systems. It 

helps examine whether improving digital knowledge can increase user confidence, promote secure transactions, and support 

financial inclusion. The findings will be useful for policymakers, financial institutions, and educators in designing training 

programs and awareness initiatives to strengthen digital payment adoption in India. 

 

LIMITATIONS OF THE STUDY: 

 

1. The study is based only on secondary data such as reports, surveys, and published research. It does not include primary 

data collected directly from respondents. Therefore, the findings depend on the accuracy, scope, and reliability of the 

available sources. 
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2. The study does not separately analyze the impact of other factors such as income, age, education level, or availability of 

internet infrastructure, which may also influence the adoption and usage of digital payment systems. 

 

SCOPE OF THE STUDY: 

 

This study examines the impact of digital literacy on the adoption and usage of digital payment systems in India. It covers 

major digital payment methods such as UPI, mobile wallets, debit cards, credit cards, and net banking. The study also 

analyzes trends related to internet usage, smartphone penetration, digital skills, and growth in digital transactions to better 

understand payment behavior in India. The main focus is on how digital literacy helps people feel more confident and secure 

while using digital financial services. 

The findings of this study may help policymakers, banks, and educational institutions design better awareness campaigns 

and digital skill training programs to promote digital payment adoption and improve financial inclusion in the country.. 

 

DISCUSSION: 

 

H01: Digital Literacy has no significant impact on adoption of digital payment systems. 

 

The first hypothesis examines the relationship between digital literacy and adoption of digital payment systems. Secondary 

data from Reserve Bank of India (RBI Payment Reports 2020–2024) shows that digital payment adoption increased from 

around 35% in 2020 to about 88% in 2024. This growth is mainly due to increased smartphone penetration, cheaper internet 

services, and digital awareness programs. Research by Sivathanu (2020) also found that users with better digital knowledge 

feel more confident while performing online transactions. The trend line in the diagram shows continuous growth in 

adoption rate, indicating that digital literacy positively influences adoption behavior. Therefore, H01 is rejected, meaning 

digital literacy significantly impacts adoption of digital payment systems. 

 

 
 

H02: Awareness level has no significant relationship with usage of digital payment systems. 

 

The second hypothesis focuses on awareness and usage behavior. According to RBI Digital Payments Index (2024), the 

DPI value crossed 465 points, indicating strong consumer readiness and payment infrastructure development. Survey 

reports show that high awareness users have around 92% usage rate, medium awareness users have 65% usage, and low 

awareness users have only 30% usage rate. Studies by Chauhan & Khanna (2023) also confirm that awareness reduces fear 

of fraud and increases transaction frequency. The graph shows strong positive correlation between awareness and usage. 

Hence, H02 is rejected, proving that awareness significantly affects usage behavior. 
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H03: Challenges faced by users do not significantly affect usage of digital payment platforms. 

 

The third hypothesis examines barriers to digital payment usage. Secondary data obtained from the Reserve Bank of India 

Consumer Confidence Survey (2023) and related RBI digital payments reports indicate that 30% users fear cyber fraud, 

35% face digital literacy problems, 20% face network connectivity issues, and 15% face technical knowledge gaps. 

Further, the study by Gupta & Tiwari (2024) found that trust and security concerns strongly influence user behavior, 

especially in rural areas. The diagram shows an inverse relationship between challenges and usage trends. Therefore, higher 

challenges reduce adoption confidence. Hence, H03 is rejected, indicating that challenges significantly affect digital 

payment usage. 

 

 
 

 

 H04: Improvement in digital literacy does not significantly increase digital payment usage. 

 

The fourth hypothesis studies the impact of literacy improvement on usage behavior. Secondary national data from the 

Telecom Regulatory Authority of India (TRAI) Annual Reports and the Reserve Bank of India Digital Payments Reports / 
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RBI Annual Reports show that internet users increased from 622 million in 2020 to 886 million in 2024. During the same 

period, digital transaction volume increased from approximately 3,200 crore transactions to more than 22,000 crore 

transactions. According to Rout & Ray (2022), financial literacy improves financial inclusion and increases transaction 

confidence. The diagram shows strong upward trend between literacy improvement and usage frequency. Therefore, H04 

is rejected, showing that improvement in digital literacy increases digital payment usage. 

 

 
CONCLUSION: 

 

The study examined the impact of digital literacy on the adoption and usage of digital payment systems in India using 

secondary data from RBI reports, government publications, surveys, and academic research from 2020 to 2025. The findings 

show that digital literacy, awareness level, and confidence in using technology play a key role in influencing digital financial 

behavior among users. 

The results indicate a strong positive relationship between digital literacy and digital payment adoption. Data from RBI 

reports and payment system statistics show a continuous increase in digital transactions in India between 2020 and 2025. 

The growing use of digital payment methods such as UPI, mobile wallets, debit cards, credit cards, and net banking reflects 

the shift toward a digital economy. People with better digital knowledge feel more comfortable performing online 

transactions and managing digital financial services. 

The study also found that awareness about digital payment security and transaction processes increases user confidence and 

encourages frequent usage of digital platforms. At the same time, several challenges still exist, such as lack of digital skills, 

fear of cyber fraud, technical issues, and network connectivity problems, especially in rural and semi-urban areas. These 

challenges often slow down the adoption of digital payment systems among less technologically literate users. 

Overall, the study concludes that digital literacy is an important factor in promoting digital payment adoption and financial 

inclusion in India. Strengthening digital awareness programs and improving digital infrastructure can further support the 

growth of digital financial services in the country. 
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