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ABSTRACT

The majority of Indian lawyers do now no longer experience the blessings that can be derived from the
advertising and marketing in their services. The loss of advertising knowledge. Ignorance of the fee of
marketing in addition to the belief that marketing will reason needless costs is motives why many felony
corporations aren't advertising oriented. This paper reviews the effects of an empirical look at carried out to
decide the position of advertising and marketing and marketing with inside the felony career in India.

INTRODUCTION

In the advertising of each merchandise and services, many elements consisting of technological innovation,
globalization, advanced high-satisfactory and consumer service, and ever converting patron needs, require that
businesses turn out to be extra advertising orientated. In order to supply cost to clients, it's miles cautioned
that even lawyers practice advertising standards of their firms, and be extra consumer targeted instead of price
driven. The query is however: how advertising orientated are Indian lawyers, and to what volume do they
practice advertising standards and techniques of their firms?

PROBLEM STATEMENT

Although legal professionals now have a good deal extra freedom to sell their enterprise activities, the impact
of this has now no longer but been investigated in India. The dating among the age, length and geographic
area of the corporation and its advertising activities.

LITERATURE REVIEW

Marketing Problems for those professionals, selling and studies. Are as follow:
* The sports of entrepreneurs are "unworthy".

* The advertising and marketing undertaking will become too commercialized.

Marketing of services
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There is a developing settlement amongst teachers and practitioners that the so referred to as 4 conventional
p's in advertising and marketing (product, price, place, and promotion) aren't enough to take care of the
advertising and marketing of services.

Advertising includes a vital advertising and marketing communications activity.
* Advertising: ... a paid shape of non-public communications through TV, radio and publications"

Emphasize the want for criminal companies to interact in sound and powerful advertising and
marketing practices. The modus operandi of a studies project, which turned into carried out to decide how
criminal practitioners in Indian technique and follow advertising and marketing techniques of their companies,
will now be discussed.

METHOD
Exploratory investigation
Sample length and records series procedure

All the training legal professional corporations in India represented the populace for this study. A cope with
listing of those corporations turned into acquired from the Butterworth’s Legal Diary (1997) in line with
which 4497 corporations turned into registered in India in 1997. A opportunity pattern of 11.11 % of the
populace drawn from all of the provinces in India resulted with inside the dissemination of 500 questionnaires.
A reaction charge of 20% turned into envisaged.

* The pattern needed to be representative;

 Respondents had been asked to finish the questionnaire with the aid of using manner of closed responses on
a five-factor Likert scale.

RESULTS
This is taken into consideration to be a excellent reaction charge for a mail survey.
Size, area and age of corporations

The majority of the corporations with inside the sample (65.5%) have been categorized as "older"
corporations, that is, in enterprise for extra than eleven years. Firms in city regions are extra willing to
promote it than the ones in rural regions. Most of the corporation’s (83%) that use the Internet as a medium
are positioned in city regions. No relation exists among the dimensions of a company and the marketing and
marketing sports they interact in. Larger corporations, however, use a greater diversity of media for marketing
and marketing.
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Marketing expertise

Almost one half (49.4%) of the respondents indicated that they do now no longer have any advertising and
marketing understanding or expertise with inside the company. Those corporations who do have advertising
and marketing expertise (12.7%) received it via formal training. The courting among advertising and
marketing expertise and use of marketing. For example, nearly 18% of the corporations who received
advertising and marketing expertise via self-observe employ marketing. More than one-third (37%) of the
corporations who've no advertising and marketing expertise do now no longer promote it at all.

Advertising media

According to the statistics 75% of the respondents employ print media marketing. Most of those respondents
use newspapers as a medium. Almost 14% of the companies use the Internet as a medium to put it on the
market their services. Respondents gave primary motives why they do now no longer make extra use of
marketing with inside the numerous media, namely, the shortage of advertising and marketing know-how and
the excessive fee of marketing. Attitudes toward advertising and marketing.

» Almost 63% are of the opinion that they ought to put it on the market, despite the fact that they do now no
longer always need to recruit new clients.

» Marketing in fashionable may be advantageous (79%).
* Almost 70% that marketing does now no longer take advantage of the public.
CONCLUSION AND RECOMMENDATIONS

The consequences of this observe suggest that many legal professionals do now no longer make use of the
advantages that may be derived from the advertising and marketing in their offerings. Many, however,
additionally indicated that they might make extra use of marketing and marketing with inside the future. The
loss of advertising and marketing expertise and lack of knowledge concerning the price of marketing, in
addition to the notion that marketing will cause needless cost, are motives why many criminal companies
aren't advertising and marketing oriented. Some likely may additionally accept as true with that marketing and
marketing isn't always vital due to the fact their offerings are of a excessive quality. Firms in city regions put
it on the market extra than the ones in rural regions, likely because of the reality that they face competition. A
big wide variety of companies additionally accept as true with that legal professionals in trendy do now no
longer mirror a effective photograph to the huge public. The want to assemble and put into effect a company
communiqué strategy, so that you can construct and enhance effective long. Term relationships with diverse
publics, appears to be a remember that wishes pressing attention.

* Qualitative research (e.g. consciousness groups) must be undertaken to determine, for example, the motives
why criminal companies are inert in adopting advertising and marketing strategies.
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» The opportunity to encompass advertising and marketing as a module with inside the curriculum for the
education of legal professionals has to be investigated.

* The function of way of life with inside the advertising and marketing of criminal offerings in India must be
investigated.

* Research has to shape the premise for addressing moral troubles in marketing and marketing through legal
professionals.

REFERENCES

. ASSOCIATION OF ATTORNEYS (1990) Marketing Guide for Attorneys, Johannesburg.
. ATTASANIO, J.B.

. BLOOM, P.N. (1984)

. BRADLEY, F.

. BUTTERWORTHS LAW DIARY & DIRECTORY (1997) Butter- worths, Durban.

. COETZEE, J. (1992)

. ELLIOT, R.G. (1986)

.KOTLER, P. (1997) Marketing Management.

. SINCLAIR, R.

10. THE CONCISE OXFORD DICTIONARY (1979) Oxford University Press.

11. VAN RENSBURG Transvaal”, Navorsingsverslag. Nagraadse Skool vir Bedryfsleiding, UNISA.
12. WANNOP, D.C. (1989) Marketing Legal Services, Carswell, Toronto.

13. WILSON, A. (1972) The Marketing of Professional Services. McGrawHill, London.

14. WILSON, A. (1984) Practice Development for Professional Firms. McGraw-Hill, London.

O©Qoo~NoOuUTh,WwWN B

© 2022, [JSREM | www.ijsrem.com DOI: 10.55041/I)SREM11723 | Page 4



http://www.ijsrem.com/

