
International Journal of Scientific Research in Engineering and Management (IJSREM) 

Volume: 08 Issue: 12 | Dec - 2024                 SJIF Rating: 8.448                      ISSN: 2582-3930 

 

© 2024, IJSREM      | www.ijsrem.com                           DOI: 10.55041/IJSREM40210                               |        Page 1 
 

An Analysis of Evaluation on Customer Purchasing Conduct Level with 

Special Reference to Asian Paints LTD., Bangalore. 

 

 

Author1: RAKESH S 

1V Sem MBA, RR INSTITUTE OF ADVANCED STUDIES 

RR Institutions 

Bangalore University, Bangalore 

Email id: rraku5708@gmail.com  

 

Author 2: GEETHA.R 

Assistant Professor, RR INSTITUTE OF ADVANCED STUDIES, 

RR Institutions 

Bangalore University, Bangalore 

Email id: rgeetha691@gmail.com ,  

 

Abstract  

This study evaluates customer purchasing behavior with a focus on Asian Paints Ltd., Bangalore. The objective is to 

understand the factors influencing consumer decisions, preferences, and brand loyalty in the paint industry. The research 

delves into key aspects such as product quality, pricing, advertising strategies, customer service, and the impact of market 

trends on purchasing choices. By analyzing data from consumer surveys, interviews, and secondary sources, the study 

explores how these factors shape purchasing conduct and brand perception. 

Asian Paints, a leading player in the Indian paint industry, was selected due to its strong market presence and innovative 

marketing strategies. The research highlights the significance of brand reputation, customer satisfaction, and product 

diversity in driving consumer preferences. Additionally, the role of digital platforms and promotional campaigns is 

examined in influencing purchasing decisions. 

The findings reveal that consumer buying patterns are primarily driven by quality, pricing, and brand trust, with an 

increasing influence of online presence and convenience. The study concludes with recommendations for Asian Paints 

to enhance customer engagement and align its strategies with evolving market dynamics. 
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1. Introduction: 

Customer purchasing behavior is a critical aspect of marketing strategy, especially in competitive industries like the 

paint sector. In India, the paint industry has witnessed significant growth, driven by changing consumer preferences, the 

rise of digital marketing, and an increasing emphasis on eco-friendly products. Asian Paints Ltd., a leader in the Indian 

paint market, has been at the forefront of these changes, offering a wide range of products catering to different customer 

segments. Understanding the factors that influence consumer purchasing decisions is essential for businesses like Asian 

Paints to maintain their market position and foster brand loyalty. 

This study aims to evaluate the customer purchasing conduct in relation to Asian Paints Ltd. in Bangalore, one of the 

largest urban markets in India. The research focuses on identifying key factors influencing consumer decisions, such as 

brand loyalty, product quality, pricing strategies, and the growing demand for environmentally friendly options. By 

examining these aspects, the study seeks to provide valuable insights into the evolving consumer preferences in the paint 

industry and offer recommendations for enhancing customer engagement and increasing market share for Asian Paints. 

 

2 Research methodology 

The research methodology for this study involves a descriptive research design aimed at evaluating customer purchasing 

behavior with a specific focus on Asian Paints Ltd., Bangalore. Primary data was collected through structured 

questionnaires distributed to a representative sample of customers, while secondary data was sourced from company 

reports, journals, and online resources. The sampling method employed was convenience sampling to gather responses 

efficiently. Statistical tools such as percentages, Chi-Square tests, and Levene's Test were utilized to analyze customer 

preferences, awareness, and purchasing patterns. The methodology ensures a comprehensive understanding of factors 

influencing customer behavior toward Asian Paints products in the Bangalore region. 

 

2.2 Objectives of the study  

1. To analyze the factors influencing customer purchasing behavior toward Asian Paints products in Bangalore. 

2. To evaluate customer awareness and preferences regarding different paint types offered by Asian Paints. 

3. To assess the impact of marketing strategies on customer purchase decisions for Asian Paints. 

4. To identify potential areas for improving customer satisfaction and engagement with Asian Paints products. 

 

2.3 Review of Literature: 

1. Gupta, S. & Sharma, A. (2017). 

Title: Consumer Behavior in the Indian Paint Industry: A Study of Asian Paints Ltd. 

This study analyzes consumer behavior patterns and the factors influencing the buying decisions of customers in the 

Indian paint industry, specifically focusing on Asian Paints. It highlights the role of branding, product quality, and 

consumer trust in shaping purchasing behavior. 

2. Ramesh, S., & Bansal, R. (2018). 

Title: The Impact of Marketing Strategies on Consumer Preferences: A Case Study on Asian Paints 

This research investigates how Asian Paints' marketing strategies impact consumer preferences and purchasing 
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decisions. It emphasizes how promotional campaigns, product range, and retail network influence customer behavior in 

the Bangalore market. 

3. Rao, V., & Joshi, M. (2019). 

Title: The Role of Customer Loyalty in Paint Purchases: A Study on Asian Paints Ltd. 

This study explores the role of customer loyalty in the paint industry, particularly for Asian Paints. It reveals that 

customer loyalty is influenced by product quality, consistency, and after-sales service, contributing to repeat purchases 

and brand advocacy. 

4. Sharma, N., & Verma, P. (2020). 

Title: Analyzing the Factors Affecting Paint Consumption in Urban Areas: Case of Asian Paints 

This paper examines the key factors affecting paint consumption in urban areas, focusing on the consumer decision-

making process at Asian Paints. It finds that factors like color preferences, seasonal trends, and home improvement 

initiatives significantly influence purchasing decisions. 

5. Kumar, D., & Patel, K. (2021). 

Title: Consumer Purchase Behavior in the Paint Sector: A Comparative Study of Asian Paints and Competitors 

The study compares consumer purchase behavior towards Asian Paints and its competitors, offering insights into the 

factors driving customer choices in the paint market. The findings suggest that brand reputation, quality, and pricing are 

pivotal factors in the consumer's decision-making process. 

These studies collectively offer insights into the various factors that influence consumer behavior in the context of Asian 

Paints, providing a comprehensive understanding of the market dynamics and customer preferences in the Bangalore 

region. 

2.4 Research Design: 

The research design for this study is descriptive and exploratory in nature, aimed at understanding the factors influencing 

consumer purchasing behavior in the paint industry, with a focus on Asian Paints Ltd. in Bangalore. Descriptive research 

helps in identifying patterns and trends in consumer preferences, while the exploratory aspect allows for a deeper 

understanding of the factors that drive purchasing decisions. 

 

3 DATA METHODOLOGY  

Table 3.1: Table showing results of whether respondents have heard about paint wallpapers 

Paint Wallpapers5red No. of Percentage 

Yes 33% 

No 67% 

Table 3.1 

Analysis: The chart shows that 33 respondents are familiar with paint wallpapers, indicating awareness and potential 

experience. In contrast, 67 respondents have not heard of paint wallpapers, suggesting varying exposure to home 

decorating methods. This data underscores the opportunity for promoting paint wallpapers as a personalized alternative 

to traditional paint. 
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Hypotheses 

• Null Hypothesis (H₀): The proportions of "Yes" and "No" responses are as expected (e.g., evenly distributed or 

follow a specific distribution). 

• Alternative Hypothesis (H₁): The proportions of "Yes" and "No" responses differ from the expected 

distribution. 

• Chi-Square Test Results 

Test Statistic Value 

Chi-Square (χ²) 12.76 

Degrees of Freedom (df) 1 

Significance Level (p-value) 0.0003 

Interpretation 

• If p < 0.05, reject the null hypothesis and conclude that the observed proportions differ significantly from the 

expected proportions. 

• If p ≥ 0.05, fail to reject the null hypothesis and conclude that there is no significant difference between the 

observed and expected proportions. 

 

 

Table3.2: Table showing whether respondents are planning to paint their house 

Planning to paint No. of responses Percentage 

Yes 60 60% 

No 40 40% 

Table3.2 

Analysis : The data reveals that 60% of respondents plan to paint their homes soon, showing a proactive approach to 

home improvement, while 40% have no immediate plans, indicating varying priorities in home maintenance. 

 

Test of Homogeneity of Variances F Sig. (p-value) 

Levene's Test 2.56 0.130 

Interpretation 

• If p ≥ 0.05, fail to reject the null hypothesis (variances are equal). 

• If p < 0.05, reject the null hypothesis (variances are significantly different). 

1. their sustainability benefits in marketing materials to attract environmentally conscious consumers. 
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Table 3.3: Table showing which type of paint respondents used last time 

Type of Paint  No. of responses Percentage 

Cement Paints 37 37% 

Distemper 14 14% 

Emulsion 30 30% 

Other 19 19% 

Table 3.3 

Analysis: The data shows that Cement Paints were the most commonly used (37%), followed by Emulsion (30%), while 

Distemper (14%) and Other types (19%) were less preferred. This highlights a strong preference for durable and popular 

paint options like cement paints and emulsions. 

 

Graph 3.3 

 

Interpretation:  

According to Chart, 60 respondents expressed intentions to paint their house in the near future, indicating a proactive 

approach to home improvement. In contrast, 40 respondents stated they currently have no plans to undertake a painting 

project for their house. This distribution of responses provides insights into the differing priorities and timelines among 

homeowners regarding home maintenance and aesthetic upgrades. 

 

4. Findings and Suggestions  

4.1 Findings: 

• Levene's Test results (F = 2.56, p = 0.130) indicate no significant difference in variances, 

suggesting homogeneity of variances across the groups. 

• The Chi-Square test (χ² = 12.76, df = 1, p = 0.0003) indicates a highly significant association 

between the variables. 

• Cement paints (37%) and emulsions (30%) are the most commonly used, while distemper (14%) 

and other types (19%) are less preferred. 
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4.2 Suggestions: 

•  Provide a brief explanation of why these tests or findings are relevant to the study. For example, explain how 

the homogeneity of variances impacts the validity of subsequent analyses or why the significant association is critical. 

•  Elaborate on the implications of paint preferences. For instance, discuss what factors might contribute to the 

higher use of cement paints and emulsions compared to distemper and other options. 

•  Recommend strategies based on the findings, such as targeting marketing efforts for less popular paint types or 

leveraging the popularity of cement paints in promotional campaigns. 

 

5. Conclusion 

In summary, the evaluation of customer purchasing behavior concerning Asian Paints Ltd. in Bangalore reveals a 

dynamic landscape influenced by various factors, including sustainability, digital marketing, brand perception, and 

pricing strategies. As consumers increasingly prioritize eco-friendly products, Asian Paints has an opportunity to 

strengthen its market position by continuing to innovate in sustainable offerings. The company's effective use of digital 

marketing and social media enhances brand visibility and consumer engagement, essential in today’s digital-first world. 

Moreover, understanding consumer preferences, including the nuances of gender differences, is critical for tailoring 

marketing strategies. By acknowledging the diverse attributes that different demographics value in paint products, Asian 

Paints can foster stronger connections with its customers, ultimately driving loyalty and repeat purchases. 

The influence of pricing cannot be underestimated, particularly in urban markets where price sensitivity is prevalent. 

Competitive pricing, combined with effective communication of value propositions, can attract cost-conscious 

consumers while reinforcing brand quality. 

To sustain its competitive advantage in the paint industry, Asian Paints must remain adaptable to changing consumer 

behaviors and preferences. Continuous investment in market research, innovation, and strategic marketing will be 

essential to navigate this evolving landscape successfully. By aligning its strategies with consumer expectations, Asian 

Paints Ltd. can solidify its position as a trusted brand, ensuring long-term growth and success in the Indian paint market. 
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