
          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                  Volume: 07 Issue: 11 | November - 2023                        SJIF Rating: 8.176                         ISSN: 2582-3930    

 

© 2023, IJSREM      | www.ijsrem.com                           DOI: 10.55041/IJSREM26780                        |        Page 1 

ATTRACTING TOURISTS WITH LOCAL FOOD A CASE STUDY ON BELLARY CITY 

PARIMALA BAI. S                                                                           DR. G. P. DINESH 

Deportment of Business Administration               Deportment of Business Administration 

------------------------------------------------------------------------------------------------------------------- 

Abstract 

       Utilizing local food to enhance tourism involves incorporating regional cuisine into marketing 

strategies to attract tourists and create authentic travel experiences. Local dishes not only provide 

sustenance but also reflect the cultural heritage and flavors of specific region. By organizing food – 

themed tourists with unique culinary experiences and encourage exploration of local markets, restaurants, 

and farms. This approach promotes sustainable tourism by reducing carbon footprints, supporting local 

economies, and preserving traditional food production methods. Collaboration among tourism boards, 

local businesses, farmers, and chefs, as well as infrastructure development, are crucial for successful 

implementation. Overall, leveraging local food as a tourism asset offers numerous benefits, including 

memorable experiences, sustainability, and economic growth. 

 

Key words: Culinary tourism, Local cuisine, Gastronomic heritage, Food tourism, authentic flavors, 

Traditional recipes, Food tours. 

 

Introduction: 

Food is not just about sustenance; it is a cultural artifact that expresses local traditions and heritage. 

Cuisine is a defining marker of cultural identity and plays a crucial role in destination imaging. When 

tourists purchase food, it stimulates the local economy at various levels. 

To attract and engage travelers, destinations are now using local food as a powerful approach. Food serves 

as a gateway to understanding a destination's culture, connecting with local communities, and showcasing 

its unique identity. By highlighting and celebrating culinary traditions, destinations can offer visitors a 

sensory journey that goes beyond traditional sightseeing. 

 The captivating blend of local food and tourism creates a recipe for success. By leveraging the unique 

culinary identity of a destination, tourists are offered a multisensory experience that tantalizes their taste 

buds, connects them with local communities, and enriches their understanding of the problem at hand is 
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the challenge faced by destinations in effectively attracting tourists using local food as a compelling and 

differentiated tourism offering. Despite the vast potential of local cuisine to captivate travelers, there are 

several obstacles that need to be addressed to maximize its impact on tourism. 

LITERATURE REVIEW  

• "Factors affecting travelers' food-related behavior and the role of local food markets in 

tourism and regional development." The study explores how local food markets influence 

travelers' choices and contribute to the development of regions. 

 

• "The potential of local food as a destination attraction in China and its impact on local 

regional development." This paper assesses the importance of food in Chinese regional 

development, focusing on the motivation, satisfaction, and behavioral intentions of Chinese 

domestic tourists. 

 

• "The role of gastronomy experiences in regional tourism in Russia." The authors highlight the 

significance of gastronomy experiences in attracting tourists to Russian destinations and 

enhancing their competitiveness. 

 

• "Reviewing recent developments and prospects in the Russian tourism and hospitality 

market." The paper discusses the challenges faced by the Russian tourism market while 

emphasizing its strong potential for growth. 

 

• "Assessing the attractiveness of the United States as a travel destination for Russian tourists 

during a period of strained bilateral relations." This study examines the appeal of the USA as 

a vacation destination despite political and economic conflicts between Russia and the US. 

 

• "The future of food production, consumption, and the issue of food waste." The authors 

address global issues related to food, including consumption patterns, inequalities in food supply, 

and the concept of food waste. 
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• "The impact of global environmental climate change, COVID-19, and conflict on food 

security and nutrition." The authors analyze the effects of environmental change, pandemics, 

and conflict on food security, nutrition, and health. 

 

• "Linking local food, sustainable tourism, authenticity, quality, and tourist loyalty." This 

paper explores the role of local food in sustainable rural development, focusing on authenticity, 

quality, tourist satisfaction, and loyalty. 

 

• "Entrepreneurial strategies and the competitiveness of destinations through local 

gastronomy in Italy." The study investigates how restaurant managers in Italy leverage local and 

typical food to attract tourists, identifying barriers and constraints they face. 

 

• "Traveler’s perceptions of culinary experiences and the importance of local food markets." 

The study explores how travelers perceive culinary experiences, with a focus on local food markets 

and their contribution to the overall dining experience. 

 

Research Methodology 

The study identified that the research problem between the Local food and Tourist that is lack 

of awareness of local food’s availability in Cuisines of local regional areas. And the local 

food are not in the test of tourist’s, its producer test, it is the problem of the statement. The 

data is collected from Secondary data, by analyzing literature review of collected data, and 

Primary data through framing structured questionnaires like google form. And the sample 

size is100 respondents. 

 

Objective of the study: 

• To attract the tourists with different types of dishes. 

• Prepare the food based on tourist’s tests. 

•  To increase the local or regional economic development. 

• Varity of cooking methods and colorful ingredient of dishes. 

• Attracting tourist’s with Traditional food.  
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 Limitation of the study: 

• Culinary condition and Tourist’s expectations has also different. 

• Unfamiliar of local Cuisine. 

• The data is not considering whole population. 

• This limits only Bellary city. 

 

Data analysis 

• The report shows the Gender of the tourists are Male are 57% and the Female are 43%. 

• And 68% of tourists said yes that the collaborating with local food  vendors effective in promoting 

local food to the tourists, and remaining 32% of respondets said no. 

• And 62% of tourists are said yes that the local food contribute to overall tourism experience. 

• And 38% of tourists said no. And 40% of tourists are said yes that the local food effects the 

destination of the tourists, and 50% of tourists are said no. 

 

H0: There is no significant relationship between the gender of tourists and the destination. 

 

H1: There is a significant relationship between the gender of tourists and the destination. 

 

 

Case Processing Summary 

 

 Cases 

Valid Missing Total 

N Percent N Percent N Percent 

gender * influence the 

destination 
100 100.0% 0 0.0% 100 100.0% 
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Gender * influence the destination Cross tabulation 

 

Count 

 

 influence the destination Total 

yes no not sure 

 Male 33 24 1 58 

 Gender     

 Female 17 25 0 42 

 Total 50 49 1 100 

 

 

Chi-Square Tests 

 Value df Asymp. Sig. 

(2-sided) 

Pearson Chi-Square 3.674a 2 .159 

Likelihood Ratio 4.047 2 .132 

Linear-by-Linear 

Association 

 

1.930 

 

1 

 

.165 

N of Valid Cases 100 
  

 

a. 2 cells (33.3%) have expected count less than 5. The minimum 

expected count is .42. 

 

 

Interpretation: From the table it is inferred that P value (0.159) is greater than (0.05). We accepting 

Null hypotheses H0. There is no relationship between the gender of tourists and the destination. 
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Findings”  

• The chart shows that 57% of the respondents identified as male, while 43% identified as female. 

This indicates a higher representation of male respondents in the questionnaire.   

•  68% of respondents agreed that collaborating with local food vendors is effective in promoting 

local food to tourists, while 32% disagreed.     

• 62% of respondents agreed that local food contributes to the overall tourism experience, while 

38% disagreed. 

• 40% of respondents agreed that local food has an effect on the destination choice of tourists, while 

50% disagreed. 

• 74% of respondents agreed that social media platforms should be leveraged to promote local food 

during travel, while 26% disagreed. 

 

Suggestions: 

• Target younger age groups (15-25 and 25-35) in your marketing efforts as they make up a 

significant portion of respondents and are more likely to be interested in local food 

experiences. 

• Emphasize the benefits of collaborating with local food vendors in promoting local cuisine to 

tourists, as a majority of respondents believe it is effective. 

• Focus on educating tourists about the role of local food in influencing destination choices to 

increase their awareness and interest. 

• Leverage social media platforms to effectively promote local food during travel, as a majority 

of respondents see its potential. 

 

Conclusion 

Utilizing local food as a means of attracting tourists is an effective strategy. By highlighting the unique 

flavors, culinary traditions, and cultural experiences associated with local cuisine, destinations can 

appeal to travelers seeking authentic and immersive experiences. This approach can enhance tourism 

revenue, support local businesses, preserve culinary heritage, and create a positive image for the 

community. Ultimately, local food serves as a gateway to the culture, traditions, and identity of a 

place, making it a powerful tool for attracting and engaging tourist 
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