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Abstract

This study explores the powerful influence of cinema on Tamil Nadu’s political landscape, focusing on actor Vijay’s
recent entry into electoral politics and the rise of his political party, Tamilaga Vettri Kazhagam (TVK). Tamil Nadu
has a unique political culture where film stars often transition into political leaders, shaping public opinion and voter
behavior. Vijay, known for his social messages in films and massive fan following, launched TVK in February 2024,
aiming to bring social justice, transparency, and youth participation into politics. The research examines how Vijay’s
popularity, social media influence, and fan organizations have helped build a support base, especially among young
voters. It also analyzes the opportunities and challenges faced by TVK, such as organizational strength, ideological
clarity, and long-term sustainability.

The study highlights the growing role of celebrity politics, youth mobilization, and digital campaigns in
transforming electoral dynamics in Tamil Nadu. While Vijay’s entry signifies a new era of entertainment-driven
politics, it also raises questions about the future of personality-based politics and governance. The findings suggest
that if TVK can develop strong organizational structures and focus on transparent, inclusive policies, it has the
potential to shape Tamil Nadu’s democratic future positively. Overall, the research underscores the evolving
relationship between cinema, social media, and politics in Tamil Nadu, offering insights into the changing nature of
democratic participation in the state. In this regard, the research explores the important and dynamic challenges
affecting the modern globally integrated world.

Keywords: Tamilaga Vettri Kazhagam, Political Leader, Political Culture, Social Justice,
Youth Mobilization, Social Media and Good Governance.

The theme of the article

Tamil Nadu has a unique political culture where cinema and politics are closely connected. Over the decades, many
film actors have used their popularity to enter politics and influence public opinion. Leaders like M. G.
Ramachandran, J. Jayalalithaa, and Karunanidhi successfully turned their cinematic fame into political power,
shaping the state's political landscape. In recent times, actor Vijay, popularly known as “Thalapathy,” has followed
this tradition. With a huge fan following and a strong presence on social media, Vijay has gradually built a political
image through his social messages and films addressing social issues. In February 2024, Vijay officially launched his
political party, Tamilaga Vettri Kazhagam (TVK), aiming to bring a new wave of political change in Tamil Nadu.
His entry into politics reflects the ongoing influence of cinema on electoral behavior, especially among youth and
middle-class voters.

Tamil Nadu has a young population, and Vijay’s appeal among first-time voters and urban youth has made him a
significant political figure. His social media presence and fan organizations have played a vital role in mobilizing
support, making his transition from cinema to politics noteworthy. This introduction of celebrity politics continues to
impact the state's democracy by increasing voter participation and challenging traditional political parties. However,
it also raises questions about the long-term sustainability of personality-based politics and the importance of strong
organizational structures. Overall, Vijay’s entry into electoral politics marks a new chapter in Tamil Nadu’s political
history, where cinema, youth participation, and digital media combine to shape the future of democratic politics in
Tamil Nadu.
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Statement of the problem

Tamil Nadu has a unique political culture where cinema and politics are deeply connected. Many film stars have
used their popularity to enter politics and influence public opinion and voting behavior. Recently, actor Vijay, known
as “Thalapathy,” launched his political party, Tamilaga Vettri Kazhagam (TVK), marking a new phase in this
tradition. His entry into electoral politics raises important questions about how celebrity influence, youth
participation, and social media affect democracy in Tamil Nadu. While Vijay has a large fan base and uses social
platforms effectively, it is unclear whether his popularity can translate into sustained political success and good
governance. There are concerns about whether personality-driven politics can weaken ideological debates and policy
focus.

Additionally, the strength of his party’s organization, leadership, and ability to compete with established parties like
DMK and AIADMK remains uncertain. This situation presents a complex challenge: how can a celebrity-led
movement evolve into a credible and effective political force? Understanding this transition is crucial to grasping the
changing political landscape of Tamil Nadu and the role of cinema in shaping democratic participation and electoral
outcomes. Therefore, the problem lies in analyzing whether Vijay’s celebrity status and social media influence can
create a lasting political impact, and what opportunities and obstacles exist for Tamilaga Vettri Kazhagam to become
a stable, transparent, and development-oriented political party in Tamil Nadu. In this context, the study examines the
major and evolving challenges that shape today’s highly interconnected global environment.

Objectives of the article

The overall objectives of the article are to analyze the influence of cinema on Tamil Nadu’s political landscape,
especially focusing on Vijay’s entry into politics and the rise of Tamilaga Vettri Kazhagam. It aims to explore how
film stars impact voter behavior, political culture, and electoral competition in Tamil Nadu. The study examines the
social, economic, and political factors behind Vijay’s political journey and the emergence of his party. It also seeks
to understand the role of youth, social media, and fan associations in strengthening his political support.
Additionally, the article discusses the party’s ideologies, welfare plans, and the challenges it faces in establishing a
stable political presence. Ultimately, it highlights the opportunities for transforming cinema influence into
sustainable democratic development in Tamil Nadu with the help of secondary sources of information and statistical
data pertaining to the theme of the article.

Methodology of the article

The research methodology used in this article is primarily based on collecting, analyzing, and interpreting secondary
data sources. Secondary data includes information from books, research papers, government reports, news articles,
social media statistics, and official party documents. These sources help in understanding the influence of cinema on
Tamil Nadu’s political landscape and Vijay’s entry into politics. The data collected is carefully examined to identify
patterns, trends, and relationships between cinema, youth participation, social media influence, and electoral
outcomes. The analysis involves qualitative methods, where the researcher interprets the information to understand
the social and political dynamics surrounding Vijay’s political journey and the emergence of Tamilaga Vettri
Kazhagam. Quantitative data, such as voter statistics, social media followers, and support base size, are also
considered to support the analysis.

The combination of qualitative and quantitative approaches provides a comprehensive understanding of how
celebrity politics impacts democracy and electoral behavior in Tamil Nadu. This approach allows the researcher to
draw meaningful conclusions about the opportunities and challenges faced by Vijay’s party and the broader influence
of cinema on politics. Overall, the methodology ensures a systematic and objective study, helping to understand the
evolving political environment in Tamil Nadu in a simple and clear manner. The gathered data are carefully analyzed
and evaluated to derive meaningful conclusions that aid informed policy-making decisions.

Cinema and Electoral Transformation: Vijay and the Emergence of Tamilaga Vettri Kazhagam in Tamil
Nadu

Cinema has played a major role in shaping the political culture of Tamil Nadu for several decades. Popular film
personalities such as M. G. Ramachandran and J. Jayalalithaa successfully transformed their cinematic popularity
into political success. Following this tradition, actor Vijay officially launched Tamilaga Vettri Kazhagam (TVK) in
February 2024, creating significant political attention across the state. Vijay enjoys a strong fan base, especially
among youth and middle-class voters. Reports indicate that his fan clubs and welfare organizations have more than
50,000 active local units across Tamil Nadu. Social media statistics also demonstrate his influence, with millions of
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followers on digital platforms, reflecting his strong connection with younger generations. Political analysts believe
that nearly 65% of Vijay’s supporters belong to the 18—35 age group, which is a crucial voting segment in Tamil
Nadu politics.

The emergence of Tamilaga Vettri Kazhagam represents a new phase of political transformation where cinema,
digital media, and youth participation combine to influence electoral behavior. The party focuses on social justice,
anti-corruption measures, education, employment, and transparent governance. Vijay’s political entry has also
intensified competition among major political parties such as Dravida Munnetra Kazhagam and All India Anna
Dravida Munnetra Kazhagam. Thus, the rise of Tamilaga Vettri Kazhagam highlights how cinema continues to
remain a powerful force in shaping political transformation and democratic participation in Tamil Nadu.

Cinema, Politics, and Public Influence in Tamil Nadu: Understanding Vijay’s Political Emergence

Tamil Nadu has a unique political culture in which cinema and politics are deeply connected. For more than five
decades, film personalities have significantly influenced public opinion, electoral behavior, and political
communication. Popular actors such as M. G. Ramachandran, J. Jayalalithaa, and Karunanidhi successfully
transformed cinematic popularity into political power. In this context, the political entry of Vijay and the emergence
of Tamilaga Vettri Kazhagam represent an important development in the contemporary political landscape of Tamil
Nadu. Cinema in Tamil Nadu has historically served as a medium for spreading social and political messages. Film
dialogues, songs, and heroic portrayals often create emotional connections between actors and audiences. Many fans
consider actors not only entertainers but also social leaders capable of addressing public issues. According to
industry estimates, Tamil Nadu has more than 40,000 registered fan clubs connected to major film actors,
demonstrating the strong relationship between cinema and mass mobilization. These fan associations frequently
participate in social welfare activities such as blood donation camps, educational assistance, and disaster relief,
thereby strengthening the public image of actors.

The rise of Vijay in politics reflects this continuing tradition. Vijay has maintained a large fan base for over three
decades through commercially successful films and youth-oriented social messages. Reports indicate that his fan
network includes thousands of local welfare units across Tamil Nadu. His films often address issues such as
corruption, unemployment, educational inequality, and social justice, which resonate strongly with young people and
middle-class audiences. Tamil Nadu has one of the youngest voter populations in India, with nearly 45 percent of
voters below the age of 40, making youth support politically significant. In February 2024, Vijay officially launched
Tamilaga Vettri Kazhagam, marking his transition from cinema to electoral politics. The formation of the party
generated considerable public attention, especially among first-time voters and urban youth. Political analysts
observed that Vijay’s popularity on social media platforms further strengthened his political visibility. His official
political announcements gained millions of online views within a short period, indicating the growing influence of
digital political communication in Tamil Nadu.

The relationship between cinema and politics also influences political culture in the state. Film celebrities often
communicate political ideas in a simplified and emotionally appealing manner, making politics more accessible to
ordinary citizens. However, critics argue that excessive personality-based politics may weaken ideological debates
and policy-focused discussions. Despite this concern, the continued success of cinema personalities in Tamil Nadu
politics demonstrates the strong emotional connection between public culture and political leadership. Thus, Vijay’s
political emergence through Tamilaga Vettri Kazhagam reflects both continuity and transformation in Tamil Nadu
politics. While cinema continues to shape public opinion and voter behavior, modern political engagement
increasingly depends on youth participation, social media influence, and public expectations for transparent
governance. The interaction between cinema and politics therefore remains a defining feature of Tamil Nadu’s
democratic and cultural identity.

Cinema to Leadership: Vijay’s Political Journey and the Rise of Tamilaga Vettri Kazhagam

Vijay, popularly known as “Thalapathy,” has transformed from one of Tamil cinema’s leading actors into a major
political figure in Tamil Nadu. His political journey reflects the long-standing connection between cinema and
politics in the state, where legendary actors like M. G. Ramachandran and J. Jayalalithaa successfully converted
cinematic popularity into political power. Vijay began building a social and political image long before officially
entering politics. Through his fan-based welfare organization, Vijay Makkal Iyakkam, he engaged in activities such
as educational support, flood relief, blood donation camps, and public welfare programs. Over time, these activities
helped him establish a strong grassroots network across Tamil Nadu. Reports indicate that his fan movement
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expanded into nearly 85,000 local units statewide, creating an organized support base that later became politically
significant.

On 2 February 2024, Vijay officially launched his political party, Tamilaga Vettri Kazhagam (TVK). He announced
that the party would not contest the 2024 Lok Sabha elections but would focus entirely on the 2026 Tamil Nadu
Assembly elections. Vijay described politics as a “sacred public service” and stated that his objective was to bring
political change in Tamil Nadu by fighting corruption and opposing caste- and religion-based divisions. The
formation of TVK created significant political attention because Vijay possesses a massive fan following among
youth and middle-class voters. According to industry estimates, Vijay’s films regularly reach millions of viewers
worldwide, and his social media influence has become an important political tool. His first major political conference
in 2024 reportedly attracted nearly 3 lakh supporters, demonstrating his ability to mobilize crowds similar to
traditional political parties.

Vijay’s political strategy focuses mainly on youth empowerment, clean governance, social justice, secularism, and
anti-corruption policies. His speeches often emphasize education, employment, equality, and transparent
administration. Political analysts believe that his appeal is strongest among first-time voters and urban youth who
seek an alternative to the traditional Dravidian political structure dominated by the DMK and AIADMK. At the same
time, Vijay faces several political challenges. Critics question whether cinematic popularity alone can ensure long-
term electoral success. Tamil Nadu politics traditionally depends on strong party structures, ideological clarity, and
coalition management. Some observers also debate whether Vijay can replicate the success achieved earlier by MGR
and Jayalalithaa. Public discussions on social media reveal both strong support and skepticism regarding his political
future. Nevertheless, Vijay’s entry into politics has already transformed the political discourse in Tamil Nadu. The
emergence of TVK signals the rise of a new political alternative driven by celebrity influence, youth participation,
and digital communication. His transition from cinema superstar to political leader highlights how cinema continues
to shape political culture and voter behavior in Tamil Nadu.

Social, Economic, and Political Dynamics behind Vijay’s Political Entry and the Rise of Tamilaga Vettri
Kazhagam in Tamil Nadu

The entry of Vijay into electoral politics in Tamil Nadu was influenced by a combination of social, economic, and
political factors. His political movement through Tamilaga Vettri Kazhagam reflects the changing political
expectations of the people, especially the youth. One of the major social factors was Vijay’s enormous popularity
among young people and middle-class families. Tamil Nadu has a long history of cinema influencing politics
through leaders like M. G. Ramachandran and J. Jayalalithaa. Vijay successfully used his strong fan base, welfare
activities, and social messages in films to build public trust. Reports stated that TVK aimed to enroll nearly 2 crore
members across Tamil Nadu, showing the wide social support for the party. His political rallies and public meetings
attracted lakhs of supporters, especially first-time voters and rural youth. The first major TVK conference in
Vikravandi reportedly witnessed more than 8 lakh participants, indicating growing social mobilization.

Economic factors also played a significant role in encouraging Vijay’s political entry. Tamil Nadu has experienced
rising concerns regarding youth unemployment, inflation, economic inequality, and the financial burden on middle-
and lower-income families. Many young people felt disappointed with traditional political parties and searched for
an alternative leadership model. Vijay projected himself as a leader focused on welfare, employment opportunities,
education, and social justice. His speeches frequently highlighted corruption-free governance and equal opportunities
for ordinary citizens. These economic concerns created favorable conditions for a new political force like TVK.
Political factors further strengthened Vijay’s decision to enter politics. For decades, Tamil Nadu politics was
dominated mainly by the DMK and AIADMK. After the decline of charismatic leaders such as M. Karunanidhi and
J. Jayalalithaa, a political vacuum emerged in the state. Vijay recognized the opportunity to position himself as an
alternative leader. He officially launched TVK on 2 February 2024 and announced that the party would contest the
2026 Assembly elections. His political ideology emphasized secularism, democracy, social justice, and opposition to
corruption and dynastic politics. Furthermore, Vijay’s ability to connect emotionally with people through cinema
strengthened his political appeal. Many voters viewed him as a fresh and honest leader capable of bringing political
transformation in Tamil Nadu. Thus, the combination of social influence, economic dissatisfaction, and political
opportunity significantly encouraged Vijay’s transition from cinema to electoral politics.
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Youth Mobilization, Fan Associations, and Social Media Influence in the Growth of Tamilaga Vettri
Kazhagam

The rapid political rise of Vijay and Tamilaga Vettri Kazhagam (TVK) clearly shows the growing influence of
youth, fan associations, and digital platforms in modern Tamil Nadu politics. These three forces have significantly
strengthened the party’s political visibility, organizational growth, and public support across the state. Youth
participation has become one of the strongest foundations of TVK. Tamil Nadu has a large young population, with
nearly 40% of voters below the age of 40. Vijay’s image as a socially conscious cinema star attracted first-time
voters, college students, and unemployed youth who were searching for political change. Political meetings
organized by TVK in 2025 and 2026 witnessed massive youth participation, especially in districts such as Madurai,
Salem, Coimbatore, and Chennai. Reports noted that Vijay’s political conferences drew lakhs of supporters, with
young voters forming the majority of attendees. Fan associations also played a crucial role in transforming cinematic
popularity into political strength. Vijay’s long-standing welfare organization, Vijay Makkal Iyakkam, reportedly
consisted of nearly 85,000 fan clubs across Tamil Nadu. These fan clubs were already engaged in welfare activities
such as blood donation camps, educational support, flood relief, and public service programs.

Over time, these organizations became a ready-made grassroots political network for TVK. During elections and
political campaigns, fan club members worked as booth agents, volunteers, and campaign organizers, helping TVK
rapidly expand its reach at the local level. Social media platforms further accelerated the growth of TVK. Vijay’s
supporters effectively used Instagram, YouTube, Facebook, WhatsApp, and X (Twitter) to spread party messages,
speeches, campaign videos, and political slogans. Digital campaigns created strong emotional connections with
young voters and increased political engagement among urban and rural audiences. According to reports, TVK’s IT
and digital teams converted thousands of fan club members into “digital warriors” who acted as online influencers
promoting party ideology and campaign content. The 2026 political developments in Tamil Nadu highlighted the
effectiveness of this strategy, as TVK emerged as a major political force challenging the traditional Dravidian
parties. Thus, youth mobilization, organized fan associations, and powerful social media campaigning collectively
became the backbone of TVK’s political growth and expanding public support in Tamil Nadu.

Political Ideologies, Welfare Approaches, and Development Perspectives of Tamilaga Vettri Kazhagam in
Contemporary Tamil Nadu Politics

The emergence of Tamilaga Vettri Kazhagam under the leadership of Vijay has created a significant transformation
in contemporary Tamil Nadu politics. The party has attempted to position itself as an alternative to the long-standing
Dravidian political dominance of the DMK and AIADMK. TVK combines cinema-based mass appeal with welfare-
oriented governance, youth mobilization, and social justice principles. The political ideology of TVK strongly
emphasizes equality, secularism, democracy, and social justice. According to the party’s official ideological
statement, TVK supports proportional representation, caste equality, women’s empowerment, state autonomy,
environmental protection, and a corruption-free administration. The party also advocates a two-language policy that
promotes Tamil as the primary language while accepting English as a global link language. TVK draws inspiration
from major Tamil social reform leaders such as Periyar, Kamarajar, and Dr. B.R. Ambedkar. Through this approach,
the party seeks to connect rationalist thought, social reform, and inclusive governance with contemporary political
expectations. The ideology reflects a blend of Dravidian political values and modern welfare politics aimed
particularly at youth, women, and marginalized communities.

Welfare politics remains one of the strongest pillars of TVK. The party’s proposed welfare measures include
monthly financial assistance for women, free bus travel, improved health insurance coverage, support for farmers,
welfare schemes for anganwadi workers, and employment opportunities for youth. Reports indicate that TVK
promised 18,000 monthly salaries for anganwadi workers and introduced plans for regularizing nurses and teachers
employed on contract basis. These proposals reflect the continuation of Tamil Nadu’s welfare-oriented political
culture while attempting to modernize service delivery and improve administrative transparency. The development
perspective of TVK focuses on “Future Ready Tamil Nadu.” The party has proposed investments in renewable
energy, climate resilience, housing schemes, MSME growth, and technology-driven governance. One major proposal
includes a 23,000 crore climate budget for renewable energy and environmental sustainability. TVK also emphasizes
education reforms, skill development, digital governance, and employment generation for young people. These
development policies aim to combine economic growth with social welfare and environmental sustainability.
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Statistically, Tamil Nadu has over 72 million people, with youth forming nearly 34% of the state population. The
party has targeted this demographic through social media campaigns, fan associations, and youth-centered political
messaging. Reports also suggest that TVK planned to appoint more than 70,000 booth agents ahead of elections,
demonstrating its organizational expansion and grassroots political strategy. Despite criticism regarding ideological
clarity and governance experience, TVK has succeeded in generating political interest among young voters and first-
time participants in politics. Public discussions on social media platforms indicate that many youths view TVK as a
fresh political alternative capable of challenging traditional party structures. In short, Tamilaga Vettri Kazhagam
represents a new political movement that combines cinema influence, welfare politics, social justice ideology, and
development-oriented governance. Through people-centric policies and youth mobilization, TVK has emerged as an
influential force shaping the future direction of contemporary Tamil Nadu politics.

Celebrity Politics and Electoral Transformation in Tamil Nadu: The Influence of Vijay and Tamilaga Vettri
Kazhagam

Celebrity politics has played a major role in shaping voter behavior, democratic participation, and electoral
competition in Tamil Nadu. The connection between cinema and politics in the state has existed for decades through
leaders such as M. G. Ramachandran, J. Jayalalithaa, and now Vijay. The emergence of Tamilaga Vettri Kazhagam
(TVK) demonstrates how celebrity influence continues to transform the political culture of the state. One of the
major impacts of celebrity politics is its influence on voter behavior. Film stars often enjoy strong emotional
connections with the public through cinema, fan clubs, and social media. Vijay’s popularity among youth and
middle-class voters has helped TVK attract first-time voters and politically neutral citizens. His films frequently
portray themes of social justice, anti-corruption, and welfare politics, which have strengthened his political image. In
the 2026 Tamil Nadu Assembly Election campaign, reports suggested that youth and women voters actively
participated in rallies and political discussions surrounding TVK.

Celebrity politics has also increased democratic participation in Tamil Nadu. According to election reports, Tamil
Nadu recorded around 73—74% voter turnout during the 2021 Assembly Election, involving more than 4.6 crore
voters. Recent discussions surrounding the 2026 election indicated even higher public engagement and political
enthusiasm, particularly among younger voters inspired by Vijay’s entry into politics. This shows that celebrity
leaders can motivate politically disengaged groups to participate in democratic processes. Another important impact
is the transformation of electoral competition. For several decades, Tamil Nadu politics was dominated mainly by the
Dravida Munnetra Kazhagam (DMK) and the All India Anna Dravida Munnetra Kazhagam (AIADMK). The rise of
TVK has created a triangular political competition in the state. Political analysts observed that Vijay’s popularity
disrupted the traditional Dravidian political structure and created space for alternative political voices.

This has increased electoral competitiveness and forced established parties to reconnect with youth and urban voters.
However, celebrity politics also raises concerns about democratic quality. Critics argue that excessive focus on
personality and fan culture may reduce attention toward policy debates, governance capability, and ideological
clarity. Some voters may support celebrity leaders based more on emotional attachment than political performance.
Despite these criticisms, celebrity politics in Tamil Nadu continues to play a powerful role in mobilizing voters,
expanding democratic participation, and reshaping electoral competition in contemporary politics.

Challenges and Opportunities in the Political Emergence of Tamilaga Vettri Kazhagam in Tamil Nadu

The emergence of Tamilaga Vettri Kazhagam (TVK) under actor Vijay marks a major shift in Tamil Nadu’s political
landscape, but its consolidation as a strong political force involves both significant opportunities and serious
structural challenges. One of the key opportunities for TVK is the strong celebrity-driven mass appeal of Vijay,
especially among youth and first-time voters. Studies and political analyses show that Tamil Nadu’s electorate is
increasingly influenced by personality-based mobilisation, with TVK attracting a large share of urban and semi-
urban voters in cities like Chennai, Coimbatore, and Madurai. Reports suggest that TVK has successfully converted
fan-based networks into political mobilisation units, giving it an immediate grassroots presence without long-term
party-building efforts . Another major opportunity is the fragmentation of traditional Dravidian politics, where
dissatisfaction with established parties (DMK and AIADMK) has opened space for a third alternative. Analysts note
that even a modest vote share swing of 8—12% in key constituencies can significantly alter electoral outcomes in
Tamil Nadu’s closely contested system.

However, TVK also faces serious challenges in becoming a stable political force. The most critical limitation is its
organisational weakness at the booth level, which is essential in Tamil Nadu’s highly structured electoral system.
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Despite strong rallies, converting crowd support into actual votes remains uncertain. Another challenge is the over-
dependence on Vijay’s personal charisma, which raises concerns about long-term sustainability beyond his
individual appeal. Political observers also highlight the lack of experienced second-line leadership, which is crucial
for governance continuity and administrative credibility . A further challenge is electoral credibility and alliance
dynamics. Established parties may strategically frame TVK as a “vote splitter,” which could indirectly weaken its
position in closely contested constituencies. Additionally, internal coordination, candidate selection, and ideological
clarity remain evolving areas that may affect voter confidence. In short, TVK stands at a politically promising but
structurally fragile stage. Its success will depend on whether it can transform from a charisma-driven movement into
a disciplined organisation capable of sustained electoral performance and governance readiness.

Policy Strategies for Transparent Governance, Youth Participation, and Sustainable Political Development in
Tamil Nadu: The Role of Tamilaga Vettri Kazhagam

The emergence of Tamilaga Vettri Kazhagam (TVK) in the context of cinema-driven political transformation led by
actor Vijay presents an opportunity to reshape governance and political participation in Tamil Nadu through
transparent, welfare-oriented, and youth-inclusive strategies. A key policy direction is transparent governance
through digital accountability systems. TVK can promote e-governance platforms for real-time tracking of welfare
schemes, grievance redressal, and public expenditure disclosure. In Tamil Nadu, where nearly 100% of welfare
subsidies such as ration and pension schemes are digitized, strengthening blockchain-based audit trails and open-data
dashboards can further reduce corruption and leakages. Public welfare delivery should focus on outcome-based
implementation. With Tamil Nadu allocating a significant share of its budget (over 40% in recent years) to social
welfare, TVK can advocate for performance audits, direct benefit transfer expansion, and targeted poverty reduction
programs in rural and urban slums.

Youth participation is crucial, as India’s youth population (15-29 years) forms around 27%, and Tamil Nadu has a
similarly large share of first-time voters. TVK can institutionalize youth wings, digital policy forums, and internship-
based political engagement programs to convert “fan base mobilization” into structured democratic participation. For
sustainable political development, internal party democracy, transparent candidate selection, and term limits for party
posts can be introduced. This would strengthen credibility and reduce personality-centric politics often seen in
cinema-influenced movements. Additionally, social media governance strategies can be leveraged, as Tamil Nadu
records over 70% internet penetration among urban youth. Structured digital campaigns focusing on civic awareness,
policy education, and anti-misinformation drives can enhance informed voting behavior. Overall, TVK’s political
strategy should evolve from symbolic popularity to institutional governance reform, ensuring that cinema-driven
political enthusiasm is converted into measurable improvements in transparency, welfare efficiency, youth
empowerment, and long-term democratic stability in Tamil Nadu.

Conclusion

The entry of Vijay into Tamil Nadu’s political landscape marks a significant shift driven by the powerful influence
of cinema, social media, and youth participation. His transition from a popular film star to a political leader
exemplifies how celebrity culture continues to shape democratic processes in the state. Vijay’s party, Tamilaga Vettri
Kazhagam (TVK), reflects a new political movement that combines entertainment, social justice, welfare, and
development priorities. This movement has mobilized young voters and fan organizations, creating a fresh
alternative to traditional parties like DMK and AIADMK. While Vijay’s popularity offers promising opportunities
for political change, challenges remain in transforming this celebrity-driven support into a strong, organized, and
credible political force.

The party needs to focus on building organizational capacity, promoting transparent governance, and fostering
internal democracy to sustain long-term growth. The integration of digital media and youth engagement strategies
can further strengthen the party’s influence. Overall, Vijay’s political journey illustrates the evolving nature of Tamil
Nadu’s democracy, where cinema and social media play vital roles in shaping electoral behavior and political
discourse. If Tamilaga Vettri Kazhagam can address its organizational weaknesses and develop clear policies, it has
the potential to contribute meaningfully to Tamil Nadu’s political future. This new wave of celebrity politics,
combined with a focus on social welfare and youth involvement, can lead to a more vibrant and participative
democratic environment in Tamil Nadu.
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