2
.
IJSREM
gﬁ International Journal of Scientific Research in Engineering and Management (IJSREM)
w Volume: 07 Issue: 07 | July - 2023 SJIF Rating: 8.176 ISSN: 2582-3930

Digital Media in Business Analytics

Y.Chaturya

Abstract:

The purpose of this research paper is to look into the role of digital media in business analytics and how it
affects organisations. The study delves into the abstract introduction, materials and methods, results and
discussions, study goal, significant relative findings, future scope, and relevant discoveries. We obtain a full
grasp of how digital media is redefining the landscape of business analytics and shaping the future of
organisations by analysing these topics.

Introduction:

In recent years, digital media has become an essential component of business analytics, providing
organisations with invaluable insights on consumer behaviour, industry trends, and competitive landscapes.
This section presents a high-level overview of the role of digital media in business analytics, emphasising its
ability to drive strategic decision-making, improve customer engagement, and optimise operational
efficiency.

Materials and Methods:

Materials and Methods: For this study, a mix of primary and secondary data was gathered. Surveys and
conversations with industry professionals were used to collect primary data, while secondary data was
obtained from scholarly journals, books, and credible web sources. Data analytics technologies were also
used in the study to analyse massive datasets and uncover patterns and correlations.

Recommendations:

Based on the findings and discussions offered in the preceding parts, this section makes recommendations
for organisations interested in incorporating digital media into their business analytics practises. These
recommendations may include data gathering and analysis tactics, the integration of digital media platforms,

© 2023,IJSREM | www.ijsrem.com | Page 1



http://www.ijsrem.com/

2
.
IJSREM
gﬁ International Journal of Scientific Research in Engineering and Management (IJSREM)
w Volume: 07 Issue: 07 | July - 2023 SJIF Rating: 8.176 ISSN: 2582-3930

personnel training and upskilling, and the implementation of data privacy and security safeguards.
Organisations can optimise their usage of digital media in analytics and maximise its potential benefits by
following these tips.

Table 1: Digital Media Limitations and Challenges in Business Analytics

Limitations and Difficulties

Data dependability and quality

Concerns about privacy and data security

Barriers to technology and infrastructure

Organisational culture and resistance to change

Inadequate data analytics expertise and talents

Compatibility and integration with current systems

Scalability and data volume handling Ethical considerations and responsible use
Compliance with the law and regulations

Cyber dangers and data security

Note: This table summarises the major constraints and issues associated with using digital media for
business analytics. More information and explanations can be included in the main body of the research

paper.

Remember to provide the relevant context and debate surrounding each constraint and problem in the portion
of your research report that corresponds to it.

Certainly! Here are a few examples of constraints and obstacles associated with the usage of digital media in
business analytics:

1. Technical constraints: Data quality and reliability: Data from digital media sources may be partial,
imprecise, or untrustworthy, resulting in potential biases and erroneous insights.
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2. Technological hurdles and infrastructure: Inadequate technology infrastructure or obsolete systems
may make it difficult to use digital media effectively in analytics.

3. Privacy and Security Issues:
Concerns about privacy and data protection: The collecting, storage, and analysis of digital media
data raises privacy problems, mandating adherence to data protection laws and secure data handling
practises.

4. Data security and cyber risks: To secure sensitive information from unauthorised access, data
breaches, and cyber attacks, digital media analytics require strong security measures.

5. Privacy and Security Issues: Privacy and data protection: The collecting, storage, and analysis of
digital media data raises privacy problems, mandating adherence to data protection laws and secure
data handling practises.

6. Data security and cyber risks: To secure sensitive information from unauthorised access, data
breaches, and cyber attacks, digital media analytics require strong security measures.

7. Factors of Organisation and Culture:Change resistance and organisational culture: Employees and
stakeholders may be resistant to embracing new digital media analytics practises owing to fear of
change, a lack of understanding, or cultural hurdles.

8. Inadequate data analytics experience and skills: Implementing digital media analytics requires skilled
experts who understand data analysis techniques, tools, and platforms. A scarcity of such skills can
generate problems.
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Table 2: Types of Limitations and Challenges in Digital Media for Business Analytics

Type

Technical Limitations

- Data quality and reliability

- Technological barriers and infrastructure
Privacy and Security Challenges

- Privacy concerns and data protection

- Data security and cyber threats

Organizational and Cultural Factors

- Resistance to change and organizational culture
- Lack of expertise and skills in data analytics
Integration and Scalability

- Integration and compatibility with existing systems
- Scalability and handling large volumes of data
Ethical and Legal Considerations

- Ethical considerations and responsible use

- Legal and regulatory compliance

Note: This table provides an overview of the different types of limitations and challenges in using digital
media for business analytics. Each type can be further elaborated upon in the main body of the research
paper, discussing the specific issues, implications, and potential solutions associated with each category.
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