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Abstract 

The rapid growth of digital financial technologies, particularly mobile payment applications such as Google Pay, 

PhonePe, and Paytm, has significantly transformed consumer spending behavior, especially among college 

students. This study aims to examine the effect of mobile payment apps on students’ spending habits, with a 

focus on transaction frequency, impulsive buying, and financial awareness. 

A quantitative research design was adopted, and primary data were collected from 150 college students using a 

structured questionnaire. The data were analyzed using descriptive statistics and correlation techniques. The 

findings indicate that the convenience, speed, and promotional incentives of mobile payment apps encourage 

frequent transactions and impulsive spending. Features such as cashback and seamless accessibility reduce the 

psychological barrier of spending, leading to less controlled financial behavior. However, some students 

demonstrated moderate financial awareness by using in-app tracking tools. 

The study concludes that while mobile payment applications enhance transaction efficiency and ease of use, 

they also contribute to increased spending tendencies among college students. It emphasizes the need for 

improved financial literacy and responsible usage practices to ensure better financial management among young 

users. 

Keywords: Mobile Payment Apps, Spending Behavior, College Students, Digital Payments, Impulsive Buying, 
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INTRODUCTION 

1. Background of the Study 

The rapid advancement of digital technology has significantly transformed the financial landscape, particularly 

with the emergence of mobile payment applications such as Google Pay, PhonePe, and Paytm. These 

applications have gained widespread popularity in India due to their convenience, speed, and ease of use. The 

increasing penetration of smartphones, affordable internet access, and supportive government initiatives 

promoting a cashless economy have further accelerated their adoption among young consumers. 

College students represent one of the most active user groups of mobile payment apps. Their tech-savvy nature, 

frequent transactions, and exposure to digital platforms make them ideal subjects for studying changing financial 

behaviors. Mobile payment systems eliminate the need for physical cash and enable instant transactions, which 
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can influence how individuals perceive and manage money. While these apps provide efficiency and 

accessibility, they also introduce new behavioral patterns in spending, including increased frequency of 

purchases and reduced financial control. 

2. Statement of the Problem 

Despite the growing usage of mobile payment applications, there is limited understanding of how these platforms 

impact the spending habits of college students. The ease of making payments through smartphones, combined 

with features such as cashback offers, discounts, and one-click transactions, may encourage impulsive buying 

behavior. 

Students, who often operate within limited budgets, may find it challenging to regulate their expenses when 

using mobile payment apps. The reduced “pain of paying” associated with digital transactions can lead to 

overspending and poor financial decision-making. Therefore, it becomes important to investigate whether 

mobile payment apps are promoting convenience at the cost of financial discipline among college students. 

3. Objectives of the Study 

The main objectives of this research are as follows: 

• To examine the usage pattern of mobile payment applications among college students.  

• To analyze the impact of mobile payment apps on students’ spending behavior.  

• To identify the relationship between mobile payment usage and impulsive buying tendencies.  

• To assess the level of financial awareness and expense tracking among students using these apps.  

• To evaluate whether mobile payment apps contribute to better or worse financial management.  

4. Significance of the Study 

This study holds significant importance in both academic and practical contexts. Academically, it contributes to 

the existing literature on digital finance and consumer behavior by focusing specifically on college students, a 

group that is often underrepresented in financial behavior studies. It provides insights into how technological 

innovations are reshaping spending patterns and decision-making processes. 

From a practical perspective, the findings of this study can benefit students by increasing awareness of their 

spending habits and encouraging responsible financial behavior. Educational institutions can use these insights 

to promote financial literacy programs that help students manage their finances effectively. Additionally, 

policymakers and app developers can gain a better understanding of user behavior, enabling them to design 

features that support responsible spending rather than encourage impulsive purchases. 

Overall, this study highlights the dual nature of mobile payment applications—while they offer convenience and 

efficiency, they also pose challenges related to financial discipline. Understanding this balance is essential for 

ensuring that digital payment technologies are used in a way that promotes financial well-being among college 

students. 
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LITERATURE REVIEW 

1. Adoption of Mobile Payment Applications 

Recent studies after 2018 highlight the rapid adoption of mobile payment applications such as Google Pay, 

PhonePe, and Paytm, driven by technological advancement and supportive policy frameworks. According to 

Singh and Rana (2020), perceived ease of use and usefulness are key determinants influencing the adoption of 

digital payment systems among young users. Similarly, Kumar et al. (2021) found that trust, security, and 

convenience significantly affect students’ willingness to use mobile payment apps. The Unified Payments 

Interface (UPI) ecosystem in India has further strengthened this adoption by enabling seamless peer-to-peer 

transactions. These studies indicate that college students are early adopters due to their familiarity with 

smartphones and digital platforms. 

2. Mobile Payments and Spending Behavior 

A growing body of literature suggests that mobile payment applications have a direct impact on users’ spending 

behavior. Soman (2020) explains that digital payments reduce the “pain of paying,” a psychological factor that 

typically restricts excessive spending when using cash. Supporting this view, Bapat (2020) found that 

individuals using digital payment methods tend to spend more frequently compared to those relying on cash 

transactions. 

Furthermore, Arora (2022) reported that ease of transactions and instant payment features encourage higher 

consumption among young users. College students, in particular, are more prone to increased spending due to 

the convenience offered by mobile payment apps. The ability to make payments anytime and anywhere reduces 

the effort involved in purchasing, thereby increasing the likelihood of repeated transactions. 

3. Impulsive Buying Behavior 

Several recent studies emphasize the relationship between mobile payment usage and impulsive buying 

behavior. Verma and Sinha (2021) observed that promotional offers such as cashback, discounts, and rewards 

significantly influence impulsive purchases among students. These incentives create a perception of savings, 

even when the purchase may not be necessary. 

Similarly, Chawla and Joshi (2019) highlighted that digital payment platforms encourage spontaneous buying 

decisions due to their seamless and quick transaction process. The reduced time gap between decision-making 

and payment completion plays a crucial role in increasing impulse buying tendencies. Moreover, Gupta and 

Arora (2023) found a positive correlation between frequency of mobile payment usage and impulsive spending 

behavior among young consumers. 

4. Financial Awareness and Control 

While mobile payment apps may encourage spending, some studies also highlight their role in improving 

financial awareness. Sharma and Singh (2022) noted that features such as transaction history, spending 
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summaries, and budget tracking tools help users monitor their expenses more effectively. These features can 

promote better financial planning if used properly. 

However, Mehta (2021) argued that despite the availability of such tools, many students do not actively track 

their spending, leading to poor financial management. The convenience of digital payments often outweighs the 

discipline required for budgeting. Thus, while mobile payment apps have the potential to enhance financial 

awareness, their actual impact depends on user behavior and financial literacy levels. 

5. Research Gap 

Although existing studies provide valuable insights into mobile payment adoption and its effects, there is limited 

research specifically focusing on college students’ spending habits in the Indian context post-2018. Many studies 

examine general consumer behavior but do not address the unique financial constraints and behavioral patterns 

of students. Additionally, there is a need for integrated research that simultaneously examines spending behavior, 

impulsive buying, and financial awareness. 

This study aims to fill this gap by providing a focused analysis of how mobile payment applications influence 

the spending habits of college students, considering both positive and negative aspects. 

RESEARCH METHODOLOGY 

This study employs a quantitative research design to analyze the effect of mobile payment applications such as 

Google Pay, PhonePe, and Paytm on the spending habits of college students. The research is based on primary 

data collected through a well-structured questionnaire administered to a sample of 150 college students selected 

using a convenience sampling technique. The questionnaire was designed to capture key aspects such as 

demographic details, frequency of mobile payment usage, spending patterns, impulsive buying behavior, and 

levels of financial awareness. A five-point Likert scale was used to measure respondents’ attitudes and 

perceptions. 

For data analysis, statistical tools such as descriptive statistics (mean, percentage, and frequency distribution) 

and correlation analysis were applied to identify patterns and relationships among variables. The use of 

quantitative methods ensures objectivity, reliability, and accuracy in interpreting the findings. This methodology 

is appropriate for understanding behavioral trends and provides a systematic basis for evaluating the impact of 

mobile payment apps on students’ financial decision-making and spending behavior. 

RESULTS AND DISCUSSION 

This section presents the analysis and interpretation of data collected from 150 college students regarding the 

effect of mobile payment applications such as Google Pay, PhonePe, and Paytm on their spending habits. The 

findings are organized into tables and explained in detail to highlight key trends and relationships. 
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4.1 Demographic Profile of Respondents 

Table 4.1: Demographic Characteristics of Respondents (n = 150) 

Variable Category Frequency Percentage (%) 

Gender Male 82 54.7% 

 
Female 68 45.3% 

Age 18–20 years 64 42.7% 

 
21–23 years 71 47.3% 

 
24+ years 15 10.0% 

Course Undergraduate 98 65.3% 

 
Postgraduate 52 34.7% 

 

 

Interpretation: 

The sample consists of a fairly balanced gender distribution, with a slight majority of male respondents. Most 

participants fall within the 21–23 age group, indicating that the study primarily represents young adults in higher 

education. The majority are undergraduate students, suggesting that mobile payment usage is highly prevalent 

among early-stage college learners. 

4.2 Usage of Mobile Payment Applications 

Table 4.2: Frequency of Mobile Payment App Usage 

Usage Frequency Frequency Percentage (%) 

Daily 78 52.0% 

Weekly 46 30.7% 

Occasionally 26 17.3% 
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Interpretation: 

More than half of the respondents use mobile payment apps daily, indicating a high level of dependence on 

digital transactions. This reflects the increasing integration of digital payment systems into students’ everyday 

lives. 

4.3 Purpose of Using Mobile Payment Apps 

Table 4.3: Common Uses of Mobile Payment Apps 

Purpose Frequency Percentage (%) 

Food & Dining 102 68.0% 

Online Shopping 95 63.3% 

Bill Payments 76 50.7% 

Peer Transfers 110 73.3% 

 

Interpretation: 

The most common use of mobile payment apps is peer-to-peer transfers, followed by food and online shopping. 

This indicates that students frequently rely on these apps for both essential and discretionary spending. 

4.4 Impact on Spending Behavior 

Table 4.4: Perception of Increased Spending 

Response Frequency Percentage (%) 

Strongly Agree 48 32.0% 

Agree 56 37.3% 

https://ijsrem.com/


                 International Journal of Scientific Research in Engineering and Management (IJSREM) 
                           Volume: 10 Issue: 04 | April - 2026                           SJIF Rating: 8.659                        ISSN: 2582-3930                                                                                                                                               

  

© 2026, IJSREM      | https://ijsrem.com                                                                                                    |        Page 7 

Neutral 21 14.0% 

Disagree 17 11.3% 

Strongly Disagree 8 5.4% 

 

Interpretation: 

A significant majority (69.3%) of respondents agree that mobile payment apps have increased their spending. 

This supports the argument that ease of transactions contributes to higher expenditure levels. 

4.5 Impulsive Buying Behavior 

Table 4.5: Influence of Cashback and Offers on Impulse Buying 

Response Frequency Percentage (%) 

Strongly Agree 52 34.7% 

Agree 61 40.7% 

Neutral 18 12.0% 

Disagree 12 8.0% 

Strongly Disagree 7 4.6% 

 

 

Interpretation: 

Approximately 75.4% of respondents agree that cashback and promotional offers encourage impulsive 

purchases. This suggests that marketing strategies embedded within mobile payment apps significantly influence 

consumer behavior. 
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4.6 Financial Awareness and Control 

Table 4.6: Expense Tracking Behavior 

Response Frequency Percentage (%) 

Regularly Track 39 26.0% 

Sometimes Track 67 44.7% 

Rarely Track 44 29.3% 

 

 

Interpretation: 

While some students actively track their expenses, a majority either do so occasionally or rarely. This indicates 

moderate financial awareness but highlights a lack of consistent financial discipline among students. 

4.7 Correlation Analysis 

Table 4.7: Relationship Between Usage Frequency and Spending Behavior 

Variables Correlation Coefficient (r) 

App Usage & Spending Increase +0.62 

App Usage & Impulse Buying +0.58 

 

Interpretation: 

The positive correlation coefficients indicate a strong relationship between mobile payment usage and increased 

spending as well as impulsive buying behavior. This means that higher usage of mobile payment apps is 

associated with higher spending tendencies among college students. 
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Overall Discussion 

The findings of this study clearly demonstrate that mobile payment applications have a significant impact on the 

spending habits of college students. The high frequency of usage, combined with features such as instant 

payments and cashback offers, encourages frequent and impulsive transactions. The results align with existing 

literature, which suggests that digital payments reduce the psychological barrier associated with spending. 

However, the study also reveals that while some students exhibit financial awareness through expense tracking, 

a large proportion lack consistent financial control. This imbalance highlights the dual nature of mobile payment 

apps—they offer convenience and efficiency but also contribute to increased spending and impulsive behavior. 

CONCLUSION 

The present study examined the effect of mobile payment applications such as Google Pay, PhonePe, and Paytm 

on the spending habits of college students. The findings indicate that mobile payment apps have become an 

integral part of students’ daily financial activities due to their convenience, speed, and accessibility. A majority 

of respondents reported frequent usage of these applications for transactions such as peer transfers, food 

purchases, and online shopping. However, this ease of use has also led to an increase in spending frequency and 

impulsive buying behavior, primarily influenced by cashback offers and promotional incentives. 

The study highlights that mobile payment apps reduce the psychological barrier associated with spending, often 

referred to as the “pain of paying,” which results in less controlled financial behavior among students. Although 

some respondents demonstrated financial awareness by using expense tracking features, a significant proportion 

lacked consistent monitoring of their spending, indicating moderate financial discipline overall. 

From a practical perspective, the findings suggest that there is a strong need to promote financial literacy among 

college students to help them manage their finances effectively in a digital payment environment. Educational 

institutions can play a key role by incorporating financial education programs that emphasize budgeting, expense 

tracking, and responsible use of digital payment tools. Additionally, app developers can introduce features such 

as spending alerts, budgeting tools, and usage summaries to encourage mindful spending habits. 

In terms of future scope, further research can be conducted with larger and more diverse samples across different 

regions to enhance generalizability. Comparative studies between urban and rural students or between different 

age groups may provide deeper insights. Moreover, future studies can adopt qualitative or mixed-method 

approaches to explore the psychological aspects of digital spending behavior in greater depth. 
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