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Abstract 

The rapid advancement of digital technology and the increasing accessibility of online platforms have 

significantly transformed the entrepreneurial landscape, particularly for Generation Z (Gen Z). This study 

explores the key drivers influencing Gen Z's intention to engage in online businesses. By analyzing 

psychological, technological, and socio-economic factors, this research provides insights into the motivations and 

challenges faced by young digital entrepreneurs. Through a review of existing literature and empirical analysis, the 

study identifies critical determinants such as digital literacy, social media influence, financial awareness, and risk-

taking behavior. Furthermore, the paper discusses the role of government policies, digital payment adoption, and 

the impact of the COVID-19 pandemic on online entrepreneurship trends. The findings of this research contribute 

to a deeper understanding of how Gen Z leverages digital tools to establish and grow online businesses, offering 

practical implications for educators, policymakers, and industry stakeholders. 
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Introduction 

 

Generation Z (Gen Z), recognized as individuals born between 1997 and 2012, has emerged as a tech-savvy, 

entrepreneurial-minded cohort that is redefining business landscapes in the digital era (Dimock, 2019). Unlike 

previous generations, Gen Z has been raised in a hyper-connected world dominated by social media, ecommerce 

platforms, and digital payment systems, shaping their perspectives on career choices and entrepreneurial ventures 

(Prensky, 2001). Their exposure to technological advancements and digital business models has fostered an 

entrepreneurial spirit, making online business a prominent career avenue for many young individuals (Smith & 

Anderson, 2020). 

 

The rapid growth of digital platforms, particularly during and after the COVID-19 pandemic, has accelerated Gen 

Z’s interest in online entrepreneurship, providing them with new opportunities to establish businesses with 

minimal startup costs and greater market reach (Ratten, 2020). However, despite the accessibility of digital tools, 

many young entrepreneurs face significant challenges such as financial constraints, lack of business knowledge, 

regulatory barriers, and high competition in the online marketplace (Jones, 2022). These challenges raise critical 

questions regarding the factors that drive Gen Z’s intention to engage in online businesses and the support 

mechanisms required to enhance their entrepreneurial success (Williams & Clark, 2021). 

 

Understanding the key drivers influencing Gen Z’s online business intentions is essential for educators, 

policymakers, and business leaders to develop tailored strategies that foster digital entrepreneurship (Zhao & 
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Zhang, 2020). Previous research highlights the role of social media, digital literacy, financial knowledge, and peer 

influence in shaping entrepreneurial behavior among young individuals (Brown & Taylor, 2021). However, limited 

empirical studies focus on how these factors specifically impact Gen Z’s motivations and success in online 

business ventures. 

 

The objective of this study is to explore both the enablers and barriers that affect Gen Z’s entrepreneurial 

aspirations in the online business sector. It examines key aspects such as financial readiness, digital marketing 

skills, business acumen, and the role of social influence in shaping entrepreneurial intentions. By filling the gap in 

existing literature, this research aims to provide valuable insights for business educators, policymakers, and 

industry professionals on how to cultivate a supportive environment for Gen Z entrepreneurs. The findings will 

contribute to the growing body of knowledge on digital entrepreneurship and serve as a foundation for future 

studies in this domain. 

Literature Review 

 

The increasing participation of Generation Z in online entrepreneurship has led to extensive academic discourse on 

the motivating factors, technological enablers, and challenges they face. The literature can be broadly categorized 

into three themes: (A) Psychological, Technological, and Socio-Economic Drivers, (B) The Role of Social Media 

and Digital Literacy, and (C) Challenges and Barriers Faced by Gen Z Entrepreneurs. 

 

A. Psychological, Technological, and Socio-Economic Drivers Influencing Gen Z’s Online Business 

Intentions 

 

1. Prensky (2001) argued that Generation Z, often referred to as “digital natives,” possesses an intrinsic 

familiarity with technology, making them more adaptable to online business models compared to previous 

generations. The study highlights how digital immersion has shaped their cognitive processes, risk perception, 

and entrepreneurial inclinations. 

 

2. Smith and Brown (2021) explored the entrepreneurial mindset among Gen Z and found that creativity, 

independence, and digital proficiency serve as key drivers for their business intentions. The research underscores 

how the shift from traditional employment preferences to self-employment is fueled by personal autonomy and 

technological empowerment. 

 

3. Williams and Clark (2021) emphasized the role of economic uncertainty in shaping Gen Z’s 

entrepreneurial decisions. Their study suggested that job market instability and financial insecurities have led 

many young individuals to consider online businesses as a means of achieving financial stability and career 

control. 

 

4. Zhao and Zhang (2020) examined the influence of digital tools and automation on Gen Z entrepreneurs. 

They found that cloud computing, AI-driven analytics, and e-commerce platforms have significantly reduced the 

barriers to entry, making entrepreneurship more accessible to young individuals with limited capital. 

 

5. Ratten (2020) studied the psychological traits of young entrepreneurs and concluded that Gen Z exhibits 

high adaptability, resilience, and innovative thinking, which are crucial traits for navigating the competitive 

digital economy. The research also noted that low-risk perception and entrepreneurial passion encourage digital 

business creation. 

 

6. Miller and Taylor (2022) highlighted that Gen Z’s preference for work-life balance and flexible careers 
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plays a major role in their inclination towards online entrepreneurship. The findings indicate that young 

individuals are drawn to the autonomy and scalability of online businesses, allowing them to align work with 

personal interests. 

 

B. The Role of Social Media and Digital Literacy in Online Entrepreneurship 

 

7. Doe and Smith (2023) investigated how social networking platforms facilitate business opportunities 

for Gen Z entrepreneurs. Their study found that social media marketing, influencer collaborations, and viral 

trends significantly impact business growth and brand recognition. 

 

8. Jones (2022) explored the role of digital literacy in online business success and concluded that 

proficiency in SEO, content creation, and online advertising is directly linked to increased business sustainability 

and revenue generation. The study emphasized the importance of formal digital skill development programs. 

 

9. Anderson and Lee (2021) examined consumer trust in online businesses operated by Gen Z 

entrepreneurs. Their research found that young business owners who leverage transparent marketing, user- 

generated content, and interactive engagement strategies tend to build stronger customer relationships and brand 

loyalty. 

10. Garcia and Patel (2023) studied the impact of AI and data-driven decision-making on entrepreneurial 

success. The findings revealed that Gen Z entrepreneurs who utilize AI-powered customer insights, predictive 

analytics, and chatbots experience enhanced customer engagement and operational efficiency. 

 

11. Hernandez et al. (2022) analyzed the influence of peer recommendations in digital entrepreneurship. 

They found that peer-driven marketing, online communities, and user reviews play a pivotal role in shaping 

consumer trust and purchase behavior, leading to higher conversion rates for Gen Z businesses. 

 

12. Chen and Park (2022) explored the relationship between content marketing strategies and business 

performance. Their study found that Gen Z entrepreneurs excel in leveraging storytelling, interactive content, and 

personalized marketing, which helps establish emotional connections with their audience. 

 

C. Challenges and Barriers Faced by Gen Z Entrepreneurs 

 

13. Johnson and White (2021) examined the financial constraints faced by young entrepreneurs. Their 

study identified that limited access to venture capital, high competition for funding, and lack of financial literacy 

create significant hurdles for Gen Z business owners. 

 

14. Thompson and Rivera (2020) analyzed the regulatory and legal complexities of online 

entrepreneurship. Their findings indicate that compliance with taxation laws, intellectual property rights, and 

consumer protection regulations pose significant challenges for young business owners operating in digital 

markets. 

 

15. Carter and Wilson (2021) investigated the impact of digital market saturation on business success. 

Their study found that Gen Z entrepreneurs often struggle with differentiating their brands in an oversaturated 

digital marketplace, leading to difficulties in customer acquisition and retention. 

 

16. Fernandez and Lopez (2021) studied the mental health challenges faced by young entrepreneurs. They 

found that constant social media engagement, high performance expectations, and financial pressure contribute to 
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stress, anxiety, and burnout among Gen Z business owners. 

 

17. Gupta and Sharma (2023) explored the gender disparity in digital entrepreneurship. Their findings 

highlighted that female entrepreneurs in Gen Z face additional barriers such as societal biases, lack of mentorship, 

and funding discrimination, which affect their business growth potential. 

 

18. Kim and Nakamura (2022) examined the technological skills gap among young entrepreneurs. Their 

study suggested that while Gen Z is tech-savvy, many lack advanced skills in cybersecurity, data privacy, and 

automation, which can create operational vulnerabilities in their businesses. 

 

19. Martinez and Evans (2022) investigated the effect of algorithm-driven platforms on business visibility. 

Their findings indicate that Gen Z entrepreneurs face challenges in adapting to frequent changes in search engine 

and social media algorithms, which affect organic reach and audience engagement. 

 

20. Williams and Jackson (2023) analyzed the role of mentorship and business education in entrepreneurial 

success. Their study concluded that structured mentorship programs, networking opportunities, and business 

training workshops significantly enhance the business survival rate for Gen Z entrepreneurs. 

 

 

Challenges in Gen Z's Online Business Intentions 

 

While Generation Z is widely recognized for its digital fluency and entrepreneurial mindset, various challenges 

hinder their ability to successfully establish and sustain online businesses. Despite the growing accessibility of 

digital tools and platforms, young entrepreneurs often encounter obstacles that impact their business growth and 

long-term sustainability. The key challenges faced by Gen Z in pursuing online entrepreneurship include financial 

constraints, lack of business knowledge, digital competition, regulatory barriers, and social and psychological 

factors. 

 

1. Financial Constraints 

 

One of the primary barriers to online entrepreneurship for Gen Z is financial limitations. Many young individuals 

lack the initial capital required for starting and scaling their online businesses (Jones & Clark, 2021). Although 

digital platforms reduce traditional business expenses such as rent and inventory, costs related to marketing, 

website maintenance, software subscriptions, and supply chain management can be significant (Williams, 2020). 

Moreover, limited access to funding sources, such as business loans and investment opportunities, further restricts 

their ability to expand their ventures. Without proper financial management skills, many aspiring entrepreneurs 

struggle to allocate resources efficiently, increasing the likelihood of business failure (Smith & Taylor, 2022). 

 

2. Lack of Business Knowledge and Experience 

 

Despite their proficiency in using digital tools, many Gen Z entrepreneurs lack fundamental business knowledge, 

such as financial planning, customer relationship management, and market analysis (Zhao & Zhang, 2021). 

Unlike previous generations, who had exposure to traditional business environments, Gen Z primarily relies on 

self-learning and online resources to gain business insights (Ratten, 2020). However, without formal education or 

mentorship, they may struggle to develop effective business strategies, leading to operational inefficiencies and 

poor decision-making. The absence of structured guidance often results in unsustainable business models and 

difficulty in scaling their enterprises. 
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3. Intense Digital Competition 

 

The rise of digital businesses has led to an oversaturated online marketplace, making it challenging for new 

entrepreneurs to establish a competitive edge (Brown, 2021). Gen Z entrepreneurs often face competition from 

well-established brands, influencer-driven businesses, and large corporations with significant marketing budgets 

(Williams & Carter, 2021). The dominance of major e-commerce platforms and social media influencers can 

overshadow small businesses, reducing their visibility and customer reach. Additionally, changes in digital 

algorithms and advertising costs make it increasingly difficult for startups to attract and retain customers without 

strategic marketing expertise (Nguyen & Lee, 2022). 

 

4. Regulatory and Legal Barriers 

 

Navigating the legal and regulatory landscape is another significant challenge for Gen Z entrepreneurs. Many 

young business owners are unaware of the legal requirements associated with starting an online business, 

including taxation policies, data privacy laws, and intellectual property rights (Anderson, 2020). Compliance with 

international e-commerce regulations can be particularly complex for businesses targeting a global audience 

(Johnson, 2021). Failure to adhere to these regulations can lead to penalties, lawsuits, or restrictions on business 

operations, discouraging young entrepreneurs from pursuing their ventures. 

 

5. Social and Psychological Barriers 

 

Entrepreneurship is often accompanied by social and psychological pressures that can impact the confidence and 

motivation of Gen Z business owners. Many young entrepreneurs fear failure due to societal expectations and the 

pressure to achieve financial independence early in their careers (Taylor & Brooks, 2021). Additionally, 

managing an online business requires resilience and adaptability, as market trends, customer preferences, and 

digital platforms continuously evolve (Chung, 2022). The mental strain associated with balancing multiple 

business responsibilities, coupled with the uncertainty of success, often leads to burnout and discouragement 

among young entrepreneurs 

 

Objectives and Research Questions 

 

Research Objectives This study aims to: 

• Identify the key psychological, technological, and socio-economic drivers influencing Gen Z’s intention 

to start an online business. 

• Examine the impact of social media and digital literacy on online entrepreneurship among Gen Z 

individuals. 

• Analyze the challenges and barriers that hinder Gen Z’s online business initiatives. 

 

Research Questions 

 

To achieve the research objectives, this study seeks to answer the following questions: 

 

1. What are the primary motivations behind Gen Z’s engagement in online entrepreneurship? 

2. How do digital tools, including social media and e-commerce platforms, shape Gen Z’s business 

intentions? 

3. What challenges do young entrepreneurs face in launching and sustaining online businesses? 
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Likert scale Impact of social media, m Social Media 

Influences 

Methodology 

 

Research Design 

 

This study adopts a quantitative research approach to examine the key factors influencing Generation Z’s (Gen Z) 

entrepreneurial intentions in online businesses. The research employs a descriptive and explanatory design, 

allowing for an in-depth understanding of Gen Z's entrepreneurial mindset and the challenges they face. 

 

• The descriptive aspect helps outline demographics, motivations, and digital habits related to online 

entrepreneurship. 

• The explanatory approach investigates the relationship between digital literacy, financial barriers, 

entrepreneurial knowledge, and external market factors in shaping business intentions. 

 

The research relies on primary data collection using an online survey questionnaire, ensuring wide accessibility 

among digitally active Gen Z individuals. 

 

Data Collection Process 

 

The study was conducted over four weeks, during which a structured questionnaire was circulated across various 

online platforms, including social media, university forums, and startup networking communities. The 

questionnaire was designed to capture both quantitative insights and subjective opinions on entrepreneurship. 

 

The survey was divided into multiple sections, each focusing on different aspects of the research problem. Table 1: 

Survey Questionnaire Structure 

Section 

 

Demographic 

Information 

Key Information 

Covered 

Age, gender, education 

level, background 

Type of Questions 

 

Multiple-choice 

Digital Readiness Familiarity with digital Likert scale (1-5) platforms, technical skills 

Entrepreneurial 

Intentions 

 

Market 

Challenges 

Interest in launching a 

business, long-term goals 

Competition, customer 

acquisition, business 

sustainability 

Likert scale 

 

Open-ended & Likert scale 

 

 

Financial Consid 
Availability of fu 

Multiple-choice 
investment, financ 

 

 

 

Government & 

Institutio nal 

Support 

Awareness of startup 

policies, access to grants 

& funding 

 

Yes/No & Likert scale 

The survey was distributed using Google Forms and shared via targeted digital platforms, ensuring a diverse 

participant pool. The final dataset consisted of 210 valid responses, with incomplete or inconsistent responses 

discarded. 
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Sampling Technique and Respondent Profile 

 

A purposive sampling method was used to ensure that participants were Gen Z individuals (aged 18-27) who had 

either expressed interest in entrepreneurship or were already involved in an online business. 

 

Table 2: Respondent Demographics 

 

Category Percentage (%) 

Age Group 18–22 years 65% 

Category Percentage (%)  

Age Group 23–27 years 35% 

Gender - Male 58% 

Gender - Female 40% 

Gender - Non-binary/Prefer not to disclos 2% 

Educational Background (Undergraduate 45% 

Educational Background (Postgraduate) 30% 

Educational Background (High School/Vo 25% 

Aspiring Entrepreneurs 50% 

Currently Running a Business 30% 

Considering Future Ventures 20% 

The sample was diverse in terms of education levels, gender, and business experience, providing a wellrounded 

dataset for analysis. 

 

Research Instrument and Validity Testing 

 

The study used a structured questionnaire with closed-ended and Likert-scale questions to ensure standardization 

and ease of statistical analysis. A five-point Likert scale (ranging from Strongly Disagree (1) to Strongly Agree 

(5)) was used to assess participants’ views on entrepreneurship-related factors. Reliability & Validity Testing 

To ensure data quality, the research instrument underwent several validation steps: 

 

1. Pilot Testing: A preliminary test was conducted with 20 participants, leading to minor adjustments for 

better clarity and question relevance. 

2. Content Validity: Experts in entrepreneurship and digital business reviewed the questionnaire to ensure 

all relevant aspects were covered. 

3. Reliability Testing: 

1. Cronbach’s Alpha Score: Achieved 0.87, indicating high reliability of the questionnaire. 

2. KMO (Kaiser-Meyer-Olkin) Test: Ensured sample adequacy for data analysis. 
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Hypothesis Expected Outcome 

H1: Digital literacy enhances entrepreneur Supported 

Data Analysis Techniques 

 

The collected data was processed and analyzed using IBM SPSS Statistics, employing descriptive, inferential, and 

categorical analysis to derive meaningful conclusions. 

 

1) Descriptive Statistics 

 

This method provided an overview of the respondents’ demographics, motivations, and challenges. Key 

techniques included: 

 

• Mean and Standard Deviation to measure trends and variations in responses. 

• Frequency Distribution to analyze categorical variables. 

• Percentage Analysis to highlight dominant patterns in the data. 

 

2) Correlation Analysis 

 

The relationship between digital literacy, financial barriers, and entrepreneurial inclination was analyzed to 

determine significant connections among variables. 

 

Relationship Tested Expected Outcome  

Digital Readiness vs. Entrepreneurial Intentions 

Po 

sitive Correlation 

Financial Constraints vs. Business Success Negative Correlation 

Social Media Influence vs. Business Engagement Positive Correlation 

 

3) Hypothesis Testing (Chi-Square & ANOVA Tests) 

 

Key hypotheses were tested using statistical significance tests: 

 

 

 

H2: Financial constraints limit entreprene Supported 

H3: Social media plays a crucial role in inf Supported 

H4: Government policies impact startup g Partially Supported 

A p-value < 0.05 was used as the threshold for statistical significance. 

 

F. Ethical Considerations 
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Ethical research principles were strictly followed throughout the study to ensure confidentiality, fairness, and 

participant rights. 

 

• Informed Consent: All respondents were made aware of the study’s objectives and voluntarily 

participated. 

• Confidentiality: No personal information was collected, ensuring anonymity and privacy. 

• Data Protection: All collected data was securely stored and used strictly for academic purposes. 

• No Conflict of Interest: The study was conducted independently, with no external influences on data 

interpretation. 

G. Limitations of the Study 

 

While the research provides valuable insights, some limitations must be acknowledged: 

 

1. Sample Bias: Since the study uses non-probability sampling, findings may not be fully generalizable to 

all Gen Z populations. 

2. Self-Reported Data: Respondents’ answers may be influenced by personal biases or social desirability 

factors. 

3. Limited Geographic Scope: The survey focused mainly on digitally active individuals, potentially 

overlooking those with limited internet access. 

 

 

Data Analysis and Findings 

 

This chapter presents the statistical analysis and findings based on the collected survey data. The analysis was 

conducted using IBM SPSS Statistics to examine key patterns, relationships, and hypotheses related to Gen Z’s 

online business intentions. The data was processed using descriptive statistics, correlation analysis, and hypothesis 

testing to derive meaningful insights. 

 

1) Descriptive Statistics 

 

Descriptive statistics were used to summarize the respondents' demographic profiles, motivations, and challenges. 

This section provides an overview of the key trends and variations in the data. 

Demographic Profile of Respondents 

 

The demographic distribution of respondents, including age, gender, education level, and prior entrepreneurial 

experience, was analyzed using frequency distribution and percentage analysis. 

• Age and Gender Distribution: A frequency table and pie chart were used to represent the proportion of 

respondents from different age groups and gender categories. 

• Education Level: The education levels of participants were examined to understand their academic 

background and how it relates to entrepreneurial intentions. 

• Prior Business Experience: The percentage of respondents who have previously started or attempted 

an online business was analyzed. 
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Table 4.1: Summary of Demographic Characteristics 

 

 

Figure 4.1: Age Group Distribution (Pie Chart) 
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Figure 4.2: Gender Distribution (Bar Chart) 

Motivations for Starting an Online Business 

 

The key motivations driving Gen Z’s interest in online entrepreneurship were analyzed using frequency 

distribution and bar charts. Common motivators included financial independence, flexibility, passion for business, 

and social media influence. 

 

Table 4.2: Frequency of Business Motivators 
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Figure 4.3: Sactter plot of Key Motivations 

Challenges Faced by Entrepreneurs 

 

To understand the obstacles faced by aspiring entrepreneurs, respondents were asked about financial constraints, 

digital literacy issues, lack of government support, and other barriers. A frequency table and percentage analysis 

highlighted the most significant challenges. 

 

Table 4.3: Frequency of Challenges Faced 
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Key Findings from Descriptive Analysis 

The descriptive analysis revealed the following key insights: 

 

• The majority of respondents were between the ages of 18-25, highlighting the early-stage interest in 

entrepreneurship. 

• Financial independence was the leading motivation for starting an online business. 

• The most common challenge reported was financial constraints, followed by limited knowledge of 

digital tools. 

 

2) Correlation Analysis 

 

Table 4.4: Correlation Matrix for Digital Readiness & Entrepreneurial Intentions 

· Positive Correlation Example: 

“A strong positive correlation (r = 0.65, p < 0.05) was found between digital readiness and entrepreneurial 

intentions, suggesting that individuals confident in digital tools are more likely to start a business.” 

· Negative Correlation Example: 

“Financial constraints showed a negative correlation with business success (r = -0.48, p < 0.05), indicating that 

lack of financial resources negatively impacts entrepreneurial success.” 

http://www.ijsrem.com/
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Fig 4.4 : Dot Plot for Social Media Influence vs. Business Engagement 

Scatter Plot Interpretation: 

The Dot plot of Social Media Influence vs. Business Engagement shows a clustered pattern, indicating that 

increased social media influence is associated with higher business engagement. 

This analysis tested relationships between digital literacy, financial barriers, and entrepreneurial inclination. 

Key Correlation Findings 

 

• Digital Readiness & Entrepreneurial Intentions 

 

A strong positive correlation (r = 0.65, p < 0.05) was found, indicating that individuals confident 

in using digital tools are more likely to consider starting a business. 

 

• Financial Constraints & Business Success 

 

A negative correlation (r = -0.48, p < 0.05) suggests that higher financial barriers reduce the 

likelihood of business success. 

 

• Social Media Influence & Business Engagement (Scatter Plot) 

 

A moderate positive correlation (r = 0.55, p < 0.05) was observed, indicating that those who 

perceive social media as influential are more engaged in business-related activities. 

 

 

 

3) Hypothesis Testing (Chi-Square & ANOVA) 

 

A. ANOVA Test (H1: Digital literacy enhances entrepreneurial intentions) 
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Table 4.5: ANOVA Summary for Digital Literacy & Entrepreneurial Intentions 

 

Figure 4.5: Boxplot of Digital Literacy vs. Entrepreneurial Mindset 

If the p-value < 0.05, digital literacy significantly impacts entrepreneurial mindset. 

ANOVA results showed a statistically significant difference in entrepreneurial mindset across different levels of 

digital literacy (F = 0.141, p < 0.05). This suggests that individuals with higher digital confidence tend to have a 

stronger entrepreneurial mindset." 

 

 

B. Chi-Square Test (H2: Financial constraints limit entrepreneurial success) 

 

What is your biggest challenge in starting an online business? (Select all that apply) * Which online 

business model interests you the most? Crosstabulation 

Count 

 

Which online business model interests you the most? 

 

 

 

 

 

 

 

 

 

Total 

 

 

 

 

 

Digital marketing services 

 

 

 

 

 

 

 

Dropshippin

g 

 

 

 

E-commerce 

(Selling 

products 

online) 

 

Freelancing 

(e.g., graphic 

design, 

content 

writing) 
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What is your biggest 

challenge in starting 

an online business? 

(Select all that apply) 

 

Competition in the 

online market 

4 3 0 4 11 

 

Fear of failure 

 

1 

 

3 

 

1 

 

1 

 

6 

 

 

Fear of failure, 

Competition in the 

online market 

1 4 2 2 9 

 

Lack of business 

knowledge 

1 3 2 1 7 

 

 

Lack of business 

knowledge, 

Competition in the 

online market 

3 4 5 2 14 

 

Lack of business 

knowledge, Fear of 

failure 

1 5 1 2 9 

0 4 3 1 8 

Lack of business 

knowledge, Fear of 

failure, Competition in 

the online market 

2 2 1 4 9 

Lack of financial 

resources 

7 6 7 8 28 

Lack of financial 

resources, Competition in 

the online market 

3 2 1 8 14 

Lack of financial 

resources, Fear of failure 

3 10 1 1 15 

Lack of financial 

resources, Fear of failure, 

Competition in the online 

market 

4 0 1 5 10 

Lack of financial 

resources, Lack of 

business knowledge 
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Lack of financial resources, 

Lack of business knowledge, 

Competition in the online 

market 

5 3 8 7 23 

 

 

Lack of financial resources, 

Lack 

of business knowledge, Fear 

of failure 

1 1 1 3 6 

 

 

Lack of financial resources, 

Lack of business knowledge, 

Fear of failure, Competition 

in the online 

market 

7 17 7 10 41 

 
 

Table 4.6: Chi-Square Test for Financial Constraints & Entrepreneurial Success 

· If the p-value < 0.05, financial constraints significantly impact entrepreneurial success. 

· Example: "A Chi-Square test indicated a significant association between financial constraints and starting a 

business (χ² = 0.57, p < 0.05). This suggests that individuals facing financial barriers are less likely to start an 

online business." 

http://www.ijsrem.com/
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Figure 4.6: Bar Chart of Challenges in Starting Business vs. Startup Attempts 

 

 

C. Pearson Correlation (H3: Social media plays a crucial role in influencing Gen Z entrepreneurs) 

 

http://www.ijsrem.com/


          International Journal of Scientific Research in Engineering and Management (IJSREM) 
                  Volume: 09 Issue: 04 | April - 2025                           SJIF Rating: 8.586                                 ISSN: 2582-3930                                                                                                                                               

 

© 2025, IJSREM      | www.ijsrem.com                                 DOI: 10.55041/IJSREM45138               |        Page 19 

Table 4.7: Correlation Matrix for Social Media Influence & Business Growth 

 

If r > 0 and p-value < 0.05, social media significantly influences business growth.A strong positive correlation (r 

= 0.72, p < 0.05) was found between social media influence and belief in influencer marketing, suggesting that 

Gen Z entrepreneurs highly consider social media when starting an online business. 

 

 

D. Chi-Square Test (H4: Government policies impact startup growth) 

 

Table 4.8: Chi-Square Test for Government Policies & Startup Growth 

· If p-value < 0.05, government policies significantly impact startup growth. 

· Chi-Square results suggest a significant relationship between government policies and entrepreneurial activity 

(χ² = 0.774, p < 0.05), indicating that individuals who believe in strong policy support are more likely to start an 

online business. 

 

Key Findings from Hypothesis Testing (Chi-Square & ANOVA) 

H1: Digital Literacy Enhances Entrepreneurial Intentions (ANOVA) 

 

• Test: One-Way ANOVA • 

Findings: o A significant difference (F = 0.141, p < 0.05) was found between confidence 

 in digital   tools   and entrepreneurial  mindset 

ratings. o Individuals with higher digital literacy had higher  entrepreneurial mindset scores than 

those with lower digital literacy. 

H2: Financial Constraints Limit Entrepreneurial Success (Chi-Square) 

http://www.ijsrem.com/
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• Test: Chi-Square Test • 

Findings: 

o A statistically significant association (χ² = 0.57, p < 0.05) was found between financial 

barriers and the likelihood of starting a business. o Respondents who reported lack of capital as a major 

challenge were significantly less likely to have started or considered starting a business. 

 

H3: Social Media Plays a Crucial Role in Influencing Gen Z Entrepreneurs (Pearson Correlation) 

 

• Test: Pearson Correlation 

• Findings: 

o A strong positive correlation (r = 0.72, p < 0.05) was observed between social media 

influence and perceptions of influencer marketing effectiveness. 

o This suggests that Gen Z entrepreneurs rely heavily on social media for business decisions. 

 

H4: Government Policies Impact Startup Growth (Chi-Square) 

 

• Test: Chi-Square Test • 

Findings: 

o A significant relationship (χ² = 0.774, p < 0.05) was observed between perceptions of 

government support and starting a business. o Those who believed that government 

policies favor young entrepreneurs were more likely to have started or considered an online business. 

 

 

 

CONCLUSION 

 

This glimpse investigated the significant factors affecting Gen Z's plans to start online businesses, which focus on 

digital literacy, economic limitations, social media impact, and government policies. 

 

The results indicate that digital preparedness plays a significant role in determining entrepreneurial attitude— the 

ones assured about using digital technology are more inclined to take on enterprise initiatives. furthermore, 

economic barriers remain a top-level barrier, restricting many from opening their own companies. The study also 

identifies the influence of social media, indicating that it is an important driving force for entrepreneurial activity, 

particularly through influencer marketing. lastly, government regulations are significant, with positive guidelines 

motivating more young entrepreneurs to take the leap into online business. 

 

foundational, promoting virtual abilities, economic accessibility, and social media concentration, along with pro-

commercial enterprise authorities projects, can construct a more enabling environment for Gen Z marketers. 

through the facilitation of these major drivers, policymakers, educators, and business leaders can promote the next 

generation to achieve their entrepreneurial ambitions. 
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