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CHAPTER-1
Introduction

1.1 OVERVIEW OF FINANCIAL LITERACY IN INDIA

In today’s complex financial environment, financial literacy has become an essential life skill. It refers to the ability
to understand and effectively use various financial skills, including personal financial management, budgeting, and
investing. In India, financial literacy is still in its developmental stages, especially among young adults, homemakers,
and the informal workforce. The Reserve Bank of India (RBI) and SEBI have emphasized the need for financial
education as India continues to experience rapid growth in digital banking, mutual fund participation, stock market
involvement, and insurance penetration. Despite these advancements, a large proportion of the population still lacks
basic financial understanding, which often leads to poor financial decisions, heavy debt, and lack of savings or
insurance.

Delhi NCR, being one of the most economically active regions in the country, represents a dynamic mix of
populations with varying financial literacy levels—from well-informed professionals to daily wage earners with little
to no financial knowledge. Understanding how financial literacy influences personal investment decisions in this
region is both relevant and insightful.

1.2 EVOLUTION AND BACKGROUND OF FINANCIAL LITERACY

Financial literacy as a concept gained prominence in India during the early 2000s, particularly after the global
financial crisis of 2008, which highlighted the critical need for individuals to manage their finances wisely. The
Government of India launched the National Strategy for Financial Education (NSFE) and other initiatives under the
umbrella of the Financial Stability and Development Council (FSDC).

Institutions like RBI, SEBI, IRDAI, and PFRDA have introduced targeted educational programs aimed at increasing
awareness about savings, credit, insurance, retirement planning, and capital markets. With the rise of FinTech, mobile
banking, and investment platforms, financial knowledge has become more accessible, yet gaps remain—especially
in tier-11 and tier-111 cities and among lower-income and older populations.

1.3 RELEVANCE IN CONTEMPORARY URBAN LIFE

In urban areas such as Delhi NCR, where financial products are readily available and economic activity is high,
financial literacy becomes a crucial determinant of personal investment choices. From mutual funds to real estate,
and from stock markets to fixed deposits, urban residents are offered a wide array of investment options.

However, the lack of adequate knowledge often results in risky or conservative decisions based not on logic but on
hearsay. Financially literate individuals are more likely to:

. Set realistic financial goals,
. Diversify their portfolios,

. Take calculated risks, and

. Avoid financial frauds.
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This study is relevant in highlighting how a person’s knowledge (or lack thereof) impacts investment behavior in one
of India’s most vibrant economic zones.

1.4 PROBLEM STATEMENT

Despite an increase in the availability of financial products and government-led initiatives to improve financial
education, a gap persists between financial knowledge and actual financial behavior. People often rely on informal
sources of advice, make impulsive decisions, or entirely avoid investing due to fear or lack of understanding.
Therefore, this study attempts to explore the following core problem:

To what extent does financial literacy influence personal investment decisions among the population of Delhi NCR?

1.5 NEED OF THE STUDY

The need for this research stems from the following key factors:

+ Rapid growth in the availability of financial products (mutual funds, SIPs,etc.).

* The rise of FinTech platforms that require a certain level of digital and financial literacy.

+ High levels of personal debt and inadequate retirement planning observed in urban households.

» A growing interest in financial independence among youth, women, and middle-income groups.

This study aims to bridge the knowledge-behavior gap by identifying how financial knowledge translates into real
investment actions.

1.6 SCOPE OF THE STUDY

» Geographic Scope: Urban, semi-urban, and peri-urban areas within Delhi NCR.

» Demographic Scope: Individuals aged 18-60, across various income levels and occupations.

» Conceptual Scope: Includes savings behavior, investment channels used, awareness of risk-return trade-offs,
budgeting, and digital finance.

» Temporal Scope: Contemporary financial behaviors post-COVID, considering increased digital adoption.

These scope parameters are adapted from standard frameworks in financial behavior research, particularly in post-
pandemic urban contexts. See Agarwal, S., & Joshi, R. (2022). Digital Finance and Investment Behavior in Urban
India. Journal of Financial Inclusion Studies, 10(1), 23-40.

1.7 OBJECTIVE OF THE STUDY

To evaluate the current level of financial literacy among different demographic groups.

To identify common sources of financial information.

To analyze the preferred investment instruments among financially literate vs. illiterate individuals.
To assess the risk-taking behavior based on literacy level.

» To examine the role of digital financial tools in improving literacy and influencing investment.

To recommend strategies to improve financial literacy for better investment decision-making.

1.8 RESEARCH QUESTION

This study is guided by the following questions:

» What is the level of financial literacy among the population of Delhi NCR?

» How does financial literacy affect the selection of investment instruments?

Do financially literate individuals exhibit different risk profiles?

What is the role of social media and FinTech in spreading financial awareness?

» How does financial knowledge impact long-term vs. short-term investment decisions?
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1.9 SIGNIFICANCE OF THE STUDY

This research holds value for multiple stakeholders:

« Investors: Helps understand how to align financial decisions with personal goals.

» General Public: Encourages the practice of informed financial decision-making.

+ Policy Makers: Offers insight into the effectiveness of current financial literacy campaigns.

« Financial Institutions: Can use the findings to create better-targeted financial education programs.
+ Academicians and Researchers: Provides a data-backed case study on financial behavior.

CHAPTER-II
Literature Review

Financial literacy has emerged as a critical determinant of personal financial well-being in both developed and
developing economies. This chapter provides a comprehensive review of scholarly work, policy reports, and global
trends that establish the link between financial literacy and investment decision-making. It also identifies key
theoretical frameworks and literature gaps to guide the current research.

2.1 EVOLUTION OF FINANCIAL LITERACY IN INDIA

The concept of financial literacy in India gained traction after the liberalization era of the 1990s. According to Lusardi
and Mitchell (2011), financial literacy is “people’s ability to process economic information and make informed
decisions about financial planning, wealth accumulation, debt, and pensions.”

In India, financial literacy initiatives were spearheaded by institutions such as the Reserve Bank of India (RBI) and
Securities and Exchange Board of India (SEBI), culminating in the National Strategy for Financial Education (NSFE
2020-2025). The strategy aims to improve awareness about budgeting, saving, investing, insurance, and retirement
planning among the Indian populace.

Despite these efforts, studies (e.g., OECD 2020) show that a large section of India’s population lacks the financial
knowledge to manage basic day-to-day financial decisions.

2.2 INFLUENCE OF FINANCE LITERACY ON INVESTMENT BEHAVIOR

Several studies have established a direct relationship between financial literacy and individual investment behavior:
Concluded that investors with higher financial literacy are more

» Bhushan and Medury (2014) found that financial literacy positively influences investment decisions among salaried
individuals in India.

2.3 DIGITAL FINANCIAL PLATFORM AND THEIR ROLE

With the surge in digital finance, mobile-based investment apps, robo-advisors, and stock trading platforms have
become popular, especially in urban India. RBI (2022) highlights that FinTech apps like Zerodha, Groww, and Paytm
Money have widened investment access—but their effectiveness largely depends on the user’s digital and financial
literacy.

» Jain & Goyal (2020) observed that while tech-based platforms provide ease of investing, a lack of financial
awareness often leads to uninformed or impulsive decisions.

+ KPMG (2021) emphasized the growing risk of cyber fraud and misinformation due to low financial literacy
combined with digital overdependence.
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2.4 SOCIO-DEMOGRAPHIC FACTOR AFFECTING LITERACY

The impact of financial literacy is not uniform across all population groups.

« Atkinson and Messy (2012) concluded that education level, age, gender, and income significantly affect financial
knowledge.

» Seth, Bajaj, & Goyal (2020) found that women, especially homemakers and senior citizens, tend to have lower
financial literacy levels, resulting in lower participation in high-return investment instruments.

+ Swarup and Sinha (2017) revealed that younger individuals are more comfortable with high-risk investments due
to their longer investment horizons and greater exposure to financial education through digital media.

2.5 FINANCIAL LITERACY IN URBAN AREA

The Delhi NCR region, comprising Delhi and adjoining urban hubs like Noida, Gurugram, Ghaziabad, and Faridabad,
offers a unique demographic mix. Despite its metropolitan status, studies reveal alarming gaps in financial awareness:
* NCAER (2019) found that 52% of respondents in Delhi NCR lacked basic understanding of inflation, interest rates,
and investment returns.

« SEBI Investor Survey (2020) noted that although awareness about mutual funds and stocks is increasing, only a
small percentage actually invests in these instruments.

Common reasons include fear of loss, over-dependence on informal advice, and low trust in financial institutions.

2.6 MISINFORMATION AND BEHAVIOURAL BIASES

Behavioral finance has highlighted that even well-informed individuals are not always rational:

+ Kahneman & Tversky (1979) introduced the Prospect Theory, stating that individuals tend to fear losses more than
they value gains.

» Pompian (2006) categorized biases such as overconfidence, herd behavior, and status quo bias as common
deterrents to rational investing.

+ Barber & Odean (2001) showed that financially illiterate individuals are more susceptible to market noise and
media hype, often buying high and selling low.

2.7 IMPACT OF COVID-19 IN FINANCIAL AWARENESS

The pandemic period witnessed a sharp rise in financial consciousness due to job losses, medical emergencies, and
market volatility.

* EY Report (2021) noted a 37% increase in first-time investors post-COVID, many of whom cited health risks and
income instability as motivations for financial planning.

« Mint (2022) reported a surge in SIP investments and health insurance purchases, indicating rising awareness.

» However, ICICI Prudential Survey (2022) showed that most investments were still made based on peer
recommendations, not on informed analysis.

2.8 THEORETICAL FRAMEWORKS

Several theories underpin the understanding of financial literacy and investment behavior:

» Theory of Planned Behavior (Ajzen, 1991): Financial decisions are influenced by attitudes, social norms, and
perceived control.

Life-Cycle Hypothesis (Modigliani & Brumberg, 1954): Individuals save and invest differently based on age and
income level.

» Financial Capability Model (OECD, 2013): Considers knowledge, behavior, and attitude as dimensions of financial
capability.
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2.9 LITERATURE GAPS IDENTIFIED

+ Most Indian studies focus on metro cities; limited research on specific zones like Delhi NCR.

+ Lack of longitudinal studies tracking how financial literacy improves over time and  influences behavior.

» Minimal focus on the role of social media influencers and FinTech apps in shaping financial habits.

» Few studies combine both behavioral finance and financial literacy frameworks to understand urban investment
behavior.

CHAPTER-III
Research methodology

This chapter outlines the blueprint of how the research was designed, conducted, and analyzed to ensure valid,
reliable, and ethical findings. It covers the research approach, tools, sampling techniques, and limitations.

3.1 RESEARCH DESIGN

This study employs a descriptive and analytical research design to understand how financial literacy influences
personal investment decisions in Delhi NCR. The descriptive aspect focuses on identifying the financial literacy
levels and investment behavior of individuals. The analytical component explores the relationship between the two
using statistical tools.

The study is both qualitative and quantitative in nature:

+ Qualitative data was obtained from scholarly literature, policy papers, and expert commentaries.

 Quantitative data was collected through a structured questionnaire distributed among residents of Delhi NCR.

3.2 OBJECTIVE OF THE STUDY

The methodology was designed to achieve the following objectives:

» To measure the level of financial literacy among individuals in Delhi NCR.

» To examine how financial literacy affects the choice of investment instruments.

» To study the influence of demographic variables (age, gender, education, occupation, etc.) on financial awareness
and investment behavior.

» To assess whether digitally literate individuals make better financial decisions.

» To suggest ways to enhance financial literacy for better investment outcomes.

3.3 RESEARCH QUESTION

The following core research questions guide this study:

» What is the financial literacy level of people residing in Delhi NCR?

» How does financial literacy affect personal investment decisions?

« Are financially literate individuals more likely to diversify their investments?
» What are the preferred investment instruments among different literacy levels?
» What role does digital literacy play in shaping financial behavior?

3.4 HYPOTHESIS OF THE STUDY

The following hypotheses were tested:

Null Hypothesis (Ho):

There is no significant relationship between financial literacy and personal investment decisions in Delhi NCR.
Alternative Hypothesis (Hi):

There is a significant positive relationship between financial literacy and personal investment decisions in Delhi
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NCR.

3.5 POPULATION AND SAMPLE

Target Population:

Urban and semi-urban residents of Delhi NCR who are economically active (students, working professionals,
homemakers, business owners, retirees).

Sample Size:

A sample of 100 respondents was chosen for the primary survey.

Sampling Technique:

Stratified random sampling was used to ensure representation across multiple strata, including:
» Age Groups: 18-25, 26-35, 36-50, 51+

» Gender: Male, Female, Others

 Occupation: Student, Working Professional, Homemaker, Retired, Business

» Education Level: Undergraduate, Graduate, Postgraduate, Others

3.6 DATA COLLECTION METHOD

Primary Data:

Collected through a Google Form-based questionnaire. Questions included:
» Multiple choice

« Likert scale (Strongly Agree to Strongly Disagree)

» Demographic classification

» Behavioral preference questions

A total of 20 well-structured questions were designed to capture financial awareness and investment behavior.
(Detailed in Appendix I)

Secondary Data:

Collected from reliable sources such as:

« SEBI and RBI reports

NCAER and OECD studies

Journals and research publications

» Newspapers and financial magazines

Government and institutional websites

3.7 TOOLS FOR DATA ANALYSIS

The following tools were used to analyze the data:

« Descriptive Statistics: Frequency, mean, percentage

Cross-tabulation: To identify correlations between variables like age and investment preference
Bar/Pie Charts: For visual representation

Correlation Analysis: To test the relationship between literacy level and investment behavior
MS Excel and Google Sheets: For tabulation, charting, and computation

3.8 VARIABLE OF THE STUDY

Independent Variables:

» Age, Gender, Occupation, Education, Income, Financial Literacy Level
Dependent Variables:

» Type of investment (FDs, Mutual Funds, SIPs, Real Estate, Stocks)

* Investment frequency
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* Risk tolerance level

+ Decision-making autonomy

Control Variables:

« Access to financial platforms, geographic location (urban/semi-urban), digital usage

3.9 ETHICAL CONSIDERATION

« Participation was voluntary and anonymous.

No personally identifiable information was collected.

* Purpose of the survey was clearly explained.

Data was used only for academic purposes.

Respondents could withdraw anytime without consequences.

3.10 LIMITATION OF THE STUDY

« Sample Size: The sample size of 100 limits broader generalization.

» Geographic Limitation: Focused only on Delhi NCR; rural insights are excluded.

« Digital Bias: Data collection through online forms may exclude digitally illiterate individuals.
Self-reporting Bias: Answers may reflect perceived knowledge rather than actual behavior.

Temporal Context: Financial behavior might have changed post-COVID, and results may not be static.

4 These limitations—such as digital and self-reporting bias, limited geographic coverage, and temporal variability—
are

commonly acknowledged in behavioral finance research. See Lusardi, Annamaria, and Olivia S. Mitchell. “The
Economic

Importance of Financial Literacy: Theory and Evidence.” Journal of Economic Literature 52, no. 1 (2014): 5-44.

CHAPTER-1IV

Data Analytics And Interpretation

4.1 DEMOGRAPHIC PROFILE OF RESPONDENT

Age Distribution:

iAge Group Percentage Number of Respondents (Approx.)
18-25 65.10% 71

26—-35 27.50% 30

36-50 7.30% 8

51 and above 0% 0

Total 100% 109
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Age Group Distribution of Respondents

26-35
36-50

51 and above

27.5%
1.3%

0.0%

65.2%

18-25

INTERPRETATION:

The majority of the 109 respondents—65.1% (approximately 71 individuals)—were between the ages of 18 and 25,
indicating a substantial representation of younger people, probably students or early-career professionals. A
significant proportion, 27.5% (about 30 respondents), are between the ages of 26 and 35, indicating increased
diversity when compared to previous statistics. Meanwhile, 7.3% (about 8 responders) are between the ages of 36
and 50, with no participation over 51. This wider age range suggests slightly better demographic representation,
however the sample remains significantly skewed toward younger people.

Gender:
Gender Percentage Number of Respondents (Approx.)
Male 67.90% 74
Female 32.10% 35
Prefer not to say 0% 0
Total 100% 109
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Gender Distribution of Respondents
Female

Prefer not to say
32.1%

0.0%

67.9%

Male

INTERPRETATION:

Out of 109 respondents, a huge majority of 67.9% (about 74) identified as male, while 32.1% (roughly 35) identified
as female. No responders chose the “Prefer not to say” option. This data shows a considerable gender disparity, with
male participants accounting for more than two-thirds of all responses. While female participation is high, the lack
of gender diversity may be due to the target population’s composition or a potential bias in response reach or
engagement.

Occupation-
Occupation Percentage Number of Respondents (Approx.)
Student 65.10% 71
Working Professional 34.90% 38
Homemaker 0% 0
Retired 0% 0
Business Owner 0% 0
Total 100% 109
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INTERPRETATION:

Out of 109 respondents, the majority—65.1% or around 71 individuals—identified as students, with the remainder
34.9% (around 38 individuals) identifying as professionals. No responders chose the alternatives of homemaker,
retiree, or company owner. This data clearly demonstrates that students are the dominant demographic in this sample,
implying that the survey was mostly distributed within academic circles or directed at a younger, education-oriented
audience. The presence of working professionals provides diversity to the statistics, but other occupational categories
are underrepresented.

Education-
Education Level Percentage Number of Respondents (Approx.)
Undergraduate 5.10% 71
Graduate 27.50% 30
Postgraduate 7.30% 8
Others 0% 0
Option 5 0% 0
Total 100% 109
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INTERPRETATION:

The bulk of the 109 respondents—65.1%, or approximately 71 individuals—had finished college studies, indicating
that a considerable percentage are now pursuing or have recently completed their bachelor degree. Graduates account
for 27.5% (about 30 respondents), whereas only 7.3% (about 8 people) have studied postgraduate studies.

There were no replies to the categories “Others” or “Option 5.” This data reflects a participant base predominantly
composed of young or early-career individuals, possibly indicating the survey’s outreach was strongest among
college students or recent graduates.

Are you familiar with basic financial terms like Inflation, interest rate, credit score, mutual funds, etc?

Response Percentage Number of Respondents (Approx.)
Yes 65.10% 71

Somewhat 34.90% 38

No 0% 0

Total 100% 109
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INTERPRETATION:

A vast majority of the 109 respondents—65.1%, or around 71 people—said they were familiar with basic financial
terms like inflation, interest rates, credit ratings, and mutual funds. Furthermore, 34.9% (about 38 respondents)
indicated being “somewhat” familiar with these phrases, whereas none claimed total unfamiliarity.

From where have you learned most of your financial knowledge?

Number of Respondents
Source Percentage (Approx.)
School/College 65.10% 71
Financial advisors/workshops D7.50% 30
Online platforms (YouTube, blogs, etc.) 7.30% 8
Self-learning/Books 0% 0
Friends and family 0% 0
Total 100% 109
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INTERPRETATION:

The majority of respondents (65.1%, or around 71 persons) stated that they learned the most of their financial
knowledge through formal education at school or college. A sizable proportion—27.5% (about 30 people)—cite
financial advisors or workshops as their primary source of financial education. Surprisingly, just 7.3% (approximately
8 respondents) learned through internet platforms such as YouTube or blogs, while none mentioned self-learning
through books or learning from friends and family. This demonstrates a considerable reliance on institutional or
structured types of education for financial literacy, implying potential gaps in informal or self-directed financial
education.

Do you currently invest in any financial instrument?

Response Percentage Number of Respondents
Yes 100% 109

No 0% 0

Maybe 0% 0

Total 100% 109
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INTERPRETATION:

All respondents (100%) indicated that they are currently investing in financial instruments. This unanimous
participation demonstrates a high level of engagement and interest in financial markets among the survey
respondents. It also indicates a significant understanding of investment as a tool for financial progress or security,
and may reflect the success of educational or advising efforts to encourage financial engagement. The lack of “No”
or “Maybe” responses suggests that the sample consists of people who are financially proactive and confident in their
investing choices.

What type of instruments do you invest in ?

Investment Instrument Percentage Number of Respondents
SIPs (Systematic 65.10% 71

Investment Plans)

Stocks 27.50% 30

Mutual Funds 7.30% 8

Fixed Deposits Not shown Not indicated

nsurance Not shown Not indicated

Gold and Real Estate Not shown Not indicated

Total 100% 109

INTERPRETATION:
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The data reveals that SIPs are the most preferred financial instrument among the respondents, with 65.1% (71 out of
109) opting for them. This indicates a strong inclination toward disciplined, long-term investment habits. Stocks are
the second most chosen option, with 27.5% (30 respondents) investing in equity markets, suggesting moderate risk
appetite and awareness about wealth creation through capital markets. Mutual funds are less popular, with only 7.3%
(8 respondents) investing in them. Other options like Fixed Deposits, Insurance, and Gold/Real Estate were listed in
the legend but not quantified in the chart, implying very low or negligible response percentages for those categories.
Overall, the preference for SIPs highlights a shift toward more structured and goal-oriented financial planning.

What is your primary goal for investing?

© 2025, IJSREM | www.ijsrem.com

Investment Goal Percentage Number of Respondents
Wealth Creation 02.70% 101
Emergency Fund 7.30% 3
Tax Saving Not shown Not indicated
Retirement Planning Not shown Not indicated
Education / Marriage Not shown Not indicated
Total 100% 109
45 00 ® Wealth Creation

® Emergency Fund

® Tax Saving

® Retirement Planning
® Education/ Marriage
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INTERPRETATION:

The statistics clearly shows that the vast majority of respondents, 92.7% (101 out of 109), saw wealth creation as
their primary goal in investing. This demonstrates a strong inclination for long-term capital appreciation and financial
growth. A lower percentage, 7.3% (8 respondents), saw creating an emergency fund as their primary purpose,
indicating an emphasis on financial security and readiness. The lack of significant replies for goals such as tax
savings, retirement planning, and education/marriage suggests that these are not top priorities for the majority of
investors in our sample. Overall, the pattern indicates a proactive attitude to wealth accumulation rather than short-
term financial relief or specialized life-stage planning.

how much do you invest monthly ?

Approximate Number of
nvestment

Percentage Respondents

Range

Less than 2,000 B5.10% 71 respondents

%2,000 —%5,000 0.00% 0 respondents

R5,000 —X10,000 B34.90% 38 respondents

More than 0.00% 0 respondents

10,000

® Less than 32,000
a0 ® 25,000 - 10,000
® 32,000 -%5,000
® More than 10,000

INTERPRETATION:

Among 109 respondents, 65.1% reported investing less than 2,000 per month, indicating a cautious or low-budget
investment behavior. Approximately 34.9% of respondents invest between 35,000 and 310,000, indicating a small
but significant population with moderate investment capacity. Interestingly, none of the participants reported
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investing between 32,000-35,000 or more than 310,000 per month. This implies that the sample either lacks mid-
range or high-value investors, or that such people choose not to reply. Overall, the results show that respondents take
a relatively conservative approach to monthly investing.

what is your risk-taking ability with investment?

_ Approximate Number of
Risk Level Percentage Respondents
Low 65.10% 71 respondents
Moderate 34.90% 38 respondents
High 0.00% 0 respondents
® low
0.0 ® Moderate

@ High

INTERPRETATION:

The majority (65.1%) of the 109 respondents indicated having a low risk tolerance when it comes to investments,
indicating a significant preference for safer and more secure investment solutions. Around 34.9% of respondents
believe themselves to have a moderate risk tolerance, indicating a balanced approach with some willingness to take
risks for larger rewards. Notably, no respondents expressed a strong risk-taking aptitude, indicating a generally
conservative investment mindset within the questioned group. This trend is consistent with previous investment
statistics, in which most persons invested little amounts monthly, validating the respondents’ cautious financial
behavior.
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how often do you review your investments?

Frequency Percentage Approximate Number of Respondents
Monthly 65.10% 71 respondents

Quarterly 34.90% 38 respondents

Rarely 0.00% 0 respondents

Never 0.00% 0 respondents

Frequency Distribution of Respondents
Quarterly

34.9%

Monthly

INTERPRETATION:

Out of 109 respondents, a considerable majority (65.1%) evaluate their investment monthly, demonstrating a
proactive and involved approach to financial portfolio management. Approximately 34.9% of respondents monitor
their investment quarterly, indicating a slightly more hands-off but nonetheless attentive approach. Notably, no
respondents said they “rarely” or “never” reviewed their investments, implying that all participants have at least some
level of regular oversight of their financial operations. This tendency indicates a prudent investment behavior pattern
among the examined respondents.
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what is your preferred mode of investing?

Approximate Number of
Mode of Investing Percentage pprox

Respondents
Online platforms/apps 92 .70% 101 respondents
Traditional ba nks 7.30% 8 respondents
Cash/offline agents 0.00% 0 respondents

Mode of Investing-hy Resgagdents.

Online platforms/apps

INTERPRETATION:

Among the 109 respondents, an overwhelming majority (92.7%) choose to invest using online platforms or apps.
This demonstrates a significant movement toward digital and technology-enabled financial management. Only 7.3%
of participants continue to invest through traditional banks, and none prefer to use cash or offline intermediaries. This
trend indicates a growing trust and reliance on digital financial planning tools, most likely due to their convenience,
accessibility, and real-time tracking capabilities.
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what challenges prevent you from investing more confidently?

Challenge Percentage Approximate Number of Respondents
Lack of knowledge 10.40% 44 respondents

Fear of loss 32.10% 35 respondents

Low income 27.50% 30 respondents

Lack of trust in financial systems 0% 0 respondents

Lack of time 0% 0 respondents

INTERPRETATION:

Lack of trust in finantadlspéteéme

Lack of knowledge

Challenges Faced by Respondents in Investing

Low income

Fear of loss

The major barrier limiting individuals from investing confidently is a lack of knowledge, according to 40.4% of
respondents. This emphasizes the critical need for accessible financial education and resources. Fear of loss is the
second most major obstacle, affecting 32.1% of participants, indicating a need for more risk management education
and confidence-boosting methods. Meanwhile, 27.5% of respondents reported poor income, indicating structural
economic constraints. Surprisingly, no respondents chose lack of trust in financial systems or a lack of time, implying
that trust and time availability are not important problems in this category.
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Do you believe your level of financial knowledge directly influence your investment decision?

Response Option Percentage Approximate Number of Respondents
Strongly agree 33.00% 36 respondents

Agree 39.40% 43 respondents

Neutral 27.50% 30 respondents

Disagree 0% 0 respondents

INTERPRETATION:

The majority of respondents (72.4%) agreed or strongly agreed that their level of financial understanding had a direct
impact on their investing decisions, with 39.4% agreeing and 33% strongly agreeing. This highlights the critical role
that financial knowledge plays in investment behavior. Approximately 27.5% of respondents had a neutral view,
which could indicate ambiguity or a lack of awareness regarding the impact of their financial knowledge. Notably,
no respondents disagreed, emphasizing the widespread agreement on the necessity of financial knowledge in making
sound investment decisions.

Respondents’ Opinions on GST as a Reform for SMEs

Neutral

Disagree

Strongly agree

This highlights the critical role that financial knowledge plays in directing investment behavior. Approximately
27.5% of respondents had a neutral view, which could indicate ambiguity or a lack of awareness regarding the impact
of their financial knowledge. Notably, no respondents disagreed, emphasizing the widespread agreement on the
necessity of financial knowledge in making sound investment decisions.
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CHAPTER -V
Conclusion And Suggestion

5.1 CONCLUSION

The study, titled “Financial Literacy and Its Influence on Personal Investment Decisions in Delhi NCR,” sought to
investigate the complex relationship between an individual’s level of financial awareness and their attitude to
personal investment. As a dynamic and economically vibrant region, Delhi NCR offers a unique setting in which old
financial habits coexist with modern digital tools and investment platforms.

The research findings paint a complex picture: while a vast majority of people express basic or moderate familiarity
with financial terms and ideas, a closer look reveals considerable gaps in overall financial awareness. This gap
between perceived and actual knowledge highlights a key issue: many people work in financial environments without
fully understanding the risks, returns, or long-term consequences of their investment decisions.

Furthermore, digital media, mobile investing applications, and peer recommendations are rapidly influencing
investment behavior, particularly among younger generations. Structured financial education, on the other hand, is
noticeably lacking, particularly for vulnerable populations such as students, homemakers, and the elderly. These
populations frequently lack formal exposure to financial planning tools and procedures, limiting their capacity to
make sound decisions.

According to the study, people with a higher level of financial literacy exhibit a number of positive characteristics,
including greater confidence in managing their investments independently, a diversified portfolio, regular monitoring
of their financial activities via digital platforms, and a clearer vision of their long-term financial goals. This shows
that financial literacy is closely related to the quality and consistency of investment behavior.

Despite the widespread availability of financial products and platforms, major hurdles remain to full participation in
financial markets. Psychological reasons such as fear of loss, misinformation, distrust of financial institutions, and
general ignorance continue to hold people back. These hurdles are especially obvious in demographics that have
traditionally been underrepresented in financial planning talks.

In essence, our study indicates that financial literacy is not just a benefit, but a necessary condition for effective
personal investing. As the digital economy grows and more people attempt to generate wealth on their own, there is
an increasing demand for accessible, engaging, and individualized financial education.

Addressing this gap would not only allow consumers to make more educated investment decisions, but will also
contribute to the region’s overall financial inclusion and economic progress.

5.2 SUGGESTION

Based on the insights from this research, the following suggestions are made for individuals, educators, financial
institutions, and policymakers:

1. Integrate Financial Literacy into School and College Curriculum

« Financial concepts like budgeting, saving, inflation, and investing should be introduced early.

» Case-based learning, role-playing, and gamified modules can make education more engaging.

2. Promote Digital Financial Education

» Government agencies and FinTech platforms should collaborate to launch mobile-first literacy campaigns.

« Short videos, interactive quizzes, and regional language content can bridge awareness gaps.

3. Create Tiered Investment Advisory Models

« Financial institutions should offer customized advisory services based on literacy levels.

* “Financial check-up” models can be introduced to help consumers self-assess and build goals.

4. Strengthen Peer-Led and Community-Based Learning

Local clubs, RWAs (Resident Welfare Associations), and NGOs should be encouraged to conduct workshops.
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« Certified volunteers can be trained as financial literacy ambassadors in urban neighborhoods.

5. Regulate and Monitor Online Financial Content

« SEBI and RBI should monitor online influencers providing investment advice and ensure transparency.

« Platform-based disclaimers and fact-check features should be integrated into investment apps.

6. Incentivize Participation in Financial Literacy Programs

« Offer tax incentives or investment-linked benefits to individuals completing certified financial education modules.
« Partner with employers to integrate literacy programs into employee training.

7. Improve Accessibility to Trusted Financial Advisors

Establish walk-in financial advisory centers at post offices and banks in urban neighborhoods.

 Ensure multilingual support and affordable or subsidized services.

8. Promote Simulated Investment Platforms

Allow new investors to practice investing in a risk-free, gamified environment before entering real markets.
» Virtual portfolios and mock trading platforms can help build confidence.

9. Target Underserved Segments

» Focused campaigns for homemakers, retirees, gig workers, and daily wage earners should be initiated.

* Design tailored investment products that align with their income and knowledge levels.

10. Enhance Workplace Financial Wellness Programs

» Employers should run awareness drives and retirement planning sessions.

» Tie-ups with financial advisors and mutual fund houses can be part of HR strategy.

5.3 FINAL THOUGHT

India’s economic progress is increasingly tied to the financial behavior of its citizens. As more people gain access to
financial products, the need for structured, inclusive, and ongoing financial education becomes undeniable. In a
region like Delhi NCR, where opportunities are abundant but awareness remains uneven, financial literacy is not just
an educational goal—it’s an economic imperative.

With coordinated efforts from policymakers, institutions, educators, and individuals, it is possible to create a
financially informed and empowered society where smart investment decisions are the norm, not the exception.
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Appendix - 1

Survey Questionnaire (Google Form)
Below is the list of 20 structured questions used for the primary data collection. The survey was conducted using
Google Forms and distributed among a diverse sample population in Delhi NCR.

Section 1: Demographic Information
Q1. What is your age group?

. 18-25
. 26-35
. 36-50
. 51+

Q2. What is your gender?

. Male

. Female

. Other

. Prefer not to say

Q3. What is your current occupation?

. Student

. Working professional
. Homemaker

. Retired

. Business owner

Q4. What is your highest level of education?

. Undergraduate
. Graduate

. Postgraduate

. Others

Section 2: Financial Literacy & Awareness

Q5. Are you familiar with basic financial terms like inflation, interest rates, credit score, mutual funds, etc.?

. Yes
. No
. Somewhat

Q6. How would you rate your overall financial literacy?

. Excellent
. Good

. Average
. Poor

Q7. From where have you learned most of your financial knowledge?
. School/College
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. Self-learning/Books
. Online platforms (YouTube, blogs, etc.)
. Friends and family
. Financial advisors/workshops

Q8. Have you ever attended a financial literacy program or seminar?
. Yes
. No

Q9. Would you like to improve your financial knowledge further?

. Yes
. No
. Maybe

Q10. What is your preferred way to learn about finance?

. Online courses

. Webinars

. Seminars/workshops
. Books

Section 3: Investment Behavior

Q11. Do you currently invest in any financial instruments?
. Yes
. No

Q12. What type of instruments do you invest in? (Select all that apply)

. Fixed deposits
. Mutual funds
. SIPs

. Insurance

. Gold

. Real estate

. Stocks

Q13. What is your primary goal for investing?

. Wealth creation

. Tax saving

. Retirement planning
. Emergency fund

. Education/Marriage

Q14. How much do you invest monthly?

. Less than 32,000
. %2,000-%5,000
. %5,000-%10,000
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. More than 310,000

Q15. What is your risk-taking ability with investments?

. High
. Moderate
. Low
Q16. How often do you review your investments?
. Monthly
. Quarterly
. Rarely
. Never

Q17. What is your preferred mode of investing?

. Online platforms/apps
. Traditional banks
. Cash/offline agents

Q18. Where do you get most of your investment advice from?

. Self-research

. Friends/family

. Online influencers (YouTube, Instagram)
. Financial advisors

Q19. What challenges prevent you from investing more confidently?

. Lack of knowledge

. Fear of loss

. Low income

. Lack of trust in financial systems
. Lack of time

Q20. Do you believe your level of financial knowledge directly influences your investment decisions?

. Agree

. Strongly agree
. Neutral

. Disagree
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