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1. ABSTRACT

The study is designed to gather information about people's investment behaviour and financial information. Data
collected from the survey shows that most people prefer low-risk investments and have moderate or some confidence
in their ability to make investment decisions. Good investment. Expected return is considered by most respondents as
the most important factor when making investment decisions, while risk and diversification are also considered by the
minority. The survey also revealed that most respondents did not attend financial lectures or conferences and did not
create financial or financial plans. When faced with a loss of investment, most respondents would rather wait for
recovery than seek professional advice or sell immediately.

Research reports also show that financial advisors play a minor role in investment decision making, with the majority
preferring to make decisions based on research and experience rather than financial advisors. Also, the data shows that
a small percentage of respondents invest in stocks, while stocks and mutual funds are the more common investment
options.

Overall, the study provides information on personal investment behaviour and financial literacy, indicating areas where
education and training can be useful in improving investment decisions and financial planning.

2. INTRODUCTION
2.1 Population:

India is a multi-cultural and densely populated country with a population of over 1.4 billion. According to World Bank
data, the average age of India is 28 years, making it one of the youngest countries in the world. Majority of the
population lives in rural areas, where access to financial services is limited. The demand for microfinance is high in
these areas.

2.2 Financial Products and Access:

People in India traditionally use products like savings accounts, recurring deposits, and chit funds. But now micro-
loans, UPI-based payments and instant credit services are being provided through Fintech companies like Paytm,
BharatPe, KreditBee, etc. Fintech has created a low-cost and accessible financial model different from traditional
banking in which people can take loans without visiting a branch — especially low-income and unbanked people.

2.3 Regulations and Government Role:

India's financial ecosystem runs under the regulation of Reserve Bank of India (RBI) and Securities and Exchange
Board of India (SEBI). The government has started many financial inclusion and digital promotion schemes such as:

* Pradhan Mantri Jan Dhan Yojana (PMJDY)
* Digital India Mission
* Unified Payments Interface (UPI)

These schemes have played a major role in the expansion of Fintech and microfinance.
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2.4 Economic Status:

India is currently the 5th largest economy in the world, but still faces many economic challenges — such as income gap,
unemployment, and rural-urban financial divide. Both microfinance and Fintech are playing a role in filling this gap —
Fintech-enabled microfinance solutions are reaching places where the formal banking system cannot.

2.5 Financial Education and Awareness:

Financial literacy is still quite low in India — especially in rural and semi-urban areas. But Fintech apps have increased
financial awareness and participation through user-friendly interfaces, regional language support, and instant digital
onboarding. NGOs, MFIs and Fintech firms together are running digital training and onboarding drives.

2. LITERATURE REVIEW

The integration of financial technology (Fintech) into microfinance represents a paradigm shift in India’s efforts toward
inclusive finance. As microfinance institutions (MFIs) have traditionally catered to underserved and economically
vulnerable segments, especially in rural India, the emergence of Fintech has opened new avenues for innovation,
scalability, and accessibility in financial services. Scholars have widely examined the historical limitations of
microfinance, particularly its dependence on manual processes, high operational costs, and challenges in credit
assessment, which have constrained its outreach and efficiency (Basu & Srivastava, 2005).

With the rise of Fintech, the financial services landscape has experienced transformative changes through digital
lending, Al-based credit scoring, and mobile-based financial services. Arner, Barberis, and Buckley (2015) define
Fintech as the application of technology to improve financial activities. In the Indian context, developments such as
the Aadhaar-linked identification system, UPI (Unified Payments Interface), and mobile wallet infrastructure have
strengthened the digital backbone needed for efficient financial delivery. These digital innovations have been
particularly significant for microfinance, enabling quicker loan disbursal, streamlined customer onboarding, and
enhanced data-driven decision-making for risk management (Ghosh & Van Tassel, 2020).

Recent literature explores how Fintech platforms are reshaping microfinance operations by reducing dependency on
physical branches and enabling paperless, real-time loan processing. Das and Agarwal (2021) emphasize the efficiency
gains and extended credit reach offered by digital platforms, especially among micro and small business owners in
semi-urban and rural India. Furthermore, scholars like Gupta and Rani (2022) underline the user-friendly nature of
mobile apps, which not only enable micro-borrowers to access funds instantly but also support financial literacy and
savings habits among first-time users.

The impact of Fintech on financial inclusion is further substantiated by studies showing increased adoption of digital
payments and lending tools by underserved populations. The mobile money ecosystem, as described by Suri and Jack
(2016), improves liquidity and offers security in financial transactions, particularly in regions where traditional banks
have limited presence. Fintech companies such as Paytm, MobiKwik, and BharatPe are actively partnering with MFIs
and small-scale entrepreneurs, demonstrating the potential for technology to drive equitable access to finance.

However, the literature also raises important concerns. While digital microfinance promises inclusivity, it also poses
risks such as cyber fraud, lack of customer data protection, and unregulated digital lending. Researchers like Mor
(2020) have cautioned against the potential for over-indebtedness due to aggressive digital credit practices. The
Reserve Bank of India and other financial regulators have started formulating guidelines to ensure transparency,
responsible lending, and customer protection in the digital microfinance domain.

In addition, the demographic landscape plays a crucial role in determining the effectiveness of Fintech in microfinance.
Mehrotra and Kumar (2023) observe that young, digitally literate populations are more inclined toward adopting
Fintech-based financial products, whereas older and less educated borrowers may struggle with usability and trust. The
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success of Fintech-integrated microfinance therefore depends not only on technological innovation but also on digital
literacy, customer-centric design, and infrastructure availability in remote areas.

Overall, the existing literature portrays Fintech as a powerful enabler of change in India’s microfinance ecosystem. It
holds the potential to address longstanding challenges, improve operational agility, and expand the reach of credit to
unbanked populations. At the same time, the transition must be navigated thoughtfully, with regulatory safeguards,
ethical data usage, and inclusive design practices to ensure that the benefits of digital financial services reach every
corner of the country. The future of microfinance in India will likely be shaped by this dynamic interplay between
technology, policy, and social equity.

3. RESEARCH OBJECTIVE:

To explore the role of Fintech innovations in transforming traditional microfinance operations in India.
To analyze trends, patterns, and outcomes of technology adoption among MFIs

To assess the impact of digital lending platforms on the outreach and efficiency of Microfinance Institutions (MFTIs).
To identify the challenges and limitations faced by MFIs in adopting Fintech solutions.

To provide strategic recommendations for leveraging Fintech to improve financial inclusion among the low-income
population.

4. RESEARCH METHODOLOGY

4.1 Data Designing:

The research follows a descriptive and analytical design, based entirely on secondary data related to the use of Fintech
tools in the microfinance sector in India. Given the nature of the topic and the lack of access to individual borrowers
or MFI field teams, cross-sectional analysis has been applied using publicly available data from various years (2018—
2025). This enables the study to observe trends, patterns, and performance of digital microfinance models over time,
without direct interaction with respondents.

Though primary data was not collected, this methodology is suitable for the research objective — which is to
understand the evolving role of Fintech in microfinance through a sector-wide lens. The data considered includes
multiple variables such as adoption rates, loan disbursement times, repayment behavior, customer satisfaction, and
outreach expansion. This structure helps in identifying patterns of Fintech integration in microfinance and assessing
its effectiveness in promoting financial inclusion.

The research also incorporates a qualitative case study approach, focusing on companies like Paytm and BharatPe,
which are pioneers in Fintech-enabled micro-lending. These case studies support the cross-sectional review by
providing real-world context and detailed insight into operational practices, user experience, and impact.

4.2 Data Collection

The data for this study was collected through a structured questionnaire designed using Google Forms. The survey was
conducted online between 18th April 2025 and 25th May 2025, ensuring easy access and convenience for participants.
A total of 21 responses were received. The participants were primarily from the 18-25 age group, including students,
working professionals, and early-career individuals. The questionnaire covered key themes related to microfinance,
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FinTech awareness, loan-taking experience, trust in digital platforms, repayment methods, and social influence in
financial decision-making. Efforts were made to maintain respondent anonymity, and participation was voluntary. The
collected data was later organized and analyzed using Microsoft Excel for deriving meaningful insights.

5. DATA ANALYSIS

This section presents the analysis of both primary and secondary data to understand the evolving role of FinTech in
India's microfinance sector. The primary data was collected through a structured online questionnaire, while the
secondary data was derived from published reports, case studies, and financial databases.

Primary Data Analysis (Survey-Based Findings)

A total of 21 responses were collected using Google Forms. The respondents were mainly aged 18-25, including
students and early-career professionals. The survey focused on FinTech usage, trust levels, loan access methods, and
repayment preferences.

Key Observations:

) Age & Gender: Majority of participants were aged 1825 and 81% were female.

. Loan Experience: Around 38% had taken microloans; 52% had not.

o Application Mode: 55% preferred physical branches; 35% used digital apps/websites.
o Loan Approval Time: 45% received approval within 1-3 days.

o Ease of Digital Use: 45% remained neutral; only 10% found it very easy.

o Repayment Methods: 55% used bank transfer; 25% used UPI; 5% still used cash.

Secondary Data Analysis (Industry Trends & Literature)
Secondary data was sourced from:
o Reports from RBI, SEBI, and FinTech companies (Paytm, KreditBee, BharatPe)

. Research papers from scholars like Ghosh & Van Tassel (2020), Das & Agarwal (2021), and Gupta & Rani
(2022)

Key Trends:

o FinTech has enabled real-time loan disbursals, paperless KYC, and Al-based credit scoring.

o UPI usage has seen a 400%+ increase in Tier-1I and Tier-1II cities from 2018 to 2024.

. Partnerships between MFIs and FinTech platforms are improving last-mile credit delivery.

. Regulatory bodies like RBI are introducing guidelines for digital lending, ensuring customer safety.

These insights confirm that the FinTech sector is actively transforming the microfinance model, making it faster, more
inclusive, and efficient. However, challenges like digital literacy, cybersecurity risks, and platform usability still need
to be addressed.
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Section A: Basic Information 1.Name
21 responses

2 (915%)

1(4.87 (4.8, (4.81,(4.81 (4.8 (4.8,(4.87,(4.81 (4,87 (4.81(4.81,(4.8%) 1(4.8°0(4.87,(4.8%. (4.8 (4.81 (4.8, (4.8%
| | | | |
1

Anita Khushi Rakhl Sakshi Shruti Bhardwa)
Danish Ahmad Neha Jha Rinki Yadav Shivani Bamwal Ujala kumari

Analysis:

To analyze the role of FinTech in shaping the future of microfinance in India, a structured online survey was conducted
using Google Forms. A total of 21 respondents participated in this study. The participants included a mix of students,
early-career professionals, and informal sector workers, primarily aged between 20 to 35 years. The majority had at
least a graduate-level education and belonged to lower and middle-income categories (earning less than 325,000 per
month). The survey focused on assessing the awareness, usage, trust levels, benefits, and challenges experienced while
using FinTech platforms for microfinance-related services such as micro-loans, mobile wallets, and UPI-based
transactions. The findings from their responses form the basis for the detailed analysis presented below.

6.4 Age group of Participants

2. Age Group

21 responses

@® Under 18
® 18-25
® 26-35
® 36-45
® Above 45
® No

Analysis: -

The participants were primarily from the 18-25 age group, including students, working professionals, and early-career
individuals.
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3. Gender

21 responses

® Male

® Female

@ Prefer not to say
@® Other

@ Definitely

Analysis: -

The dataset reveals a predominant female representation, accounting for 81% of the total sample, indicating a
significant skew towards female participation. The remaining 14.3% encompasses other gender categories,
underscoring a comparatively minor presence. This distribution highlights a gender imbalance which could influence
the overall outcomes and should be considered in subsequent analysis and decision-making.

4. Occupation
21 responses

@ Student

@ Working Professional
@ Entrepreneur

® Unemployed

@ Other

@ Less than 1 year

The data indicates that a majority of respondents are students, comprising 66.7% of the sample, while working
professionals make up 28.6%. This suggests that the insights or trends observed are largely influenced by the student
demographic, with a substantial yet smaller representation from the professional workforce. Such a distribution is
crucial to note as it may affect the generalizability of findings to a purely professional audience.
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5. Have you ever taken a microloan from any MF| or NBFC?
21 responses

® Yes
® No

@ Maybe
/}l @ Satisfied

Analysis:

Among the respondents, 52.4% have never taken a microloan from any Microfinance Institution (MFI) or Non-Banking
Financial Company (NBFC), indicating a majority without prior borrowing experience in this sector. Meanwhile,
38.1% have availed microloans, reflecting a significant portion with firsthand exposure. The remaining respondents,
categorized as “maybe” or “satisfied,” represent a smaller segment whose attitudes towards microloans are either
uncertain or positively inclined. This distribution highlights both the untapped potential and existing engagement in
microfinance, which should be factored into strategic outreach and product development.

Section B: Borrowing Experience 6. If yes, how did you apply for your loan?

20 responses

@ Physical branch
@ Agent-assisted
® Website

@® Mobile App

Analysis: -

Among the 20 respondents who took a loan, 55% applied via physical branches, showing strong preference for in-
person interaction. Digital channels are gaining ground, with 20% using mobile apps and 15% through websites.
Agent-assisted applications remain low at 10%, indicating limited reliance on intermediaries. This mix suggests that
while traditional methods dominate, digital adoption is steadily rising.
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7. How much time did it take for your loan to get approved?
20 responses

@ Less than 1 day
® 1-3days
@ More than 3 days

Analysis:

Out of 20 respondents, 20% received loan approval in less than one day, indicating quick processing for a minority.
The majority, 45%, experienced approval within 1 to 3 days, reflecting a reasonably efficient turnaround time.
However, a significant portion, 35%, waited more than 3 days, which may point to process delays or stricter verification

procedures. This spread suggests room for improvement in streamlining approval timelines to enhance borrower
satisfaction.

8. How easy was the process of applying for the loan digitally?

20 responses
® Very Easy
® Easy
@ Neutral
@ Difficult
@ Very Difficult
Analysis:

Among the 20 respondents, 10% found the digital loan application process very easy, and 35% rated it as easy,
showing a positive experience for nearly half the users. A notable 45% remained neutral, indicating a moderate or
indifferent stance towards the digital process. However, 10% found it difficult, with some potentially facing significant
barriers. This distribution highlights that while digital adoption is progressing, there are still challenges that need to be
addressed to improve user-friendliness and accessibility.
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10. How do you repay your loan?
20 responses

® Cash

® uri

@ Bank Transfer
® Auto-debit

Analysis:

Among the 20 respondents, 55% prefer repaying their loans via bank transfers, reflecting a strong inclination toward
formal digital banking channels. 25% use UPI, highlighting the growing popularity of quick, app-based payments.
Auto-debit accounts for 15%, indicating some borrowers opt for automated, hassle-free repayment. Only 5% repay in
cash, showing a decline in traditional methods. This trend underscores a shift toward digital and automated repayment
systems, crucial for lenders to consider in enhancing convenience and reducing default risks.

12. Are you aware of Fintech apps like Paytm, BharatPe, Navi, etc., for microfinance services?

20 responses

® Yes
® No
® Maybe

Analysis:

6 LIMITATION

1. Sample bias: The participants in the survey may not be representing the real population.

2. Self-disclosure bias: Responses to research questions may be affected by social anxiety, and respondents may
not be willing to reveal their true behaviour, truth, or character.

3. Limited factors availability: The survey only includes certain factors that may influence investment decisions.
For example, research may not consider cultural or social factors that may influence investment decisions.

4. Lack of conclusive evidence: Tests only provide a relationship between financial information and investment
decisions, but do not provide evidence of a relationship between the two.

© 2025, IJSREM | www.ijsrem.com DOI: 10.55041/IJSREM49929 | Page 9


http://www.ijsrem.com/

57 3,

S A,
¢ IJSREM 3| . . e . . .
m,& International Journal of Scientific Research in Engineering and Management (I[JSREM)
w Volume: 09 Issue: 06 | June - 2025 SJIF Rating: 8.586 ISSN: 2582-3930

5. Limited generalizability: findings may be study context specific and cannot be generalized to other settings or
populations.

6. Time limitations: This study may not collect data from a large enough sample, or the time allotted for data
collection may be limited, which may affect the validity and reliability of the research findings.
7  FINDINGS

Financial literacy plays a crucial role in shaping the investing behaviour of Indian retail investors, with empirical
evidence highlighting its significant impact on various aspects of investment decision-making.

U Informed Decision-Making: Financially literate individuals demonstrate a better understanding of investment
concepts, products, and strategies. They are more adept at analyzing financial information, evaluating risks, and
identifying suitable investment opportunities. This informed decision-making process enables them to make choices
aligned with their financial goals and risk preferences.

O Risk Perception and Management: Financial literacy enhances investors' ability to perceive and manage risks
associated with different investment options. Retail investors with higher levels of financial literacy are more likely to
diversify their investment portfolios, spreading risk across various asset classes to mitigate potential losses. They
exhibit a greater awareness of the trade-offs between risk and return, leading to more balanced investment decisions.

U Long-Term Planning: Financially literate investors tend to adopt a long-term perspective when planning their
investments. They prioritize goals such as retirement savings, education funds, and wealth accumulation, rather than
focusing solely on short-term gains. This forward-looking approach enables them to withstand market fluctuations and
pursue consistent wealth growth over time.

U Confidence and Self-Reliance: Increased financial literacy instills confidence and self-reliance in retail
investors, empowering them to take control of their financial futures. Armed with knowledge and skills, they are less
reliant on external advice and more inclined to conduct independent research and analysis before making investment
decisions. This self-reliance reduces the susceptibility to misinformation and potential financial scams.

8 RECOMMENDATION

This study has some limitations, including the small sample size and self-reported nature of the assessment.
Therefore, the findings cannot be generalized to the public.

Recommendations for future research include larger, more representative studies investigating the effects of financial
education on investment decisions and investigating the role of financial advisors in investment decisions.

In general, it is recommended that policy makers and financial institutions focus on improving the financial literacy of
the public through education and access to reliable financial information to support investment decisions.

9. CONCLUSION

Based on research and analysis, it can be concluded that the public's financial information needs to be increased to
make investment decisions. Most respondents expressed a preference for low-risk investments and the need for
financial planning and budgeting.

Respondents also clearly rely more on research and analysis when making investment decisions, highlighting the
importance of accessing secure financial information. However, it is necessary to develop financial information to
evaluate financial information and not be deceived by suspicion.
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