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1. Abstract

The research paper explores the role of SK Associates & Group’s entrepreneurship initiatives in fuelling the
entrepreneurial drive among Indian youth through entrepreneurship boot camps and conference series. A detailed
investigation is conducted by employing mixed-method approach of both qualitative and quantitative analysis to
assess the crucial impact it played in catalysing the entrepreneurial spirit among aspiring entrepreneurs which have
results on economic development of a nation. Qualitative data was collected through in-depth customer feedback
surveys and video interviews of 10 successful participants who were able to gain proper knowledge and support to
navigate through the complexities during their entrepreneurial journey which was then supported by conducting
quantitative analysis of the participants’ feedback for cohort 1, cohort 2 and conference series to validate the results
obtained during qualitative analysis.

The findings highlight that SK Associate & Group’ entrepreneurship initiatives to boost entrepreneurial drive was
extremely positive due to modelling a comprehensive structure of boot camp program and conference series which
helped them to gain necessary skills, expand their professional network community, provided them with easy access
to resources and helped them raise investments entrepreneurial journey. It also highlighted how tailored mentorship
and robust support system allowed them to establish sustainable startups, with success stories providing substantial
support to the claim of how entrepreneurship can be boosted by establishing targeted entrepreneurship education with
development programs in India.

Existing literatures on entrepreneurship development through targeted boot camp programs are mentioned to
establish support the implications of the results obtained through the analysis. The research also attempts to mention
all the limitations faced due to sample size and generalizability, etc and how it can be combated in future assessments.

These insights obtained by this study provides suggestion regarding policy enhancements, entrepreneurial activities
and entrepreneurial education to ensure a sustainable growth in entrepreneurial landscape. This means the necessity
of policies that ensure sufficient investment to improve the entrepreneurial education programs like that offered by
SK Associates & Group. It also emphasizes on fostering a proper environment for future innovators and aspiring
entrepreneurs to successfully navigate their entrepreneurial journey with success that not only improves the quality
of life but also improve the nations’ economic status and accelerate growth and development in emerging countries
like India.

Keywords: Entrepreneurial landscape, Entrepreneurship Development, Indian Youth, Mentorship, SK Associates &
Group.
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2. Introduction

Entrepreneurship is one of the key economic drivers of world nations especially for developing nations like India as
it leads to an increase in gross national product and per capita income. It is crucial for India, with its large youth
population to foster entrepreneurial skills among young people to ensure a boost in its dynamic startup ecosystem.
This research focuses on the influential role of SK Associates & Group in nurturing and advancing entrepreneurial
talent across India by examining their impact on overcoming common barriers faced by emerging entrepreneurs
including knowledge of various factors required to be an entrepreneur.

In recent years, India’s startup/entreprencurial ecosystem has experienced huge growth which is driven due to
technological innovation along with favourable governmental policies, a growing venture capital landscape and an
increasing willingness among its population to engage in entrepreneurial pursuits and build their businesses. India’s
diverse entrepreneurial landscape has led to the emergence of young people coming up with new and innovative ideas
and building ventures on the basis of those ideas. Like any revolutionary change brings challenges, there are
numerous challenges for this sector’s growth ahead like limited access to financial resources and funds, lack of
knowledge and mentorship, and essential market insights regarding competition, demand and supply factors, etc.,
which can cause staggering effects on the development and sustainability of new enterprises.

SK Associates & Group has taken the initiative to become an important contributor to India's growing entrepreneurial
landscape by organizing targeted conferences and boot camps that cater to helping early-stage entrepreneurs and fight
the above-mentioned challenges faced while building new enterprises. The boot camp programs and conferences held
by SK Associates & Group featuring experienced professionals and mentors have helped young aspiring
entrepreneurs by providing crucial resources and information, networking opportunities to build an audience, and
setting up funds for investment purposes which is not that easy to find. These initiatives have helped these young
students to gain practical guidance and support but also face easy facilitation while connecting with investors. The
knowledge provided along with helping them raise funds via their networks and investors

This research paper focuses on evaluating how effectively SK Associates & Group’s initiatives that including
entrepreneurial boot camp and conferences have been able to bridge the gap between the aspiring entrepreneurs’
ambition and achievement by analysing the trajectories of the entrepreneurs who participated in such initiatives. The
study breaks down the specific elements and processes that contributed in success of these entrepreneurial goals. This
means focusing on how these programs helped participants in refining their business models, build and enhance their
marketing approaches and gain access to necessary capital, expertise and connections.

More importantly the research study aims to highlight the important role played by such initiatives and programs of
a structured support system (like that provided by SK Associates & Group) to see aggressive growth among young
aspiring entrepreneurs thus leading to increase in economic growth and societal benefits. Through this exploration
and analysis, the study seeks to establish the fact that strategic development of entrepreneurship within emerging
economies can be achieved and such models can be used to replicated, further developed or adapted by other regions
to attain immense development in entrepreneurship landscape.

[1] Jayanthi R. (2019) conducted a study using secondary data and found that India lacks when it comes to having
strong startup skills, network opportunities, cultural support and evolving technological advancement which are
necessary for aspiring entrepreneurs and suggested that to improve upon such factors, it is necessary to establish
proper entrepreneurship programs and enhance policies regarding boosting entrepreneurial landscape.
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[2] Singh M. and Verma J. (2023) through their longitudinal research from 2015-2021 collected information
regarding the performance of 121 clients who received loans from Microfinance institutions (MFIs) to start their own
enterprises, out which 61 clients received entrepreneurial education while the rest continued with their entrepreneurial
journey without receiving any education. They found that even though all beneficiaries didn’t find the programs to
synchronize with their needs in terms of skills and knowledge required during the entrepreneurial journey but they
still performed better than those who didn’t receive any education. The beneficiaries achieved success at a much
faster pace and found themselves to be more confident with their entrepreneurial drive as compared to those who
didn’t subject themselves to the entrepreneurial education program offered by MFIs.

[3] Sami S. (2024) conducted a study to see how effective the entrepreneurship training programs were among Indian
women and stated that these programs assist in acquiring skills and networking opportunities as well as gain
confidence while delegating issues faced during the business activities. These networking opportunities also added
additional skills and new insights that are required to be successful in entrepreneurial journey. They insisted to
conduct such research on longitudinal basis to get more through insights in the effectiveness of such trainings.

[4] Kumar P.S. (2024) conducted a research study to analyse how SK Associates & Group was successful in fostering
entrepreneurship and nurturing digital innovation through its initiatives that involved conducting entrepreneurship
boot camps and conference series providing one-on-one mentorship by industry professionals and how it had
positively impacted the participants when it came to boosting their entrepreneurial journey by developing necessary
skill set and support through professional networking opportunities.

3. Obijectives

The research study puts lens on the important role played by SK Associates & Group in fostering entrepreneurial
spirit among the youths in India by providing with a structured model that includes various programs like
Entrepreneurship boot camps and conferences featuring experienced professionals and mentors that are essential to
build these young entrepreneurs. These programs focused on evolving the emerging talent and promoting culture of
innovation and business development which are essential in today’s competitive economy. More specifically the
study has 3 main objectives aimed to provide a comprehensive evaluation of SK Associates & Group’s efforts in
shaping the next generation of successful entrepreneurs.

Documenting Success Stories: One of the main objectives is to documents and analyse the 10 successful
participants who were able to build their enterprise after participating with SK Associates & Group’s initiatives
like student entrepreneurs boot camp and conference sessions. These were necessary to document the tangible
outcomes and achievements of these individual entrepreneurs who were directly involved with a proper
structured model meant to initiate entrepreneurial spirit, in this case which was provided by SK Associates &
Group. This shed light on how theoretical knowledge, practical skills necessary for building an enterprise and
connecting with investors was crucial for success.

Evaluating Impact on Entrepreneurial Culture: The other objective of this research study is to assess the role and
directions taken by SK Associates & Group in enhancing entrepreneurial spirit and fostering an entrepreneurial
driven environment among the young people of India which is necessary for nation’s economic growth. This
included examining the initiatives taken by SK Associates & Group and assess if they directly encouraged
creative thinking, problem solving, innovative marketing ideas among the participants, as well as navigate
through the challenges faced during establishing one’s business or improve existing ones.

Identifying Key Success Factors: The last objective of this study is to identify and discuss the necessary elements
that contributed in the success of SK Associates & Group’s initiative to build entrepreneurship spirit, This means
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analysing the programs’ various elements like curriculum design, mentor’s ability to impart necessary
knowledge, networking opportunities for entrepreneurs to gain audience or find investment channels and
opportunities along with access to resources and funds necessary to build ones’ enterprise. The study will
elaborate on broader implications of such elements necessary to build a structured model and design to implement
entrepreneurship education.

These three objectives will provide us knowledge about the positive ramification of a structured entrepreneurial
development programs necessary to boost startup landscape among India’s youth. The finding of this study will
provide valuable insights that can guide policymakers, educators, industry professionals and practitioners in boosting
the entrepreneurial landscape and thus allowing immense economic growth that is result of increased employment,
and good and services that cater to improving life standards.

4. Methodology

This research study adopts a mixed method approach to achieve the objectives of this study and get insights on the
programs’ effectiveness of boosting entrepreneurial drive among Indian youth. The methodology involves a
comprehensive assessment of the complex dynamic at play in development of young entrepreneurs, combining both
gualitative and quantitative research techniques.

Qualitative Analysis: This assessment is achieved by conducting in depth surveys of all the participants and
collecting video testimonials from ten entrepreneurs who participated in the bootcamp program and were
successful in achieving entrepreneurial success. This method allows us to gather rich detailed narratives about
the participants experiences and analyse the insights that were crucial in achieving their goal throughout their
entrepreneurial journey and also understand what kind of challenges were faced and what elements of the
curriculum provided by SK Associates & Group suited best for their enterprises’ success.

Quantitative Analysis: To complement the qualitative data, we collected quantitative data which included
participants’ demographics, age, their ratings for the curriculum, etc as this data is necessary to gain insight on
the broader aspects like the kind of environment and conditions under which the entrepreneurs operated, and
their feedback on various models that were taught and if it was essential in providing them with specific help
during their entrepreneurial journey. Statistical techniques like averages are applied to this data to identify
patterns, trends and relationships that can elaborate on the qualitative insights.

In summation, this mixed- method approach allows us to get a detailed analysis and understanding of the effectiveness
of entrepreneurship programs. With qualitative data we get depth and personal perspectives to the research study
which is necessary to get a robust result. Meanwhile quantitative data validates the qualitative findings and thus
allowing us to gain richer and more accurate results regarding the effectiveness of SK Associates & Group’s
endeavour to build entrepreneurial drive among Indian youth.

5. Results

The study provides compelling evidence of the immense positive impact of SK Associates & Group’s entrepreneurial
initiatives provided to Indian youth and aspiring entrepreneurs to promote entrepreneurship development. The
findings derived from mixed method by gathering and analysing both qualitative and quantitative data through
conducting in-depth interviews, conducting video interviews and conducting statistical analysis which provided
important insights regarding the benefits these participants got through these initiatives that enabled emerging
entrepreneurs to achieve their dreams, to setup their startups and achieve sustainable success.
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Qualitative Insights: The qualitative data from participants’ feedback survey and successful entrepreneur’s’ video
testimonials painted a vivid picture of how SK Associates & Group’s boot camp program has been instrumental in
allowing these participants to equip themselves with essential skills, networks and resources that are crucial for
startup building process. Several key themes like the pivotal roles of mentors, strategic investment support, marketing
techniques, etc were preferred the most by participants, shedding light on how such elements were necessary and
beneficial for these participants to achieve success in their complex entrepreneurial journey. Moreover, the access to
a network of investors and other funding groups and opportunities provided by SK Associates & Group’s
entrepreneurship boot camp was a critical factor in helping these participants to transition their ideas to execution.

Quantitative Analysis: The statistical analysis conducted by using quantitative data like participants’ demographics,
age etc strengthens the qualitative finding by providing a significant correlation between participation in the
bootcamp and the success of the startups that were started by the participants. It also proved how those who were
thoroughly more involved with the boot camp’s structure one on one mentorship and utilised the networking
opportunities to strengthen their investment were notably more successful in establishing and enabling sustainable
growth of their businesses. This correlation thus supports the thesis that well structure entrepreneurship education
endeavours such as that provided by SK Associates & Group helps in fostering the entrepreneurial drive among
youth.

5.1 Cohort 1 Analysis
1. The Mentors explained all the concepts and methods clearly.

60 people participated in Cohort 1 out of which 40 of them filled the survey form. The evaluation was given on a
scale of 1 to 5, with 1 representing strongly disagreed and 5 representing strongly agreed to questions regarding boot
camp’s effectiveness. Based on the survey, out of 40 participants, 50% (20) participants rated 4, 32.5% (13)
participants rated 5, and 17.5% (7) participants rated 3. Based on the survey, we can formulate that majority of the
participants (33) rated either 4 or 5, which concludes that they can understand the concepts delivered and methods
taught clearly. However, the minority participants (7) rated it 3, which states less satisfaction of participants. Based
on the survey results, it can be concluded that the Entrepreneurs Bootcamp conducted by SK Associates & Group
has had a positive impact on increasing entrepreneurial instincts in youth/students. It is recommended to enhance the
clarity of concept explanations, encourage active engagement, and provide continuous support and follow-up to the
participants.

@ Strongly Agreed
@ Agreed
Neutral
@ Disagreed
@ Strongly Disagreed

Graph 1
2. Appropriate use of Case Studies to understand the application of the concept in a real-life situation.

Based on the survey, out of 40 participants, 50% (20) participants rated 4, 37.5% (15) participants rated 5, and 12.5%
(5) participants rated 3. Based on the survey, we can formulate that majority of the participants (35) rated either 4 or
5, which concludes that mentors provided appropriate case studies to help them understand the application of the
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concept in a real-life situation. However, the minority participants (5) rated it 3, which states neutral satisfaction
among participants. Based on the survey results, it can be concluded that the use of appropriate case studies by
mentors in the Entrepreneurs Bootcamp conducted by SK Associates & Group has had a positive impact on
participants' understanding and application of concepts in real-life situations. Most participants rated the mentors' use
of case studies highly (rated 4 and 5), indicating that the case studies effectively helped them comprehend the practical
applications of the concepts. It is recommended to diversify the range of case studies, encourage active participation
through interactive activities, etc.

N

@ 2noudjA plesiiesq
@ Dlzsliseq
[ELE]
@ vaseq
@ eioudjh iiesq

Graph 2
3. Good understanding and knowledge of all the sub-topics listed within mentors’ respective Modules.

Based on the survey, out of 40 participants, 55% (22) participants rated 4, 32.5% (13) participants rated 5, and 12.5%
(5) participants rated 3. The hypothesis for this analysis is that the mentors' good understanding and knowledge of
the sub-topics within their respective modules positively contribute to the effectiveness of the Bootcamp. Based on
the survey, we can formulate that majority of the participants (35) rated either 4 or 5, which concludes that, according
to them, mentors possess good knowledge and understanding of the topics. However, the minority participants (5)
rated it 3, which states low satisfaction of participants. Based on the survey results, it can be concluded that the
mentors in the Entrepreneurs Bootcamp conducted by SK Associates & Group generally have a good understanding
and knowledge of the sub-topics within their respective modules. Most participants rated the mentors highly (rated 4
and 5), indicating that the mentors possess the necessary expertise to effectively deliver the content.

@ Strongly Agreed
@ Agreed
Neutral
@ Disagreed
@ Strongly Disagreed

4

4. Queries redressal

Graph 3

Based on the survey, out of 40 participants, 47.5% (19) participants rated 4, 30% (12) participants rated 5, and 22.5%
(9) participants rated 3. The hypothesis for this analysis is that the mentors' ability to clearly explain and address
queries in detail positively impacts the participants' learning experience in the Bootcamp. Based on the survey, we
can formulate that majority of the participants (31) rated either 4 or 5, which concludes that mentors help them in
clearing all their queries and doubts. However, the minority participants (9) rated it 3, which states they were not
satisfied. Based on the survey results, it can be concluded that the mentors in the Entrepreneurs Bootcamp conducted
by SK Associates & Group generally can clearly explain and address queries in detail. Many participants rated the
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mentors highly (rated 4 and 5), indicating that the mentors effectively addressed the participants' queries and provided
detailed explanations.

@ Strongly Agreed
@ Agreed
Neutral
@ Disagreed
@ strongly Disagreed

5. The Mentors had a good personality and were easy to approach.

Graph 4

Based on the survey, out of 40 participants, 55% (22) participants rated 4, 35% (14) participants rated 5, and 10% (4)
participants rated 3. The hypothesis for this analysis is that the mentors' good personality and approachability
positively impact the participants' experience in the Skill Development Programs (Bootcamp). Based on the survey,
we can formulate that majority of the participants (36) rated either 4 or 5, which concludes that mentors were easy to
approach and had good personalities. However, the minority participants (4) rated it, which states less satisfaction of
participants. Based on the survey results, it can be concluded that the mentors in the Student Entrepreneurs
Bootcamp conducted by SK Associates & Group generally possess a good personality and are easy to approach. The
majority of participants rated the mentors highly (rated 4 and 5), indicating that the mentors have been successful in
creating a positive and approachable environment.

@ Strongly Agreed
® Agreed
Neutral
@ Disagreed
@ Strongly Disagreed

Graph 5
6. The Mentors had a stable internet connection throughout the Bootcamp.

Based on the survey, out of 40 participants, 35% (14) participants rated 4, 35% (14) participants rated 5, 27.5% (11)
participants rated 3, and 2.5% (1) participants rated 2. The hypothesis for this analysis is that a stable internet
connection maintained by the mentors throughout the Bootcamp positively impacts the participants' learning
experience in the Skill Development Programs. Based on the survey, we can formulate that majority of the
participants (28) rated either 4 or 5, which concludes that mentors had stable internet connections. However, the
minority participants (12) rated it 2 or 3, which states low satisfaction of participants. Based on the survey results, it
can be concluded that the mentors generally maintained a stable internet connection throughout the Student
Entrepreneurs Bootcamp conducted by SK Associates & Group. The majority of participants rated the mentors'
internet connection highly (rated 4 and 5), indicating that the stability of the internet was generally satisfactory.
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@ Strongly Agreed
@ Agreed
Neutral
@ Disagreed
Py @ Strongly Disagreed

Graph 6
7. The instructions and expectations for the capstone projects were clearly explained by the mentors.

Based on the survey, out of 40 participants, 45% (18) participants rated 4, 37.5% (15) participants rated 5, and 17.5%
(7) participants rated 3. The hypothesis for this analysis is that clear instruction provided by the mentors regarding
the capstone projects positively contributes to the participants' understanding and clarity about project expectations
and requirements in the Skill Development Programs (Bootcamp). Based on the survey, we can formulate that
majority of the participants (33) rated either 4 or 5, which concludes that they were able to understand instructions
for capstone projects clearly. However, the minority participants (7) rated it 3, which states less satisfaction of
participants. Based on the survey results, it can be concluded that the mentors in the Student Entrepreneurs
Bootcamp Cohort 1 conducted by SK Associates & Group generally provided clear instructions regarding the
capstone projects. Most participants rated the mentors' instructions highly (rated 4 and 5), indicating that they had
good clarity about the project expectations and requirements.

@ Stongly Agreed
@ Agreed
Neutral
@ Disagreed
@ Strongly Disagreed

4

5.2 Cohort 2 Analysis

Graph 7

75 people participated in cohort 2 out which 50 participants filled out survey questionnaire pertaining to the
comprehensive feedback of the entrepreneurship boot camp programme.

1. Acquisition of Knowledge, Skills, and Insights

Participants expressed varying degrees of satisfaction with the Bootcamp which varied from "Extremely" to
"Somewhat,” and indicated a generally positive impact on acquiring relevant knowledge and skills necessary for the
entrepreneurship program.
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Sum of count

TOTAL

1. To what .

W Extremely

m Moderately
Somewhat

mVery much

Graph 8

The most common responses were “Very much” which constituted 68% of the total participants and “Extremely”
indicating a high level of satisfaction with the knowledge acquired by the participants. “Moderately” (again,
constituting 10% of participants) appears multiple times, suggesting that a notable number of participants found the
bootcamp moderately effective.

Meanwhile “Somewhat” was the least common response compared to other fairly positive answers, indicating that
only a few participants felt the bootcamp only somewhat helped them in acquiring new knowledge.

Sum of count

TOTAL

7 il oot reaile eampls o e, -

Yes

Graph 9

Also, almost 94% of the participants found that the mentors incorporated real-life examples while explaining topics
which ensured good understanding and retention of the topics by the participants.

2. Networking Opportunities

The responses of the participants varied from "Extremely effective™ to "Not effective at all." This was to understand
if the participants were provided with a broad spectrum of networking opportunities during the boot camp, like
establishing valuable connections with peers, mentors, and industry professionals.

Sutof ot

TOTAL

Graph 10

Many participants found the networking opportunities “Extremely effective” which constituted 43% of the total
participants and “Very Effective” which constituted 20% of participants thus signifying they had enough
opportunities for well-established networking routes with industrial professionals. Some participants, found these
opportunities to be “Moderately Effective” But there were some participants, roughly 12% of participants who found
these opportunities to be less effective or completely invaluable.
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3. Teaching Methods

Sum of count

TOTAL

4. Did you find... -
= Agree
m Neutral

Strongly agree

Graph 11

Most of the responses were towards “Strongly Agree” which constituted 19% of the participants or “Agree”
(constituting 67% of respondents) options, suggesting that the participants were quite satisfied with the teaching
methods adopted by the mentors.

Some participants, roughly 14% of the participants, rated “Neutral" suggesting that they were indifferent to the
teaching methods used by mentors.

4. Relevance of Topics Covered

This question was asked to understand if the participants found the curriculum to be well aligned with the participants'
expectations regarding the needs of becoming an entrepreneur. This was a quantitative question as the participants
were required to rate the relevance of the topics covered on a scale of 1 to 5 where 1 was the lowest rating and 5 was
the highest.

TOTAL

Graph 12

We found that most of them rated it 5 (almost 63% of the participants) or 4 (almost 23% of the total participants)
indicating that these participants found the topics extremely relevant to their needs and requirements from this boot
camp program.

Some voted “3” or “2” indicating a very small percentage of participants who found the topics covered in the program
to be of less relevance. The average rating of the relevance of topics covered was 4.42 which signified a positive
outcome of the program.

5. Funding post-Bootcamp

This question was asked to find out if the participants were able to secure funding after the boot camp thus reflecting
on the practical value and effectiveness of the program.
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Graph 13

63% of the total participants secured funding that was in the range of 5 to 10 lac. Meanwhile, 35% of the total
participants secured funding of more than 5 lacs, and 2% were able to secure funding of more than 10 lacs thus
indicating that participants were somewhat successful in securing funding post-boot camp.

6. Support and Resources

This question asked for participants to rate the adequacy of support and resources provided during the boot camp,
including materials, tools, and access to additional resources

Sun cf ot
TOTAL

Graph 14

Ratings varied from "Excellent" to "Fair" which each constituted 12% of the total participants indicating a generally
positive view of the support and resources provided. 39% of the students found the boot camp to be “Adequate” and
39% found the boot camp to be “Good” thus indicating that the program was good enough and could require some
improvement.

7. Overall Bootcamp Program Rating (on a scale of 1 to 5)

This question was asked to see how the overall boot camp program was rated by the participants. This was a
guantitative question as the participants were required to rate the relevance of the topics covered on a scale of 1to 5
where 1 was the lowest rating and 5 was the highest.

-
2
=y
-5
2 Hom monig T -
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Graph 15

Given the average rating is 4.9, it suggests a highly favourable view of the boot camp program overall as most of the
ratings were 4 and 5 which constituted 27% and 59% of the total participants respectively. 12% of the students gave
it a ranking of “3” meaning that they found the boot camp to be good but expected some improvements.
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5.3 CONFERENCE SERIES

169 Participants filled out a questionnaire survey that highlighted how effective the conference series were to them
to in regards to their entrepreneurial journey.

1. Engagement and Interactivity

Sum of COUNT

TOTAL
Did you attend all three days of the conference? -
Graph 16
Sum of COUNT
TOTAL
| I = [ | I - '
o o }
On a scale of 1 to 5, how intéractive did you find the conference...
Graph 17

The conference series conducted by SK Associates & Group was attended by 152 participants. Out of which 107
participants attended the conference for all three days which indicates that a bigger percentage of these participants
found this conference engaging enough for them to attend all days.

There's a clear emphasis on the interactivity of the sessions, with 69 respondents finding the conference to be
“Extremely Interactive” and 29 respondents finding it "Moderately interactive." Such high levels of interactivity
often correlate with more positive assessments of the conference, suggesting that engagement is a crucial component
of attendee satisfaction, which was also the case at this conference.

2. Quality of Conference Content

Sum of COUNT

EXCELLENT AR GooD  POOR

Graph 18

The majority of respondents rated the conference content positively, with labels such as "Very good" by 49
respondents, “Good” by 43 respondents, and "Excellent" by 37 participants. This suggests that the material presented
by the mentors was relevant and well-received, reflecting well on the conference's ability to curate content that
resonates with its audience and is helpful for the audience in their path to becoming entrepreneurs.
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3. Speaker Expertise and Engagement

Sum of COUNT
TOTAL

I | I I - -
AGREE DISAGREE NEUTHAL STRONGLY STRONGLY (BLANK)
DIsAGREL

Were the speakers knowledgeable and engaging?

Graph 19

Respondents overwhelmingly indicated that the speakers were both knowledgeable and engaging, with 68
participants choosing the "Strongly Agree" label and 42 participants choosing the “Agree” label. This aspect suggests
that the conference was successful as the audience was able to gain valuable knowledge and skills while also being
engaged completely with the program throughout three days of its course. However, 26 participants found it to be
neutral suggesting that steps should be taken to increase engagement levels during the presentation.

4. Learning and Insight Gains

Sum of COUNT

TOTAL

MAYE NO YES (BLANK

Did you leamn new infarmation or gain insights relevant to entrepreneurship during the...

Graph 20

A significant portion of attendees, almost 117 participants reported that they gained new information or insights
relevant to entrepreneurship, which indicates the conference's effectiveness as a learning platform to become
entrepreneurs. However, a small percentage of the attendees didn’t find it enough when it came to gaining the
knowledge required for building their entrepreneurship mantle.

5. Application of Knowledge

Sum of COUNT

TOTAL

(BLANK)

How likely are you to apply the knowledge gained in your own...

Graph 21

We got varied responses regarding the likelihood of applying the gained knowledge from the conference series. While
many are optimistic about utilizing these insights with 51 participants saying “Likely” and 38 participants saying
“Very Likely”, a few remain uncertain, roughly 38 participants or unlikely to apply them which was almost 20
participants. This variance could be influenced by factors such as the specificity of information to individuals' needs
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or their capacity to implement changes based on the insights gained since everyone has different backgrounds and
capabilities.

6. Networking Features

Sum of COUNT

TOTAL

I I I -
MAYBE NO YES (BLANK)

Did you utilize the networking features provided during the

Graph 22

We found that the use of networking features is mixed, with a significant number of participants either not utilizing
them (around 40 attendees) or only maybe doing so around 39 attendees). This could indicate a missed opportunity
for some attendees to fully engage with the conference's offerings to grow their network base or might reflect the
diverse preferences for networking among participants. Meanwhile, 71 participants were able to utilize the
networking features provided during the conference series.

7. Implementation of Ideas or Strategies

Sum of COUNT

TOTAL

I I I I o
NO NO, NOT  UNSURE YES YES, TO  (BLANK)
DEFINITELY LIKELY DEFINITELY SOME
EXTENT

Do you plan to implement any ideas or strategies discussed during the conference into...

Graph 23

We found that a significant majority of the attendees (around 51 participants said they would use the ideas to some
extent and 45 participants said they would use the ideas and strategies they came across during the conference series)
expressed a clear intent to implement ideas or strategies discussed at the conference into their projects or ventures,
indicating the conference's effectiveness in inspiring actionable insights among the attendees to build their successful
ventures. However,27 attendees expressed uncertainty and around 20 participants expressed they wouldn’t use these
ideas and strategies suggesting that the conference wasn’t able to meet the requirements and expectations of every
single attendee.

8. Confidence in Implementation

Sum of COUNT

How confident are you in your ability to implement what you've.
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Graph 24

We found 31 attendees to be "extremely confident", 48 participants to be “Very Confident” and 10 participants "not
confident at all" when it came to their confidence levels for implementing the strategies they learned during the
conference series, showcasing a wide range of perceived abilities to implement the ideas and strategies taught to them
by the mentors. High confidence levels among many attendees highlight the conference's success in sharing
knowledge and empowering attendees to build their roads to entrepreneurship. Conversely, the presence of lower
confidence levels suggests the need for more tailored support or follow-up resources for these attendees and future
conference series.

9. Recommendation to Peers

‘Sum of COUNT

TOTAL

DEFINITELY DEFINITELY PROBABLY ROBABLY UNDECIDED  (BLAMK)

Would you recommend this conference to other students and aspiring...

Graph 25

59 participants said that they would ‘definitely’ recommend the conference to other students and aspiring
entrepreneurs while 49 participants said they ‘probably’ would recommend the series, indicating a positive overall
experience of the conference series. This willingness to recommend is a strong endorsement of the conference's
guality to its target audience.

10. Likelihood of Future Attendance

Sum of COUNT

TOTAL

LIKELY ~ NEUTRAL MOT LIKELY UNLIKELY  VERY (BLANK)
AT ALL L

How likely are you to attend future editions of this...

Graph 26

Many attendees, almost 57 are likely or very likely (35 attendees) to attend future editions of the conference series,
reflecting the event's positive appeal and relevance to students and young entrepreneurs. However, the existence of
neutrality or negative responses in this area also sheds light on the importance of addressing specific concerns or
varying interests of the attendees to maintain and grow attendee engagement over time for the series' positive growth
in the future.
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11. Inclusivity and Representation of Diverse Perspectives

Sum of COUNT

TOTAL

I I m Total

DISAGREE NEUTRAL STRONGLY STRONGLY [BLA

Did you find the conference inclusive and representative of diverse ..

Graph 27

Almost 62 participants “Agree” and 45 participants “Strongly Agree” when it comes to finding the conference to be
inclusive and representative of diverse perspectives. Such positive responses generally affirm the conference's
inclusivity and representation of diverse perspectives and that all participants felt valued and heard regarding their
queries and opinions. Some participants however were “Neutral” or gave disagreeing responses indicating that the
organizers need to consider enhancing their inclusivity efforts.

12. Appropriateness of Session Duration

Sum of COUNT

TOTAL

JUST  SLIGHTLY SLIGHTLY TOO LONG TOO SHORT (BLANK)

Did you find the duration of each session...

Graph 28

The majority of the attendees found the session durations to be "just right" (almost 83 attendees) indicating effective
time management and content delivery. Nonetheless, some attendees mentioned that the sessions were "too long,"
"too short," or "slightly long/short" suggesting that there is some room for optimizing session lengths based on
content complexity and attendee engagement to improve the overall quality of the conference series.

13. Conference Organization

Sum of COUNT

How well-organized was the conference in terms of scheduling and timing of...

Graph 29

Most of the participants gave positive feedback regarding how organized the conference series was, with 61
participants finding it “Very Organized”, and 44 participants finding it “Organized” thus suggesting that almost a
huge percentage of the attendees found the series to be satisfactory and well planned as well as executed. However,
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around 35 participants said the organization was “Neutral” suggesting that there are potential areas for logistical
improvements or clearer communication regarding the scheduling and timing of the conference series that is suitable
with everyone’s daily schedule.

5.4 NARRATIVE ANALYSIS

We collected 10 video testimonials from successful entrepreneurs which not only highlighted the educational
enrichment they received but also the practical applicability of the curriculum that was adopted during the program.
It shed light on how the boot camp program was able to train them in theoretical knowledge on conducting market
research, design thinking, talent acquisition, incorporation and compliance, website and app development, strategic
alliance, digital marketing and fundraising, all which are required to build business and enterprises along with
building a robust networking community. All this ensured that these participants were equipped well enough to
navigate the complexities and hurdles that come forward while going through entrepreneurial journey.

Not only were these participants gained educational and practical knowledge, but some of them was also able to get
proper assistance and incorporation while securing investment for their ventures thus highlighting over the
effectiveness to assist with actionable support by SK Associates & Group. The ability to utilise whatever information
shared by mentors and witness successful outcomes like launch of their base start-up or new product lines, secure
funds, develop their own websites, etc is what contributed to the success of these entrepreneurs according to their
testimonials. All these successful journeys showcased through the testimonials makes a compelling case on SK
Associates & Group’s entrepreneurship boot camp’s effectiveness while highlighting that proper structured models
that provide skill learning and support can lead to a successful drive-in entrepreneurial drive among Indian youth,
thus having a direct impact on business stability and economic development.

These findings highlight on the importance of well-structured programs to drive entrepreneurial drive among Indian
youth and how SK Associates & Group was able to achieve this through providing with a comprehensive approach
that nor only supports young entrepreneurs but also equips them with necessary skills, resources and a supportive
networking community. These insights are instrumental for policymakers, educators and industry professionals in
contribution towards nations’ economic growth and development through boosting the entrepreneurial landscape.

6. Discussion

The comprehensive analysis if the results within the frameworks of the research objectives reveals that SK Associates
& Group through its entrepreneurial boot camp and conference series has been able to contribute significantly to
entrepreneurial growth among Indian youth and aspiring entrepreneurs. This discussion assesses the implication of
this finding and how this can be utilised to make and enhance policy levels and education system to ensure sustained
investment in entrepreneurship education and such initiatives.

This research study highlights the important role played by SK Associates & Group in fostering the entrepreneurial
spirit among India’s youth, thus establishing the fact that program and initiatives lead to increase in startups and thus
enhancing the entrepreneurial landscape which is essential for a nations’ economic development and growth and
especially for developing nations like India.

The entrepreneurship boot camp provided by SK Associates & Group are meticulously designed to help young
entrepreneurs meet their needs by providing them with essential skills, knowledge, mentorship, networking
opportunities that are required to ensure successful entrepreneurial journey. The success stories provided by 10
participants who were able to emerge as entrepreneurs from these programs support the hypothesis of these programs
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enabling successful transformation to entrepreneurs. Participants demonstrated remarkable entrepreneurial spirit and
business acumen along with overall confidence that were necessarily not present before doing the programs.

This study also presented implications for policies and education enhancements to boost such entrepreneurial drive.
This was supported by the success of SK Associates & Group’s initiatives thus suggesting that similar strategies
could be replicated in other regions and contexts to stimulate entrepreneurial activities thus enabling economic
growth.

Theoretical Implications: When the outcomes of this research are compared with existing literatures, it reinforces the
distinctive role of SK Associates & Group in entrepreneurship development. Many studies that were conducted before
have stated the crucial roles of mentorship, access to capital, and networking in fostering entrepreneurship while this
research study supports these factors by adding a layer of empirical validation to these theories. It demonstrates how
SK Associates & Group have been successful in incorporating these elements and provide a well-structured practical
model that integrates educational and practical elements to significantly boost the likelihood of entrepreneurial
success among Indian youth.

Practical Implications: The findings of this study advocate the expansion of such initiatives that combine education
and critical resources along with mentor support required to build startups and thus boost the entrepreneurial
landscape. SK Associates & Group with their tailored program which included proper mentorship and strategic
investment opportunities was able to do allow these aspiring entrepreneurs to build their startups and gain success
which also indirectly empower other aspiring entrepreneurs to transition their innovative ideas to successful
enterprise.

Policy Implications: The findings also shed light on the growing necessity for policies that support comprehensive
entrepreneurship programs. These findings should also make policymakers consider making sustainable
environments that not only encourages entrepreneurial aspirations but also provide them with necessary support
required to fully realize these ambitions. This might include policies that allows entrepreneurship programs to get
proper funding required to facilitate proper mentorship and funding opportunities as well as providing with easy
access to capital required by emerging startups and enterprises as those are necessary for boosting economic growth
especially for a developing nation like India.

Finally, it is conclusive that the insights gained from this study should be adopted by policymakers, educators and
industry practitioners to refine and boost entrepreneurship initiatives by providing better support and resources to
new aspiring entrepreneurs and thus building the next generation of innovators and entrepreneurs that contribute in
nation’s economic growth and development while also ensuring continuous evolving of the entrepreneurial landscape

Limitations and Future Research: The study acknowledges certain limitations that can affect the results of this study
such as the relatively small sample size used during this analysis and the generalization of questions for the findings
as they do not fully incorporate external factors that can affect the results. This can be eradicated by ensuring a larger
sample size in future and incorporating more quantifiable variables that would give deeper and more accurate results.
The effects of similar program can also be applied that compares and analyses the data in varied settings like how
these entrepreneurship boot camps perform in other nations and not just India. Additionally longitudinal studies
would provide more valuable information regarding the long-term impacts of such initiatives on entrepreneurial
success and sustainability. Additionally, the study recommends exploration of the potential of models like that of SK
Associates & Group to other sectors or regions while also leveraging more quantifiable variables.
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