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Abstract - The Indian automotive market has undergone a
significant transformation in recent years, influenced by
changing consumer preferences, increasing demand for
compact SUVs, and a heightened emphasis on safety and
features. In the calendar year 2024, Tata Punch became the
best-selling car in India by surpassing long-time market
leaders like Maruti Suzuki and Hyundai. This article explores
the key factors behind Tata Punch’s success, presents a
comparative assessment with its competitors, and analyzes
industry trends. The study incorporates extensive market
data,customer feedback, and supplemented with relevant
diagrams and statistical insights to provide a comprehensive
understanding of Tata Punch’s dominance in Indian
automotive market.
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INTRODUCTION

Indian automobile industry has long been
dominated by Maruti Suzuki, with their successful
models such as the Alto, Swift, and WagonR , which
were consistently topping the sales charts. However, the
rise of compact SUV segment has shifted consumer
preferences, leading to the unprecedented success of
Tata Punch. Shift in this trend created a significant
change in the sales of every Automobile Brands in India
Introduction of Electric vehicles also influenced sales
figures in a significant manner. This paper investigates
the reasons behind this shift and comparing Tata
Punch’s performance with leading competitors. The
study also examines industry data, safety ratings, and
consumer trends to understand Tata Punch’s market
position.

Market Trends and Changing Consumer
Preferences

India’s automobile market has seen a paradigm shift in
consumer behavior, influenced by various factors:

Rise of Compact SUVs: Compact SUVs
accounted for over 45% of total passenger
vehicle sales in 2024 (Source: SIAM, 2024).
Increased Focus on Safety: The demand for
safer vehicles has surged, with customers
prioritizing cars with high Global NCAP ratings
(Source: Global NCAP, 2024).

Affordability and Value for Money:
Customers seek feature-packed, well-built cars
at competitive prices, a key driver behind Tata
Punch’s success.

Growing Electric Vehicle (EV) Interest: Tata
Punch EV has gained traction, contributing to its
strong sales performance in 2024 (Source: Tata
Motors Annual Report, 2024).

Key Success Factors of Tata Punch

There are certain factors which differentiate the Tata
Punch from its competition, those major factors are
discussed below,

- Powertrain Options

Tata Punch offers multiple powertrain options, including
petrol, CNG, and electric variants. In contrast, Maruti
Suzuki and Hyundai primarily focus on petrol and CNG
models, limiting their appeal to EV opting customers.

- Affordability and Value for Money

Tata Punch has positioned itself strategically in the
market with a competitive price range of INR 6.00-
10.00 lakh, making it an attractive choice among
budget-conscious buyers. Unlike its competitors, the
Punch offers a robust build quality and premium
features at an affordable price, giving it an edge over the
Maruti Suzuki and Hyundai

- Safety Standards

Safety is a critical factor in the Indian car market, and
Tata Punch leads its segment with a 5-star Global NCAP
rating. Maruti , on the other hand,Maruti Suzuki and
Hyundai major players in the market has been criticized
for its inferior safety rating, which significantly affects
consumer trust.
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Source: Global NCAP Crash Test Reports 2024
(www.globalncap.orq)

- Compact SUV Appeal

The Tata Punch successfully blends the appeal of an
SUV with the practicality of a hatchback. Its 190mm
ground clearance, high seating position, and SUV-like
stance make it a more desirable option compared to
competitors like the Swift and Grand i10, which have a
lower ground clearance and lack the rugged appeal.

- Feature-Rich Offerings

One of the most compelling reasons for Tata Punch's
success is its feature-rich offering, even in its base
variants. Features such as a 7-10 inch touchscreen
infotainment system, sunroof, cruise control, automatic
climate control, and ISOFIX child seat anchors make it
an attractive proposition. In contrast, the Maruti Suzuki
and Hyundai models lack several premium features.

Source: Tata Motors, Maruti Suzuki, Hyundai, Renault
Official Websites (2024)

Comparative Analysis with Competitors

- Sales Performance Over Time

Tata Punch has consistently outperformed its
competitors in sales, reflecting its growing popularity in

the Indian market. Below is a comparative sales analysis
for 2024

Month wise sales numbers of top five car models in
CY2024

Top Tata . .

5 Punch(l Maruthwagon I\élragu;l Maruti | Hyundai
cars | CE+EV) Y Brezza Creta
ng_ 17,978 17,756 14,632 | 15303 | 13,212
erg- 18,438 19,412 15519 | 15765 | 15,276
'Vg' 17,547 16,368 14,888 | 14,614 | 16458
AZFX' 19,158 17,850 13554 | 17,113 | 15447
MZ?" 18,949 14,492 13,893 | 14,186 | 14,662
352' 18,232 13,790 15902 | 13172 | 16,293
J;Jl' 16,121 16,191 15701 | 14,676 | 17,350
A;f' 15,643 16,450 18580 | 19,190 | 16,762
S;Z' 13,711 13,339 17,441 | 15322 | 15,902
Ozat' 15,740 13,922 18,785 | 16,565 | 17,497
NZ"X' 15,435 13,982 15150 | 14,918 | 15452
D;:' 15,073 17,303 16,056 | 17,336 | 12,608

| Total | 2,02025 | 190855 [ 190101 | 1,88,160 | 1,86,919 |
Source: Autocarindia
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Total sales in CY2024

Tata could sell over 2 lakh Punch, Surpassing Maruti
Suzuki and Hyundai in CY2024.But Maruti Suzuki
WagonR is still holding second position in sales
performance, While Maruti Suzuki Ertiga and brezza are
in third and fourth postions respectively. Hyundai creta
is the only model from Hyundai which could secure a
position in the top five in indian market in the CY of
2024

© 2025,IJSREM | www.ijsrem.com DOI: 10.55041/IJSREM42967 | Page 2


http://www.ijsrem.com/
https://www.globalncap.org/

’gg’ \3@
%’*ﬂﬁ International Journal of Scientific Research in Engineering and Management (IJSREM)

w Volume: 09 Issue: 03 | March - 2025 SJIF Rating: 8.586 ISSN: 2582-3930

Their valuable inputs have enriched this study, making it

INDIA'S BEST-SELLING CARS comprehensive and insightful.
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- Future Outlook and Market Predictions

Tata Punch’s success story is a testament to the
rising demand for compact SUVs in India. Given its
robust sales growth, industry experts predict that Tata
Motors will continue to dominate this segment,
especially with the growing interest in electric vehicles.
The Tata Punch EV, is also became a huge success and
helped in rising the sales numbers. Additionally,
compact SUVs are projected to constitute over 50% of
the Indian passenger car market by 2025, indicating
sustained consumer interest in this category.

CONCLUSIONS

Tata Punch’s rise to the top highlights the growing
demand for compact SUVs that offer a mix of safety,
features, and affordability. While Maruti Suzuki and
Hyundai continue to dominate certain segments, Tata’s
strategic focus on innovation, quality, and diversified
powertrain options has given it a competitive edge. The
industry trend suggests that compact SUVs will continue
to gain traction, and Tata Motors is well-positioned for
future success.
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