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Abstract 

The concept of business analytics has become an important source of performance and competitiveness of an 

organization in the digital era. This paper will look at how companies are using business analytics to make better 

decisions, increase operational efficiency, and drive innovation to become more competitive in the international 

markets. This study will follow a secondary data and conceptual analysis methodology, based on the findings of 

industries reports, literature, and examples of major companies all over the world.The results also show that 

business analytics can enhance the quality of decision-making processes largely by providing an opportunity to 

employ data-driven policies and minimise the level of intuition. It also makes operations more efficient through 

optimization of processes and utilization of resources and promoting innovation by creating predictive insights 

and using data to develop products and services. The paper also notes that the organizations that embrace 

analytics potentials are in a better position to react to dynamic market environments and have sustained 

competitive advantage.The overview shows that business analytics is considered a strategic resource, which is 

consistent with models of Business Analytics and Strategic Management. The use of analytics is on the rise in 

emerging markets, including India, but the issues regarding the skills, availability of data, and infrastructure still 

hamper the efficient use of analytics.The research adds to the current body of literature through offering a 

cohesive and holistic view on the place of business analytics in the competitiveness of the international market. It 

has meaningful implications on any organization and policymakers as it points out the relationship of building 

analytics capacity and incorporating it into their decision-making procedures. The evidence highlights the 

importance of using business analytics as a tool to attain competitiveness in the long-term, in a data-driven global 

landscape. 
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1. Introduction 

Nowadays, in the age of digital transformation, companies are turning more and more to data- oriented strategies 

to acquire a competitive edge in the international markets. The insurgent expansion of data, the development of 

new computing technologies, and the appearance of new advanced analytical tools have placed the business 

analytics as a key contributor of organizational performance. Business analytics helps companies to derive 

meaningful data out of vast amounts of data, and as such assists in making strategic decisions and improving 

competitiveness. 

Business analytics involves various methods, descriptive, predictive and prescriptive analytics, which aid 

organizations in learning about past performance, predictive future trends and streamline the decision-making 

process. The companies in all industries are utilizing analytics to enhance operational efficiency, customer 

behavior, and discover new business prospects. 

Analytics has become part of business processes and has been vital to organizations that seek to compete in 

dynamic and complex global markets. 
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Conceptually, the purpose of business analytics in increasing the competitive edge could be explained in the 

context of Strategic Management and Business Analytics, which underline the significance of making decisions 

based on the data in the context of sustainable competitive advantage. Resource-based view can indicate that an 

analytics capability can be a strategic resource with value, rarity, and low imitation and, therefore, one that can 

result in long-term organizational success. 

Among other world-renowned corporations, Amazon, Google, and Netflix have managed to use business 

analytics as the tool to increase customer experience, streamline operations, and stay ahead of competition. These 

organizations are using superior analytics in order to customize services, pre-empt preferences and enhance 

decision-making mechanisms in order to empower their standing in global markets. 

Applying business analytics in the Indian context is a fast-growing process because of the digitalization, the 

increase of data availability, and the growth of international business activities. Indian firms are investing in 

analytics solutions to enhance effectiveness, innovativeness, and competitiveness. Nonetheless, issues including 

data quality, skills shortage and technological infrastructure remain in the way of successful analytics application. 

Although business analytics is increasingly becoming crucial, the lack of research to offer a holistic knowledge 

on how organizations can use analytics to attain global market competitiveness is high. There is a lack of studies 

that combine the strategic and performance perspectives with technical aspects or individual applications. 

Thus, the proposed research will focus on the contribution of business analytics to global market competitiveness 

and the evaluation of its input to the company in terms of decision- making, business efficiency, and strategic 

advantage. 

2. Literature Review 

The rapid increase in data and the development of technologies in analytical procedures has significantly changed 

the process of organizational decisions. Business Analytics studies show that companies that use data-driven 

strategies are in a better position to increase their performance and competitiveness (Chen et al., 2012; Davenport 

and Harris, 2007). Business analytics allows organizations to transform data in large quantities and both 

structured and unstructured data into actionable insights to enhance strategic and operational decisions (LaValle 

et al., 2011; Shmueli et al., 2020). 

According to Davenport and Harris (2007), the organizations competing on analytics outcompete their 

counterparts by using data to make decisions systematically. McAfee and Brynjolfsson (2012), on the same note, 

emphasize that the data-driven organizations are more productive and profitable than the ones that make their 

decisions based on intuition. These results imply that analytics capabilities are important in improving 

organizational performance and effectiveness in the long term (Brynjolfsson et al., 2011). 

The roles of analytics in the competitive advantage can be described in terms of Strategic Management in terms 

of strategic considerations. Porter (1985) states that cost leadership and differentiation are the two key ways in 

which firms attain competitive advantage and can be improved with the help of analytics. As an example, 

analytics will be able to streamline operational procedures to minimize expenses, personalized products and 

services will be able to distinguish the services and goods (Porter & Heppelmann, 2014). 

Resource-based view (RBV) also facilitates the position of analytics as a strategic resource. According to 

research, the value of analytics capabilities has been shown to be rare, difficult to duplicate, and long-lasting 

competitive advantage (Wamba et al., 2017; Gunther et al., 2017). Those organizations that invest in the state-of-

the-art analytics infrastructure and human capital pools, tend to have a higher chance of superior performance in 

the global markets (Akter and Wamba, 2016). 

The use of business analytics in industries in practice evidences its practical importance. Demand forecasting, 

inventory optimization, and customer personalization Companies like Amazon make use of analytics to know 

whats needed, what should be in store, and who to tailor to customers, Netflix applies predictive analytics to 

understand what viewers appreciate and the strategies to create dedicated content. Equally, Google uses 
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sophisticated analytics to maximize search results and effectiveness in online advertisements. These are only some 

of the ways how analytics leads to operational efficiency and customer-centric innovation (Davenport, 2013; 

McAfee and Brynjolfsson, 2012). 

Moreover, analytics is very essential in the competitiveness of markets in the global market because it allows 

various organizations to comprehend various consumer behaviour, market trends, and competition. It aids in the 

strategic decision-making process concerning market entry, pricing strategies, and the risk management (Kache 

& Seuring, 2017). The use of analytics is becoming increasingly popular in organizations that have to deal with 

uncertainty and effectively operate in changing business environments, as the activities take place within global 

markets. 

The uptake of business analytics in the Indian context is quickening because of the digital transformation, the 

rising internet penetration, and the heightening data presence. Indian companies are working on analytics 

capacity to improve decision-making, innovation, and competitiveness in the global market. Nevertheless, the 

shortage of trained specialists, data quality concerns, and technology limitations remains an obstacle to successful 

implementation (Akter and Wamba, 2016; Wamba et al., 2017). 

Although there is a large body of literature on business analytics, most of the research conducted on the topic is 

done on the individual applications or benefits of the topic in organizations. Literature on the role played by 

analytics capabilities in enhancing 

competitiveness in the global market is limited in offering a comprehensive picture of the role analytics 

capabilities play in addressing strategic, operational as well as performance aspects. This brings out the 

importance of a thorough analytical model to look at the role of business analytics in realization of sustainable 

competitive advantage. 

3. Research Gap, Objectives, and Conceptual Hypotheses 

3.1 Research Gap 

The current literature on the topic is very emphatic on the role played by business analytics in boosting 

organizational performance and decision making. Business Analytics studies put an emphasis on the fact that 

analytics can help firms to handle great amounts of data and derive actionable insights (Chen et al., 2012; 

Davenport and Harris, 2007). Likewise, Strategic Management research indicates that the data-driven capabilities 

achieve competitive advantage because they enhance efficiency and enhance differentiation (Porter, 1985; Porter 

and Heppelmann, 2014). 

Nevertheless, there is a serious gap in the literature on the integration of business analytics with competitiveness in 

the global market. Most research studies concentrate on particular functional applications of analytics, which can 

be marketing analytics, financial analytics, or supply chain optimization, without investigating the overall impact 

of these capabilities on the firm competitiveness in the global markets (Wamba et al., 2017; Kache and Seuring, 

2017). 

In addition, scanty research attempts to take a holistic and strategic approach in which analytics capabilities can be 

connected to overall competitive outputs, including innovation, market growth, and international performance. 

Even though the resource-based view can justify the importance of analytics as a strategic resource, the empirical 

and conceptual implementation of the perspective in terms of global competitiveness is not well-developed 

(Gunther et al., 2017; Akter and Wamba, 2016). 

The other major gap is the fact that little secondary data-based analytical methodology is used to comprehend the 

global trends and optimum practices in analytics adoption. The literature already available is based mostly on 

either case studies or survey-based designs that might fail to reflect patterns in the industry at large and cross-

country comparisons. 

Considering the Indian context, organizations are going further to invest in analytics, but there are no detailed 

academic research that explore how the investments can lead to global competitiveness. Moreover, there is a 
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tendency to discuss the issues like the lack of skills, problems with data integration, infrastructure limitations in 

isolation, but not in the context of strategic results. 

Thus, the proposed study will help fill these gaps with an in-depth analysis of the role of business analytics in 

making businesses competitive in the global market through a 

conceptual and secondary data analysis methodology. 

3.2 Objectives of the Study 

The study is guided by the following objectives: 

1. To examine the role of business analytics in enhancing organizational decision- making. 

2. To analyze the impact of analytics on operational efficiency and innovation. 

3. To evaluate the contribution of business analytics to global market competitiveness. 

4. To identify key challenges and opportunities in leveraging analytics for strategic advantage. 

3.3 Conceptual Hypotheses 

Based on the literature and research objectives, the following conceptual hypotheses are proposed: 

H1: Business analytics positively influences organizational decision-making effectiveness. 

H2: Business analytics enhances operational efficiency and innovation capabilities within organizations. 

H3: Business analytics significantly contributes to global market competitiveness by enabling strategic advantage 

and market responsiveness. 

4. Research Methodology 

4.1 Research Design 

The study adopts a descriptive and analytical research design based on secondary data. The descriptive approach 

is used to understand the role and applications of business analytics in organizations, while the analytical 

component focuses on examining its contribution to global market competitiveness through interpretation of 

existing data, reports, and literature. 

4.2 Nature and Source of Data 

The study is based entirely on secondary data, collected from credible and authoritative sources. These include: 

1. Industry reports from consulting firms such as McKinsey & Company, Deloitte, and PwC 

2. Research articles from peer-reviewed journals such as MIS Quarterly, Harvard Business Review, 

and Journal of Business Research 

3. Reports and databases from global organizations such as World Bank and OECD 

4. Company case studies and publicly available annual reports 

These sources provide reliable insights into the adoption, application, and impact of business analytics across 

industries and regions. 

4.3 Data Collection Method 

Data is collected through a systematic review of published literature, industry reports, and organizational case 

studies. Relevant information related to business analytics adoption, performance outcomes, and competitive 

advantage is identified, compiled, and categorized for analysis. 

4.4 Analytical Framework 

The study adopts a conceptual analytical framework to examine the relationship between business analytics 

and global competitiveness. The framework is structured around three key dimensions: 
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1. Business Analytics Capabilities 

1. Data management 

2. Analytical tools and technologies 

3. Skilled human resources 

2. Organizational Outcomes 

1. Decision-making effectiveness 

2. Operational efficiency 

3. Innovation capability 

3. Global Market Competitiveness 

1. Market expansion 

2. Competitive advantage 

3. Performance improvement 

The analysis focuses on how analytics capabilities influence organizational outcomes, which in turn contribute to 

global competitiveness. 

4.5 Method of Analysis 

The study employs the following analytical techniques: 

Comparative Analysis – to compare analytics adoption across industries and organizations 

Trend Analysis – to examine the growth and evolution of business analytics globally 

Content Analysis – to interpret findings from literature and reports 

Case-Based Analysis – to support arguments using real-world examples 

 

4.6 Scope of the Study 

The study focuses on the role of business analytics in enhancing global competitiveness across industries, with 

particular relevance to India. It examines both global best practices and emerging trends in analytics adoption. 

4.7 Limitations of Methodology 

The study relies on secondary data, which may limit control over data accuracy and consistency. Additionally, the 

findings are based on existing literature and reports, which may not capture real-time changes in analytics 

adoption. However, the use of credible sources ensures the reliability and validity of the analysis. 

5. Data Analysis and Analytical Discussion 

The discussion relies on the secondary data that has been sourced through industry reports, research studies, and 

case studies on an organization. The section measures business analytics in decision-making, operational 

effectiveness, innovation and competitiveness in the global market. 

5.1 Growth and Adoption of Business Analytics 

In the year 2011, there was a growth in adoption, and adoption of business analytics. 

Business analytics implementation has become more popular than ever within the last decade, which is explained 

by the fast evolution of data and the development of digital technologies. According to industry publications by 

McKinsey and Company and Deloitte, organisations seeking to use analytics stand higher chances of performing 

better and gaining competitive edge (McKinsey, 2020; Deloitte, 2021). 

Moreover, the research indicates that companies that apply data-based decision making models are more 

productive and profitable than others (McAfee and Brynjolfsson, 2012; Brynjolfsson et al., 2011). This trend of 

the growing penetration of big data, artificial intelligence, and machine learning into the business processes has 

https://ijsrem.com/


           International Journal of Scientific Research in Engineering and Management (IJSREM) 
                      Volume: 10 Issue: 04 | April - 2026                             SJIF Rating: 8.659                                   ISSN: 2582-3930                                                                                                                                               

 

© 2026, IJSREM      | https://ijsrem.com                            DOI: 10.55041/IJSREM59222                 |        Page 6 

only increased the pace of analytics adoption among industries (Chen et al., 2012). 

5.2 Business Analytics and Decision-Making Effectiveness 

Enhancement of the effectiveness of the decision making is one of the main benefits of business analytics. The 

process of data-driven decision-making gives organizations the opportunity to base strong evidence on their 

decisions instead of choosing by intuition thereby making decisions that are more accurate and timely (Davenport 

and Harris, 2007; LaValle et al., 2011). 

As an example, demand forecasting, pricing optimization, and inventory management is done using predictive 

analytics by companies like Amazon, which enhances operational decisions. In the same vein, Google also uses 

advanced analytics to improve search performance and advertising (Davenport, 2013). 

These illustrations confirm that analytics-based decision-making is a powerful enhancer of the performance of 

organizations and their strategies. 

5.3 Impact on Operational Efficiency and Innovation 

Business analytics is critical in enhancing efficiencies within the operations through streamlining and minimizing 

costs. Analytics helps organizations to highlight some of the inefficiencies, to stream the workflows, and to 

expand resources use, which leads to better productivity (Wamba et al., 2017; Kache and Seuring, 2017). 

Besides efficiency, analytics promotes innovation, allowing organizations to define new opportunities and come 

up with data-driven solutions. On the example of Netflix, predictive analytics can be applied to process the 

interests of users in order to design tailored content and thus encourage innovation and improve customer 

interactions (McAfee & Brynjolfsson, 2012). 

The integration of the operational efficiency and innovation is what gives organizations the powerful competitive 

advantage in the global markets. 

5.4 Business Analytics and Global Market Competitiveness 

Business analytics plays a significant role in the competitiveness of business in the global market because it 

allows organizations to know the dynamics of the market, consumer behavior and competitive trends. The 

analytics facilitates the process of making strategic decisions concerning market entry, market expansion, and 

positioning, which contributes to achieving global competitiveness (Porter, 1985; Porter and Heppelmann, 2014). 

Global organizations have to deal with the uncertainty and competition that is high. Analytics helps to minimize 

this uncertainty by providing organizations with data-driven insights, which help firms to react efficiently to a 

market that is undergoing changes (Gunther et al., 2017). The company that successfully utilizes analytics will 

have a higher chance of attaining sustained competitive advantage. 

In the case of emerging economies like India, the use of analytics is rapidly growing according to the digital 

transformation and the rising availability of data. Nonetheless, other problems, like the lack of skills and data 

integration, are still impediments to the full potential of analytics benefits (Akter and Wamba, 2016). 

5.5 Challenges in Leveraging Business Analytics 

Although business analytics have advantages, there are a number of challenges involved in implementation. The 

inadequacy of qualified specialists who can analyze and interpret multifaceted data is one of the 

challenges. Moreover, the problem of data quality, integration, and infrastructure may become a barrier to 

successful analytics implementation (Wamba et al., 2017). 

According to reports by PwC, numerous organizations find it difficult to transform data insights into action 

strategies, which reduces the efficiency of analytics endeavors (PwC, 2021). Moreover, the alignment of analytics 

with the organizational strategy is a significant issue that still presents a difficulty to a great number of 

companies. 
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5.6 Overall Analytical Insights 

The discussion shows that one of the major drivers of competitiveness in the global market is business analytics. 

It increases decision-making, increases efficiency in operations, and drives innovation, which leads to excellent 

organizational performance (Davenport and Harris, 2007; McAfee and Brynjolfsson, 2012). 

Nevertheless, the success of analytics lies in how the organization can make it a part of the overall strategic 

processes and address the issue of implementation. Companies that adequately use analytics are better suited to 

develop sustainable competitive advantage in the world markets. 

6. Discussion 

The research results offer an all-encompassing insight on the roles of business analytics in promoting 

competitiveness in the global market. As the analysis illustrates, analytics capabilities play a critical role in 

improving the effectiveness of decision making, improving operational efficiency and creating innovation, which 

have the effect of enhancing the competitiveness in global markets. These results are in line with the current 

studies in Business Analytics that highlight the importance of data-driven information in enhancing the functioning 

of organizations (Chen et al., 2012; Davenport and Harris, 2007). 

Among the most important findings of the research, it can be noted that business analytics has a positive impact 

on the effectiveness of decision-making, which contributes to the H1. The results are consistent with the 

argument of Davenport and Harris (2007), who suggest that companies that use analytics can make better and 

timely decisions. On the same note, LaValle et al. (2011) emphasise that strategic results are enhanced by data-

driven decision-making. The example of analytics used by companies like Amazon and Google also confirms this 

point of view because it shows that with the help of data insights, companies can improve their operational and 

strategic decisions. 

The study also proves that business analytics improves operational efficiency and innovation, which makes it fit 

H2. The results are aligned with previous studies that suggested that analytics can help organizations to streamline 

operations, save money and enhance productivity (Wamba et al., 2017; Kache and Seuring, 2017). Also, the 

innovation that is driven by analytics, such as in the case of Netflix, brings forth the importance of predictive 

insights in the creation of new products and services (McAfee and Brynjolfsson, 2012). This is a two-fold effect of 

efficiency and innovation, which enhance organizational work and competitiveness. 

Moreover, the research proves the fact that business analytics plays an important role in global market 

competitiveness, which proves H3. The strategic management concepts of competitive advantage and the role of 

differentiation and cost leadership (Porter, 1985) have predicted this finding. Analytics can facilitate both 

optimization and individualized value to customers, which can be attained by organizations (Porter and 

Heppelmann, 2014). 

The results also confirm the resource-based view (RBV), according to which analytics capabilities may be a 

strategic resource that is both valuable, rare, and hard to replicate (Gunther et al., 2017). Those organizations that 

build and absorb analytics capabilities in an efficient manner have higher chances of attaining resultant 

competitive advantage in international markets. 

Within the Indian context, the paper points to increased relevance of analytics in improving business 

competitiveness at the global level. Although Indian companies are becoming more and more willing to use 

analytics, in order to enhance decision-making and operational effectiveness, such issues as lack of skills or data 

management remain and impact the successful use of analytics (Akter and Wamba, 2016). 

On the whole, the discussion proves that business analytics is not a technological aspect but a strategic skill that 

contributes to the organizational performance and international competitiveness. Analytics is also a critical part 

of business strategy that should be integrated into the business strategy of organizations that aim at maintaining 

competitive advantage in a progressively data-driven global environment. 
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7. Conclusion and Implications 

The current paper has explored how business analytics contribute to increasing the global market competitiveness 

using the secondary data and conceptual analytical process. The results suggest that business analytics is an 

important enabler of organizational performance, as it increases the effectiveness of decision-making, leads to an 

increase in operational efficiency, and promotes innovation. All these capabilities help in enhancing the 

competitive advantage of an organization in the global markets. 

The paper notes that one of the most important results of analytics adoption is the data-driven decision-making 

that will allow organizations to make informed strategic choices in a timely manner. Moreover, business analytics 

can enhance business operations through efficient use of resources and minimizing inefficiencies. The adaptability 

and responsiveness of organizations to changes in the market are even promoted due to the role of analytics in 

enhancing innovation. Consequently, companies that can use analytics are in a better position to attain long-term 

competitive advantage. 

On pragmatic grounds, the research has significant implications to organizations and stakeholders. To achieve the 

full benefits of analytics, companies need to invest in the development of effective analytics such as advanced 

tools, data infrastructure, and human resources with the necessary skills. The analytical approach must be 

incorporated into the strategy decision-making process to become long-term competitive. Building a culture 

based on data should also be among the priorities of organizations in order to make the best use of analytics 

results. 

To the policymakers, the study points out that there is a necessity to facilitate the adoption of digital 

transformation and analytics using supportive policies, development of infrastructures and skill-building 

programs. In the developing economies like India, the strengthening of analytics can contribute largely to the 

global competitiveness and the economic development. 

On the whole, the research finds that business analytics is a strategic resource that helps organizations to operate 

in complicated global markets and provide excellent performance. Analytics in business strategy should be 

effectively integrated in business strategy to be able to maintain a competitive advantage in the digital age. 

8. Limitations and Future Scope of the Study 

The study has some limitations despite offering useful insights. To start with, the study is completely founded on 

secondary data, and this could restrict control over accuracy and consistency of data. The research conclusion is 

based on the existing literature, industry reports, and case examples, which do not necessarily reflect the real-time 

trends of the business analytics adoption and usage. 

Secondly, the research is conceptual and analytical, in the sense that it is not empirically validated using primary 

data or statistical testing. Although this method will give a global and comprehensive view, it might fail to reflect 

the differences in the implementation of analytics and performance results at the organization level. 

The scope of analysis is also another limitation due to the consideration of major dimensions, including decision-

making, operational efficiency, and innovativeness. The other significant areas that have not been delved into 

include organizational culture, leadership support, data governance and technological readiness, among others. 

These criteria can be highly essential in the success of business analytics. 

These limitations can be overcome in future research through the incorporation of empirical research using 

primary data to establish conceptual relationships provided in this study. Industry-specific analyses can also be 

made by the researchers in order to evaluate the effect of analytics on competitiveness in various sectors. Inter-

country comparative studies have the potential to give a greater understanding of trends and best practices on a 

global scale. 

Also, the subsequent research can be based on the application of emerging technologies like artificial 

intelligence, machine learning, and big data platforms to business analytics to improve organizational performance 

even further. Longitudinal research can as well be performed to observe the long term effect of adoption of 
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analytics on global competitiveness. 

This kind of research would be very helpful in the academic literature and practice in the sphere of Business 

Analytics and global strategy. 

 

 

References 

 

1. Accenture (2022). Analytics and AI Transformation Report. 

2. Akter, S., & Wamba, S. F. (2016). Big data analytics in E-commerce: A systematic review and 

agenda for future research. Electronic Markets, 26(2), 173–194. 

3. Akter, S., & Wamba, S. F. (2016). Big data analytics in e-commerce. Electronic Markets, 26(2), 

173–194. 

4. Barney, J. (1991). Firm resources and competitive advantage. Journal of Management, 

17(1), 99–120. 

5. Brynjolfsson, E., Hitt, L. M., & Kim, H. H. (2011). Data-driven decision-making. 

SSRN Electronic Journal. 

6. Brynjolfsson, E., Hitt, L. M., & Kim, H. H. (2011). Strength in numbers: How does data-driven 

decision-making affect firm performance? SSRN Electronic Journal. 

7. Chen, H., Chiang, R. H. L., & Storey, V. C. (2012). Business intelligence and analytics: From 

big data to big impact. MIS Quarterly, 36(4), 1165–1188. 

8. Chen, H., Chiang, R. H. L., & Storey, V. C. (2012). Business intelligence and analytics. MIS 

Quarterly, 36(4), 1165–1188. 

9. Davenport, T. H. (2013). Analytics at Work. Harvard Business Review Press. 

10. Davenport, T. H. (2013). Analytics at Work: Smarter Decisions, Better Results. Harvard Business 

Review Press. 

11. Davenport, T. H., & Harris, J. G. (2007). Competing on Analytics. Harvard Business School 

Press. 

12. Davenport, T. H., & Harris, J. G. (2007). Competing on Analytics: The New Science of 

Winning. Harvard Business School Press. 

13. Deloitte (2021). Analytics Trends Report. 

14. Deloitte. (2021). Analytics trends and insights report. 

15. Dremel, C., Herterich, M. M., Wulf, J., & Brenner, W. (2017). Digital transformation. Business 

& Information Systems Engineering, 59(5), 301–308. 

16. Günther, W. A., Mehrizi, M. H. R., Huysman, M., & Feldberg, F. (2017). Debating big data: A 

literature review on realizing value from big data. The Journal of 

Strategic Information Systems, 26(3), 191–209. 

17. Günther, W. A., Mehrizi, M. H. R., Huysman, M., & Feldberg, F. (2017). Value from big data. 

Journal of Strategic Information Systems, 26(3), 191–209. 

18. IBM (2021). Global AI Adoption Index Report 

19. Kache, F., & Seuring, S. (2017). Big data analytics in supply chains. International Journal of 

Operations & Production Management, 37(1), 10–36. 

20. Kache, F., & Seuring, S. (2017). Big data analytics in supply chains. International Journal of 

Operations & Production Management, 37(1), 10–36. 

21. Kache, F., & Seuring, S. (2017). Challenges and opportunities of digital information at 

the intersection of Big Data Analytics and supply chain 

https://ijsrem.com/


           International Journal of Scientific Research in Engineering and Management (IJSREM) 
                      Volume: 10 Issue: 04 | April - 2026                             SJIF Rating: 8.659                                   ISSN: 2582-3930                                                                                                                                               

 

© 2026, IJSREM      | https://ijsrem.com                            DOI: 10.55041/IJSREM59222                 |        Page 10 

management. International Journal of Operations & Production Management, 37(1), 10–36. 

22. LaValle, S., Lesser, E., Shockley, R., Hopkins, M. S., & Kruschwitz, N. (2011). Big data, 

analytics and the path from insights to value. MIT Sloan Management Review, 52(2), 21–32. 

23. LaValle, S., Lesser, E., Shockley, R., Hopkins, M. S., & Kruschwitz, N. (2011). Big data and 

analytics. MIT Sloan Management Review, 52(2), 21–32. 

24. McAfee, A., & Brynjolfsson, E. (2012). Big data: The management revolution. 

Harvard Business Review. 

25. McAfee, A., & Brynjolfsson, E. (2012). Big data: The management revolution. 

Harvard Business Review, 90(10), 60–68. 

26. McKinsey & Company (2020). The Age of Analytics Report. 

27. McKinsey & Company. (2020). The age of analytics: Competing in a data-driven world. 

28. Mikalef, P., Krogstie, J., Pappas, I. O., & Pavlou, P. A. (2020). Big data and firm performance. 

Information & Management, 57(2). 

29. OECD (2020). Data-Driven Innovation Report. 

30. Porter, M. E. (1985). Competitive Advantage. Free Press. 

31. Porter, M. E. (1985). Competitive Advantage. Free Press. 

32. Porter, M. E. (1985). Competitive Advantage: Creating and Sustaining Superior Performance. 

Free Press. 

33. Porter, M. E., & Heppelmann, J. E. (2014). How smart, connected products are transforming 

competition. Harvard Business Review, 92(11), 64–88. 

34. Porter, M. E., & Heppelmann, J. E. (2014). Smart connected products. Harvard Business Review, 

92(11), 64–88. 

35. PwC (2021). Data-Driven Enterprise Report. 

36. PwC. (2021). Data-driven enterprise: Transforming business through analytics. 

37. Ransbotham, S., Kiron, D., & Prentice, P. K. (2016). Analytics and competitive advantage. MIT 

Sloan Management Review. 

38. Shmueli, G., Bruce, P. C., Gedeck, P., & Patel, N. R. (2020). Data Mining for Business 

Analytics. Wiley. 

39. Shmueli, G., Bruce, P. C., Gedeck, P., & Patel, N. R. (2020). Data Mining for Business 

Analytics. Wiley. 

40. Teece, D. J. (2007). Dynamic capabilities. Strategic Management Journal, 28(13), 1319–1350. 

41. Wamba, S. F., Gunasekaran, A., Akter, S., Ren, S. J., Dubey, R., & Childe, S. J. (2017). Big data 

analytics and firm performance: Effects of dynamic capabilities. Journal of Business Research, 70, 

356–365. 

42. Wamba, S. F., Gunasekaran, A., Akter, S., Ren, S. J., Dubey, R., & Childe, S. J. (2017). Big data 

analytics and firm performance. Journal of Business Research, 70, 356–365. 

43. World Bank (2021). Digital Economy Report. 

https://ijsrem.com/

