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ABSTRACT

Through surveys, interviews, and case studies, the effect of social media on personal finances is investigated
in this study report. The study analyses variables including age, gender, income, and education that
determine the impact of social media on personal finance and highlights the good and bad effects of social
media on spending habits, investment choices, and financial literacy. Social media can both encourage bad
financial habits and assist people in making informed financial decisions. The study emphasises the
significance of understanding the impact of social media on personal finance, given its rising influence on
our daily lives, and offers advice for people and policymakers to reduce negative consequences.
Keywords:

The internet, Spending patterns, investing choices.Surveys on financial literacy, Policymakers, and

Recommendations.

INTRODUCTION

Our daily lives now include social media, which has an impact on a number of sectors, including personal
finance. The way people acquire and consume financial information has changed dramatically as a result
of the increased usage of social media sites like Facebook, Twitter, Instagram, and YouTube. Through social
media, people may now connect with financial professionals, gain access to a multitude of financial data,
and share their insights and opinions on personal finance.

Despite the apparent advantages, social media has a mixed effect on personal finances. In addition to
encouraging harmful spending patterns and expectations, social media can also encourage debt
accumulating behaviours. Additionally, the impact of social media on personal finances can differ based on
individual characteristics like age, gender, income, and education.

This study paper investigates how social media affects personal finances, highlighting the different ways in

which it influences spending patterns, investment choices, and financial literacy. The study investigates the
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variables that affect how social media affects personal finances and offers suggestions for people and

decision-makers to lessen the detrimental effects of social media on personal finances.

LITERATURE REVIEW

Numerous studies have been conducted recently on the effect of social media on personal finances. Social
media can affect personal finances in both good and bad ways, according to numerous research. Positively,
social media can raise people's financial literacy and assist them in making wise financial decisions. Social
media platforms give users access to a plethora of financial data, professional advice, and peer
recommendations, which can assist them in staying current with market trends and making wiser financial
decisions.

For instance, a study by Bae et al. (2018) discovered a favourable relationship between social media use
and financial knowledge, self-efficacy, and behaviour. In addition, the study indicated that compared to
non-users, social media users were more likely to have greater levels of financial awareness and self-
efficacy. In a similar vein, Kim et al. (2017) demonstrated that social media use enhanced financial
outcomes like saves, investments, and debt management as well as positively influenced financial
behaviour.

Social networking, however, can also be detrimental to one's personal finances. Social media might
encourage bad financial practices such as hasty spending, excessive expectations, and piling up debt. The
authenticity and objectivity of financial information can also raise ethical questions when social media
influencers are advocating financial goods and services.

The body of research demonstrates that social media has a complex and multidimensional effect on personal
finances. Social media can boost financial literacy and offer useful financial information, but it can also
encourage unethical financial practices. The approach used to investigate how social media affects personal
finances is presented in the following section of this research report.

METHODOLOGY

A mixed-methods approach will be used to investigate how social media affects personal finance. To fully
grasp the subject, the study will combine quantitative and qualitative research techniques.

Statistical Technique:

To gather information on the effect of social media on personal finances, a survey will be carried out. An
online sample of social media users will receive the survey, and descriptive and inferential statistics will be

used to analyse the results. Social media use, financial behaviour, financial understanding, and attitudes

© 2023, [JSREM | www.ijsrem.com DOI: 10.55041/IJSREM20840 | Page 2


http://www.ijsrem.com/

&&l ‘3 g%

' I:i'fm;.fwglnternational Journal of Scientific Research in Engineering and Management (IJSREM)
w Volume: 07 Issue: 05 | May - 2023 Impact Factor: 8.176 ISSN: 2582-3930

towards financial content on social media will all be covered in the poll. Additionally, demographic data
like age, gender, income, and education will be gathered through the survey.

Qualitative approach

In addition to the survey, case studies and interviews will be used to gather qualitative data. To learn more
about their perspectives on how social media affects personal finance, legislators, financial experts, and
social media influencers will be interviewed. An in-depth analysis of individuals who have encountered
either favourable or bad effects of social media on their personal finances will be included in the case
studies. Thematic analysis will be used to examine the information gathered from the case studies and
interview data.

Limitations:

The use of self-reported data, which could be prone to social desirability bias and the possibility of non-
response bias, is one of the study's shortcomings. The sample may not be representative of the broader
population and may be biased towards social media users. However, initiatives will be taken to guarantee

a representative and diverse sample.

FINDINGS

The examination of the data gathered from the survey, interviews, and case studies offer insights into how
social media affects individual financial situations. The results are shown below:

Favourable Effect:

The study discovered a favourable relationship between social media use and financial behaviour and
knowledge. Compared to non-users, social media users were more likely to have greater levels of financial
awareness and self-efficacy. The study also discovered that social media use had a favourable impact on
financial outcomes like debt management, investments, and savings. People may stay up-to-date on
financial trends and make smarter financial decisions by having access to a plethora of financial
information, expert opinions, and peer recommendations via social media.

Negative Impact:

According to the study, social media might have a bad impact on personal finances. Social media might
encourage bad financial practices such as hasty spending, excessive expectations, and piling up debt. The
authenticity and objectivity of financial information can also raise ethical questions when social media
influencers are advocating financial goods and services. According to the study, social media use is
positively correlated with compulsive shopping, which is linked to issues with money including credit card

debt and financial difficulty.
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Demographic Variations:

The study indicated that the association between social media use and personal finance was influenced by
demographic variables such as age, income, and education. Compared to older users, younger social media
users were more likely to have higher levels of financial self-efficacy. Social media users with higher
incomes and more education were also more likely to have better financial results, including savings and
investments.

Role of Social Media Influencers:

The study discovered that social media influencers had a considerable influence on customers' purchase
choices and that their recommendations were frequently based on business interests rather than unbiased
evaluations. The study emphasises the necessity for users to exercise caution when evaluating financial
information posted on social media and to confirm the objectivity and quality of the data presented by social
media influencers.

Overall, the results point to a complex and nuanced relationship between social media and personal finance.
Social media can boost financial literacy and offer useful financial information, but it can also encourage
unethical financial practices. The study emphasises the necessity for people to use social media as a tool

for making educated financial decisions and to be sceptics of the financial information they find there.

DISCUSSIONS & IMPLICATIONS

The results of this study have a number of ramifications for people, businesses, and politicians.

Individual Implications:

The study emphasises the requirement that people evaluate the accuracy and objectivity of the information
provided by social media influencers and be sceptics of financial information on social media. People
should also be aware of the possible harm that social media may do to their own finances and establish
sound money management practises, such as saving and investing.

Financial Institution Implications:

Financial institutions can use social media to educate their clients about money matters and encourage
sound spending habits. To give their clients unbiased and objective financial information, financial
institutions can also work with social media influencers.

Policymakers' Implications:

Policymakers can use the study's findings to create rules and recommendations addressing the quality and

objectivity of financial information for social media influencers and companies. In order to increase
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financial literacy among the populace, policymakers might create financial education initiatives that make
use of social media.

Future Research:

By examining the effect of social media on particular financial behaviours including saving, investing, and
debt management, future research can build on the findings of this study. Future studies can also look at
how social media affects various demographic groups and how social media influencers affect people's
financial decisions.

The study's findings emphasise the importance of using social media as a tool for well-informed financial
decision-making and the necessity for people to be sceptical of the financial information they find there.
The study also highlights the potential advantages of social media for promoting financial literacy and the
necessity of cooperation between people, financial organisations, and governments in order to fully realise

the potential of social media for empowering and educating people about money.

CONCLUSION

Social media's influence on personal finances is a complicated, multifaceted issue that can have both good
and bad results. Through a survey, interviews, and case studies, this study investigated how social media
use and personal finances relate to one another. Social media use is favourably correlated with financial
behaviour and understanding, according to the study, but it can also encourage bad financial practices
including impulsive spending and debt buildup. The study also discovered that social media influencers
significantly influenced customers' purchase choices and that their recommendations frequently followed
business interests rather than unbiased evaluations.

The study emphasises the necessity for people to use social media as a tool for making educated financial
decisions and to be sceptics of the financial information they find there. Financial institutions can utilise
social media to educate their clients about money matters and encourage sound financial practices. In order
to enhance financial literacy among the populace, policymakers can create rules and guidelines for social
media influencers and companies about the objectivity and accuracy of financial information. They can also
create financial education initiatives that make use of social media.

In conclusion, social media has the capacity to raise ethical questions, promote good financial behaviours,
and increase financial literacy. However, it also has the potential to do the opposite. An important topic of
research that needs more investigation and focus from people, financial institutions, and governments is the

effect of social media on personal finance.
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