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ABSTRACT

Digital entrepreneurship has emerged as a significant driver of youth development, innovation, and economic growth in
India. The rapid expansion of internet connectivity, mobile technologies, and digital platforms has created new
opportunities for youth to engage in entrepreneurial activities. Government initiatives and policy frameworks, including
digital infrastructure development, startup promotion, and skill development programs, have further strengthened youth
participation in digital entrepreneurship.

This study examines the role of digital entrepreneurship and policy frameworks in promoting youth development in
India. The research adopts a descriptive and analytical approach to analyze youth employment, innovation, and economic
empowerment. Primary data were collected through a structured questionnaire using Google Forms from 50 respondents
selected through convenience sampling.

The findings indicate that digital entrepreneurship provides flexible employment opportunities, reduces entry barriers,
and enhances innovation among youth. However, challenges such as limited digital skills, financial constraints, and a
lack of awareness about government policies continue to restrict youth participation. The study emphasizes
strengthening policy frameworks, improving digital literacy, and enhancing financial support mechanisms. The research
concludes that effective policy implementation, improved digital infrastructure, and entrepreneurship education can
significantly enhance youth development and support sustainable economic growth in developing India.
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1. INTRODUCTION

LDIGITAL ENTREPRENEURSHIP: Digital entrepreneurship refers to the creation and development of business
activities using digital technologies such as internet platforms, mobile applications, and e-commerce. It enables
individuals, particularly youth, to innovate, create employment, and expand businesses with minimal investment and
broader market access. Digital entrepreneurship includes online businesses, freelancing, digital marketing, online
education, and app-based services.

ILYOUTH DEVELOPMENT: Youth development refers to enhancing skills, knowledge, and employment
opportunities among young individuals. It focuses on empowering youth through education, entrepreneurship, and
policy support to promote innovation, economic participation, and sustainable social and economic growth.

IIL.POLICY FRAMEWORKS: Policy frameworks refer to government policies, regulations, and support mechanisms
designed to promote entrepreneurship and innovation. These include digital infrastructure development, startup
incentives, funding opportunities, and skill development initiatives aimed at supporting youth entrepreneurship.

© 2026, IJSREM | https://ijsrem.com DOI: 10.55041/IJSREM65180 | Page 1



https://ijsrem.com/
mailto:kansalsakshi315@gmail.com
mailto:avtardixit01@gmail.com

¢a" TRy
‘;‘IJSREM'»'
&" i7 International Journal of Scientific Research in Engineering and Management (I[JSREM)
fa) Volume: 10 Issue: 06 | Jun - 2026 SJIF Rating: 8.659 ISSN: 2582-3930

IV.DEVELOPING COUNTRY: Developing Country refers to the country's ongoing economic and technological
transformation. It emphasizes the role of digital technologies, entrepreneurship, and policy support in improving
employment opportunities, reducing poverty, and promoting inclusive growth among youth populations.

V.DIGITAL ECONOMY: Digital economy refers to economic activities based on digital technologies, internet
services, and online platforms. It includes e-commerce, digital payments, online services, and technology-driven
businesses that contribute to innovation, productivity, and overall economic development.

Key Insights

o Digital entrepreneurship helps youth start businesses with low investment and fewer resources.

o Government policies and support programs help youth create jobs and promote innovation.

o Digital skills and digital literacy improve business opportunities for young entrepreneurs.

o Government initiatives and schemes help strengthen startup support systems.

o Youth entrepreneurs still face challenges such as a lack of funding and limited digital infrastructure.
2. REVIEW OF LITERATURE

Nambisan (2017) explained that digital entrepreneurship combines entrepreneurship with digital technologies. The
study showed that digital platforms reduce business risks and help create new business models. It also highlighted that
digital technologies provide more opportunities for youth to start innovative and scalable businesses.

Steininger (2019) reviewed digital entrepreneurship and identified various digital business models, including online
platforms and digital services. The study emphasized that digital technologies help entrepreneurs improve efficiency,
create innovation, and develop new business opportunities.

Ghezzi and Cavallo (2020) studied digital entrepreneurship ecosystems and found that digital infrastructure, innovation,
and policy support are important for startup growth. The study highlighted that digital technologies help youth
entrepreneurs start and expand businesses quickly.

Autio et al. (2021) explained that digital entrepreneurship helps youth reach global markets. The study showed that
digital platforms create scalable opportunities and improve business growth in developing economies.

Li et al. (2021) found that digital skills and innovation improve entrepreneurial success. The study emphasized that
technological knowledge helps youth participate more effectively in digital entrepreneurship.

Zhao and Collier (2021) examined digital entrepreneurship in developing countries. The study highlighted that
government support, digital infrastructure, and innovation systems encourage youth entrepreneurship.

Rana et al. (2024) studied entrepreneurship education and youth employment. The research found that entrepreneurship
education improves digital skills and creates business opportunities for youth.

Digital Entrepreneurship and Youth Employment Study (2025) Recent research showed that digital entrepreneurship
creates employment opportunities and reduces poverty. The study highlighted that policy support and digital
infrastructure help youth start businesses.

Systematic Review of Digital Entrepreneurship (2026) A systematic review showed that digital entrepreneurship
research is growing rapidly. The study identified policy support, digital infrastructure, and innovation ecosystems as
important factors for youth entrepreneurship and economic growth.
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3. OBJECTIVES

The study is conducted with the following objectives:

1. To examine the role of digital entrepreneurship in youth development in India.

2. To analyze the impact of policy frameworks on youth participation in digital entrepreneurship.
3. To identify challenges and opportunities for strengthening youth-led digital entrepreneurship.
4. RESEARCH METHODOLOGY

This study uses a descriptive and analytical research design to understand digital entrepreneurship and policy
frameworks for youth development in India. Primary data were collected through a structured questionnaire using
Google Forms. Convenience sampling was used to select 50 respondents, including students, freelancers, and young
entrepreneurs. The questionnaire included demographic information such as age, gender, education, and occupation, as
well as psychological factors such as motivation, risk-taking ability, and an innovative mindset. The collected data were
analyzed using percentages, charts, and tables to identify trends and understand the relationship between digital
entrepreneurship and policy support.

5. DATA ANALYSIS AND INTERPRETATION
The data for this study were collected through a structured questionnaire using Google Forms. The collected data were
analyzed using frequency and percentage methods. The analysis is divided into two parts: (A) Demographic Analysis,

(B) Psychographic Analysis

(A) Demographic Analysis

Gender

i. Gender-wise Distribution of Respondents

Table 5.1: Gender-wise Distribution of Respondents

Gender Frequency | Percentage
Male 28 56%
Female 22 44%

Total 50 100%

Source: Primary Data

. = Male = Female
Interpretation

Out of 50 respondents, 56% were male, and 44% were female. This shows that both genders are fairly represented in the
study. Although male respondents are slightly more numerous, female participation is also significant. This indicates
that women are increasingly interested in digital entrepreneurship and digital business opportunities.
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ii. Age-wise Distribution of Respondents

Table 5.2: Age-wise Distribution of Respondents

Age Group Frequency | Percentage
18-25 Years 32 64%
26-35 Years 12 24%
3645 Years 4 8%

Above 45 Years 2 4%

Total 50 100%

Source: Primary Data

Interpretation
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The majority of respondents (64%) belong to the 18-25 years age group. This shows that young people are more
interested in digital entrepreneurship. Since younger individuals are more familiar with digital technologies and online
platforms, they are more likely to start and manage digital businesses. Participation from older age groups is
comparatively lower.

iii. Occupation-wise Distribution of Respondents Occupation

60% -
Table 5.3: Occupation-wise Distribution of Respondents 50% 20%

Occupation Frequency | Percentage “on
Student 25 50% o
Freelancer 10 20% 30%
Entrepreneur 16% 20%
Private 5 10% 10%
Employee 0%
Government 2 4% < & &
Employee 0 \’&o fa“('é Q&(\e S 6&\0
y C}’ Q} @ ((\Q <
< X
Total 50 100% <& <& © (\@zo
Source: Primary Data ¢ 60@

Interpretation

This suggests that many young people view digital entrepreneurship as an attractive career option. Freelancers and
entrepreneurs together represent 36% of the respondents, indicating that digital platforms provide opportunities for self-
employment and business growth. The participation of government and private employees is relatively lower.

Source: Primary Data

iv. Educational Qualification of Respondents Education
Table 5.4: Educational Qualification Others [ 6%
Qualification Frequency | Percentage
Undergraduate | 24 48% Diploma [ 10%
Postgraduate 18 36%
Diploma 5 10% Postgraduate [N 36%
Others 3 6%
Total 50 100% Undergraduate [ 48%

0% 10% 20% 30% 40% 50% 60%
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Interpretation

Most respondents are either undergraduate or postgraduate students. This indicates that education plays an important
role in encouraging digital entrepreneurship. Higher education helps young people develop digital skills, innovative
thinking, and business knowledge, which are essential for entrepreneurial success.

(B) Psychographic Analysis

1. Role of Digital Entrepreneurship in Youth Development

Table 5.5: Digital Entrepreneurship as a Tool for Youth Development

Response Frequency | Percentage
Strongly Agree 22 44% Responses
Agree 18 36% 2%
Neutral 6 12% " Strongly Agree
1 0,
Disagree . 3 6% - Agree
Strongly Disagree | 1 2%
Total 50 100% Neutral
Source: Primary Data
Disagree

Interpretation

The findings show that 80% of respondents agree or strongly agree that digital entrepreneurship contributes positively
to youth development. According to them, digital entrepreneurship creates employment opportunities, encourages
innovation, and helps young people become economically independent. Only a small number of respondents disagreed
with this view.

Key Insight
Digital entrepreneurship is considered an effective way to improve youth employment, economic empowerment, and
self-reliance.

2. Awareness of Government Policies Related to Digital Entrepreneurship

Table 5.6: Awareness of Government Policy Frameworks Awareness Level

Awareness Frequency | Percentage

Level - 6%

Highly Aware | 10 20% 14%

Aware 18 36% 24%

Newnl | 12 24% I ¢
Less Avare |7 1% —

Not Aware 3 6%
Total 50 100% 0% 10% 20% 30% 40%
Source: Primary Data
= Not Aware Less Aware Neutral
= Aware = Highly Aware

Interpretation

The study found that 56% of respondents are aware of government policies and schemes that support digital
entrepreneurship. However, a considerable number of respondents are either unaware or only partially aware of these
initiatives. This suggests that more efforts are needed to improve awareness and communication about government
support programs.
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3. Factors Influencing the Success of Digital Entrepreneurship

Table 5.7: Major Factors Influencing Digital Entrepreneurship

Factor Highly Moderately | Least Observation
Important (5) | Important Important
(&) ()

Digital Skills 52% 30% 6% Considered the most
important factor.

Government Support 40% 32% 10% Important  for  business
growth.

Access to Finance 48% 28% 8% Essential for starting a
business.

Digital Infrastructure 35% 38% 12% Useful for business
operations.

Entrepreneurship 44% 30% 10% Important for innovation and

Education business capability.

Source: Primary Data

Interpretation

The findings indicate that digital skills are the most important factor for entrepreneurial success, with 52% of respondents
rating them highly. Access to finance and entrepreneurship education also supports business growth. While government
support and digital infrastructure are important, skills and financial resources are considered more influential.

Key Insight
o Digital skills are the most important foundation for successful digital entrepreneurship.
o Financial support and entrepreneurship education contribute significantly to business growth and sustainability.
o Government support and digital infrastructure act as supporting factors within the entrepreneurial ecosystem.
Summary
o Digital skills are essential for success in the digital economy.
o Financial resources and entrepreneurship education help accelerate business development.
o Supportive policies and infrastructure create a favorable environment for entrepreneurship.
4. Major Challenges Faced by Youth in Digital Entrepreneurship
Table 5.8: Perception Towards Major Challenges

Challenge Highly Neutral (3) | Least Observation

Important Important
(5+4) 2+1)

Lack of  Financial | 34% 30% 36% Considered a major

Resources challenge.

Limited Digital Skills 28% 32% 40% Affects entrepreneurial

success.

Lack of Awareness of | 18% 42% 40% Limits access to support

Government Policies schemes.

Poor Digital | 12% 48% 40% Creates operational

Infrastructure difficulties.

Regulatory Issues 8% 44% 48% Considered  comparatively

less important.

Source: Primary Data
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Interpretation

The analysis indicates that lack of financial resources (34%) is the most significant challenge faced by youth
entrepreneurs. Limited digital skills (28%) also hinder business growth and competitiveness. Many respondents showed
neutral views regarding policy awareness (42%) and digital infrastructure (48%), suggesting limited knowledge.
Regulatory issues (8%) were considered less significant.

Key Insights

o Lack of financial resources is the most significant barrier for youth entrepreneurs.
. Limited digital skills reduce entrepreneurial effectiveness and competitiveness.

. Low awareness of government schemes restricts access to available support.

o Improved digital infrastructure can encourage entrepreneurial growth.
CONCLUSION

The present study examined the role of digital entrepreneurship and policy frameworks in promoting youth development
in India. The findings indicate that digital entrepreneurship has become an important instrument for employment
generation, innovation, skill enhancement, and economic empowerment among young people. The increasing
availability of digital technologies, internet connectivity, and online platforms has enabled youth to establish and manage
businesses with comparatively lower investment and wider market reach.

The study further revealed that digital skills, access to financial resources, and entrepreneurship education are the key
factors influencing entrepreneurial success. Respondents recognized the importance of technological competencies,
financial support, and entrepreneurial knowledge in establishing and sustaining digital enterprises. Government policies
and support programs were also perceived positively; however, awareness regarding these initiatives was found to be
moderate among respondents.

The study identified a lack of financial resources, limited digital skills, and inadequate awareness of government schemes
as major challenges faced by youth entrepreneurs. Overall, strengthening digital literacy, financial accessibility,
entrepreneurship education, and policy implementation can significantly enhance youth participation in digital
entrepreneurship and contribute to sustainable socio-economic development in India.

SUGGESTIONS
Based on the findings of the study, the following suggestions are proposed:

1. Strengthen Digital Skill Development Programs: Government agencies, educational institutions, and training
organizations should provide regular training in digital marketing, e-commerce, artificial intelligence, data analytics,
and business management to improve the entrepreneurial capabilities of youth.

2. Improve Access to Financial Support: Easy access to startup funding, low-interest loans,

grants and microfinance facilities should be provided to young entrepreneurs to support their business establishment and
expansion.

3. Increase Awareness of Government Schemes: Government policies and entrepreneurship support programs should
be promoted through educational institutions, social media platforms, and digital communication channels to ensure
greater awareness among youth.

4. Integrate Entrepreneurship Education into Academic Curricula: Schools, colleges, and universities should
include entrepreneurship education, innovation management, and digital business development in their curricula to
encourage entrepreneurial thinking among students.
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5. Strengthen Digital Infrastructure: Reliable internet connectivity, digital services, and technological facilities should
be improved, especially in rural and semi-urban areas, to support digital business activities.

6. Promote Public—Private Partnerships: Collaboration among government agencies, educational institutions,
industries, financial organizations, and technology companies should be encouraged to develop a strong entrepreneurial

ecosystem.

7. Provide Mentorship and Incubation Support: Young entrepreneurs should be offered mentorship, business
guidance, startup incubation facilities, and networking opportunities to improve business sustainability and growth.

8. Encourage Inclusive Participation: Special initiatives should be introduced to increase the participation of women,
rural youth, economically weaker sections, and marginalized communities in digital entrepreneurship activities.
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