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Abstract 

Organizational change continues to challenge institutions due to human factors such as uncertainty, mistrust, and 

message inconsistency. Communication is repeatedly identified as a central determinant of change success, yet it is 

often conceptualized narrowly as information transfer rather than a multidimensional process. This manuscript presents 

a fully developed Communication-Effectiveness Model for Change (CEM-C), situating communication within broader 

organizational, psychological, and emotional processes. Drawing from over three decades of literature in organizational 

communication, change management, and behavioral science, this comprehensive framework integrates communication 

inputs, sensemaking, emotional regulation, feedback loops, outcomes, and sustainability processes. The expanded model 

demonstrates that effective communication is dialogic, interpretive, and emotional, requiring alignment between 

message quality, leadership credibility, employee voice, and adaptive feedback. Diagrams in multiple formats support 

conceptual visualization. Implications for theory, research, and practice are discussed. 
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Organizational Change 

1. Introduction 

Organizational change has become ubiquitous in the global environment as firms navigate digital transformation, 

restructuring, mergers, and competitive pressures. Despite its prevalence, change success rates remain persistently low, 

with estimates suggesting that 60–70% of organizational change efforts fail to achieve their intended outcomes (Beer & 

Nohria, 2000; Kotter, 1996). Scholars and practitioners alike attribute much of this failure to ineffective communication. 

However, communication is often conceptualized as the dissemination of information—a perspective that fails to reflect 

the complex role communication plays in shaping human experiences during change. 

The purpose of this manuscript is to present an expanded, academically rigorous version of the Communication-

Effectiveness Model for Change (CEM-C), which positions communication as a multifaceted process involving message 

clarity, leadership behavior, sensemaking, emotional response, and iterative feedback loops. The model extends and 

integrates several dominant frameworks, including sensemaking theory (Weick, 1995), change readiness research 

(Armenakis & Harris, 2009), and emotional transition models (Fugate et al., 2003). 

This manuscript provides a fully articulated explanation of the CEM-C model, supported by extensive literature review, 

theoretical justification, methodological grounding, diagrams, and implications for research and practice. 

2. Literature Review 

2.1 Communication in Change Contexts 

Communication is consistently identified as a foundational determinant of change success (Lewis, 2011; Barrett, 2002). 

Research indicates that effective communication enhances clarity, trust, commitment, and alignment (Armenakis & 

Harris, 2009). However, miscommunication or lack of communication contributes to uncertainty, gossip, and resistance. 
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Traditional models often treat communication as a linear process—sender → message → receiver—yet organizational 

contexts are dynamic, political, and emotionally charged. Thus, more contemporary research highlights communication 

as an interactive, sensemaking, and relational process. 

2.2 Sensemaking Theory 

Sensemaking is the process through which individuals interpret information, construct meaning, and create shared 

understanding (Weick, 1995). In periods of change, employees experience ambiguity, prompting them to seek cues from 

communication, leadership behavior, and social interaction. Sensemaking shapes whether employees perceive change as 

a threat, opportunity, or neutral event. 

2.3 Emotion in Organizational Change 

Emotional responses to change—including anxiety, fear, frustration, and hope—significantly influence behavior (Fugate 

et al., 2003). Communication plays a central role in emotional regulation by reducing uncertainty, building trust, and 

validating concerns. Change processes that overlook emotional dynamics are more likely to fail. 

2.4 Leadership Communication 

Leadership communication is consistently identified as a predictor of trust, change readiness, and commitment (Barrett, 

2002). Employees look to leadership for meaning-making, emotional cues, and reassurance. A leader’s credibility 

significantly influences how messages are interpreted. 

2.5 Feedback and Dialogue Systems 

Bidirectional communication—feedback loops, listening systems, dialogue forums—strengthens employee voice, 

provides opportunities for clarification, and supports message alignment (Lewis, 2011). These systems help correct 

rumors, identify misunderstanding, and tailor messaging. 

3. Conceptual Framework: The Communication-Effectiveness Model for Change (CEM-C) 

3.1 Communication Inputs 

Communication inputs include: 

• Two-Way Communication: Dialogue, Q&A, digital listening platforms, and employee voice mechanisms. 

• Leadership Communication: Visibility, authenticity, emotional tone, and credibility. 

• Message Quality: Clarity, consistency, relevance, and accuracy. 

• Feedback Mechanisms: Listening systems, pulse surveys, rumor correction. 

3.2 Mediating Mechanisms 

Two core mediators connect inputs to outcomes: 

• Sensemaking: Interpretation and understanding of the change. 

• Emotional Regulation: Trust-building, uncertainty reduction, and affective response. 

3.3 Communication Outcomes 

Outcomes include trust, clarity, commitment, reduced resistance, and alignment. 

3.4 Change Sustainability 

Long-term adoption, behavioral integration, and cultural embedding. 
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4. Methodology for Conceptual Model Development 

A narrative literature review approach was used, drawing from over 60 peer-reviewed articles and foundational texts. 

Constructs were selected based on recurrence across meta-analyses, empirical studies, and theoretical frameworks. 

5. Findings and Theoretical Contributions 

The CEM-C model contributes to existing literature by integrating: 

1. Communication inputs 

2. Psychological mediators (sensemaking and emotion) 

3. Communication outcomes 

4. Change sustainability processes 

The model demonstrates that communication influences change not linearly but through cognitive and emotional 

pathways. 

6. Practical Implications for Organizations 

Organizations can apply the CEM-C model to: 

• Strengthen communication planning 

• Train leaders in dialogic communication 

• Build robust feedback loops 

• Improve message clarity and consistency 

• Support employee emotional needs 
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7. Diagrams and Illustrative Figures 

ASCII Diagram 

 

 

 

 

 

 

 

 

https://ijsrem.com/


          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                        Volume: 09 Issue: 11 | Nov - 2025                               SJIF Rating: 8.586                                      ISSN: 2582-3930                                                                                                                                               

 

© 2025, IJSREM      | https://ijsrem.com                                 DOI: 10.55041/IJSREM54660                                              |        Page 5 
 

Mermaid Diagram 

 

8. Limitations and Future Research 

• Future research should empirically validate the model, examine industry differences, and test emotional 

regulation pathways. 

• The CEM-C model is conceptual rather than empirically tested, limiting causal claims about its relationships 

and processes. 

• The literature review, while extensive, may not fully capture new or emerging research, especially in areas such 

as digital transformation, hybrid work, and AI-driven communication. 

• The model generalizes communication dynamics and may not account for significant contextual differences 

across industries, cultures, or organizational structures. 

• Emotional regulation—although included as a mediator—is highly complex, and the model simplifies the 

diverse and individualized emotional responses employees may experience during change. 

• External environmental factors (e.g., economic conditions, political pressures, labor market changes) are not 

explicitly integrated into the model, although they may influence communication effectiveness and change outcomes. 

• The model has not yet been operationalized into measurable constructs, meaning further research is needed to 

develop empirical instruments and test the model statistically. 
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9. Conclusion 

The CEM-C model reframes communication as central to meaning-making and emotional management during change. 

This expanded manuscript provides a comprehensive academic foundation for future empirical and theoretical work. 

The Communication-Effectiveness Model for Change (CEM-C) offers a comprehensive and integrative framework for 

understanding how communication shapes organizational change outcomes through cognitive, emotional, and relational 

pathways. This paper demonstrates that communication is not merely the transmission of information, but a dynamic 

process that influences sensemaking, emotional regulation, and employee engagement. By synthesizing research across 

organizational communication, leadership, psychology, and change management, the CEM-C model highlights the 

central role of two-way communication, leadership credibility, message clarity, and feedback mechanisms in reducing 

uncertainty and fostering trust. The model underscores that successful change is sustained not only by strategic planning 

but also by the quality of communication interactions throughout the change journey. While conceptual in nature, the 

framework provides a strong foundation for future research and practical application, offering scholars and practitioners 

a clearer understanding of how communication effectiveness contributes to change adoption, alignment, and long-term 

organizational performance. 
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