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1. ABSTRACT 

In recent years, ultra-fast delivery services—promising groceries and essentials within 10 minutes—have transformed 

urban consumption patterns. While their efficiency and convenience are often celebrated, this research explores the 

deeper implications of such rapid fulfilment systems through a design-led consumer tactics lens. It argues that beneath 

their operational elegance lies a social cost: rising loneliness, reduced community engagement, and psychological 

manipulation through interface design. 

By employing a mixed-methods approach—comprising consumer and delivery worker surveys, expert interviews, and 

case studies—the study reveals how the promise of instant convenience subtly alters human interaction, consumer 

behaviour, and local economies. This study investigates how ultra-fast delivery systems, while efficient, may lead to 

diminishing social engagement and psychological consequences driven by interface design strategies. Design strategies 

used in these platforms—such as countdown timers, scarcity cues, and gamified rewards—drive compulsive 

consumption and reinforce user dependence while isolating both consumers and gig workers. 

The study proposes that loneliness is not merely an unintended byproduct but a systemic outcome of this model, where 

frictionless design reframes human connection as inefficiency. Ultimately, it questions the ethics and sustainability of 

such digital convenience and calls for more human-centred, reflective alternatives. 

Keywords: 10-minute delivery, social loneliness, Q-commerce, behavioural design, consumer manipulation, gig 

economy, urban isolation 

 

2. INTRODUCTION 

There was a time when waiting wasn’t a burden—it was a part of life. It offered space for small rituals: a chat with a 

vendor, a walk to the market, or the shared glance of recognition in a queue. This paper analyzes the socio-behavioral 

effects of rapid delivery models prevalent in urban commerce, particularly focusing on the shift from traditional human 

interactions to algorithmically mediated exchanges. 

Platforms like Blinkit, Zepto, and Swiggy Instamart promise near-instant gratification, reducing errands to a few taps 

on a screen. Their success, however, is not only logistical—it is ideological. These services don’t just move goods; 

they rewire expectations, habits, and human behaviour. The question, then, is not whether 10-minute delivery is 

operationally possible—it is. The real question is: What is it costing us? 

This research examines how such rapid delivery models, while technologically impressive, are fundamentally reshaping 

social life. Underneath the convenience lies an infrastructure of gig workers, dark stores, and algorithmic pressure. The 

study explores how these systems reduce everyday human interactions to transactional moments, contributing to a 

growing sense of social loneliness. More importantly, it argues that this loneliness is not accidental but embedded in the 

design of the platforms themselves, through dark patterns, gamified urgency, and behavioural nudging. 

By applying a design-led consumer tactics approach, the research shifts the lens from technical feasibility to emotional 

consequence. It considers how this new temporal economy affects not only what we consume but also how we relate to 

others, to time, and to ourselves. 
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The core question this study raises is simple yet pressing: if technology can bring goods faster, can it also take away 

community, connection, and care? And if so, can marketing and design ever re-centre those lost human values? 

 

 

 

3. LITERATURE REVIEW 

3.1 Operational Models & Feasibility 

The 10-minute delivery model is made possible by dark stores—small warehouses strategically placed in urban areas 

for hyperlocal fulfilment. Companies like Blinkit and Zepto operate hundreds of such stores, optimised through 

algorithms to reduce order-to-doorstep  time.  However,  this  infrastructure-heavy  model  faces  significant 

challenges: hygiene violations, regulatory gaps, and unsustainable last-mile delivery costs. Despite operational success, 

its economic viability often depends on gig labour exploitation and investor subsidies rather than long-term 

sustainability. 

 

 

3.2 Behavioural Design & Gamification 

Platforms employ sophisticated design strategies to nudge user behaviour. Features like countdown timers, “low stock” 

alerts, and gamified rewards (badges, streaks) create a sense of urgency and scarcity, increasing compulsive buying. 

According to behavioural economists, persuasive digital interfaces can reduce user autonomy by embedding urgency 

within visual cues (Thaler & Sunstein, 2008). 

 

3.3 Psychological & Social Impact 

Speed-driven consumption is linked to social withdrawal. As people replace physical shopping with app-based 

interactions, traditional community spaces—kirana stores, local vendors—are abandoned. Riders become invisible 

labour, and consumers experience less face-to-face connection. Studies show increased feelings of isolation and 

reduced community engagement, particularly among young users and gig workers. The erosion of daily interpersonal 

experiences, indicating a sense of emotional void accompanying digital transactions. 

 

3.4 Urban and Environmental Externalities 

Q-commerce’s urban footprint has led to increased traffic congestion, zoning violations, and environmental waste from 

packaging and CO₂ emissions. Dark stores are often placed without regulatory compliance, displacing local businesses 

and altering neighbourhood character. These impacts, while secondary, highlight how speed as a design principle 

carries physical, social, and spatial consequences. 

 

4. HYPOTHESES 

The research proposes that operational ease of 10-minute delivery systems conceals broader societal drawbacks, 

especially those affecting labour and community engagement.. 

 

4.1 Hypothesis 1: Operational Feasibility and Hidden Social Costs 

Although 10-minute delivery services are operationally viable—facilitated by dark stores, algorithmic routing, and 

crowdsourced labour—their economic sustainability depends on precarious gig work, regulatory bypasses, and the 

displacement of traditional retail ecosystems. These costs, while not always visible to the consumer, accumulate 

socially and structurally. 

Theoretical foundation: Transaction Cost Economics (Williamson, 1985); Creative Destruction (Schumpeter, 

http://www.ijsrem.com/
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1942) 

 

4.2 Hypothesis 2: Behavioural Design and the Acceleration of Loneliness 

 

Interface features used by quick commerce platforms—such as countdown timers, urgency nudges, and gamified 

rewards—stimulate compulsive consumption behaviours. These tactics not only reduce user autonomy but also remove 

the possibility of in-person exchange, fostering a pattern of isolated, transactional consumption. 

Theoretical foundation: Nudge Theory (Thaler & Sunstein, 2008); Hook Model (Eyal, 2014); Social 

Disembeddedness (Polanyi, 1944) 

 

4.3 Hypothesis 3: Loneliness as a Designed Outcome 

 

Loneliness in the context of rapid delivery is not a side effect—it is an embedded result of platform logic. As human 

interaction is reframed as inefficiency and convenience is prized above connection, platforms produce a digital 

infrastructure in which communal bonds are actively displaced by silent, frictionless interfaces. 

Theoretical foundation: Technological Alienation (Marx, 1867/1990); Loneliness Economy (Murthy, 2020) 

Together, these hypotheses challenge dominant narratives that equate speed with progress. They suggest that the real 

cost of hyper-efficiency may lie in the subtle erosion of human connection, dignity in labour, and the social fabric of 

urban life. 

 

5. RESEARCH METHODOLOGY 

5.1 Research Design 

This study adopts a mixed-methods approach to examine both the operational feasibility and socio-psychological 

effects of 10-minute delivery services. Two survey tools—targeting consumers and delivery agents—were developed to 

examine behavioural patterns and occupational stress, respectively. 

 

5.2 Quantitative Data Collection 

 

Two structured surveys were administered: 

 

● Consumer Survey (N = 50): Distributed via Google Forms to urban users aged 18–35. Questions 

assessed app usage frequency, behavioural changes, and perceived loneliness using 5-point Likert scales (1 = 

Strongly Disagree to 5 = Strongly Agree). 

 

● Delivery Worker Survey (N = 30): Conducted in person at Blinkit and Zepto pickup hubs in Delhi 

NCR. A bilingual questionnaire (English/Hindi) assessed job stress, customer interaction frequency, and 

perceptions of work pressure. 

 

 

5.3 Qualitative Data Collection 

 

Semi-structured interviews were conducted with: 

 

● Behavioural psychologists (n = 2): To interpret consumer decision-making patterns and emotional 

http://www.ijsrem.com/
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outcomes. 

● Q-commerce operations managers (n = 2): To understand business challenges and speed-

performance trade-offs. 

All interviews were audio-recorded with consent and manually transcribed. Thematic analysis was applied to 

identify recurring patterns related to behavioural nudges, work stress, and consumer loneliness. 

 

5.4 Ethical Considerations 

 

Ethical guidelines were strictly followed: 

 

● No personally identifiable data was collected. 

● All participants were informed of the study’s purpose and provided verbal consent. 

● Survey questions were neutrally worded to minimise bias. 

Limitations: The study’s scope is limited by its small sample size (N = 80) and urban demographic bias. Future 

research may benefit from broader geographic and socio-economic representation. 

 

6. FINDINGS AND ANALYSIS 

 

6.1 Quantitative Findings: Convenience vs. Connection 

 

Survey results (N = 50) revealed a clear preference for ultra-fast delivery, with 92% rating 10-minute services as highly 

convenient. However, emotional trade-offs were significant. Among frequent users (3+ orders/week), 68% reported 

heightened feelings of loneliness, compared to 42% of infrequent users. A regression analysis confirmed a positive 

correlation between delivery reliance and loneliness (β = 0.38, p < .01), suggesting that perceived convenience may 

amplify social isolation (Lim et al., 2025). 

Further analysis showed loneliness scores were negatively correlated with subjective well-being indices (r = –0.41, 

p < .001), supporting previous findings that emotional health diminishes as social disconnection rises (Holt-Lunstad et 

al., 2015; Murthy, 2023). 

 

6.2 Qualitative Insights: Human Touchpoints Lost 

 

Interviews illuminated how ultra-fast delivery, though efficient, bypasses emotional micro-sized interactions. 

Respondents described the loss of everyday encounters—“the smile from the grocer,” “the chat with the delivery 

person.” These informal rituals, once integral to community life, are being displaced by silent, transactional exchanges. 

One participant remarked, “Now it’s just a beep and I’m alone.” 

The decline of habitual social practices, such as selecting produce or engaging store staff, emerged as a shared concern. 

Many expressed emotional emptiness and guilt, not only from impulsive purchases but from the perceived erasure of 

human presence. Feelings of moral conflict were common: one respondent noted feeling “lazy” and “invisible” in front 

of family, reflecting internalised judgment and relational disconnect. 

 

6.3 Design-Led Consumer Tactics: The Psychological Loop 

 

Findings suggest that ultra-fast delivery taps into compensatory consumption (Kassarjian, 1971; Derksen et al., 2023), 

where users shop to regain a sense of control or soothe emotional 

http://www.ijsrem.com/
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voids. The system encourages repeat orders not solely for utility but for psychological relief. However, this behaviour 

often deepens isolation, creating a cyclical pattern of short-term gratification and long-term dissatisfaction. 

Many respondents noted the erosion of daily interpersonal experiences, indicating a sense of emotional void 

accompanying digital transactions. Respondents described this as “mindless ordering” and likened it to “emotional 

snacking”—a temporary high followed by guilt and emptiness. 

 

6.4 Emotional Disengagement and Brand Loyalty 

 

The erosion of human connection has implications for brand trust and loyalty. As emotional engagement declines, 

consumers form weaker bonds with platforms. The more isolated they feel, the less attached they become. This 

confirms Holt-Lunstad et al.’s (2015) findings on the link between loneliness and reduced psychological resilience, and 

aligns with Murthy’s (2020) observations on the loneliness economy. 

 

6.5 Design Recommendations for Human-Centred Delivery 

 

Participants offered suggestions to reintroduce warmth into the delivery process. These included: 

● Optional human touches (e.g., voice greetings, thank-you notes), 

● “Slow-mode” order options, 

● Interactive features like live picker chats or post-delivery reflections. 

 

Such ideas support the notion that digital rituals can compensate for lost human ones, especially if opt-in, transparent, 

and ethically designed. 

 

6.6 Gig Workers and Fragmented Social Ties 

 

Delivery workers echoed themes of isolation. Many noted a decline in peer interaction, coordination, or casual support. 

As one rider said, “I used to chat with fellow riders—now it’s just me and the road.” This mirrors the user-side 

loneliness, but from a labour perspective. The findings align with Seetharaman et al. (2021), who argue that gig work 

fragments workplace social ecosystems. In the case of 10-minute delivery, the very infrastructure that ensures speed 

dehumanises both sides of the transaction. 

6.7 Digital Interventions to Re-Establish Connection 

 

Drawing from loneliness mitigation research in elder care and mental health (DeWit et al., 2022; De Freitas et al., 

2024), the study explored how digital micro-presences could restore emotional texture: 

● AI greetings and chat overlays could humanise interfaces. 

● Emoji-based check-ins or brief video notes from delivery workers could simulate social contact. 

● Companion bots, already successful in ageing populations, offer potential for app-based 

“relational nudges.” 

However, ethical design principles are crucial. Users must retain control and the ability to opt out; otherwise, such 

efforts may be perceived as intrusive or manipulative. 

 

6.8 Integrating with Design-Led Consumer Tactics Theory 

Three key theoretical insights emerged: 

http://www.ijsrem.com/
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● Loneliness is market-mediated: Purchases no longer foster community but fill voids (Mead et al., 

2010). 

● Compensatory behaviour is cyclical: Without emotional correction, the user reconsumes in 

search of connection. 

● Ritual loss diminishes loyalty: Absence of meaning-rich routines undermines emotional 

investment in brands (Shrum et al., 2022). 

This suggests a paradox: speed drives use but erodes meaning, causing users to feel alienated despite frequent 

interaction. 

 

6.9 A Practical Model: Balancing Speed and Warmth 

 

A three-part framework is proposed: 

 

1. Micro-Ritual Layer: Small, meaningful gestures like “thank you” videos or product sourcing notes. 

2. Emotional Feedback Mechanisms: Post-delivery reflections or mood check-ins to humanise 

feedback loops. 

3. Companion Features: Optional conversational agents offering light interaction and storytelling 

(“Meet your rider!”). 

 

 

These measures, though light-touch, could strengthen emotional bonds, enhance satisfaction, and reduce churn. 

 

6.10 Limitations and Future Research 

 

This study’s findings are contextually bound to urban Indian consumers and may not be globally generalizable. 

Additionally, digital intervention concepts require deeper testing through longitudinal studies or A/B field experiments 

to assess long-term impact on emotional metrics and platform loyalty. 

 

6.11 Phubbing and the Digital Delivery Distraction 

 

One emerging behaviour is phubbing—checking one’s phone during social time to monitor deliveries. Though often 

trivialised, it fractures presence and intimacy. The study proposes a Phubbing & Fragmentation Scale (PFS) measuring: 

● Notification frequency, 

● Severity of conversational interruption, 

● Social cost on relationships. 

 

Real-time assessments and observation-based studies could uncover how 10-minute delivery reshapes not just 

consumer habits, but the rhythms of interpersonal life. 

 

7. DISCUSSION 

 

The findings underscore how rapid commerce interfaces may deprioritise human bonds in favour of frictionless utility, 

creating a psychologically detached consumption pattern. The findings of this study reinforce a critical paradox at the 

http://www.ijsrem.com/
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heart of ultra-fast delivery systems: while 10-minute fulfilment is operationally achievable, it cultivates a form of 

consumer culture that systematically deprioritises human connection. Both quantitative and qualitative data 

demonstrate how consumers experience a subtle yet measurable shift toward loneliness, while delivery workers report 

high stress levels and reduced interaction, suggesting a breakdown in relational life. 

These results affirm that design-led consumer tactics play a central role in shaping this reality. Countdown timers, pre-

selected add-ons, and gamified discounts promote impulsive purchases and reduce cognitive engagement. As posited by 

Eyal (2014) and Thaler and Sunstein (2008), such interface mechanisms are designed not merely to enable choice, but 

to shape it—often in ways that bypass user autonomy. The resulting consumption patterns are fast, reactive, and 

isolating. 

Moreover, the data supports the hypothesis that loneliness is not a byproduct but a feature of the system’s logic. By 

eliminating friction—i.e., conversation, delay, negotiation—the design reframes human interaction as inefficiency. This 

aligns with Polanyi’s (1944) notion of disembedded markets and Marx’s (1867/1990) theory of alienation, wherein 

labour and social interaction are commodified. 

From an ethical standpoint, the model raises concerns about the psychological and structural implications of speed. 

Convenience may be achieved, but at what cost? The loss of informal social bonds, the mental toll on delivery workers, 

and the erosion of physical marketplaces point to a deeper crisis of community in urban life. 

Therefore, the study urges marketers, designers, and policymakers to reconsider the current trajectory of rapid 

commerce. Rather than optimising solely for efficiency, platforms must explore alternatives that reintroduce 

intentionality, empathy, and slowness into digital consumption ecosystems. 

The study's mixed-methods approach yielded several key insights across both consumer and delivery worker 

experiences. 

 

7.1 Consumer Survey Findings 

 

Among urban consumers aged 18–35 (N = 50), 62% reported reduced visits to local markets since adopting 10-minute 

delivery services. Notably, 48% agreed or strongly agreed that they felt socially more isolated after increasing app 

usage. A majority (68%) admitted to making impulse purchases more frequently, and 54% regretted purchases made 

during limited-time offers. These results support the hypothesis that convenience-driven interfaces influence consumer 

behaviour and reduce real-world interactions. 

 

7.2 Delivery Worker Survey Findings 

Out of 30 surveyed gig workers, 80% rated their stress level at 4 or higher (on a 5-point scale), citing pressure to meet 

tight delivery deadlines. Only 18% reported any form of verbal engagement with customers during delivery. Several 

respondents noted feeling “invisible” or “robotic” in their daily roles. These findings highlight the psychological toll of 

algorithmic labour and reinforce the structural imbalance between consumer convenience and worker well-being. 

 

7.3 Interview Insights 

 

Expert interviews with behavioural psychologists revealed that gamified app design creates compulsive loops in 

decision-making, reducing opportunities for reflective consumption. Operations managers acknowledged the challenges 

of balancing delivery speed with rider safety, especially during peak traffic hours. Both groups pointed to the long-term 

sustainability risks of the current model. 

These results, taken together, underscore a consistent theme: while ultra-fast delivery services succeed in offering 

convenience, they do so by extracting a cost—emotional, relational, and occupational-that remains largely hidden from 

the consumer’s view. 

http://www.ijsrem.com/


     
          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                          Volume: 09 Issue: 06 | June - 2025                              SJIF Rating: 8.586                                    ISSN: 2582-3930                                                                                                                                               

   

© 2025, IJSREM      | www.ijsrem.com                                 DOI: 10.55041/IJSREM50745                                                |        Page 8 
 

REFERENCES 

 

1. Alberts, L., Lyngs, U., & Van Kleek, M. (2023). Computers as bad social actors: Dark patterns in social cues. 

arXiv. https://arxiv.org/abs/2302.04720 

 

2. Balta, E., Bicen, H., & Altay, M. (2018). Phubbing: The act of using a smartphone in a social setting rather 

than engaging with present people. Heliyon. https://www.cell.com/heliyon/pdf/S2405-8440(21)01140-3.pdf 

 

3. Bloomberg. (2021). The dark side of 15-minute grocery delivery. 

https://www.bloomberg.com/news/articles/2021-12-07/what-instant-delivery-services- could-do-to-cities 

 

4. Business Today. (2022). Grocery start-ups' 10-min delivery promise sparks road safety risks. 

https://www.businesstoday.in/latest/corporate/story/grocery-start-ups-10-min-delivery 

-promise-sparks-road-safety-risks-320030-2022-01-23 

 

5. Centre for Science and Environment. (2024). Last-mile delivery emissions in Indian cities. 

https://www.cseindia.org 

 

6. Chotpitayasunondh, V., & Douglas, K. M. (2018). How phubbing becomes the norm: The antecedents and 

consequences of snubbing via smartphone. Computers in Human Behavior. 

https://doi.org/10.1016/j.chb.2018.04.043 

 

7. De Freitas, J., Uguralp, A. K., Uguralp, Z. O., & Puntoni, S. (2024). AI companions reduce loneliness. 

arXiv. https://arxiv.org/abs/2407.19096 

 

8. Derksen, T., Murray, K. B., Orazi, D., & Seenivasan, S. (2023). I need you to need me: Loneliness, 

anthropomorphism, and the persistence of compensatory consumption effects. SSRN. 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4448161 

 

9. Economic Times. (2023). Why nobody is talking about 10-minute deliveries anymore. 

https://m.economictimes.com/tech/technology/startups-recalibrate-approach-to-ten-mi nute-deliveries-amid-

operational-challenges/articleshow/92045165.cms 

 

10. Guazzini, A., et al. (2019). Phubbing perceptions, reasons behind, predictors, and impacts.

 ResearchGate. 

https://www.researchgate.net/publication/332337844_Phubbing_Perceptions_reasons 

_behind_predictors_and_impacts 

 

11. Health.com. (2023). What is ‘phubbing’? 

https://www.health.com/what-is-phubbing-relationships-8418651 

 

12. Holt-Lunstad, J., Smith, T. B., & Layton, J. B. (2015). Social relationships and mortality risk: A meta-

analytic review. PLOS Medicine. https://doi.org/10.1371/journal.pmed.1000316 

13. Jung, Y., & Hahn, S. (2023). Social robots as companions for lonely hearts: The role of anthropomorphism 

and robot appearance. arXiv. https://arxiv.org/abs/2306.02694 

14. Kalra, A., & Roy, S. (2022). Algorithmic pressure and urban safety impacts. Reuters. 

https://www.reuters.com/investigates/special-report/india-workers-gig/ 

http://www.ijsrem.com/
https://arxiv.org/abs/2302.04720
https://www.cell.com/heliyon/pdf/S2405-8440(21)01140-3.pdf
https://www.bloomberg.com/news/articles/2021-12-07/what-instant-delivery-services-could-do-to-cities
https://www.bloomberg.com/news/articles/2021-12-07/what-instant-delivery-services-could-do-to-cities
https://www.businesstoday.in/latest/corporate/story/grocery-start-ups-10-min-delivery-promise-sparks-road-safety-risks-320030-2022-01-23
https://www.businesstoday.in/latest/corporate/story/grocery-start-ups-10-min-delivery-promise-sparks-road-safety-risks-320030-2022-01-23
https://www.cseindia.org/
https://doi.org/10.1016/j.chb.2018.04.043
https://arxiv.org/abs/2407.19096
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4448161
https://m.economictimes.com/tech/technology/startups-recalibrate-approach-to-ten-minute-deliveries-amid-operational-challenges/articleshow/92045165.cms
https://m.economictimes.com/tech/technology/startups-recalibrate-approach-to-ten-minute-deliveries-amid-operational-challenges/articleshow/92045165.cms
https://m.economictimes.com/tech/technology/startups-recalibrate-approach-to-ten-minute-deliveries-amid-operational-challenges/articleshow/92045165.cms
https://www.researchgate.net/publication/332337844_Phubbing_Perceptions_reasons_behind_predictors_and_impacts
https://www.researchgate.net/publication/332337844_Phubbing_Perceptions_reasons_behind_predictors_and_impacts
https://www.health.com/what-is-phubbing-relationships-8418651
https://doi.org/10.1371/journal.pmed.1000316
https://arxiv.org/abs/2306.02694
https://www.reuters.com/investigates/special-report/india-workers-gig/


     
          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                          Volume: 09 Issue: 06 | June - 2025                              SJIF Rating: 8.586                                    ISSN: 2582-3930                                                                                                                                               

   

© 2025, IJSREM      | www.ijsrem.com                                 DOI: 10.55041/IJSREM50745                                                |        Page 9 
 

15. Knausenberger, J., Giesen-Leuchter, N., & Echterhoff, G. (2022). Phubbing as ostracism: Threat to 

belonging and communication quality. Frontiers in Psychology. 

https://www.frontiersin.org/articles/10.3389/fpsyg.2025.1561159/full 

16. Lim, W. M., Das, M., & Saha, V. (2025). From consuming food away from home to on-the-go 

consumption. Journal of Marketing Management. 

17. Mead, N. L., Baumeister, R. F., Stillman, T. F., Rawn, C. D., & Vohs, K. D. (2010). Social exclusion 

causes people to spend and consume in the service of social connection. Psychological Science, 21(10), 1341–

1347. 

18. Medium. (n.d.). Why 10-minute delivery might be hurting more than helping. 

https://medium.com/@salila.sneh007/why-10-minute-delivery-might-be-hurting-more 

-than-helping-367f41cce60d 

19. Municipal Corporation of Greater Mumbai. (2023). Zoning violation report for micro-fulfilment 

centres. 

20. Nazir, N., & Pişkin, A. (2024). Phubbing and its impact on psychological well-being. 

Elsevier. https://www.sciencedirect.com/science/article/pii/S0001691824002658 

21. Seetharaman, B., Pal, J., & Hui, J. (2021). Delivery work and the experience of social isolation.

 PACM on Human-Computer Interaction, 5(HCI), 64. 

https://socialinnovations.us/wp-content/uploads/2024/05/Seetharaman_PACMHCI21. pdf 

22. Shrum, L. J., Lowrey, T. M., & McCarty, J. A. (2022). Coping with loneliness through consumption. 

Journal of Consumer Psychology. 

 

23. Surgeon General. (2023). Our epidemic of loneliness and isolation. U.S. Department of Health & Human 

Services. 

 

24. The Hindu. (2022). The dark side of quick commerce: How 10-minute delivery apps manipulate

 shoppers. 

https://www.thehindu.com/sci-tech/technology/the-dark-side-of-quick-commerce-how 

-10-minute-delivery-apps-are-using-deceptive-design-to-manipulate-shoppers/article6 9191744.ece 

 

25. Time Magazine. (2018, March 29). ‘Phubbing’ is hurting your relationships. 

https://time.com/5216853/what-is-phubbing/ 

 

26. Tycoon Success. (2022). The hype around 10-minute delivery: Health & safety concerns. 

https://tycoonsuccess.com/the-hype-around-10-minute-delivery-is-it-beneficial-or-har 

mful/ 

27. Zuboff, S. (2019). The age of surveillance capitalism. PublicAffairs. 

http://www.ijsrem.com/
https://www.frontiersin.org/articles/10.3389/fpsyg.2025.1561159/full
https://medium.com/%40salila.sneh007/why-10-minute-delivery-might-be-hurting-more-than-helping-367f41cce60d
https://medium.com/%40salila.sneh007/why-10-minute-delivery-might-be-hurting-more-than-helping-367f41cce60d
https://www.sciencedirect.com/science/article/pii/S0001691824002658
https://socialinnovations.us/wp-content/uploads/2024/05/Seetharaman_PACMHCI21.pdf
https://socialinnovations.us/wp-content/uploads/2024/05/Seetharaman_PACMHCI21.pdf
https://www.thehindu.com/sci-tech/technology/the-dark-side-of-quick-commerce-how-10-minute-delivery-apps-are-using-deceptive-design-to-manipulate-shoppers/article69191744.ece
https://www.thehindu.com/sci-tech/technology/the-dark-side-of-quick-commerce-how-10-minute-delivery-apps-are-using-deceptive-design-to-manipulate-shoppers/article69191744.ece
https://www.thehindu.com/sci-tech/technology/the-dark-side-of-quick-commerce-how-10-minute-delivery-apps-are-using-deceptive-design-to-manipulate-shoppers/article69191744.ece
https://time.com/5216853/what-is-phubbing/
https://tycoonsuccess.com/the-hype-around-10-minute-delivery-is-it-beneficial-or-harmful/
https://tycoonsuccess.com/the-hype-around-10-minute-delivery-is-it-beneficial-or-harmful/

