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Abstract 

AI colour cosmetics applications emerged as an innovative solution to promote branded colour cosmetics 

and improve consumer decision making, primarily as a trial function. The purpose of this study is to 

investigate the factors that influence the adoption of AI colour cosmetics applications through the lens of 

social comparison theory. For promotion managers of cosmetic retailers and developers of AI colour 

cosmetics applications looking to promote and reach a large segment, managerial implications of this 

research are provided. Many leading retailers and cosmetic companies are adopting AI and machine 

learning technologies to better cater to their customers in the US by providing personalized products. The 

latest skin measurement tools allow for direct visualization and quantification of data, and as a result, there 

is great potential for further integration of machine learning in the cosmetics industry. With the aid of high-
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resolution visualization and IoT devices that can handle massive data flow, there is likely to be a significant 

impact on the industry in the future. It is expected that AI will become more prevalent in skin and cosmetics, 

facilitating age prediction, skin type assessment, and the development of analytical tools. 

 

As scientific and technological advancements continue, the use of artificial intelligence models is becoming 

more widespread. In cosmetic dermatology, artificial intelligence is being used in various new applications 

that are available to both patients and doctors. Patients now have greater control over their cosmetic care, 

thanks to the development of customizable skincare, augmented reality applications, and at-home skin 

analysis tools. Doctors are also utilizing artificial intelligence in innovative ways, including the creation of 

models for predicting treatment outcomes and instruments for comprehensive skin analysis. Further 

research is needed in areas such as robotically assisted treatments and automated energy-based therapy 

apparatuses. Artificial intelligence models in cosmetic dermatology are empowering patients to make more 

informed decisions about their skin care. Although AI has many benefits and applications, there are still 

areas where it needs to improve. Data protection and security must be a top priority. There is always a risk 

when relying on information provided by augmented reality platforms. We have seen recent examples of 

security breaches associated with such programs. Moreover, the outcomes produced by these applications 

may not always be reliable, and therefore, AI may not be entirely trustworthy. 

 

The skincare industry has experienced significant growth over the last decade, with a surge during the 

pandemic when the world became increasingly digital. Therefore, integrating AI into skincare is a 

promising concept. 
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Introduction 

 

In recent years, there has been a growing trend towards the use of organic cosmetics. Organic cosmetics 

are made from natural ingredients that are grown without the use of synthetic fertilizers, pesticides, or other 

harmful chemicals. Consumers are becoming increasingly concerned about the ingredients in the products 

they use, and are seeking out products that are natural, organic, and environmentally friendly. In this paper, 

we will explore the future of organic cosmetics and the trends that are driving this market. 

 

 

Market Trends 

 

The market for organic cosmetics has been growing steadily over the past few years. According to a report 

by Grand View Research, the global organic personal care market was valued at $13.3 billion in 2018, and 

is expected to reach $25.1 billion by 2025, growing at a CAGR of 9.5% during the forecast period. This 

growth can be attributed to several factors, including increased consumer awareness of the harmful effects 

of synthetic chemicals, growing demand for sustainable and eco-friendly products, and increasing 

disposable income in emerging economies. 

 

One of the major trends driving the growth of the organic cosmetics market is the rise of clean beauty. 

Clean beauty refers to products that are made with natural and non-toxic ingredients, and are free from 

harmful chemicals such as parabens, sulfates, and phthalates. Clean beauty has become a buzzword in the 

beauty industry, and many consumers are willing to pay a premium for products that are marketed as clean 

and natural. 

 

Another trend that is driving the growth of the organic cosmetics market is the rise of veganism and cruelty-

free products. Many consumers are becoming increasingly aware of the impact of animal agriculture on the 

environment and are seeking out products that are free from animal-derived ingredients and have not been 

tested on animals. 
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Innovation in Ingredients and Formulations 

 

As the demand for organic cosmetics continues to grow, there is an increasing focus on innovation in 

ingredients and formulations. Manufacturers are investing in research and development to find new natural 

ingredients that can be used in cosmetics. For example, hemp-derived CBD is becoming a popular 

ingredient in skincare products due to its anti-inflammatory and antioxidant properties. 

 

Formulations are also evolving to meet the demands of consumers. Many organic cosmetics now come in 

sustainable packaging, such as glass or biodegradable materials, to reduce waste and environmental impact. 

Some brands are also developing products that can be customized to meet the unique needs of individual 

consumers. 

 

Challenges in the Organic Cosmetics Industry 

 

While the growth of the organic cosmetics market presents significant opportunities, there are also several 

challenges that must be addressed. One of the main challenges is the lack of regulation in the industry. 

Unlike the food industry, there are no specific regulations governing the use of the term "organic" in 

cosmetics. This has led to confusion among consumers and has opened the door for greenwashing – the 

practice of making products appear more natural or environmentally friendly than they actually are. 

 

Another challenge is the cost of producing organic cosmetics. Natural and organic ingredients are often 

more expensive than synthetic ingredients, and this cost is often passed on to consumers in the form of 

higher prices. This can be a barrier for consumers who are on a tight budget or who are not willing to pay 

a premium for organic products. 

 

  

http://www.ijsrem.com/


          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                   Volume: 08 Issue: 02 | February - 2024                           SJIF Rating: 8.176                             ISSN: 2582-3930    

 

© 2024, IJSREM      | www.ijsrem.com                           DOI: 10.55041/IJSREM28686      |        Page 7 

Conclusion 

 

The future of organic cosmetics looks promising, with the market expected to continue growing in the 

coming years. Consumers are becoming more conscious of the ingredients in the products they use, and are 

seeking out natural and organic alternatives. This presents significant opportunities for manufacturers to 

innovate and develop new products that meet the demands of consumers. However, there are also challenges 

that must be addressed, including the lack of regulation and the higher cost of producing organic cosmetics. 

By addressing these challenges, the organic cosmetics industry can continue to grow and meet the needs of 

consumers who are looking for sustainable and eco-friendly products. 
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