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ABSTRACT

The fashion industry's environmental impact drives the search for sustainable solutions. Thrift stores, particularly
Goodwill, emerge as key players, advocating for reuse and recycling. This study assesses Goodwill's role in sustainable
fashion through a case study, blending qualitative and quantitative data. Results emphasize Goodwill's significance in
diverting textiles from landfills and fostering sustainable consumption.
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INTRODUCTION

The fashion industry's environmental toll prompts a
shift towards sustainable practices, aiming to combat
pollution and waste. Fast fashion exacerbates these
issues by promoting low-quality, short-lived clothing.
Thrift stores emerge as a solution, promoting textile
reuse and waste reduction through donated goods resale.
They offer an affordable, sustainable alternative to
conventional consumption, sourcing high-quality items
at lower prices.

This study delves into thrift stores' impact on
sustainable fashion, focusing on their operations.
Employing a case study method, we analyse their role
in promoting eco-conscious practices using qualitative
and quantitative data.

Thrifting, or second-hand shopping, gains popularity as
individuals seeks sustainable, budget-friendly wardrobe
updates. It involves purchasing pre-owned items from
various sources like thrift stores, flea markets, and
online platforms. This practice not only curbs waste and
emissions but also offers financial and social
advantages. The abstract explores thrifting's benefits,
including environmental impact mitigation,
affordability, and the unique fashion treasures it unveils,
advocating for sustainable consumption habits.

OBJECTIVES

This research paper aims to investigate thrift stores' role
in promoting sustainable fashion practices, exploring
their contributions to sustainability and identifying
challenges and opportunities for further advancement.
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REDUCE WASTE:

Shopping at second-hand stores reduces environmental
impact by avoiding the energy and water-intensive
processes of new apparel production. Americans discard
tons of textiles annually, which take years to decompose
in landfills. Choosing used clothing over new helps cut
waste and benefits the environment.

CREATE A UNIQUE WARDROBE:

Thrifting allows for the creation of unique wardrobes,
whether seeking vintage pieces or staying current with
trends. It's akin to a treasure hunt, offering surprises and
individuality in every find.

FIND PREMIUM BRANDS AT AFFORDABLE
PRICES:

Thrift shops offer excellent deals on various items, from
apparel to furniture and accessories. Saving money
while obtaining quality items provides a fulfilling
shopping experience.

DISCOVER DIY PROJECTS:

Thrift stores offer materials for creative DIY projects,
from furniture to fabric. With some care and creativity,
these items can be transformed into something new,
contributing to sustainability through upcycling.

SUPPORT THE COMMUNITY:

Many thrift stores operate with a mission to serve the
community rather than focusing solely on profit.
Choosing to shop at these stores, like Ohio Valley
Goodwill, helps make a positive impact locally.

RESEARCH METHODOLOGY

Our qualitative research study employed a case study
approach to examine how Goodwill Industries
champions sustainable fashion practices. We selected
Goodwill due to its leadership in the thrift store sector
and strong sustainability focus. Our sampling
encompassed Goodwill stores in multiple Indian cities.
In-depth interviews with store staff provided insights
into Goodwill's operations and sustainability strategies.
Additionally, focus groups with Goodwill patrons
elucidated attitudes towards sustainability and
motivations for shopping at Goodwill.

REVIEW OF LITERATURE

The study by Colleen H. McEdwards and Ruth G.
Tanski (2019) delves into the pivotal role of thrift stores,
focusing on Goodwill Industries, within the circular
economy. It highlights thrift stores' contribution to local
economies and their role in facilitating goods' reuse and
recycling.

Andrew Brooks' book (2014) critically analyzes the
global secondhand clothing industry, emphasizing thrift
stores' significance in diverting textiles from landfills
and promoting sustainability through donation
programs.

Melinda Heinz, Lori A. Candela, and Terri A. Slack's
study (2016) explores thrift stores as resources for aging
adults, revealing their social and economic benefits, as
well as their role in fostering community and belonging
among older individuals.

Eileen Fischer, Anirban Mukhopadhyay, and Joy M.
Joseph (2011) examine the implications of thrift store
shopping for marketing and public policy, advocating
for its promotion as a sustainable and socially
responsible alternative to traditional consumption
practices.

Eunju Ko, Namhyun Kim, and Liang Liang's study
(2019) investigates millennial thrift store shoppers'
motivations and behaviors, highlighting their social and
environmental concerns, as well as their desire to
express individuality and values through thrift store
shopping.

Kate Fletcher and Lynda Grose (2012) explore thrift
store shopping experiences, emphasizing their role in
sustainable fashion and as challengers to the dominant
fast fashion industry.

Jennifer Wiggins and Deborah Andrews' study (2017)
investigates motivations behind thrift store shopping
and donation behaviors, revealing the influence of both
internal and external factors, including environmental
concerns and personal financial gain.

Michelle Tocher and Christina Kraenzle (2013) examine
thrift stores' social and economic impact in Canada,
emphasizing their value in low-income communities
and as platforms for job training and social connection.
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Mary Ann McGrath and Nancey Green Leigh's study
(2011) explores consumer perceptions of thrift store
shopping, highlighting its perceived benefits such as
access to unique items and affordability, as well as its
environmentally-friendly nature.

Sridhar Samu and Shuqin Wei's study (2019)
investigates thrift store shoppers' motivations and
behaviors in the US, revealing factors like price,
sustainability, and the unpredictable nature of thrift store
merchandise as key drivers.

Allison Moore and Emily Anderson's paper (2019)
explores thrift stores as sites for identity work and
community building, emphasizing their role in fostering
creative  expression, self-discovery, and social
connection.

DATA ANALYSIS

We analyzed data from in-depth interviews and focus
groups using thematic analysis, identifying themes
related to Goodwill's sustainability contributions,
challenges, and opportunities. NVivo software
facilitated data management and analysis.

1. About 16-18% of Americans annually shop at thrift
stores, with 12-15% frequenting consignment or
resale shops.

2. Thrift stores' revenue has risen due to increased
consumer demand for sustainable consumption
options. While historically serving necessity-driven
customers, they now cater to diverse clientele
seeking unique, quality items or aiming to reduce
their carbon footprint. Despite growing disposable
income benefiting the industry, challenges such as
competition from traditional retailers and online
second-hand sellers persist.

3. Thrift stores primarily sell donated goods, intending
to donate a significant portion of proceeds to
charity. They fall under the Used Goods Stores
industry, excluding non-charity-focused resale
shops.

4. This report provides insights into the industry's
scope, size, growth, and key players. It includes

forecasts, growth rates, and analyses of industry
dynamics and market players.

5. Thrift stores are projected to become a billion-
dollar industry in Asia by 2030.

FINDINGS

Our research indicates that thrift stores, like Goodwill
Industries, are pivotal in fostering sustainable fashion
practices. Goodwill's efforts include diverting textiles
from landfills, offering affordable and eco-friendly
alternatives to conventional consumption, and
contributing to social and economic sustainability.

We uncovered various challenges hindering thrift stores'
sustainability promotion. These include consumer
unawareness about fast fashion's environmental impact,
limited availability of sustainable clothing, and
difficulties in inventory and logistics management.

Moreover, we identified opportunities to further propel
sustainable fashion. These involve advocating
sustainable consumption through marketing and
education, expanding the range of sustainably-produced
clothing, and exploring innovative business models
emphasizing sustainability.

CONCLUSION

The fashion industry's environmental impact
underscores the demand for sustainable alternatives.
Thrift stores like Goodwill Industries offer a solution by
encouraging the reuse and recycling of goods. Our
findings highlight Goodwill's pivotal role in sustainable
fashion, yet improvement opportunities remain.
Enhancing access to sustainably-produced clothing and
promoting  eco-conscious  consumption through
educational campaigns can propel Goodwill's efforts in
advancing sustainable fashion practices.
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