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ABSTRACT 

This investigation examines the correlation between self-efficacy and entrepreneurial intention in university students, 

with a focus on the specific components of self-confidence, risk-taking propensity, and self-motivation. Through a 

thorough analysis of existing literature, the objective of this study is to pinpoint the crucial factors that contribute to 

entrepreneurial self-efficacy and investigate their impact on the probability of students pursuing entrepreneurial 

paths. The anticipated outcome of this research is to offer valuable insights for educators and policymakers in their 

endeavors to formulate effective strategies for nurturing entrepreneurial mindsets in young students 
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INTRODUCTION 

 Self-efficacy, defined as an individual's belief in their own capabilities to attain desired results, holds a 

significant influence on the formation of entrepreneurial aspirations among students (St-Jean et al., 2022) . In light 

of the competitive nature of the job market, there is a growing emphasis on instilling entrepreneurial mindsets within 

student cohorts by educational institutions. This study seeks to investigate the factors contributing to the cultivation 

of entrepreneurial self-efficacy and its consequent effect on students' entrepreneurial intentions(Karthigeyini & 

Thavaraj, 2016). Entrepreneurship has long been acknowledged as a catalyst for economic advancement, 

employment generation, and societal progress (Sesen, 2013). The significance of entrepreneurship has escalated in 

recent times, particularly amid the current uncertainties in the global economy. Universities, renowned for their role 

as centers of creativity and skilled individuals, possess a unique capacity to nurture entrepreneurial aspirations among 

their students(Arranz et al., 2019). Previous research has delved into the interaction between personal and 

environmental elements in influencing entrepreneurial intentions . Nevertheless, a more profound comprehension of 

the specific factors influencing entrepreneurial self-efficacy is imperative to unlock the entrepreneurial capabilities 

of students(St-Jean et al., 2022). 

 Recent research has brought attention to the significance of self-efficacy in promoting entrepreneurial 

aspirations(DURAI & THAVARAJ, n.d.). For example,(Yousaf et al., 2021) posit that entrepreneurial education 

notably boosts students' self-efficacy, subsequently raising their inclination towards considering entrepreneurship as 

a feasible career path (Saoula et al., 2023).Additionally, investigations indicate a strong connection between 

entrepreneurial zeal, the desire for accomplishment, and self-efficacy, all of which contribute to fostering 
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entrepreneurial intentions(Ferreira-Neto et al., 2023).illustrated that individuals with high levels of entrepreneurial 

passion and self-efficacy are more inclined to form resolute entrepreneurial intentions(Fallah et al., 2023) . This 

assertion is supported by(Gutiérrez & Tomás, 2019), who observed that promoting self-efficacy through tailored 

university initiatives can significantly stimulate entrepreneurial aspirations among college students(Pihie & Bagheri, 

2013). Self-efficacy emerges as a potent determinant of entrepreneurial ambition among students(H. S. Thavaraj, 

2014). Educational initiatives designed to enrich self-efficacy, in combination with robust support structures like 

mentoring, can effectively cultivate the entrepreneurial mindset in the youth, equipping them for prosperous 

entrepreneurial endeavors. 

 

METHODS 

 The extensive study sought to combine global data regarding student self- efficacy and entrepreneurial 

intentions. A detailed search on Google Scholar was conducted to identify a wide range of literature in this area, 

concentrating on works that are most pertinent to the study's objectives. 

 

SELF-CONFIDENCE 

 The relationship between self-confidence and entrepreneurial intention among students has been thoroughly 

investigated in recent years. Self-confidence, characterized as the belief in one's own capabilities and discernment, 

has been recognized as a crucial factor impacting entrepreneurial intentions(DURAI & THAVARAJ, n.d.). Numerous 

studies have noted that students with heightened levels of self-assurance are more inclined to nurture entrepreneurial 

intentions. For instance,(Newman et al., 2019) emphasized that students with self-confidence tend to show more 

interest in entrepreneurial endeavors due to their perceived capacity to handle risks and obstacles. This association 

was further substantiated by (Hsu et al., 2017), who observed that individuals with self-assurance exhibit greater 

perseverance in their entrepreneurial pursuits, even in the presence of initial setbacks. Furthermore, the study 

conducted by (Nowiński et al., 2019) scrutinized the influence of entrepreneurship education on self-confidence and 

entrepreneurial intentions. Their results revealed that educational interventions that enhance self-confidence 

significantly boost students' entrepreneurial intentions. Additional support from (Hussain et al., 2021) illustrated that 

experiential learning and mentorship programs are instrumental in cultivating self-confidence, thereby positively 

affecting entrepreneurial intentions. Moreover, recent research by(Liñán & Fayolle, 2015) delved into the 

psychological aspects underpinning entrepreneurial intentions. They deduced that self-confidence plays a pivotal role 

in entrepreneurial intention, as it inspires students to pursue entrepreneurial endeavors with heightened resolve and 

resilience. These findings collectively underscore the critical role of self-confidence in shaping entrepreneurial 

intentions among students. The literature posits that reinforcing self-confidence through tailored educational and 

mentorship programs can substantially contribute to nurturing a resilient entrepreneurial mindset among young 

individuals. 

 Expanding on this groundwork, recent studies have continued to underscore the significance of self-

confidence in entrepreneurial intention. For instance, a study by  (Shinnar et al., 2018)revealed that self-confidence 

not only impacts the intention but also the perceived feasibility of initiating a business among students. This indicates 

that students with self-assurance are more inclined to perceive entrepreneurial ventures as viable career paths. 

Correspondingly, research by  (Piperopoulos & Dimov, 2015)suggested that self-confidence serves as a crucial 

intermediary between entrepreneurial education and entrepreneurial intentions, underscoring the importance of 

fostering confidence in educational programs. Additionally, a study by (Zhao & Seibert, 2006) disclosed that self-

confidence can alleviate the fear of failure, a significant barrier to entrepreneurial intention. Their study demonstrates 

that students with elevated self-confidence are less likely to be discouraged by potential setbacks. Finally, the findings 

by (Kalitanyi & Bbenkele, 2019) showcased that self-confidence exhibits a positive correlation with proactive 

entrepreneurial behaviors, such as identifying opportunities and acquiring resources, which are imperative for 

successful entrepreneurship. 
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 In addition to these discoveries, a recent study conducted by (Doanh & Bernat, 2019) investigated how peer 

influence affects self-confidence and entrepreneurial intentions. Their findings revealed that students who engage 

with entrepreneurial peers tend to demonstrate higher levels of self-confidence, leading to stronger entrepreneurial 

aspirations. Another research carried out by (Karimi et al., 2014)delved into the influence of  cultural aspects on self-

confidence and entrepreneurial intentions. The results indicated that cultural norms and values play a significant role 

in shaping self-confidence, which subsequently impacts entrepreneurial goals(Ramesh et al., n.d.). Additionally, 

(Studies & Africa, 2021)conducted a study to examine the effects of digital entrepreneurship programs on self-

confidence. Their research showed that involvement in such programs notably enhances self-confidence and 

entrepreneurial intentions among students. Lastly, (Martins et al., 2023)emphasized the crucial role of family support 

in nurturing self-confidence, thus leading to a boost in entrepreneurial aspirations. 

 

RISK-TAKING 

 Entrepreneurship has emerged as a pivotal catalyst for economic expansion and advancement, underscoring 

the importance of comprehending the determinants that impact students' entrepreneurial aspirations(S. Thavaraj, 

2012). Recent research endeavors have delved into the pivotal roles of risk propensity and self-efficacy in shaping 

intentions for entrepreneurial pursuits. One investigation unearthed that individuals exhibiting a proclivity for 

heightened risk are inclined towards embarking on entrepreneurial endeavors, bolstered by their assurance in 

fulfilling requisite responsibilities and duties(Zhao et al., 2005). Moreover, a study scrutinizing the correlation 

between entrepreneurial self-efficacy and the cessation of conceptualizing venture ideas revealed that deficient 

entrepreneurial self-efficacy could serve as a pivotal determinant elucidating the rationale behind entrepreneurs 

abandoning their entrepreneurial concepts(Osmonalieva, 2014).An inquiry into the determinants of entrepreneurial 

intentions amid students highlighted that while attitudes and risk inclination positively influenced entrepreneurial 

intentions, self-efficacy did not yield a substantial impact(Zovko et al., 2020). Intriguingly, another scholarly work 

posited that the synergy between the need for achievement and educational background could shape risk propensity 

among burgeoning entrepreneurs, with individuals harboring a lofty need for achievement and higher educational 

attainment demonstrating a greater propensity for embracing risks(H. Chen et al., 2012).Risk-taking is an essential 

element of entrepreneurship, often associated with self-efficacy and entrepreneurial intentions in students. Empirical 

evidence indicates that students with elevated levels of self-efficacy are more inclined to engage in risks and pursue 

entrepreneurial prospects(C. C. Chen & Greene, 1998). Moreover, entrepreneurial intention serves as a robust 

predictor of entrepreneurial conduct, with risk-taking representing a fundamental aspect of such intent(Gurel et al., 

2021). Numerous research studies have delved into the correlation between risk-taking and entrepreneurial intentions 

among students. For instance, a study by (Ilevbare et al., 2022)demonstrated that the propensity for risk-taking 

significantly impacts entrepreneurial intention among university students. Likewise,(Naz et al., 2020) established 

that self-efficacy acts as a mediating factor in the connection between risk-taking and entrepreneurial intention. 

Various studies have explored the influence of risk-taking on entrepreneurial outcomes.(Akbar et al., 2020) 

discovered a positive correlation between risk-taking and entrepreneurial performance. Additionally,(Akbar et al., 

2020) identified risk-taking as a pivotal factor in determining entrepreneurial success. Nevertheless, challenges 

accompany risk-taking. Many students may refrain from taking risks due to apprehensions about failure or a lack of 

self-assurance. (Villanueva & Martins, 2022)highlighted fear of failure as a significant impediment to 

entrepreneurship among students. Similarly, (Cox et al., 2002) noted that a lack of confidence in one's abilities can 

hinder students from embracing risks and pursuing entrepreneurial endeavors. Despite these obstacles, various 

strategies can be employed to incentivize students to undertake risks and explore entrepreneurial 

opportunities.(Muigai, 2012) revealed that mentorship and guidance can substantially influence students' risk-taking 

behavior. Similarly, (Gürol & Atsan, 2006)concluded that entrepreneurship education and training can enhance 

students' inclination towards risk-taking and entrepreneurial intention. 
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SELF MOTIVATION 

 Research has consistently indicated the critical significance of self-motivation and self-efficacy in 

influencing entrepreneurial intentions among university students. These intrinsic factors have proven to be substantial 

predictors of students' choices to engage in entrepreneurial endeavors(S. Thavaraj, 2012). Self-efficacy, denoting an 

individual's confidence in their ability to accomplish a task effectively, has been demonstrated to exert a direct and 

positive influence on entrepreneurial intentions(S. Thavaraj, 2015). Research has revealed that students exhibiting 

higher levels of entrepreneurial self-efficacy are more inclined to express aspirations of initiating their own 

enterprises(Bullough et al., 2014; Pfeifer et al., 2016). This propensity stems from the fact that individuals with high 

self-efficacy are more assured in their capacity to surmount challenges and realize their entrepreneurial objectives. 

In conjunction with self-efficacy, self-motivation has also emerged as a pivotal catalyst for entrepreneurial intentions. 

Motivation, encompassing both intrinsic and extrinsic elements, has been observed to significantly impact students' 

inclination and readiness to pursue entrepreneurial vocations(Marinič et al., 2015; Sinha & Srivastava, 2013). Highly 

motivated students are more prone to establishing ambitious entrepreneurial targets, persisting in the face of 

adversities, and ultimately translating their intentions into actions(Dana et al., 2023; Hoang et al., 2020)  . Moreover, 

studies suggest that the interplay between self-efficacy, self-motivation, and entrepreneurial intentions is intricate 

and multifaceted(S. Thavaraj, 2015). Research has indicated that self-efficacy and motivation can synergistically 

enhance entrepreneurial intentions, with highly motivated individuals being more inclined to cultivate robust self-

beliefs and vice versa(Abid et al., 2024; Martínez-Gregorio et al., 2021). This underscores the significance of 

nurturing both self-efficacy and self-motivation in students to foster their entrepreneurial ambitions. 

 Significantly, the impact of self-efficacy and self-motivation on entrepreneurial intentions has been noted to 

be moderated by various factors, such as entrepreneurship education, prior business exposure, and social 

influences(Barba-Sánchez & Atienza-Sahuquillo, 2018). This emphasizes the necessity for a holistic approach in 

cultivating entrepreneurial mindsets among students, one that addresses both internal psychological aspects and 

external environmental influences.  

 

CONCLUSION 

This study emphasizes the close relationship that exists between university students' aspirations to pursue 

entrepreneurship and their level of self-efficacy, which includes risk-taking, self-confidence, and self-motivation. 

According to study, students are more inclined to follow entrepreneurial careers when they have confidence in their 

skills. Students that possess these qualities are more likely to be able to overcome obstacles, take risks and explore 

new possibilities, and be driven by their own ambitions. These insights can be used by educators and policymakers 

to create programs that increase students' self-efficacy and promote an entrepreneurial mindset. Universities can have 

a significant impact on students' readiness for prosperous entrepreneurial careers by fostering supportive cultures and 

offering specialized instruction. In the end, raising students' self-efficacy can help society advance and the economy 

by motivating more youth to start their own businesses. 
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