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Abstract 

BookTok, a subcommunity on the social media platform TikTok, has emerged as a powerful force in the literary world. 

What began as a space for readers to share brief book reviews and emotional reactions has evolved into a vibrant 

community that influences publishing trends, revives older titles, and redefines the relationship between readers and 

authors. This paper explores how BookTok is reshaping reading habits, transforming the publishing industry, and building 

new kinds of literary communities—particularly among Gen Z. 

 

1. Introduction 

In the age of social media, traditional forms of literary engagement are rapidly evolving. TikTok, once primarily known 

for dance videos and comedic skits, has given rise to “BookTok,” a niche community of readers and creators who use 

short-form video to share their love for books. The hashtag #BookTok has amassed billions of views, becoming a cultural 

phenomenon that directly influences book sales, publishing strategies, and how people interact with literature. This paper 

investigates how BookTok is transforming literary trends, empowering readers, and reshaping the literary landscape. 

 

2. The Origins and Growth of BookTok 

BookTok emerged in the late 2010s and gained momentum during the COVID-19 pandemic when more people turned to 

books and social media for comfort and connection. Young readers, especially teens and young adults, began posting 

personal, emotional, and often humorous videos reacting to books. These clips—ranging from tearful reviews to aesthetic 

montages—created viral moments that catapulted certain books to bestseller status. What sets BookTok apart is its 

authenticity; users rely more on emotional impact than critical analysis, making the content more accessible and relatable. 

 

3. Impact on the Publishing Industry 

The influence of BookTok on the publishing industry is profound. Books like It Ends With Us by Colleen Hoover, The 

Song of Achilles by Madeline Miller, and They Both Die at the End by Adam Silvera have seen massive sales surges due 

to viral BookTok videos. Publishers have taken notice, adjusting their marketing strategies by collaborating with 

influencers, sending out advance review copies, and designing BookTok-specific cover re-releases. Physical bookstores 

have created BookTok tables, and sales data now regularly reflects BookTok’s most talked-about titles. In essence, 

BookTok has become a grassroots marketing machine more effective than many traditional promotional campaigns. 

 

4. Changing Literary Tastes and Trends 

BookTok is influencing not just what people read, but how they read. Genres like romance, fantasy, and dark academia 

have gained renewed popularity, while themes of mental health, trauma, love, and identity dominate BookTok’s narrative 

landscape. Emotionally intense or morally complex books tend to perform best, even if they are not critically acclaimed 
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in literary circles. This suggests a shift from academic or critical literary values toward personal connection and emotional 

resonance as primary criteria for reading choices. 

 

5. Reader Communities and Empowerment 

One of BookTok’s most significant contributions is the creation of inclusive, vibrant reading communities. Unlike 

traditional book clubs, BookTok communities are global, immediate, and diverse. Readers share recommendations, trigger 

warnings, fan art, and discourse about representation and social issues. This participatory culture fosters deeper 

engagement with texts and a sense of belonging among readers who may not find such spaces offline. BookTok also helps 

elevate marginalized voices, including BIPOC and LGBTQ+ authors, who gain visibility through organic user support. 

 

6. Criticism and Challenges 

Despite its successes, BookTok is not without criticism. Some argue that it prioritizes sensational or emotional content 

over literary merit, creating a cycle of hype that may leave less dramatic but equally valuable works in the shadows. Others 

question the commodification of reading, with books becoming trends rather than enduring pieces of literature. 

Additionally, there is concern about the homogenization of taste, where algorithmic preferences amplify certain genres 

and narratives while excluding others. 

 

7. Conclusion 

BookTok represents a major shift in how literature is consumed, marketed, and experienced in the digital age. By 

democratizing book discovery, reshaping reader communities, and pressuring the publishing industry to adapt, it has 

become a dynamic and influential space. While it presents challenges in terms of critical engagement and commercialism, 

its ability to connect people through shared stories is a powerful testament to the enduring role of literature in society. 
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