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Abstract 

The integration of artificial intelligence (AI) in journalism has revolutionized the way news is produced and 

consumed. The emergence of robot reporters AI driven system capable of generating news articles 

autonomously is particularly visible in sports journalism, where speed and data driven reporting are paramount. 

This study explores the ethical implication and authenticity perception surrounding AI generated sports news. 

Using a quantitative approach, the research examines audience trust, ethical transparency and credibility 

comparisions between AI generated and human written content. Finding aim to reveal whether audience 

perceives AI journalism as authentic and to what extent ethical discloser influence their trust. The study 

contribute to understanding the evolving relationship between automation, media ethics and journalistic in the 

digital era. 
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Introduction 

When a high-scoring final match of an intense sports tournament concludes, with impressive player performance 

stats and plenty of action on the field, a new news article quickly appears within minutes, summarizing all the 

information. Have you ever thought about how it’s feasible for a human to produce an article so swiftly, filled 

with numerous facts and statistical details? The reality behind that news piece is quite different. No human takes 

part in crafting it in such a short time, it is accomplished with the assistance of automated reporters. Automated 

reporting systems, often referred to as robot reporters, are software that organizes numerical information or data 

into a cohesive article resembling traditional journalism, requiring little to no human involvement. They 

accomplish this task rapidly, often in just a few minutes (Graefe, 2016). Automated systems that utilize natural 

language processing and algorithms have made tasks quicker and simpler. News is produced in mere seconds 

without human involvement. As a result, these systems have emerged due to their efficiency in content 

generation( Dörr, 2015). The emergence of robotic journalists has sparked a fundamental change in how the 

audience views the credibility of journalism. Core journalistic principles such as precision, neutrality, and 

accountability are currently being reassessed due to algorithmic processes and data-focused narratives 

(Diakopoulos, 2019). It often misses the contextual richness, emotional impact, and critical analysis typical of 

articles written by humans. Additionally, the topics of authorship, bias, and the role of editorial responsibility 

are still unresolved in automated contexts where algorithms not human reporter sact as the main narrators. These 

automated systems greatly assist with sports coverage. During sports events, numerous things occur every 

second. This makes it challenging for a person to report on everything quickly. In this context, automated 

systems help capture information rapidly. these tensions are especially apparent. Coverage of sports goes beyond 

just sharing statistics; it serves as a mirror of cultural identity, emotional narratives, and audience engagement. 
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As AI systems play a greater role in constructing the stories around sports reporting, it raises concerns about the 

ability of automation to genuinely capture the authenticity and ethical considerations that are part of human 

journalism. Consequently, the convergence of AI technology and sports media offers an intriguing field for 

academic exploration regarding the shifting boundaries of journalistic practice. 

Literature Review 

The emergence of robot reporters or automated journalism represents one of the most significant technology 

disruption in modern media. Automated journalism defines as “the algorithmic generation of news stories 

without direct human intervention Carlson(2015). This approach is gained traction in the early 2010 when major 

news organization such as The Washington Post and Associated Press began experimenting with automated 

story generation tools like Heliograf and Wordsmith. These system were capable of transforming structured 

datasets (sports scores or financial results) into readable narratives within seconds, significantly enhancing 

newsroom efficiency (Graefe, 2016). 

In the realm of sports journalism, automation found a natural fit due to the data driven nature of sporting events. 

Match scores, players statistics, and real time analytics provided rich datasets that AI could easily Interpret. The 

robot reporters are particularly effective in producing short form reports and live updates for local leagues and 

lesser covered matches, filling gaps often neglected by human journalist. However, as automation expanded, 

scholars began questioning the implication of such technology on creativity, authenticity and the ethical role of 

journalism Liden(2017). ethical consideration have emerged as a cri=tical area of concern in automated 

journalism. The absence of human oversight raises question about accountability, bias and transparency. 

An argument occur that automation introduce a new form of editorial authorship where responsibility becomes 

diffuse shred between developers, data providers and media organization. The decentralization can lead to 

ethical blind spots, especially when Ai generated stories contain factual inaccuracies or perpetuate hidden biases 

embedded in data Montal and Reich (2017). 

The transparency of algorithmic process is essential for maintain public trust. He notes that audience have a 

right to Khow when a piece of news has been generated by a machine, as undisclosed automation can mislead 

readers and erode credibility. In sports reporting, where passion and fandom heavily influence audience 

engagement, such ethical transparency becomes even more crucial Diakopoulos(2019). 

Some warnings occurred that while AI can streamline content production, the lack of editorial accountability 

may result in ethically questionable narratives particularly when AI system fails to recognize cultural sensitive 

or emotional nauance. Hence, ensuring ethical goverence and algorithmic transparency is not just a technical 

challenge but a journalistic imperative. 

Sports journalism has always been more than just reporting scores it tells human stories of triumph, resilience 

and emotion. The emotional depth in sports coverage contributes to audience connection and cultural identity. 

However, AI generated content often lacks this human touch Schultz and Sheffer (2021).Studies reveal that 

while readers sometimes struggle to distinguish between machine written and human written news in short 

updates, they rate human authored articles as more engaging and authentic Graefe(2018) and Clerwall(2014). 

The challenge , therefore lies in maintain narrative authenticity in automated sports writing. The audience tend 

to value human journalists for their interpretive skills and contextual storytelling, elements that Ai currently 

struggles to replicate Thurman et al (2019). 

For Instance, AI can describe who scored the goal but it often fails to convey why the moment mattered in the 

emotional context of fans and players. 
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Rather than viewing automation as a replacement, emerging research advocates for collaboration between 

human journalist and AI system. Ai serves as a journalistic assistant handling data heavy or repetitive tasks 

while journalist focus on investigative, interpretive, and creative work Jamil(2020). 

The integrating ethical review layers and human editorial checks into AI generated workflows can preserve 

authenticity without sacrificing efficiency. This model allows journalist to retain authorship and responsibility, 

ensuring that Automation remains a tool not a subsite for human judgement Broussard(2019). 

While ethical discussions around transparency and bias are increasing, empirical research on audience 

perception particularly trust and emotional response toward AI written sports content remains limited. This 

study aims to bridge that gap by analyzing both implications and audience perception within the context of 

sports news automation. It contributes to the theoretical discourse on media ethics, authenticity and human 

machine collaboration by proposing a balanced framework for responsible AI integration in journalism. 

To assess public perception and trust levels towards AI-written sports reports through comparative audience 

analysis. 

Research Methodology 

The methodology section describes the process and techniques used to collect and analyze data for the study 

titled “The Rise of Robot Reporters: Ethics and authenticity in AI generated Sports News.” The research adopts 

a quantitative descriptive approach to examine the relationship between artificial intelligence (AI) technology 

and journalistic ethics, credibility, human emotion and authenticity in sports news. 

Significance Of this Research 

The significance of this study lies in its timeliness, interdisciplinary and social relevance. As the line between 

human and machine authorship continues to blur, this research helps illuminate how people make sense of 

algorithmic storytelling. By focusing on sports journalism, it grounds the global debate on AI ethics in a relatable 

and emotionally charged context demonstrating that even in an age of automation, authenticity and ethics remain 

at the heart of trustworthy journalism. 

Research Objective 

The primary aim of this research is to explore the ethical implications and authenticity concerns arising from 

the growing use of artificial intelligence in sports journalism. As robot reporters increasingly take over the tasks 

of writing match reports, generating players statistics, and delivering real time updates, it becomes essential to 

understand how automation is reshaping journalistic standards, credibility and audience perception. 

The study seeks to examine how AI generated sports influences the values traditionally associated with human 

reporting such as emotional depth, ethical responsibility and creative expression. It also investigates whether 

audiences perceive AI written news as trustworthy and authentic and how media organization can balance 

technological innovation with moral accountability. 

The specific objectives of this study are as follows 

1. To analyze the ethical challenges associated with the use of AI and automated systems in the 

production of sports news 

2. To evaluate the level of audience trust and perception of authenticity in AI generated sports 

journalism compared to human written reports 

3. To examine how automation affects journalistic values such as objectivity, accuracy, creativity 

and emotional engagement in sports journalism 
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4. To recommend strategies and ethical guidelines of integrating AI responsibility into sports 

reporting while maintaining transparency and journalistic integrity. 

 Research Design 

This study adopts a descriptive research design, which aims to provide an accurate representation of how AI-

generated content influences ethical standards and audience trust in sports journalism. This design helps in 

understanding existing patterns, behaviors and attitudes of readers toward AI-written and human written sports 

reports. It also allows a comparison of perception regarding accuracy, emotions and authenticity in sports 

storytelling. 

 Populations and Sample 

The target population for the study includes sports enthusiasts, journalism student, media professional and 

general readers aged 18 years and above from different educational and professional backgrounds. A total of 

100 respondents were selected using the random sampling techniques to ensure diversity and representativeness. 

The respondents include both male and female participants from urban and semi urban areas who regularly 

consume sports news though digital platforms. 

 Data collection method 

Pr5imary data collected using a structured questionnaire consisting of 15 questions, which was distributed 

online via google forms. The questionnaire included sections on demographic details, awareness of AI generated 

news, perceptions of ethics and authenticity, and the level of trust in robot reporter’s sports content. 

Secondary data was gathered from books, research papers, academic journals and credible online sources related 

to artificial intelligence, journalism ethics, audience perception and digital media authenticity to support the 

analysis and interpretation. 

 Research Instrument 

The questionnaire was designed to gather measurables and reliable data included 

Closed ended questions (Multiple choice question, Likert Scale and frequency-based questions) 

Open ended questions to allow respondents to express opinions in brief 

The questionnaire covered the following areas 

1. Awareness and exposure to Ai generated sports content 

2. Comparison between AI written and human written sports reports 

3. Perceived credibility and emotional authenticity of AI generated news 

4. Ethical concerns related to transparency and accountability 

5. Audience trust and willingness to accept automated journalism 

 Data Analysis 

The collected responses were tabulated and analyzed using percentage and frequency method to identify trends, 

patterns and relationship between ethics, authenticity and audience perceptions. Basic statistical tools were used 

for interpretation and results were presented in a descriptive format supported by charts, bar graph and tables 

(percentage representation) to ensure clarity and visual understanding of data. 
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Limitation of the study 

1. The sample size was limited to 120 respondent, which may not fully represent the view of all 

sports audiences 

2. The study focused mainly on AI generated sports news, so findings may not apply to other form 

of journalism 

3. Responses were based on self-reported perception, which may include bias or limited awareness 

of AI technology 

4. Time constraints restricted broader data collection across different regions and professional 

groups. 

 

Data Presentation and Interpretation 

 

The age-group chart shows that the study is 

strongly shaped by young adults aged 18–25, 

who make up 93.5% of all respondents. This 

indicates that perceptions of AI-generated 

sports news in this research are largely 

influenced by a digitally active and tech-

comfortable demographic. Other age groups 

appear only marginally, suggesting that while 

the data provides clear insights into youth 

attitudes, it may not fully capture the 

perspectives of older audiences who consume 

sports news differently. 

 

 

The education chart shows that a large majority 

of respondents (83.9%) are pursuing or have 

completed an undergraduate degree, while 

12.9% represent those with a high-school 

background. Only a very small portion holds 

postgraduate qualifications. This indicates that 

the survey primarily captures the views of 

academically active young adults who are 

familiar with digital media trends. Their 

perspectives offer valuable insight into 

emerging attitudes toward AI-generated sports 

news, but perspectives from highly educated or 

older professionals remain limited. 

 

 

The study shows around 64.5% have moderate 

knowledge of of AI in media and journalism 

around 21.9% have very high knowledge of AI, 

around 9.4% have heard about AI in media and 

journalism.  
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Around 68.1% have believes human written 

story feels more authentic and real whereas 

22.6% believe both sound equally authentic 

and 19.4% believe AI written content feels 

authentic 

 

Around 58.1 % feels emotional depth is mostly 

lack in AI written sports stories compared to 

human ones whereas 19.4% feels context or 

storytelling lacks in AI written sports stories. 

Around 12.9% feels AI and Human do not lack 

in anything and 9.7% feels creative analysis or 

commentary. 

 

Around 38.7% feels human perspective feels 

most authentic while reading sports story 

whereas 32.3% feels verified statistics and 

storytelling, 19.4% emotional tone and 

storytelling. 

 

Around 41.9% feels news organizations should 

disclose when article is written fully automated 

by AI, around 25.8% feels it is not necessary, 

around 22.6% feels news organization should 

disclose the this and 9.7% are not sure about it.  

 

Around 45.2% feels their trust will remain 

same if they discover sports article, they like 

was written by AI. Around 25.8% feels their 

trust will will increase.  

 

Around 51.6% feels media organization and AI 

company both are equally responsible for any 

misinformation or ethical violation in AI sports 

news.12.9%,22.6% and 12.9% feels the AI 

company ,media organization or both are not 

responsible 

 

Around 48.4% feels human written reports are 

more trustworthy in terms of accuracy and 

fairness. 29% feels both are trustworthy and 

16.1% feels AI generated sports news. 

 

Around 51.6% feels it will be depending on the 

outlet’s transparency.32.3% say they will 

continue reading  and 9.7% are not sure.  
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Around 51.6% feels human oversight is needed 

for AI generated sports reports that could 

maintain journalistic ethics as effective as 

human reporters. 

 

Around 61.3% feels younger people trust more 

AI and 25.8% feels age doesn’t matter. 

 

Around 38.7% read a few times in a week, 29% 

read daily,19.4 occasionally and 12.9 read 

rarely.  

 

Interpretation 

The findings show that young adults, mainly undergraduates aged 18–25, strongly shape perceptions of AI-

generated sports news. While many respondents have moderate to high awareness of AI, they still prefer human-

written stories for their emotional depth, authenticity, and stronger storytelling. Readers value transparency, 

with many expecting news outlets to disclose AI involvement. Although some trust AI-generated content, most 

believe accuracy, fairness, and ethical responsibility require human oversight. Both media organizations and AI 

companies are seen as equally accountable for misinformation. Overall, the audience is digitally aware yet still 

relies on human judgment to make sports news feel credible and engaging. 

Conclusion 

This leading-edge research concludes that AI-generated sports news has become a serious factor in the way 

young audiences perceive authenticity, credibility, and ethical responsibility in modern sports journalism. The 

findings indicate that most of the surveyed people-three quarters of whom were young adults-are aware of AI 

in media but would still heavily rely on human writers for emotional depth, quality storytelling, and realness in 

sports stories. In other words, even though technology is moving fast, human journalism still occupies an 

important place in reader trust and engagement. 

Research also underlines that while AI enhances speed, efficiency, and access, it also brings up several problems 

related to transparency, originality, and the possibility of misinformation. Many of the respondents believe that 

AI-generated articles should be clearly disclosed and ethically monitored in order to maintain fairness and 

credibility. At the same time, these concerns notwithstanding, greater exposure to AI-generated content has 

encouraged audiences to reflect more deeply on how news is produced and the responsibilities of news 

organizations in the digital era. 

The survey, however, highlights that awareness does not necessarily convert to full trust or confidence in AI. 

Most respondents hold the view that AI lacks the emotional and contextual depth required for meaningful sports 

reporting. Human oversight, editorial judgment, and ethical controls are therefore vital in making certain that 

AI is used responsibly and does not undermine journalistic integrity. 
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In other words, AI sports reporting holds tremendous potential to complement modern journalism, but it equally 

needs transparency, accountability, and ethical checks. Yes, young readers embrace technological novelty, but 

it is also the case that they still need the authenticity and emotional quality supplied by human reporters. And 

for sports journalism to remain vibrant within today's digital environment, a balanced approach must be struck 

whereby AI supports yet never supplants human judgment if credibility and ultimately trust are to be preserved 

in sports storytelling. 
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