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Abstract 

This paper explores how social media influences ecotourism, examining both positive and negative consequences 

for destinations, communities, and ecosystems. It analyzes user-generated content, digital marketing by 

ecotourism operators, and case studies from around the world. Drawing from academic literature, tourism reports, 

and real-world examples, the research highlights how social media can raise environmental awareness, promote 

sustainable travel, and economically empower local communities—while also contributing to over-tourism, 

misinformation, and environmental degradation. 

 

Introduction 

Ecotourism, defined as responsible travel to natural areas that conserves the environment and improves the well-

being of local people, has gained significant momentum in the 21st century. This growth parallels the rise of 

digital technologies—particularly social media platforms such as Instagram, Facebook, YouTube, and TikTok. 

Social media has redefined how travelers discover, plan, and share their ecotourism experiences. It acts as both a 

promotional tool and a behavioral influencer, shaping how destinations are perceived and used. 

This paper investigates the intersection of social media and ecotourism, identifying the benefits and drawbacks of 

their interaction and proposing ways to enhance sustainability in the digital age. 

 

Literature Review 

The academic discourse on ecotourism focuses on sustainable development, environmental protection, and 

community involvement. Meanwhile, literature on social media highlights its impact on consumer behavior, 

digital marketing, and information sharing. Recent research has started merging these fields, exploring how social 

media influences travel trends and sustainable practices. 

 

Key findings from the literature include: 

* Social media increases visibility for offbeat and ecologically sensitive destinations (Gössling & Peeters, 2015). 

* Influencers and travelers play a major role in destination branding (Mariani et al., 2016). 

* User-generated content affects peer perception and travel intention (Hudson & Thal, 2013). 

* There are growing concerns about over-tourism driven by viral content (Munar & Jacobsen, 2014). 
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The Rise of Ecotourism in the Digital Age 

Ecotourism has evolved from niche travel into a mainstream alternative. Factors contributing to this growth 

include: 

Environmental awareness : Millennials and Gen Z travelers seek eco-conscious experiences. 

Technological accessibility : Mobile apps, booking platforms, and social media simplify travel logistics. 

Authentic storytelling : Travelers want immersive, educational experiences that they can share online. 

Digital technologies, particularly social media, have played a pivotal role in transforming ecotourism from a word-

of-mouth movement into a global trend. 

 

How Social Media Influences Ecotourism 

Destination Discovery 

Social media has become the primary platform for discovering new travel destinations. Platforms like Instagram 

and TikTok use visuals and short videos to captivate audiences. Ecotourism destinations—such as rainforests, 

waterfalls, or wildlife sanctuaries—are visually rich and tend to go viral. 

Travel Planning and Decision-Making 

TripAdvisor reviews, YouTube vlogs, and Facebook groups help travelers plan ecotourism experiences with 

insights from fellow travelers. Algorithms recommend eco-lodges, sustainable tour packages, and local 

experiences, streamlining decision-making. 

Marketing and Promotion 

Ecotourism operators use social media to build brand identity, showcase sustainable practices, and directly engage 

with potential customers. Hashtags such as #ecotourism, #responsibletravel, and #leaveonlyfootprints promote 

ethical tourism messages. 

Advocacy and Awareness 

Activists and NGOs use social media to raise awareness about environmental conservation, responsible travel, 

and indigenous rights. Viral campaigns often influence traveler behavior and pressure tourism businesses to adopt 

sustainable practices. 

 

Opportunities 

Promoting Undiscovered Destinations 

Social media helps highlight lesser-known natural areas, distributing tourist footfall and easing pressure on 

overcrowded destinations. This has economic benefits for marginalized communities. 

 Education and Conscious Travel 

Educational content on YouTube, blogs, and Instagram stories educates travelers about wildlife, ecosystems, and 

local cultures. Social media thus functions as a tool for environmental education. 

http://www.ijsrem.com/
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Community Empowerment 

Local entrepreneurs and indigenous communities use platforms like WhatsApp Business and Facebook 

Marketplace to promote homestays, handicrafts, and guided tours, increasing their visibility and income. 

Crisis Communication 

During natural disasters or pandemics, social media provides real-time updates, helping manage tourism flows, 

issue advisories, and support community resilience. 

 

Challenges and Risks 

Over-Tourism 

Viral content can lead to a sudden influx of tourists to fragile ecosystems, causing pollution, habitat destruction, 

and cultural disruption. A single influencer post can generate thousands of visits, overwhelming infrastructure. 

Misinformation and Greenwashing 

Not all information on social media is accurate. Some operators falsely label their offerings as eco-friendly 

("greenwashing"), misleading well-meaning travelers and harming trust. 

 Exploitation of Indigenous Culture 

Cultural appropriation and staged experiences often go viral, misrepresenting or commodifying indigenous 

traditions for clicks and likes. 

Environmental Degradation 

Popular photo spots are often trampled or littered by visitors seeking the “perfect shot,” leading to the degradation 

of natural environments. 

 

Case Studies 

Bali, Indonesia 

Once promoted as a sustainable destination, Bali faced severe over-tourism. Instagrammable spots like the 

Tegallalang rice terraces and Nusa Penida beaches saw surges in footfall, leading to traffic, waste, and disruption. 

 Bhutan 

With strict ecotourism policies and limited digital marketing, Bhutan uses social media primarily for education 

and promotion of cultural values. The result is a balanced tourism model that aligns with Gross National 

Happiness. 

Sikkim, India 

Sikkim uses social media for sustainable destination branding, promoting organic farming, clean village tourism, 

and eco-lodges. This approach attracts environmentally conscious travelers while preserving the region’s ecology. 

 

http://www.ijsrem.com/


        International Journal of Scientific Research in Engineering and Management (IJSREM) 

                    Volume: 09 Issue: 06 | June - 2025                           SJIF Rating: 8.586                                  ISSN: 2582-3930                                                                                                                                               

 

© 2025, IJSREM      | www.ijsrem.com                DOI: 10.55041/IJSREM49607            |        Page 4 

Best Practices and Recommendations 

For Tourists 

* Verify sustainability claims of operators. 

* Use social media responsibly—avoid geo-tagging sensitive areas. 

* Share educational content that promotes responsible travel. 

For Businesses 

* Adopt transparent sustainability practices. 

* Collaborate with local communities and influencers who value ethics. 

* Monitor and manage digital engagement to avoid overtourism. 

For Governments and NGOs 

* Regulate digital marketing to prevent misleading advertisements. 

* Invest in digital literacy and marketing training for local communities. 

* Create policies for data-driven tourism management using social media analytics. 

 

India has embraced ecotourism with remarkable diversity, and social media has played a key role in promoting 

these destinations. Here are some standout ecotourism spots across the country that have gained visibility through 

digital platforms: 

1. Kerala – Often called the cradle of ecotourism in India, Kerala’s backwaters, Periyar Wildlife Sanctuary, and 

Thenmala (India’s first planned ecotourism destination) are frequently showcased on Instagram and travel vlogs 

for their lush landscapes and sustainable tourism practices. 

2. Sikkim – This Himalayan state is a pioneer in organic farming and plastic-free policies. Destinations like 

Khangchendzonga Biosphere Reserve and village homestays are promoted through eco-travel influencers and 

government campaigns. 

3. Coorg and Kabini, Karnataka – Known for coffee plantations and wildlife sanctuaries, these regions are popular 

on YouTube and Instagram for their biodiversity and eco-lodges. 

4. Sundarbans, West Bengal – The world’s largest mangrove forest and home to the Royal Bengal Tiger, the 

Sundarbans are often featured in conservation-focused content and nature documentaries. 

5. Kaziranga National Park, Assam – Famous for the one-horned rhinoceros, this UNESCO World Heritage Site 

is promoted through wildlife photography and eco-tourism campaigns. 

6. Spiti Valley, Himachal Pradesh – A high-altitude desert with community-based tourism initiatives, Spiti is a 

favorite among eco-conscious travelers on Instagram and travel blogs. 

7. Mawlynnong, Meghalaya – Dubbed “Asia’s cleanest village,” Mawlynnong is a social media darling for its 

sustainable lifestyle and living root bridges. 

http://www.ijsrem.com/
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8. Andaman and Nicobar Islands – Promoted for their marine biodiversity and coral conservation efforts, these 

islands are often featured in eco-travel reels and underwater photography. 

These destinations not only offer breathtaking experiences but also highlight how responsible tourism can support 

conservation and local livelihoods .g and plastic-free policies. Destinations like Khangchendzonga Biosphere 

Reserve and village homestays are promoted through eco-travel influencers and government campaigns. 

Relative popularity of major ecotourism destinations in India based on visibility, tourist interest, and promotional 

presence on social media and travel platforms:   

 Breakdown (approximate share): 

   Kerala – 25% 

   Sikkim– 18% 

   Sundarbans (West Bengal)– 15% 

    Kaziranga (Assam) – 12% 

    Spiti Valley (Himachal Pradesh ) – 10% 

    Andaman & Nicobar Islands  – 8% 

    Coorg & Kabini (Karnataka) – 7% 

     Mawlynnong (Meghalaya)– 5% 

These percentages are illustrative and reflect relative attention and tourist engagement rather than exact visitor 

counts. 

 

Methodological Considerations 

This paper combines qualitative research through case studies and secondary data analysis from peer-reviewed 

journals, tourism industry reports, and real-time social media trends. Content analysis of Instagram posts, 

YouTube videos, and Facebook group discussions provided insight into traveler behavior and sentiment. 

 

Conclusion 

Social media is a double-edged sword in the realm of ecotourism. While it promotes awareness, accessibility, and 

community development, it also poses challenges like overtourism, misinformation, and cultural degradation. A 

collaborative approach involving tourists, businesses, and governments is essential to harness the positive 

potential of social media while mitigating its negative effects. With responsible digital behavior, ecotourism can 

truly become a force for environmental sustainability and social equality  
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