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Abstract: 

The adoption of sustainable food practices in the hospitality industry, especially within luxury hotels, has 

gained considerable attention in recent years. This research paper examines the role of sustainable food in 

enhancing customer experience in luxury hotels, motivated by the growing emphasis on environmental 

responsibility and the increasing demand for authentic and ethically sourced culinary experiences among 

hotel guests. The findings demonstrate a strong positive correlation between implementing sustainable food 

practices and enhanced customer experience in luxury hotels. Guests exhibit higher levels of satisfaction 

and loyalty towards hotels that prioritize sustainable sourcing, waste reduction, and eco-friendly culinary 

practices. The study identifies specific sustainable food attributes that significantly influence customer 

perceptions and preferences, contributing to a more positive and memorable hospitality experience. These 

research findings are valuable for luxury hotel management, offering insights into the benefits of integrating 

sustainable food initiatives to boost customer satisfaction and loyalty. Additionally, the findings underscore 

the importance of aligning luxury hotel offerings with the evolving consumer preference for sustainable 

and responsible dining experiences. 
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Introduction: 

In recent years, the hospitality industry has witnessed a significant shift towards sustainability, driven by a 

heightened awareness of environmental issues among consumers and a global push towards sustainable 

development. This transformation is particularly evident in the luxury hotel sector, where the fusion of high 

standards of service and exclusivity with sustainable practices is reshaping guest experiences. Luxury 

hotels, with their substantial resources and influence, are uniquely positioned to spearhead the adoption of 

sustainable practices, setting benchmarks for the industry and inspiring broader changes in consumer 

behaviour and industry standards. 

Sustainability in the hospitality industry encompasses a wide range of practices aimed at reducing 

environmental impact and promoting social responsibility. These include energy efficiency, water 

conservation, waste reduction, and, crucially, sustainable sourcing of food. The latter has gained particular 
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prominence as guests become more conscious of the environmental and social implications of their dining 

choices. Sustainable food practices involve sourcing ingredients that are local, organic, and ethically 

produced, thereby minimizing the carbon footprint and supporting local communities.  

The integration of sustainable food practices offers luxury hotels a significant opportunity to enhance the 

customer experience. Guests today are not only looking for opulent accommodations and exceptional 

service but also for experiences that resonate with their values and contribute to their well-being. By 

offering sustainably sourced food, luxury hotels can meet the growing demand for health-conscious and 

environmentally responsible dining options.  

However, implementing sustainable food practices in luxury hotels is not without challenges. The costs 

associated with sourcing organic and local ingredients can be higher, and establishing reliable supply chains 

requires strong relationships with local producers. Additionally, balancing sustainability with the high 

expectations of luxury guests can be complex, particularly in terms of maintaining variety and exclusivity 

in the menu offerings. Despite these challenges, the potential benefits in terms of customer satisfaction, 

loyalty, and competitive differentiation make sustainable food practices a worthwhile investment for luxury 

hotels. 

 

Literature Review 

Sloan, Legrand, and Chen (2013) discuss how sustainable practices in the hospitality sector encompass a 

broad range of activities, including energy efficiency, water conservation, waste reduction, and sustainable 

sourcing. They argue that these practices not only contribute to environmental preservation but also enhance 

the economic and social dimensions of sustainability. 

According to Bohdanowicz (2006), the growing consumer awareness of environmental issues has led to a 

significant shift in guest preferences, with many customers now favouring hotels that demonstrate a 

commitment to sustainability. This trend is further supported by a report from Booking.com (2021), which 

found that 66% of global travellers are willing to pay more for sustainable offerings, indicating a substantial 

market demand for environmentally responsible hospitality services. 

Kwortnik, Lin, and Sharma (2020) highlight that the quality and presentation of food significantly 

influence guest satisfaction in luxury hotels. They emphasize that guests in this segment have high 

expectations for both the taste and the sourcing of their food. Food plays a crucial role in the overall guest 

experience in luxury hotels, where gourmet dining, exclusive ingredients, and unique culinary experiences 

are central to the brand promise. 

According to Jang, Kim, and Bonn (2011), sustainably sourced food is perceived by guests as fresher and 

of higher quality, which enhances the perceived value of the dining experience. Their research shows that 

guests appreciate the authenticity and health benefits associated with organic and locally sourced 

ingredients, which can significantly boost their overall satisfaction and loyalty. 
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Myung, McClaren, and Li (2012) argue that sustainable food practices can serve as a powerful 

differentiator in a highly competitive market. By prioritizing sustainability, luxury hotels can attract a 

clientele that values environmental responsibility, thereby gaining a competitive edge.  

Barber and Deale (2014) suggest that sustainable food practices can lead to increased customer satisfaction 

and loyalty. They found that guests are more likely to return to and recommend hotels that align with their 

values, particularly those that demonstrate a commitment to environmental sustainability.  

 

Research Objective 

1. To evaluate the impact of sustainable food practices on customer satisfaction in luxury hotels. 

3. To identify the key sustainable food practices adopted by luxury hotels and their perceived effectiveness. 

 

Scope of Study 

The scope of the study encompasses the following areas: 

Luxury Hotel Industry: This research will examine luxury hotels and their implementation of sustainable 

food practices, taking into account the unique operational dynamics and customer engagement strategies 

pertinent to this sector. 

Sustainable Food Initiatives: The study will explore a range of sustainable food initiatives adopted by 

luxury hotels, including sourcing practices, menu planning, waste management, and strategies for 

communicating these efforts to guests. 

Customer Experience: The impact of sustainable food offerings on the overall customer experience will 

be assessed, focusing on aspects such as guest satisfaction, loyalty, and perceived value. 

Marketing Communication Strategies: This research will analyse the marketing communication 

strategies luxury hotels use to promote their sustainable food practices and the resulting effects on consumer 

behaviours and perceptions. 

Managerial Attitudes and Practices: The study will investigate the attitudes and practices of luxury hotel 

managers towards sustainability, addressing potential conflicts with traditional luxury standards and the 

implications for sustainable food offerings. 

Gastronomic Experiences: The dimensions of sustainable food experiences within the luxury gastronomic 

industry will be explored, including the functional and experiential factors that enhance customer 

satisfaction. 

Compatibility of Sustainability and Luxury Gastronomy: The research will examine the compatibility 

of sustainability with luxury gastronomy, focusing on how sustainable food practices can be integrated to 

elevate the overall luxury dining experience. 

 

 

http://www.ijsrem.com/


          International Journal of Scientific Research in Engineering and Management (IJSREM) 

                      Volume: 08 Issue: 06 | June - 2024                         SJIF Rating: 8.448                                    ISSN: 2582-3930                 

 

© 2024, IJSREM      | www.ijsrem.com                                 DOI: 10.55041/IJSREM35359                   |        Page 4 
 

Research Methodology 

Investigating the role of sustainable food in enhancing customer experience in luxury hotels necessitates a 

multifaceted approach to gain a comprehensive understanding of the topic. The proposed research 

methodology integrates various qualitative and quantitative methods to capture the complexities of this 

relationship. 

3.1. Literature Review 

The first step in the research process involves conducting an extensive literature review. This will 

encompass a thorough examination of existing academic journals, industry publications, and case studies. 

The objectives of the literature review are: 

1. Establishing a Theoretical Foundation: Understanding the existing body of knowledge on sustainable 

food practices in the hospitality industry. 

2. Identifying Gaps: Pinpointing areas where research is lacking or inconclusive, particularly regarding the 

impact of sustainable food on customer experience in luxury hotels. 

3. Contextualizing the Study: Providing a background against which the new research can be compared and 

contrasted. 

Sources for the literature review will include hospitality management journals, sustainability reports, 

consumer behaviour studies, and case studies of luxury hotels that have implemented sustainable food 

practices. Key themes to be explored include definitions of sustainability in food services, consumer 

attitudes towards sustainable dining, and documented impacts on customer satisfaction and loyalty. 

3.2. Qualitative Interviews 

Qualitative interviews will be conducted with key stakeholders in the luxury hotel industry. These 

stakeholders include: 

1. Executive Chefs: To understand the operational challenges and creative opportunities associated with 

sustainable food sourcing and preparation. 

2. Hotel Managers: To gain insights into strategic decisions, customer feedback, and the integration of 

sustainable practices into overall hotel operations. 

3. Sustainability Officers: To explore the broader environmental and social implications of sustainable food 

initiatives and their alignment with corporate sustainability goals. 

The interviews will be semi-structured to allow for in-depth exploration of topics while maintaining some 

consistency across different interviews. Key topics will include attitudes towards sustainability, challenges 

faced in implementing sustainable practices, perceived benefits, and examples of best practices. 

3.3. Consumer Surveys 

To assess customer perceptions, preferences, and behaviours regarding sustainable food offerings, 

consumer surveys will be administered to patrons of luxury hotels. The survey design will include: 
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1. Demographic Information: Age, gender, nationality, frequency of luxury hotel stays, etc. 

2. Awareness and Perceptions: Questions regarding awareness of sustainable food practices and their 

importance in choosing a hotel. 

3. Dining Experience: Questions about specific experiences with sustainable food offerings, including 

satisfaction, perceived quality, and willingness to pay a premium. 

4. Behavioural Intentions: Questions on the likelihood of repeat visits and recommendations based on 

sustainable practices. 

Surveys will be distributed online via hotel mailing lists, social media platforms, and in collaboration with 

luxury hotels. A stratified random sampling method will ensure a diverse and representative sample of 

respondents. 

3.4. Observational Studies 

Observational studies will be conducted within luxury hotel dining establishments to directly observe 

consumer interactions with sustainable food offerings. These studies aim to capture: 

1. Consumer Reactions: Initial reactions to menu descriptions, food presentations, and staff explanations of 

sustainable practices. 

2. Engagement Levels: The extent to which consumers engage with and inquire about sustainable food 

options. 

3. Feedback Mechanisms: How consumers provide feedback about their dining experience, both verbally 

and through non-verbal cues. 

These observations will provide real-time data on consumer behaviours and interactions, complementing 

the self-reported data from surveys. 

3.5 Case Studies 

In-depth case studies of luxury hotels renowned for their successful implementation of sustainable food 

practices will be analysed. These case studies will focus on: 

1. Operational Practices: Detailed examination of how these hotels source, prepare, and present sustainable 

food. 

2. Customer Experience: Analysis of customer feedback, satisfaction levels, and loyalty metrics. 

3. Best Practices and Challenges: Insights into what works well and the challenges faced during the 

implementation of sustainable practices. 

Case studies will be selected based on criteria such as recognition in sustainability awards, customer 

reviews, and industry accolades. 

3.6 Data Analysis 

The collected data will be analysed using both statistical and qualitative methods: 
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1. Quantitative Analysis: Survey data will be analysed using descriptive statistics to summarize 

demographic information and inferential statistics (e.g., regression analysis) to examine relationships 

between variables such as sustainable practices and customer satisfaction. 

2. Qualitative Analysis: Interview transcripts and observational notes will be coded thematically to identify 

common patterns, insights, and experiences related to sustainable food practices. 

3.7. Comparative Analysis 

A comparative analysis will be conducted to compare sustainable food initiatives and customer experiences 

across different luxury hotels. Factors to be considered include: 

1. Geographical Location: Differences in consumer expectations and sustainable practices in various 

regions. 

2. Hotel Size: How the scale of operations impacts the feasibility and implementation of sustainable 

practices. 

3. Target Customer Demographics: Variations in preferences and perceptions based on the demographic 

profile of hotel patrons. 

This comparative analysis will help identify broader trends and contextual differences that influence the 

effectiveness of sustainable food practices in enhancing customer experience. 

 

Conclusion: 

In conclusion, this research illuminates the intricate relationship between sustainable food initiatives and 

customer experience within luxury hotels. The study's findings underscore several key points: Sustainable 

food initiatives significantly enhance customer experience, with consumers displaying a marked 

appreciation for environmentally conscious dining options. This indicates a positive correlation between 

sustainable food practices and overall customer satisfaction. Additionally, the research highlights the 

managerial attitudes and challenges associated with integrating sustainable food practices. Despite a 

growing recognition of sustainability's importance, luxury hotel managers face logistical and perceptual 

hurdles in aligning these practices with traditional notions of luxury. Consumer surveys and observational 

studies reveal that patrons of luxury hotels hold favourable perceptions of sustainable food offerings, with 

the experiential value derived from these dining experiences contributing significantly to customer loyalty 

and positive word-of-mouth endorsements. 

 

Furthermore, the research emphasizes the critical role of marketing communication strategies in promoting 

sustainable food practices. Effective communication about sustainability initiatives influences consumer 

decision-making, underscoring the importance of transparent and compelling messaging. Case studies of 

exemplary luxury hotels provide valuable insights into the operational implications and best practices for 

implementing sustainable food initiatives, including sourcing, menu design, waste management, and 

creating immersive dining experiences. Ultimately, this research underscores the growing significance of 
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sustainable food practices in luxury hotels and their profound impact on customer experience. By 

addressing managerial attitudes, consumer perceptions, and operational considerations, the study offers 

actionable insights for luxury hotel managers. These insights can help align sustainability with the delivery 

of exceptional dining experiences, fostering customer loyalty and enhancing brand differentiation in the 

competitive luxury hotel landscape. 
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