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Abstract 

Millennials are prone to technological stress, anxiety, and insecurity because they were raised in a technologically 

advanced world. Digital detox tourism has become more popular because of people's dependence on technology, 

disconnecting from it in order to re-establish a connection with their environment and oneself. This study 

investigates the ways in which millennials' perceptions of digital detox tourism are influenced by elements such as 

technostress, overload, and insecurity. A new vacation trend called "digital detoxification tourism" is becoming 

popular among millennials who want to take a break from their continual connection. This study investigates the 

variables affecting millennials' opinions about travel related to digital detoxification. Data was gathered through a 

survey from 500 millennials, aged 18 to 35, using a quantitative technique. The survey found a number of important 

variables influencing millennials' opinions, such as individual attitudes towards technology, beliefs about the 

advantages of digital detoxification, social influences, and previous travel experiences. The study found that several 

important variables, including as individual attitudes towards technology, the perceived advantages of digital 

purification, social influences, and prior travel, significantly influenced millennials' experiences. 

Keywords: Millennials, digital detoxification tourism, perceptions, social media, authentic experiences, mental 

health, peer influence, family influence, thematic analysis. 

 

Introduction 

detoxing from digital Travelling is a private setting where people spend a few days or weeks in ideal locations 

where cell phone use is prohibited, and tendencies of digital addiction are trivialised. The modern generation—

millennials in particular—lives in a fast-paced world due to their heavy reliance on sophisticated technology. Rapid 

improvements in devices and mobile phones brought about by the rise of technological innovation have made 

internet service easily available to all users. Any user can readily recognise material from the internet under this 

circumstance, which results in information overload. Fatigue may also result from this condition's energy depletion 

and information overload. Nevertheless, unlike iron deficiency anaemia, there is no clear cause for fatigue. In 

addition, In the age of digital detoxing, technology has proven to be a double-edged sword, negatively affecting its 

users through things like late-night screen and phone use that impairs sleep. Thanks to technology, millennials have 
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come to be known as the generation that never sleeps. They admit that not all of the information is age-appropriate 

and of high quality. They are not self-aware or cognizant of the risks associated with unfavourable information. 

Individuals or generations may have cognitive dissonance as a result of this illness, which can cause uneasy tension 

when they accept information that goes against their ideals and beliefs. This is known to millennials, who view it 

as awful news or circumstances. They try to employ technology, such search engines, to obtain high-quality 

information. Society has come to recognise search engines. as a wealth of knowledge. High-quality information, 

however, varies and depends on the reader. There isn't a high-quality button on any website, but people who look 

for high-quality information can find a lot of it thanks to SEO professionals. It will take a long time and money to 

obtain the little information they are hoping for in this state. They are aware that in the past, before technology grew 

quickly, it was easy to obtain knowledge and pass the time. This is not at all like the situation that exists now, which 

Jiko I. Muda refers to as "Pure time" that is acquired through an exchange method. 

 

 

1.1. Background 

Given the significance of digital detoxification, there is room for growth, especially in the area of digital detox 

travel. Travellers seeking to escape their lives immersed in information and communication technologies (ICTs) 

sometimes turn to digital detox tourism, which involves travelling to destinations to disconnect from digital 

platforms and mobile devices. This can be viewed as an immersive activity when visitors partake in a variety of 

activities and refrain from using electronics for a predetermined amount of time.  

 

Digital detox is described as a period of time when an individual refrains from utilising digital gadgets or content 

in order to lessen their stress and focus on real-life social connections. This aids in addressing the addiction to 

consuming content on digital platforms. detoxing from digital refers to the procedure of eliminating the harmful 

effects of digital gadgets and apps in order to attain a more balanced and healthful use of digital media. 

The way people communicate and consume information has changed in the modern world as a result of the 

widespread adoption of digital platforms and mobile technology. The consumption of digital content, online 

gaming, and social media platform usage are all rising. To help create a mindful balance and lessen reliance on 

digital gadgets and information, the phrase "digital detox" has gained popularity. 

1.2 Purpose of the study 

A method for taking a break from or getting away from electronics such as computers, tablets, televisions, and cell 

phones that have been taking up too much time in daily life is known as "digital detoxification." Since they are not 

glued to their cell phones, texting, What sapping, reading emails, Facebooking, tweeting, snapping selfies, updating 

Instagram, and many other activities, people can unwind and find peace when they disconnect from technology. It 

is significant because people are becoming overly fixated on technology, which could have negative effects on their 

productivity and health due to excessive use. Resorts and programmes where participants are expected to put down 

their electronics and participate in tech-free activities have been known to offer digital detoxification. There's going 

to be qualified programme facilitators who will oversee their activities and ensure them avoid using technology 

during the programme. This idea might be viewed as an alternative to traditional relaxing techniques. 

 

1.3 Significance of understanding perception factor 

It's important to comprehend the elements influencing millennials' attitudes regarding digital detoxification travel 

for a number of reasons. First of all, it can assist travel agencies and locations in customising their programmes to 

better suit the requirements and tastes of this target audience. Marketers can design more appealing promotional 
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efforts and packages that appeal to millennials' demand for unplugged vacation experiences by learning what drives 

them to seek out digital detox experiences.  

 

Second, by having a better knowledge of these variables, efforts and policies that support digital detoxification 

tourism can be developed. Destinations may designate specific areas for digital detoxification or provide packages 

tailored to this expanding demand. Destinations can draw more tourists and stand out from the competition by 

matching their products with the elements that shape millennials' opinions. 

themselves in a cutthroat travel industry. 

 

Finally, there may be wider societal ramifications from comprehending the elements influencing millennials' 

opinions towards digital detoxification travel. It can provide insight into how technology functions in the lives of 

millennials and their increasing desire to strike a balance between digital. 

offline experiences and connectedness. This knowledge can help people and organisations make better decisions 

about how they use technology and can also contribute to conversations about digital well-being. 

 

Factor influceing perception. 

 

2.1 Social media addiction 

 

The notion of digital detoxification tourism among millennials might be greatly impacted by social media addiction. 

Social media addicts are more likely to recognise the benefits of taking a vacation from digital devices because they 

are more prone to feel overwhelmed by continual connectedness and information overload. Conversely, those with 

less of a social media addiction might not experience the same need for a digital detox. Knowing the effects of 

social media addiction can assist companies in customising their products and messaging to appeal to millennials 

who are looking to step away from technology. 

 

2.2 Fear of missing out (FOMO) 

 

The fear of missing out (FOMO) has a big impact on how millennials view travel that involves digital detoxing. 

Anxiety over missing out on social activities or experiences, or FOMO, makes people less likely to participate in 

digital detoxing. When offline, they could be concerned about missing out on chances, social contacts, or crucial 

updates. However, FOMO may also lead some millennials to pursue digital detoxification as a means of lessening 

feelings of always being connected and regaining control over their life. Comprehending the impact of FOMO on 

individuals might assist in customising digital detoxification programmes to mitigate these issues and enhance their 

attractiveness to the younger demographic. 

2.3 Work-life balance concerns 

Work-life balance concerns are a significant factor influencing millennials' perception towards digital detoxification 

tourism. Millennials, often characterized by their desire for meaningful experiences and a balanced lifestyle, are 

increasingly concerned about the impact of constant connectivity on their personal well-being. They may view 

digital detoxification as a way to disconnect from work-related stressors and achieve a better balance between their 

professional and personal lives. This concern for work-life balance can lead millennials to see digital detoxification 

tourism as an opportunity to prioritize their mental and physical health, making them more inclined to consider and 

participate in such experiences. 
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3. Benefits of Digital Detoxification Tourism 

3.1 Mental and emotional well-being 

. The growing understanding of the advantages digital detoxifying tourism provides for mental and emotional well-

being is one important aspect affecting millennials' attitudes towards it. Constant exposure to digital devices and 

social media in today's hyperconnected society can cause feelings of tension, anxiety, and being "switched on." A 

getaway from this digital overload is offered by digital detoxification travel, which enables millennials to unplug 

from screens and re-establish a connection with their environment and selves. Reducing stress, increasing feelings 

of peace and relaxation, and improving mental clarity are all possible outcomes of taking a vacation from digital 

distractions. Additionally, during a digital detoxification trip, participating in mindfulness exercises, outdoor 

excursions, or cultural events might improve their mental and emotional health even more. In general, the chance 

to disconnect and reducing. stress, increasing feelings of peace and relaxation, and improving mental clarity are all 

possible outcomes of taking a vacation from digital distractions. Additionally, during a digital detoxification trip, 

participating in mindfulness exercises, outdoor excursions, or cultural events might improve their mental and 

emotional health even more. All things considered, the chance to disconnect and rejuvenate in a peaceful setting is 

a strong perk that can favourably affect millennials' attitudes on digital detoxifying travel. 

3.2 Improved focus and productivity 

The possible advantages of digital detoxification travel are one aspect affecting millennials' opinions of it. In today's 

fast-paced environment, increased attention and productivity are highly valued, and digital detoxification can help 

achieve these goals. Millennials can give their minds a much-needed vacation and refocus by turning off their digital 

devices and the steady stream of notifications. They can be more effective in both their personal and professional 

life by taking this vacation from technology, which can help decrease distractions and enhance attention. Millennials 

looking for ways to improve their productivity and attention could therefore consider digital detoxification travel 

as a worthwhile and beneficial experience. 

 

3.3 Strengthened personal relationships. 

 

One advantage of digital detoxification travel is improved interpersonal relationships. People are better able to 

concentrate on interacting with others when they are not distracted by digital gadgets. Deeper talks, stronger bonds, 

and an improved feeling of intimacy might result from this. Travelling with friends who share similar interests, like 

hiking, cooking lessons, or group games, allows millennials to make lasting memories and strengthen their bonds. 

Furthermore, those who travel for digital cleansing are able to live in the present and completely appreciate their 

environment and the company of others. All things considered, taking a break from technology can improve 

interpersonal relationships and offer a welcome respite from the digital world. 

 

Objective  

 

• The degree of technology dependence among millennials: Those who use it a lot might think that going 

digital detox is important, while others who use it less might not. 

• Lifestyle choices and attitudes towards wellness: People who place a high value on balance and well-being 

are more likely to have a favourable opinion of digital detoxification. 
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CHAPTER 2- REVIEW OF LITERATURE 

 

E. Velikova* 2019 The article explores the opportunities that innovation and digitization can provide in the tourism 

industry. The author suggests that although digitization is not a new direction in tourism, it is still underutilized due 

to a lack of knowledge and skills in the field. The study analyses the level of digitalization of tourist sites and 

suggests that while businesses have enhanced their web presence, the use of technology is still limited to basic 

functions such as reservation and evaluation platforms and social media presence. The article concludes that while 

innovation and digitization have numerous benefits, they are not a panacea for all business problems and require 

careful consideration and implementation. 

Leigh, J., Webster, C. and Ivanov, S. eds., 2012. Future Tourism. Routledge. The book "Future Tourism: 

Political, Social, and Economic Challenges" edited by James Leigh, Craig Webster, and Stanislav Ivanov explores 

the issues and challenges that society and tourism face, such as the dwindling energy supply, new technology, 

security threats, political economy, sustainability, and human resources. Through multidisciplinary perspectives, 

the book offers a comprehensive view of the future of tourism in the unfolding and challenging society of the third 

millennium. Divided into four parts, the book examines global changes and their impact on future tourism, political 

and social trends and future tourism, managerial issues and future tourism, and concluding thoughts on the future 

of tourism. The book is aimed at tourism professionals and academics who wish to gain valuable insights into the 

future of tourism. 

 

Morrison, A.M. and Coca-Stefaniak, J.A. eds., 2020. Routledge handbook of tourism cities. Routledge. The 

article discusses the relationship between transport and tourism in urban areas, with a focus on promoting wellness 

and sustainability. Transport plays a key role in providing accessibility for visitors to key attractions and activities, 

but this can also lead to negative impacts for local residents, such as overcrowding and pollution. The article 

suggests that new technologies and initiatives can help alleviate the effects of overtourism and suggests a more 

inclusive approach to local communities. The use of gamification and customisable apps can drive innovation and 

promote sustainability, while co-creation of leisure activities between tourists and host communities can lead to 

higher levels of wellness. Overall, the article highlights the need for a balance between the utility and tourism 

aspects of transport services. 

Romanova, G., Vetitnev, A. and Dimanche, F., 2015. Health and wellness tourism. Tourism in Russia: A 

management handbook, pp.231-287.The article discusses the impact of innovation and digitization on the tourism 

industry in Bulgaria. Despite the benefits of digitization, the penetration of technology creates both advantages and 

difficulties. Many small and medium-sized businesses struggle to keep up with digitization, and rural areas lack the 

necessary infrastructure for the use of digital processes. The article suggests that tourism policy should determine 

the right conditions for successful development in the digital age. The study reveals that digitization has a significant 

impact on the hospitality industry, covering all business units and most parts of the value chain. The use of 

reservation and evaluation platforms, social networks, and data collection for permanent clients are the most 

common digital instruments used by businesses in Bulgaria. Small and medium-sized hotels face enormous 

challenges, needing to emphasize important individual activities, such as a pleasant atmosphere or friendly and 

helpful hotel staff. The article concludes that digitization provides new opportunities that can be exploited by 

providers in the tourism industry, but it also brings challenges that must be carefully navigated to remain 

competitive. 
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"Tourism Resources and Sustainability Rate, S., Moutinho, L. and Ballantyne, R., 2018. Future cast applied to 

tourism. Strategic Management in Tourism, CABI Tourism Texts, 16.ity" written by Dawn Gibson. It is a part 

of the CABI Tourism Texts book series which aims to guide students and professionals in the tourism industry with 

practical guidance and discussion of the latest theories and concepts by world experts. The book covers a wide 

range of topics related to the tourism industry such as the tourism environment, economic development, forecasting 

and trends, integrated management in tourism, strategic vision and management in tourism, and new business 

ecosystem and stakeholder-driven strategy. The third edition of "Strategic Management in Tourism" edited by Luiz 

Moutinho and Alfonso Vargas-Sánchez. 

 

Friemel, T.N., 2016. The digital divide has grown old: Determinants of a digital divide among seniors. New media 

& society, 18(2) "The digital divide has grown old: Determinants of a digital divide among seniors" by Thomas N. 

Friemel published in the New Media & Society in 2014. The article looks into the so-called "grey divide" or the 

digital divide among seniors aged 65 and above. It discusses the factors that contribute to the partial exclusion of 

older seniors (70+) in the use of the Internet, such as educational level, income, technical interest, computer use 

before retirement, marital status, and social context. The article suggests the importance of addressing digital 

inequality among seniors and promoting digital inclusion through engagement by family and friends, and private 

learning settings 

 

 

Journal of Korean Religions, October 2017, Vol. 8, No. 2, Religion and Media in 

Korea (October 2017), delves into the intricate relationship between authenticity, brand culture, and Temple stay 

in the digital era within the context of Korean Buddhism and heritage tourism in South Korea. It highlights Temple 

stay as a successful heritage tourism product and explores how digital media platforms are utilized to promote and 

sustain its presence. The text on social media platforms is described as connotative and poetic, complemented by 

high-quality photographs showcasing everyday experiences in Temple stay. The study includes critical textual 

analyses of Temple stay’s brand materials mediated through new digital media, emphasizing the role of branding 

practices and digital media in shaping the narrative of Korean Buddhism and Temple stay. Interviews with key 

informants shed light on the branding process of Temple stay, providing insights into the production and 

management of the brand. The PDF also discusses the impact of the digital landscape on visitors' experiences at 

Korean Buddhist temples during Temple stay programs, emphasizing the role of digital media in shaping 

perceptions and promoting the spiritual aspects of the experience. 

Morrison, A.M. and Maxim, C., 2021. Globalisation and world tourism cities. The chapter delves into the 

various dimensions of globalisation, including economic, political, and social aspects, and discusses the concept of 

globalisation, which involves the adaptation of global concepts to fit local circumstances. The text highlights the 

complexities and challenges posed by globalisation for cities aspiring to become world tourism destinations, 

emphasizing the need for specialised city destination management in the face of rapid urbanisation. The chapter 

also touches upon the erosion of unique city identities and authenticity as a common criticism of globalisation's 

spread. Overall, globalisation is portrayed as both a facilitator and a challenge for cities seeking to establish 

themselves on the world tourism stage, with implications for economic development, cultural preservation, and 

urban transformation. 
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World Health Organization, 2005. Ecosystems and human well-being: health synthesis: a report of the 

Millennium Ecosystem Assessment. World Health Organization. "Ecosystems and Human Well-being: Health 

Synthesis" is a report of the Millennium Ecosystem Assessment which aims to assess the consequences of 

ecosystem change for human well-being and establish the scientific basis for actions needed to enhance the 

conservation and sustainable use of those systems. It examines the complex links between environmental change 

and human health and identifies the key ecosystem services that are indispensable to the well-being and health of 

people everywhere. These include freshwater, food-producing systems, climate regulation, genetic diversity, 

disease regulation, and more. The report highlights the harmful effects of ecosystem change on human health and 

emphasizes the need to preserve the benefits that the natural environment provides to human health and well-being 

for future generations. 

 

Aznar, M., 2017. 21st Century tourism: threats and opportunities. Egitania Sciencia. The paper discusses the 

threats and opportunities facing the tourism industry in the 21st century. Despite optimism due to the good results 

of tourism in 2016, there are several threats that can have a significant negative impact on the industry, including 

natural disasters, health-related pandemics, and political instability. The paper emphasizes the need for 

sustainability to be the main priority, and innovation and creativity are necessary to succeed. The International Year 

of Sustainable Tourism for Development was declared by the United Nations in 2017, with the aim of promoting 

tourism in five key areas: inclusive and sustainable economic growth, social inclusivity and poverty reduction, 

resource efficiency and environmental protection, cultural values and heritage, and mutual understanding, peace, 

and security. 

 

Theoretical Concept:  

A number of fundamental frameworks and theories that enable us to understand consumer behaviour, technology 

adoption as well as travel motives are at the heart of a theoretical concept which underpins research on millennial 

attitudes towards Digital Detox Tourism. In order to inform the research, some theoretical concepts can be identified 

as follows: 

• The theory of planned behavior (TPB): 

 TPB suggests that behavioral intentions are shaped by attitudes, subjective norms, and perceived behavioral 

control. The use of TPB in the study can provide insight into factors affecting millennial's intention to take part in 

Digital Detox Tourism, including social influences, concerns about their own lives and perceptions as barriers. 

• Escapism Theory:  

According to the Escapism theory, individuals seek ways out of ordinary stress and routine by participating in 

leisure activities. Researchers will be able to examine the psychology behind unplugged travel behavior by 

looking at how digital detox tourism is a form of escapism for young people, who seek an escape from tech 

distractions. 
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OBJECTIVE OF STUDY 

 

• The degree of technology dependence among millennials: Those who use it a lot might think that going 

digital detox is important, while others who use it less might not. 

• Lifestyle choices and attitudes towards wellness: People who place a high value on balance and well-being 

are more likely to have a favourable opinion of digital detoxification. 

 

CHAPTER 3 

“Research Methodology/Implementation of Project” 

Project outline: The aim of the research project is to examine the impact of digital detox tourism on the perception 

and behaviour of young people in the modern digital age. The study aims to provide valuable insights into this 

emerging trend by examining how factors such as technological stress, information overload and insecurity affect 

the attitudes of young people towards digital detoxification. 

Objectives:  

Understanding millennials' attitudes towards technology and digital detox: The primary objective of this study 

is to understand millennial attitudes toward technology and the concept of digital Detoxification. The study seeks 

to discover the root cause of their desire for such experiences in Digital Detoxation through an examination of their 

relationship with electronic devices, Social Media and Online Platforms. 

 

Analysis of perceived benefits: Another key objective was to analyse perceptions that digital detox tourism will 

be beneficial for young people. The research aims to raise the value of Digital Detox Experiences, in order to 

identify possible advantages such as improving mental health, enhancing focus and strengthening relationships 

when you disconnect from technology. 

The role of social influence: The study also examines the role of social influence and past travel experiences in 

shaping the views of young people on digital detoxing. The research aims at providing a comprehensive picture of 

the factors that influence their attitudes towards digital detox tourism, by understanding how peer influences, family 

dynamics and previous experiences have influenced young people's perceptions. 

Identifying key variables: Lastly, it is important to identify the key factors which have a significant influence on 

millennials' attitudes towards digital detox tourism. The study intends to identify the critical factors which shape 

millennials' views on Digital Detox in an analysis of data obtained from this survey. 

Experimental work: A survey of 500 millennials aged 18 to 35 years will be carried out in this research project. 

The survey uses a quantitative methodology to collect data on various aspects of digital detox tourism, including 

attitudes towards technology, perceptions about the benefits of Digital Detox Tourism, social influence and previous 

travel experience. 

 

Methodology Tools/Techniques, Instruments:  

Quantitative survey methodology: The quantitative survey methodology is designed to measure the opinion and 

behaviour of the millennial generation in relation to digital detox tourism. 
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 Analysis of survey data: In order to analyse the findings and arrive at meaningful conclusions on the impact of 

various variables on millennials' perceptions, statistics tools and techniques have been used. 

matic analysis: to identify the patterns and themes of millennials' responses, a systematic analysis is carried out in 

order to gain more insight into their views on Digital Detoxification Travel.  

Survey tools and software: In order to streamline the research process and improve the accuracy of the results, 

different survey tools and software are used for data collection, analysis and visualisation. 

Field settings: The survey takes place in lovely Professional University in Punjab, India. The research provides a 

broad and representative sample to capture a wide range of views on digital detox travel, by reaching out to young 

people in different contexts. 

 

 

Research Model (S.O.R. Model):  

A theoretical framework that is commonly used in consumer behaviour research to understand the relationship 

between external stimuli, internal processes, and behavioral responses is StimulusOrganism ResponseO.R Model. 

The S.O.R model can be used in the context of millennials' perceptions of digital detox tourism, as follows: 

 

Stimulus:  

• External stimulation: factors that affect millennials' awareness and interest in digital tourism, such as 

technological stress, information overload, social media addiction or work detox balance concerns.  

• Internal stimulus: The internal stimuli which shape millennials' perceptions of the benefits and importance 

of digital detox are individual attitudes towards technology, lifestyle choices or health. 

Organism:  

Organism refers to the internal processes or cognitive evaluations that are taking place within millennials as they 

respond to stimuli. This includes the way millennials interpret and process information related to digital detox 

tourism, with a view to taking into account perceived benefits as well as potential negative impacts. 

 

Response:  

The Response component reflects the behavioral outcomes or actions taken by millennials based on their cognitive 

evaluations and emotional responses to digital detox stimuli. The intention to engage in digital detox tourism, real 

participation in unplugged travel experiences, and satisfaction and recommendations from experience can be a 

manifestation of this. 
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CHAPTER 4  

RESULT AND DISCUSSION   
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INTERPRETATION 

 

he survey results show that among the respondents: 

• 10.2% strongly disagree that they feel overwhelmed by the constant need to be connected to technology. 

• 26.5% disagree with feeling overwhelmed. 

• 32.7% agree that they feel overwhelmed. 

• 24% strongly agree with feeling overwhelmed. 

• There are no responses in the neutral category. 

This indicates that a majority of respondents (56.7%) either agree or strongly agree that they feel overwhelmed by 

the constant need to be connected to technology. Only a small portion (36.7%) either disagree or strongly disagree. 

This suggests that a significant number of people in the survey do feel overwhelmed by the constant need to be 

connected to technology. 

 

The survey results show that among the respondents: 

• 20.4% strongly disagree that the increasing complexity of technology negatively impacts their travel 

experiences. 

• 16.3% disagree with the statement. 

• There are no responses in the neutral category. 

• There is no information provided for the agree and strongly agree categories. 

Based on these results, it appears that a majority of respondents (36.7%) do not feel that the increasing complexity 

of technology negatively impacts their travel experiences. However, without information on the agree and strongly 

agree categories, it is challenging to draw definitive conclusions about the overall sentiment towards this statement 

among the respondents. 
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INTERPRETATION 

 

The survey results show that among the respondents: 

• 12.2% strongly disagree that taking a break from digital devices during a vacation can enhance their overall 

well-being. 

• 20.4% disagree with the statement. 

• 26.5% are neutral. 

• 34.7% agree that it can enhance their overall well-being. 

• 6.1% strongly agree with the statement. 

Overall, a majority of respondents (34.7% agree + 6.1% strongly agree) believe that taking a break from digital 

devices during a vacation can enhance their overall well-being. However, a notable portion of respondents (20.4% 

disagree + 12.2% strongly disagree) do not share this belief. The neutral responses (26.5%) suggest that there is a 

significant range of opinions on this topic among the respondents. 

 

 

INTERPRETATION 

 

 

The survey results show that among the respondents: 

• 22.4% strongly disagree that excessive use of technology during travel can detract from the enjoyment of 

authentic experiences. 

• 20.4% disagree with the statement. 
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• 

22.4% are neutral. 

• 18.4% agree that excessive use of technology can detract from the enjoyment of authentic experiences. 

• There is no information provided for the strongly agree category. 

These results suggest that opinions are divided on whether excessive use of technology during travel can detract 

from the enjoyment of authentic experiences. A significant portion of respondents (22.4% strongly disagree + 

20.4% disagree) do not believe that excessive technology use detracts from authentic experiences. However, a 

notable percentage (18.4% agree) do feel that excessive use of technology can detract from the enjoyment of 

authentic experiences. The neutral responses (22.4%) indicate that there is a range of perspectives among the 

respondents. 

 

 
INTERPRETATION 

The survey results show that among the respondents: 

• 16.3% strongly disagree that their daily life is significantly impacted by constant exposure to technology. 

• 14.3% disagree with the statement. 

• There is no information provided for the neutral, agree, and strongly agree categories. 

These results suggest that a majority of respondents (16.3% strongly disagree + 14.3% disagree) do not feel that 

their daily life is significantly impacted by constant exposure to technology. However, without information on the 

other response categories, it is challenging to draw definitive conclusions about the overall sentiment towards this 

statement among the respondents. 
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INTERPRETATION: 

 

The survey results show that among the respondents: 

• 12.2% strongly disagree that taking a break from technology during vacations can improve their overall 

well-being. 

• 12.2% disagree with the statement. 

• 18.4% are neutral. 

• 30.6% agree that taking a break from technology during vacations can improve their overall well-being. 

• There is no information provided for the strongly agree category. 

These results suggest that a significant portion of respondents (30.6% agree) believe that taking a break from 

technology during vacations can improve their overall well-being. However, a notable percentage (24.4% strongly 

disagree + 12.2% disagree) either do not believe this statement or are neutral. The neutral responses (18.4%) 

indicate that there is a range of opinions on this topic among the respondent. 
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ANALYSIS 

 

Valuable insights into the factors influencing millennials' perception of digital detox tourism are provided by 

analysing data collected in a survey with 500 young people. Researchers can make important findings and 

implications for the tourism sector by analysing responses and identification of patterns in data. The key elements 

of the analysis are given below: 

 

Qualitative Analysis:  

• Supplementing the quantitative analysis with qualitative insights from open-ended survey responses or 

focus group discussions can offer rich contextual information on millennials' motivations, experiences, and 

challenges related to digital detox tourism.  

• Qualitative data analysis techniques, such as thematic coding and content analysis,  revealed complex 

perspectives and underlying themes which cannot be captured by quantitative measures alone. 

Qualitative Analysis: The constant connection to technology has left me overwhelmed: Majority Opinion: The 

overwhelming majority of respondents (56.7%) agree that they feel overwhelmed by the need to connect with 

technology at all times. Minority opinion: Only a small percentage of 36,7 % do not agree or strongly disagree with 

the feeling of being overwhelmed. 

 

The impact of technology complexity in travel experiences: Most Opinion: It is difficult to reach a clear 

conclusion with incomplete data. However, the growing complexity of technology does not appear to have a 

negative impact on travel experiences for 36.7% of those surveyed. 

 

Getting out of digital devices for good:  

• Majority Opinion: The majority of respondents, 34.7%, strongly agree that taking a break from digital 

devices during a vacation can improve their overall well being, while 6.1% strongly agree.  

• Minority opinion: This belief is not shared by a significant proportion of 20.4% who do not agree with it, 

while 12.2% disagree fiercely. 

 

The excessive use of technology and authentic experiences:  

 

Opinions: The question of whether the increased use of technology in travel can lead to an adverse effect on 

authentic experiences is debated. 

 

• Constant exposure to technology has a daily impact on life:  

Opinions: A majority of respondents (16.3% strongly disagree + 14.3% disagree) do not feel that their daily life is 

significantly impacted by constant exposure to technology.  

• Taking a break from technology for well being while on vacation:  

Opinions: A significant portion of respondents (30.6% agree) believe that taking a break from technology during 

vacations can improve their overall well-being. 

Segmentation Analysis: 

• In order to better understand the perception of Digital Detox Tourism by a variety of subgroups, it may be 

useful to segment Millennial respondents according to their demographic characteristics, travel preferences 

and technology usage patterns.  

• Targeted marketing strategies and personalised Digital Detox offers tailored to specific needs and 

preferences may be informed by the identification of individual groups in the Millennial population. 
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Segmentation Analysis:  

• Tech-Resistant Segment: Those who strongly disagree or disagree with the negative impacts of 

technology on well-being and travel experiences.  

• Tech neutral segment: respondents who are neutral on the statement, indicating a range of views.  

• Tech-Conscious segment: people who are, in agreement or strongly agree with the potential negative 

impacts of technology on well-being and travel experiences. 

 

 

Chapter5:  

Conclusion and the future scope Conclusion 

 

 

 A valuable insight into the evolving relationship between technology and travel experiences has been gained 

through a research project examining the impact of digital detox tourism on millennials' attitudes and behaviour. A 

number of key findings have emerged as a result of analysing the data collected from 500 millennials aged 18 to 35 

years old: 

 

Attitudes Towards Technology:  

• The study showed a diversity of views on technology among young people, reflecting different levels of 

dependency and engagement with new technologies. 

• A significant portion of millennials expressed a desire for digital detox experiences to balance their online 

and offline lives, indicating a growing awareness of the need for disconnecting from technology for mental 

well-being. 

 

The perceived benefits of digital detox tourism are as follows: 

• Millennials identified various benefits of digital detox tourism, including improved mental well-being, 

enhanced focus, and deeper connections with their surroundings and travel companions.  

• The fact that the young people have been able to disconnect from technology during their travels has 

enabled them to relax, refocus and appreciate what is happening now, leading to a more enjoyable and 

interactive experience of travel. 

The influence of the social factors:  

• The key role played by societal factors, such as recommendations from peers and previous travel 

experiences, in defining the views of young people on digital detoxification has been to influence them.  

• A sense of community and belonging was enhanced by positive social interactions and shared experiences 

during digital detoxes, which highlighted the importance of social connections in shaping travel 

preferences. 

The main factors that affect the views are:  

• The research identified key variables, such as technostress, information overload, and insecurity, as 

significant factors influencing millennials' attitudes towards digital detox tourism.  

• Millennials experiencing high levels of technostress and information overload were more inclined to seek 

digital detox experiences as a means of reducing anxiety and regaining control over their digital 

consumption habits. 

 

Future scope: Several future perspectives and areas of application can be considered in the light of the insights 

gained from this study: 
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1. Tailored Digital Detox Experiences:  

• In the tourism sector, a growing demand for tailored digital detox experiences has given rise to an 

opportunity for travel providers to create specialised products aimed at young people who seek balance 

between connectivity and isolation.  

• Millennial travelers who want to unplug and refresh on their travels can benefit from custom digital detox 

packages that include wellness activities, nature excursions or meditation practices. 

2. Technology integration into digital detox tourism:  

• In future research, the integration of technology into digital detox tourism experiences, such as the 

use of gamification and customized apps to increase engagement and promote sustainable travel 

practices among young people, could be explored.  

• Leveraging technology for facilitating digital detox experiences can provide the young people with 

an interaction and education opportunity that allows them to enjoy their travel experience while 

learning how to use these technologies responsibly. 

3. Long-Term Impact Assessment: 

• Further studies could focus on assessing the long-term impact of digital detox tourism on 

millennials' well-being and travel behaviors, providing insights into the sustainability and 

effectiveness of disconnecting from technology during travel.  

• The development of an integrated wellness programme in the tourism sector can be influenced by 

a knowledge of the long term effects of Digital Detox Experience on millennials' mental health, 

lifestyle choices and their travel preferences. 

4. Policy Implications:  

• The findings of this research, could be used by policymakers and stakeholders in the tourism sector; 

to develop guidelines and initiatives promoting responsible use of digital media as a sustainable 

travel trend; while supporting the growth of Digital Detox Tourism.  

• The general experience of travel for millennials and travellers can contribute to the well being of 

both travelers and destinations by promoting policies encouraging Digital Detoxing Initiatives, Eco 

Friendly Practices or Community Participation. 

5. Cross-Cultural Perspectives:  

• A comprehensive understanding of how technology affects the experience of travelling around the 

world can be gained through investigating intercultural differences in attitudes towards digital 

detox tourism amongst young people from diverse backgrounds.  

• Targeted marketing strategies to meet the varied needs of techsavvy travellers from all over the 

world can be informed by comparative studies on digital detox behaviours and preferences in 

different cultures. 
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